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Beyond 
the  city.  J 


~1S 


Charles  W.  Bailey,  Editor 

Minneapolis  Tribune 


The  Minneapolis  Tribune  is  published  at 
the  center  of  a  large  and  growing  metropolitan  area, 
so  the  problems  and  promise  of  city  and  suburbs 
inevitably  demand  a  lot  of  our  attention  as  we  report 
and  edit  the  news. 

But  nearly  half  of  all  the  Tribune’s  readers 
still  live  in  smaller  cities  and  towns  or  on  the  farms 
of  Minnesota.  For  most  of  those  people,  the  Tribune 
is  the  only  morning  paper  they  can  get.  They  are  good 
friends  of  ours,  and  they  depend  on  us. 

The  Tribune’s  news  staff,  from  rank-and-file 
reporters  to  managing  editor,  wanted  to  do  something 
more  for  these  customers.  We  worked  out  the 
plans  —  and  the  publisher’s  office  agreed  to  put  up  a 
big  chunk  of  money  for  them. 

Starting  this  month  we’ve  added  a  new, 
full  page  of  news  of  statewide  interest  to  all  editions 
of  the  Tribune.  We  got  50  added  columns  of  newshole 
per  week  to  house  that  news.  We  got  five  added 
staffers  to  collect  and  write  it.  We  set  up  two  new 
resident  bureaus,  in  St.  Cloud  and  Rochester. 

At  the  Minneapolis  Tribune,  we  believe  people 
who  live  beyond  the  city  deserve  good  newspapers 
every  bit  as  much  as  people  who  live  in  the  city.  And 
we’re  putting  our  money  where  our  mouth  is  to 
deliver  good  newspapers  to  them. 


480,000  people  will  read  the 
EXAMINER. 

They  will  be  delighted.  Intrigued. 
Informed.  And  entertained.  They  will 
enjoy  all  the  basics  of  a  good 
newspaper  plus  more: 

Writers  like  Dwight  Chapin,  Dick 
Nolan,  and  Guy  Wright  grasp  the 
human  element,  the  adventure,  the 
event  —  translating  them  all  into  fine, 
solid  reading. 

In-depth  series  like  “The  Water 
Crisis’’  probe  the  issues  and 
implications  that  face  California  and 
the  nation. 

The  EXAMINER  SCENE,  with 
syndicated  and  local  favorites  like 
Erma  Bombeck  and  Kevin  Starr 


challenges  newspaper  tradition  by 
bringing  alternatives  to  food,  fashion, 
and  the  arts. 

Daily  features  like  “A  Hard 
Look’’  and  “Another  Way’’  tackle 
the  provocative  and  examine  the 
resolutions. 

Exciting,  new  regional  editions 
add  “home  town’’  flavor  to  major 
metropolitan  coverage,  followed  by  a 
SATURDAY  EXAMINER  that’s  filled 
with  weekend  specials. 

Of  course,  in  San  Francisco 
people  don’t  take  their  earth-shaking 
experiences  lightly.  They’re  apt  to  be 
downright  serious  about  the  SAN 
FRANCISCO  EXAMINER.  But  after  all, 
so  are  we. 


Airon^tfimEiiiur. 

,§an  Sranrisco  lExaminer 

The  newspaper  with  something  EXXTRA. 


For  more  holiday  linage  and  a 
NewYear  that’s  better  than  ever... 


HE  mnt  Mean  Sen  te 


m 


PMS  IS  MORE  THAN  AN  ART  SERVICE! 

It  is  an  effective  sales  and  marketing  tool,  as 
well.  For  in  addition  to  providing  the  finest, 
most  professional  art  available,  PMS  also 
presents  a  monthly  array  of  promotional 
themes  with  “how-to-use-and-sell” 
demonstrations  . . .  creative  ad  campaigns  for 
small  space  buyers . . .  graphic  hooks  for  large 
space  advertisers  .  .  .  timesaving  “ready-to- 
sell”  layouts  .  .  .  useful  ideas  .  .  .  plus  a 
magazine  supplement,  Tearsheet! 


NO  RISK!  We  guarantee  the  value  of  this 
exciting  art  service  and  space  sales  tool. 
Subscribe  to  the  PRINT  MEDIA  SERVICE 
today!  If  not  completely  satisfied,  you  may 
cancel  your  order  anytime  prior  to  the  fourth 
issue  and  pay  only  for  the  material  received. 

ORDER  NOW 
AND  RECEIVE 
FREE 
BONUS 


ABSOLUTELY  FREE:  Subscribe  now  &  receive  a 
September  (Christmas)  issue  of  PMS’  camera-ready 
counterpart,  The  Clipper  Creative  Art  Service!  Packed  full 
of  holiday  art,  ideas  and  layouts,  keep  this  FREE  bonus 
even  if  you  cancel  your  PMS  subscription. 


;  OFFER 
ENDS 
'  NOV.  30! 


Dynamic  Graphics,  Inc. 

6707  N.  Sheridan  Road 
Peoria,  Illinois  61614 

Please  enter  our  order  for  a  12-month  subscription  to  the  PRINT  MEDIA  SERVICE.  We'll 
receive  two  copies  of  each  issue  for  just  $34.75  per  month  (F.O.B.  Peoria,  IL).  (If  not 
completely  satisfied,  we  may  cancel  our  order  anytime  prior  to  the  fourth  month  and  pay  only 
for  material  received.) 

Q  We  elect  to  pre-pay  our  annual  sub-  Q  We  prefer  to  make  payments  monthly 
scription  and  save  3%!  Bill  us  and  we’ll  as  issues  are  shipped.  Terms  are  net 
pay  in  10  days.  10  days. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


For  a  quarter  century,  process  color  has  been  helping 
St.  Petersburg  Times  readers  understand  the  news. 

A  crack  team  of  professionals  —  editors, 
photographers,  technicians,  pressmen  —  perfected 
development  of  effective  newspaper  color 
reproduction.  Today,  the  Times  color  team  is  able 
to  shoot  color  at  night  sports  events  and,  only  a 
few  hours  later,  publish  it  in  the  morning  paper. 
Editorial  color  is  a  daily  feature  of  The  St.  Petersburg 
Times.  It  informs,  entertains,  draws  attention  to 
significant  articles.  The  effort  pays  off  for  readers  with 
photographs  and  illustrations  that  go  beyond  the 
written  word  and  black  and  white  photography. 

The  effort  paid  off  for  the  Times,  too,  in  the  1977-78 
Editor  and  Publisher  Color  Awards  Competition. 

The  Times  won  first  place  awards  for  the  best  creative 
use  of  editorial  spot  news  and  feature  color. 

Careful  planning,  flexibility  and  enthusiasm 
undimmed  through  25  years  characterize  the  creative 
process  of  producing  color  for  St.  Petersburg  Times 
and  Evening  Independent  readers  and  advertisers.  An 
extra  effort  that  has  not  gone  unnoticed. 
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25>27 — International  Newspaper  Promotion  Association,  Southern  re¬ 
gional  meeting,  La  Mansion,  San  Antonio,  Tex. 

26-28— Western  Newspapers  Production  Conference,  Portland  Hilton, 
Portland,  Ore. 

28- Oct.  1 — Pennsylvania  Newspaper  Publishers  Association,  Buck  Hill 

Inn,  Buck  Hill,  Pa. 

29- 30 — ^Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

29- Oct.  2 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1 — Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison, 

30-Oct.  2— Rocky  Mountain  Advertising  Managers  Association,  Radisson, 
Denver. 


1- 4 — Interstate  Circulation  Managers  Association,  Sheraton-Fontaine- 

bleau  Inn,  Ocean  City,  Maryland. 

2- 4 — Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 

Ohio. 

2-4 — DiLitho  Users  Group,  Hilton  Inn,  Des  Moines,  Iowa. 

2-5 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Basin  Harbor  Club,  Vergennes,  Vermont. 

2- 7 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

3- 6— Advertising  Media  Credit  Executives  Association  International,  Inc., 

Doral  Hotel  and  Country  Club,  Miami,  Florida. 

5-6 — Newspaper  Comics  Council,  Detroit  Plaza  Hotel,  Renaissance 
Center,  Detroit. 

5- 11— Women  in  Communications,  Inc.,  Sheraton-Waikiki,  Honolulu. 

6- 7 — Southern  Production  Program,  Inc.,  Oklahoma  City. 

6-8 — New  York  State  Dailies  Advertising  Managers  Bureau,  The  Dinkier, 
Syracuse,  N.Y. 

9-12 — United  Press  International  Edicon,  Cerromar  Beach  Hotel,  Puerto 
Rico. 

9-15 — National  Newspaper  Week. 

9-11 — Northern  States  Circulation  Managers  Association,  Town  House 
Motor  Inn,  Grand  Forks,  N.D. 

11-14 — Cal-West  Circulation  Managers  Association,  Harrah's  Reno. 

13-15 — New  Mexico  Press  Association,  Rodeway  Inn,  Carlsbad,  New 
Mexico. 

15 —  International  Newspaper  Carrier  Day. 

16- 18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18 — Mid-Atlantic  Circulation  Managers  Association  sales  conference, 
Richmond  Hyatt  House,  Richmond,  Va. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Washington  Hilton,  Washington,  D.C. 

16-19 — International  Newspaper  Promotion  Association,  Central  Region, 
Madison,  Wisconsin. 

16- 22 — National  Press  Photographers  Association,  Flying  Short  Course: 

Oct.  16,  St.  Petersburg,  Fla.,  Hilton;  Oct.  17,  Washington,  D.C.  Inter¬ 
national  Inn;  Oct.  19,  Indiana  University,  Bloomington;  Oct.  20,  Uni¬ 
versity  of  Texas,  Arlington;  Oct.  22,  San  Diego,  Calif.,  Hilton. 

17- 19— Advertising  Research  Foundation,  Waldorf  Astoria,  New  York  City. 
17-21 — Inter-American  Press  Association,  Santo  Domingo,  Dominican 

Republic. 

23-26 — ^Association  of  National  Advertisers,  Homestead,  Hot  Springs,  Va. 

25- 28— Associated  Press  Managing  Editors  Association,  New  Orleans,  La. 

26- 29— National  Newspaper  Association,  Houston,  Texas. 

27- 28— Mid-Atlantic  States  Harris  2200  Users  Group,  Call-Chronicle 

Newspapers,  Allentown,  Pa. 

27-28 — New  England  Newspaper  Advertising  Executives  Association, 
Copley  Plaza  Hotel,  Boston. 

27-29 — International  Media  Conference,  Pan  American  University,  Edin¬ 
burg,  Texas. 

27-30 — National  Council  of  College  Publications  Advisors/Associated  Col¬ 
legiate  Press.  Braniff  Palace  Hotel,  New  Orleans. 
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COLOBS 
PMIadelpMa 

The  Evening  &  Sunday  Bulletin  together 
carry  53%  more  color  linage  than  the 
Number  2  newspaper.  That’s  1,337,990 
lines  in  the  first  7  months  of  1977 
Over  the  years  The  Bulletin  has  won 
19  Editor  &  Publisher  color  awards 
—which  goes  to  show  that  quality  and 
quantity  go  together  in  The  Bulletin. 

As  in  everything  that  counts  to  an 
advertiser.  The  Bulletin  is  Number  1 

for  color.  Source:  Media  Records 
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^  News  and  yc 
▼  ing  proven  demo 
guaranteed  avails  and 

nro-omntihio  nrimo  nrtc 


^^^30U.£ 


AVAILS: 

m  Buy  the 

W  Buffalo  Evening 

^  News  and  you’re  buy- 
▼  ing  proven  demographics, 
L  guaranteed  avails  and  100%  non 

”  pre-emptible  prime  position.  The 
News  effectively  reaches  over  51  %  of 
the  total  adults  in  Buffalo’s  ADI  daily. 
That’s  more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

^  ^  The  Buffalo  Evening  News  has  the 

third  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,461  and  weekend  circulation  of  295,283. 
W  You’re  reaching  over  51%  (660,000)  adult  viewers 
daily  and  55%  (704,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content  -  we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it . . . 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  Ne\\« 

One  News  Plaza,  Buffalo,  New  York 
.  Represented  nationally  by  Story  &  Kelly-Smith 


American  Civil  Liberties  Union  has  sounded  a  warning  to 
publishers  of  New  Jersey  newspapers  that  they  may  have  to 
obtain  licenses  if  they  are  classified  as  casino  service  indus¬ 
tries  under  a  new  law  passed  recently  to  govern  Atlantic 
City’s  gambling  casinos. 

The  law  defines  a  casino  service  industry  as  “any  form  of 
enterprise  which  provides  casinos  with  goods  or  services  on 
a  regular  or  continuing  basis.  ...  or  any  other  enterprise 
which  does  business  with  licensed  casinos  on  a  regular  or 
continuing  basis.” 

According  to  ACLU’s  Atlantic  City  director  John 
Barense,  newspapers,  by  providing  ad  space,  will  be  provid¬ 
ing  casinos  with  goods  or  services  on  a  “regular  or  continu¬ 
ing  basis.” 

So,  he  reasons,  newspapers  will  be  licensed  as  casino 
service  industries,  unless  they  refuse  ads  from  casinos. 

ifn  Hfi 

Jack  Anderson,  syndicated  columnist  and  investigative 
reporter  is  scheduled  to  do  a  new  interview  series  on  tv. 

The  program,  to  be  called  “The  Truth  With  Jack  Ander¬ 
son,”  will  run  60  minutes  and  wilt  feature  three  or  four 
controversial,  nationally  prominent  figures  each  week  being 
interviewed  separately  by  Anderson. 

Each  guest  will  have  to  agree  to  the  use  of  a  polygraph  test 
as  part  of  the  show.  If  this  proves  inconclusive,  according  to 
Ralph  Andrews,  who  is  producing  the  syndicated  show,  the 
guests  will  be  asked  to  try  sodium  pentothal,  voice  analysis 
or  another  scientific  means  available  to  get  to  the  truth. 

Anderson,  currently  syndicated  in  over  950  newspapers 
and  seen  daily  on  ABC-tv’s  “Good  Morning  America,”  said, 
“I’ve  decided  to  do  this  show  because  I  believe  it  offers  an 
opportunity  for  many  controversial  figures  to  establish  the 
validity  of  their  public  declarations,  and,  hopefully,  protect 
their  reputation  from  scurrilous  reporting  and  implied  mal¬ 
feasance.” 

Taping  for  the  initial  show  is  set  for  Washington,  D.C.  on 
October  26.  The  show  will  travel  if  necessary,  said  Andrews, 
but  will  be  primarily  based  out  of  Washington,  D.C.  The 
show  is  being  put  together  by  Ralph  Andrews  Production  in 
association  with  Syndicast  Services,  Inc. 

♦  *  * 

News  World  Communications,  Inc.,  publishers  of  New 
York  (N.Y.)  News  World,  announced  the  beginning  of  a 
weekly  tabloid  newspaper  to  be  distributed  in  lower  Manhat¬ 
tan. 

The  Manhattan  Weekly  begins  as  a  16-page  tabloid  on 
October  4,  with  a  circulation  of  40,000  and  will  come  out 
every  Wednesday  thereafter  in  the  Village,  Soho  and  parts  of 
Gramercy.  These  3  neighborhoods  are  served  presently  by 
Village  Voice,  Soho  News  and  Gramercy  Park  Herald. 

Editor  Larry  Moffitt  said  the  paper  will  focus  on  useful 
features  and  articles  dealing  with  the  practical  side  of  life. 

:|c  i|c  9tc 

North  Carolina  Museum  of  History  opened  (August  29)  a 
Printshop  as  a  permanent  exhibit  in  Raleigh.  Working  with 
the  N.C.  Press  Association,  the  museum  is  centered  around 
a  fully  operational  Washington  Press,  made  by  R.  Hoe  and 
Co.  of  New  York  in  1840  that  was  purchased  and  used  until 
1%6  by  the  Watauga  (N.C.)  DenuKrat  in  Boone. 

*  ♦  * 

The  Detroit  office  of  American  Newspaper  Representa¬ 
tives  reports  very  little  factory  new  model  advertising  plans 
for  newspapers. 

Most  of  these  billings  will  come  from  the  dealer  associa¬ 
tions. 

New  Model  announcement  dates  are  as  follows:  American 
Motors,  Oct.  3;  Cadillac,  Sept.  29;  Chevrolet,  Oct.  6;  Old- 
smobile,  Oct.  6;  Pontiac,  Oct.  6;  Chrysler-Plymouth,  Oct.  7; 
Dodge,  Oct.  7;  Ford,  Oct.  7;  and  Lincoln-Mercury,  Oct.  7. 
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^  With  the  Harrb 
DHithcf  System,  you  ccui 
get  improved  print 
quality  and  economy 
with  your  present 
letterpress  equipment* 


Reduced  plate  and  ink  costs. 
High  quality  black  and  four  color 
process  reproduction. 

These  are  some  of  the  reasons 
papers  like  the  Des  Moines,  Iowa 
Register  and  Tribune  have  adapted 
their  letterpress  units  to  the  Harris 
DiLitho  System. 

Conversion  to  direct  lithography 
is  simple.  Installation  time  is  a 
matter  of  hours,  and  can  be  han¬ 
dled  by  In-plant  personnel. 

Then  the  savings  start.  In  plate 
costs  which  can  drop  to  1/5th  the 
cost  of  shallow  relief  plates.  In 
plate  processing  time.  And  in 
better  mileage  with  the  use  of 
letterpress  Inks.  All  this,  plus  print 


quality  which  approaches  that  of 
offset. 

Key  to  the  success  of  the  proven 
Harris  DiLitho  System  is  a  pat¬ 
ented  brush  dampener  which  in¬ 
troduces  water  through  the  ink 
form  rolls  to  a  thin  lithographic 
plate.  With  the  brush  dampener, 
there  is  no  ink  or  lint  feedback 
to  contaminate  the  fountain  solu¬ 
tion.  And  the  system  is  virtually 
maintenance  free. 

To  learn  why  many  dailies  have 
already  converted  to  Harris  DiLitho, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891 . 

®  DiLitho  is  a  registered  trademark  of  ANPA/RI. 


nn  HARRIS 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


“The  new 6490 
newsfiaper  sjystem: 
Vts  a  3-wa[y  einch 
to  increase  jonr  firofitsu 

. . .  because  the  6490  increases  efficiency  in  your 
Editorial,  Classified  and  Production  departments  like 
no  other  system  in  the  business. 


Why?  Because  the  6490  is  a  second  generation  6400. 
A  proven  system,  but  it  is  smaller,  more  efficient  and  has 
twice  the  capacity  of  the  6400.  The  new  6490  costs  less,  too. 

Simply  put,  the  6490  helps  you  to  better  achieve  the 
basic  objectives  of  your  newspaper:  To  produce  a  quality 
product  in  less  time,  and  to  show  a  greater  profit. 

In  editorial,  for  instance,  we  have  □  More  than  doubled 
story  capacity.  □  Taken  high  speed  and  low  speed  wires 

directly  into  the  system, 
2.  3.  and  bmreaus,  too.  □  Added 

Editorial  Classified  Production  SeCUIlty  for  SeOSitive  StO- 

^  ries,  edited  copy  and  clas- 

'  sified  ads.  □  New  reporter 
^  terminals  with  their 

I  own  data  base;  these 

i  retrieve  stories  from 

main  data  base. 


Production 


First  to  transform  words  from 
fingertip  to  computer  to  print . 
instantaneously. 

645  Harvey  Road 
Manchester,  N.  H.  03103 
(603)  669-9050 
Telex  943480 


Bob  Dambach 
National  Sales  Manager 
Newspaper  Systems 


Within  the  next  six  weeks  I’m  going  into  additional 
detail,  right  here  in  Editor  &  Publisher,  about  how  you  will 
substantially  increase  your  paper’s  profitability  with  a  6490 
system. 

There  are  about  300  dailies  in  the  United  States  which 
need  a  6490 . .  Now . .  Because  each  day  they’re  without  one, 
they’re  losing  money. 

Obviously,  all  300  newspapers  will  not  order  a  6490  this 
year,  but  we  know  of  a  substantial  number  who  already 
have,  or  who  will  be. 

If  you  want  to  be  among  those  who  do  have  a  6490 
installation  within  the  year,  I  suggest  that  you  waste  no  time 
seeing  our  salesman  when  he  calls  on  you.  Or,  to  save  time. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


S  1437  should  be  defeated 

Members  of  the  American  Society  of  Newspaper  Editors 
were  told  at  their  annual  meeting  in  May  that  the  Criminal 
Code  Reform  Act,  once  known  as  S  1,  had  been  re-introduced 
in  Congress  without  the  restrictive  provisions  of  the  Official 
Secrets  Act.  In  fact,  the  editors  were  told  that  the  bill,  in  its 
present  form  as  S  1437,  seems  to  be  okay  as  far  as  the  press 
is  concerned  with  all  dangerous  provisions  having  been  de¬ 
leted. 

In  spite  of  that,  there  seems  to  be  increasing  consensus 
among  newsmen  that  S  1437  is  a  bad  bill  and  should  be 
defeated.  One  of  those  taking  this  stand  is  the  Los  Angeles 
Times  which  states  that  in  spite  of  the  improvements  over 
the  previous  measure  “the  legislation,  since  its  inception  in 
the  Nixon  administration  in  1973  and  during  its  various 
mutations,  reflects  the  undemocratic  view  that  the  govern¬ 
ment  requires  protection  from  the  citizens  of  this  nation.” 

The  bill  should  “strengthen  the  nation’s  democratic  in¬ 
stitutions  and  reinforce  the  liberty  of  the  American  peop’  ,” 
but  does  not  meet  that  test,  the  Times  says. 

Aside  from  the  provisions  that  would  have  a  wide  effect  on 
all  forms  of  political  expression  and  protest,  the  new  bill 
puts  into  federal  statute  the  power  of  the  courts  to  issue  gag 
orders,  where  it  has  not  appeared  before,  and  would  require 
the  destruction  of  criminal  conviction  records  under  certain 
circumstances. 

Those  two  provisions  alone  are  enough  to  make  the  press 
take  a  closer  look  at  the  entire  bill. 

Trained  people  produce  good  color 

Newspaper  color  in  both  advertising  and  editorial  has 
been  improving  consistently  over  the  years.  Comments  by 
judges  in  E&P’s  21st  Color  Contest  noted  this,  as  they  have 
at  practically  every  previous  judging  session. 

With  the  steady  improvement  in  techniques,  printing 
materials  and  equipment  it  would  be  unusual  if  there  were 
not  some  improvement.  However,  another  and  equally  im¬ 
portant  dimension  is  apparent  this  year — people. 

Reading  the  articles  about  the  color  contest  winners  in 
this  issue  it  becomes  apparent  that  people — trained 
people — are  responsible  for  reproducing  good  color  in  news¬ 
papers.  Equipment  and  materials  cannot  do  it  alone. 

Readers  of  this  issue  will  find  that  on  the  winning  news¬ 
papers  there  is  a  cross-fertilization  of  ideas  and  knowledge 
among  the  people  responsible  for  all  phases  from  copy  through 
camera  to  pressroom.  Being  aware  of  each  others  problems, 
and  perhaps  limitations,  they  are  better  able  to  coordinate 
their  efforts  for  the  best  possible  results. 

The  more  newspaper  production  people  train  themselves 
to  use  the  repi’oduction  facilities  available  to  them,  the  more 
good  color  printing  there  will  be.  The  winners  of  this  E&P 
contest  are  evidence  of  that. 
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FEEDBACK 


Vic  Cantone 


Letters 


AT  IT  AGAIN 

“Legislation  jeopardizes  liquor  ads  in 
newspapers”  (E&P  article,  Sept.  3), 
suggests  to  me  that  anti-alcoholic  bever¬ 
age  groups  are  at  it  again,  with  intentions 
similar  to  anti-cigarette  groups — 
regulate,  curtail  or  stop  entirely  print  ad¬ 
vertising  of  the  types  of  products  they 
oppose. 

The  anti-cigarette  groups,  some  in  my 
opinion  with  little  to  do  but  justify  the 
existence  of  their  organizations,  contrib¬ 
uted  to  pushing  cigarette  messages  off 
the  air.  Currently  I  understand  they  are 
trying  to  push  additional  advertising 
regulations. 

Perhaps  the  idea  is  to  eventually  stop 
advertising  of  this  type  of  product  en¬ 
tirely. 

Since  Prohibition,  liquor  advertisers, 
who  have  had  their  messages  limited  to 
print,  have  adhered  to  advertising  regula¬ 
tions  set  forth  by  the  federal  and  state 
governments.  One  of  the  largest  distil¬ 
lers,  as  I  recall,  at  one  time  went  so  far  as 
to  try  through  newspaper  ads  to  encour¬ 
age  people  to  drink  moderately. 

Ad  index 


26  Allentown  Call-Chronicle 
28  Altoona  Mirror 

20,21  American  Telephone  &  Telegraph  Company 
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42  Atlas  Flag  Corp.  of  America 
Kuttner  &  Kuttner,  Inc. 

32  Berkey  Technical 

Steen  Advertising  Corp. 

4  Buffalo  Evening  News 
Heafy-Schutte  Advertising  Ltd. 

31  Church  Rickards,  Whitlock  &  Co.,  Inc. 
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C 1 1  Copley  Newspaper  (San  Diego  Unkn-Tribune) 
Lane  &  Huff  Advertising 
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The  Griswold-Eshleman  Company 
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Graphics 

6,7  Hendrix  Worldwide 
Friendson  Associates 

27  Midwest  Publishers  Supply  Co. 

Ross  Llewellyn,  Inc. 

Cov.  1  Minneapolis  Star  &  Tribune 

Batten,  Barton,  Durstine  &  Osborn  Inc. 

28  Multi  Ad  Services 
Graphic  Design  Associates 

23  Napp  Systems  (USA)  Inc. 

Phillips-Ramsey  Advertising 
Cov.  3  New  England  Newspapers 

29  John  A.  Park,  Jr. 

Ben  F.  Park 

3  Philadelphia  Bulletin 
Coverly-Smith  Associates 
CI6  Philadelphia  Inquirer 

4/  Paul  Lefton  Company  Inc. 

19  Phillips  Petroleum 

Tracy-Locke  Advertising 
C9  St.  Louis  Post-Dispatch 

2  St.  Petersburg  Times 

Brwvn,  Dtnviing  A  KittenDesignAssociates,  Inc. 
Cov.  2  San  Francisco  Examiner 
Schlessinger  A  Associates 
Cov.  4  Scripps  Howard  Newspapers 
25  State  Farm  Insurance  Companies 

Needham ,  Harper  A  Steers  Advertising,  Inc. 
34  Tampa  Tribune-Times 
Louis  Benito  Advertising 

10  The  Travelers 

Carl  Ally  Inc.  Advertising 
22  Tulsa  World  &  Tribune 

29  TV  Data 

43  United  Feature  Syndicate 
C12  Westchester  Rockland  Newspapers 
Knudson-Moore,  Inc. 

30  Youngs,  Walker  &  Company 


Cigarette  firms,  too,  are  complying 
with  regulations  which,  even  as  a  non- 
smoker,  I  feel  are  very  stringent. 

Nevertheless,  anti-groups  represent¬ 
ing  alcoholic  beverages  and  cigarettes 
continue  their  efforts.  If  their  goals  are  to 
stop  the  sale  of  the  products  they  oppose 
and  if  they  are  successful,  think,  for  one 
thing,  of  the  unemployment  factor — 
hundreds  of  people  out  of  work  from  just 
these  two  industries  alone. 

Your  article  points  out  that  Congress¬ 
man  George  E.  Brown  Jr.  of  California  is 
trying  to  push  through  a  bill  (H.R.  786) 
which  would  disallow  alcoholic  beverage 
advertising  as  a  deductible  expense — as 
long  as  alcoholic  beverage  sales  are  per¬ 
mitted.  Distillers  and  brewers  are  big 
industries  of  our  country  and  are  entitled 
to  the  same  treatment  as  others  that  are 
legal. 

1  cannot  understand  with  so  many  im¬ 
portant  problems  in  Washington  why  the 
“drys”  try  to  push  through  H.R. 
786— that’s  not  the  right  kind  of  spirit! 

S.  Austin  Brew 

Fair  Lawn,  N.J. 

9)e  9)C  9|C 

GOT  THEIR  START 

The  success  of  our  Hometown  News 
operation  at  the  recent  National  Scout 
Jamboree  (E&P  August  20)  has  set  us  to 
wondering. 

Specifically,  we’re  wondering  how 
many  newsmen  (or  ex-newsmen  who 
have  gone  on  into  public  relations,  ad¬ 
vertising  or  other  related  fields)  got  their 
starts  in  journalism  by  working  for  the 
Journalism  merit  badge  or  while  serving 
as  a  scribe  in  a  Scout  troop. 

We’d  like  to  hear  from  those  who 
started  that  way.  Just  drop  us  a  line  at 
the  National  Office,  Boy  Scouts  of 
America,  North  Brunswick,  N.J.  08902. 

Thomas  R.  Dew 
(Dew  is  special  projects  editor.) 


Short  takes _ 

-  had  been 

hospitalized  three  times  and  had  more 
than  90  stock  treatments. — Dallas  Times 
Herald. 

♦  *  ♦ 

His  internship  was  straight  surgical 
with  emphasis  on  funeral  sugergy. — 
Richfield  (Utah)  Reaper. 


lURE  ISSOCIAns 


has  worked  with  over  two 
hundred  publications  directing 
seminars  and  consulting  with 
top  management  to  successfully 
solve  local  marketing  problems. 

Write  or  call: 

Hare  Associates, 

62  Black  Walnut  Drive, 
Rochester,  N.Y.  14615 
(716)  621-6873 
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NO-FAULT  IS  TOO  GCK» 
AN  IDEA  NOT  TO  IMPROVE 

UPON  IT. 


No -fault  was  the  first  real  innovation  in  the  sticky 
field  of  settling  automobile  claims. 

The  people  liked  it;  we  liked  it;  the  Department  of 

Transportation  liked  it. 

Each  state  ( 16  at 
latest  count  containing 
60%  of  all  insured  vehi¬ 
cles)  that  adopted  it 
varied  the  rules  accord¬ 
ing  to  its  local  needs. 

And  that  worked 
out  for  the  best,  too. 

If  something  could 
be  done  to  make  no-fault 
better,  most  people  agree 
that  it  s  in  raising  the 
no -fault  limit. 

What  with  infla¬ 
tion,  and  rising  costs  in 
general,  a  higher  thresh¬ 
old  would  mean  more 
claims  would  be  settled  more  quickly.  And  possibly  reduce 
costs  for  everyone. 

What  do  you  think?  We  at  The  Travelers  would  like 
to  know.  Just  write  our  Office  of  Consumer  Information, 
One  Tower  Square,  Hartford,  Conn.  06115.  Or  dial,  toll-free, 
800-243-019L  In  Connecticut,  call 
collect,  277-6565. 


THET^VELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  061 15. 


September  24, 1977 


Color  ad  in  newspaper 
sweetens  candy  sales 


By  Celeste  Huenergard 

Sweet  and  simple.  One  large  chocolate 
bunny  and  a  line  of  copy:  “Multiply 
somebody’s  happiness  this  Easter.” 

When  this  1-page  spot  color  ad  for 
Fanny  May  Candies  appeared  the 
Thursday  before  Easter  in  the  Chicago 
Tribune,  Brand  Advertising,  Inc.  and 
their  client  took  a  deep  breath.  Had  they 
said  too  little?  Should  they  have  listed 
store  locations,  prices,  shown  more 
products?  Was  the  ad  so  simple  that  con¬ 
sumers  would  simply  ignore  it? 

Both  agency  and  advertiser  knew  the 
answer  the  next  day. 

“The  factory  (Fanny  May’s)  had  a  sell 
out,”  agency  president  Perry  Brand  said. 
“Housewives  were  literally  arguing  at 
retailers’  freezers  over  the  remaining 
boxes.  And  Fanny  May  was  one  of  the 
few  candy  manufacturers  in  this  area  that 
didn’t  run  Easter  clearance  ads  the  fol¬ 
lowing  week.” 

Chicago  advertising  agencies  up  and 
down  Michigan  Avenue  began  request¬ 
ing  proofs  the  minute  the  ad  hit  the 
newsstands.  “The  phones  went  crazy,” 
Arnold  Paley,  creative  director  of  Brand 
and  copy  writer  for  the  ad,  said.  “Even 
the  stores  were  getting  requests  from 
customers  for  copies.” 

And  six  months  later.  Perry  Brand  was 
notified  that  the  Easter  bunny  insertion 
had  won  the  advertising  creativity  award 
for  full  color  in  E&P’s  Color  Award 
Competition. 

Fanny  May  is  one  of  the  largest  candy 
manufacturers  in  the  Midwest.  For 
years,  the  company  had  run  cluttered 
“Hey,  look,  we’ve  got  everything”  ads 
to  get  their  products  into  the  mouths  of 
consumers.  They  worked  but  not  as  suc¬ 
cessfully  as  the  cleaner  Brand  ads. 

Brand  took  over  the  account  a  year 
ago — determined  to  substitute  clutter 
with  simplicity  and  upgrade  the  com¬ 
pany’s  image.  “It  was  a  little  unorthodox 
approach  just  to  show  a  big  Easter  rab¬ 
bit,”  Richard  M.  Peritiz,  vicepresident 
of  Fanny  May,  said.  “But  it  worked.” 

“There  were  boxes  and  prices  all  over 
the  place  in  their  old  ads,”  Brand  said. 
“I  told  them  that  they  were  selling  candy 
not  boxes.” 

Bob  Sherman,  a  Brand  art  director 
who  likes  to  be  called  a  negative  de¬ 
signer,  came  up  with  the  idea  for  the 
Easter  ad. 

“1  like  to  simplify  things  to  their  barest 


Bob  Sherman,  art  director  of  Brand 
Advertising,  Inc.  (Chicago),  came  up 
with  this  year's  first  place  winner  for 
creativity  in  E&P's  Color  Competition. 
His  secret:  "I  like  to  simplify  things  to 
their  barest  minimum." 

minimum,”  Sherman  said.  “Maybe  I  like 
to  save  work.  There’s  as  little  as  possible 
in  that  Fanny  May  ad.  The  only  thing 
that’s  left  is  the  message.” 

Sherman  is  just  as  outspoken  when 
discussing  color. 

“We  ran  the  rabbit  in  brown  because 
any  food  in  black  and  white  is  un¬ 
appetizing,”  Sherman  said.  “Fanny  May 
had  used  color  once  or  twice  in  other 
campaigns,  but  they  had  used  it  just  to 
have  color  and  used  it  poorly.  Too  much 
color  is  confusing  and  a  waste.  As  I  said 
before,  I  try  to  simplify  everything  and 
that  includes  color.” 

Sherman  experimented  with  other 
Easter  candy  ads  before  hitting  upon  the 
rabbit. 

“I  wanted  one  graphic  symbol  that 
would  tell  the  story.  There’s  a  lot  of  nos¬ 
talgia  tied  up  in  chocolate  bunnies — 
people  remember  when  they  used  to  get 
them  as  kids.  I  think  this  is  one  of  the 
reasons  the  ad  was  so  successful.  Also, 
graphically,  the  bunny  has  a  unique 
shape  and  is  simple. 

Both  Sherman  and  other  agency 
people  thought  Fanny  May  deserved 
applause  for  their  courage. 

“Because  the  concept  is  so  simple,  it’s 
one  of  the  hardest  type  of  ads  to  get 
through  an  agency,”  Craig  Fox,  an 
agency  copy  supervisor,  said.  “Every¬ 


EsP 

Every  Saturday  since  1884 


body  gets  nervous.  You  start  thinking 
about  writing  a  check  for  $20,000  or 
whatever  a  page  in  the  Trib  costs,  for  an 
ad  that  doesn’t  list  prices,  product  in¬ 
formation  or  store  locations.  If  you  let 
everyone  put  their  two  cents  in,  it  goes 
on  forever.  But  at  least  you  can  say 
‘Now,  I’m  really  getting  my  money’s 
worth.’  ” 

Aren’t  there  marketing  studies  that 
show  simplicity  sells?  “For  every  study 
that  says  it  does,  there’s  another  one  that 
says  it  doesn’t,”  Fox  added.  “None  of 
the  studies  agree.” 

The  Easter  ad  ran  only  once  in  the 
Chicago  Tribune.  It  appeared  in  other 
dailies  but  in  smaller  versions  and  in 
black  and  white.  “Chicago  really  is 
Fanny  May’s  strongest  marketing  area,” 
Paley  said.  “It  justified  a  full-page  color 
ad.” 

Perry  Brand  likes  to  refer  to  his  7Vi- 
year-old  agency  as  small,  although  he 
thinks  medium  would  be  a  more  realistic 
classification. 

Small  or  medium,  the  Brand  agency 
has  surpassed  a  number  of  larger 
Chicago  agencies  in  this  year’s  award 
circuit.  Paley  thinks  it’s  because  they  try 
harder.  “We  don’t  quit  when  we  reach 
something  acceptable,”  he  said. 

A  good  portion  of  Brand’s  ads  find 
their  way  into  newspapers. 

“We’re  a  good  newspaper  agency  in 
the  sense  that  we  use  a  lot  of  news¬ 
papers,”  Brand  said.  “We’re  their  best 
friend  and  their  toughest  critic.” 

Brand  is  not  timid  in  his  criticisms. 
“Newspapers  have  some  of  the  most  an¬ 
tiquated  sales  presentations  I’ve  ever 
seen,”  he  said.  “And  they  should  really 
try  to  coordinate  their  production  de¬ 
partments  with  advertising  agencies.  Too 
frequently  we  have  to  wait  weeks  to  get 
results  from  newspapers  because  they 
can’t  bring  themselves  to  make  a  final 
decision.” 

Brand  also  pointed  to  some  papers’ 
policy  of  reluctancy  in  rerunning  incor¬ 
rect  ads.  “If  there’s  a  questionable  spot 
on  tv  or  radio.  Boom!,  it’s  a  make-good. 
That’s  not  the  case  with  newspapers.” 


SPECIAL  E&P  ISSUE 

In  this  issue,  Editor  &  Publisher  pre¬ 
sents  its  annual  color  awards  for  creativity 
and  printing  quality.  The  winning  entries 
are  published  in  a  special  pull-out  section. 
Also  in  this  issue,  a  rundown  on  leading 
color  advertisers  and  newspapers  in  linage 
is  to  be  found  on  pages  17,  18,  33-39. 
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Suburban  publishers  urged 
to  prove  usefulness 


By  John  Consoli 

If  suburban  newspapers  want  a  lai^ger 
share  of  the  advertising  dollars  of  na¬ 
tional  retail  chains  like  K  mart,  J.  C. 
Penney  and  Kroger,  they  have  to  do  a 
better  job  positioning  themselves  against 
the  other  media,  including  the  metro 
dailies,  and  have  to  reduce  their  ad  rates 
to  more  reasonable  levels. 

This  was  the  consensus  opinion  of  J. 
T.  Brown,  southeast  regional  ad  manager 
for  K  mart;  Leland  Carawan,  assistant 
ad  manager  for  the  southern  marketing 
area  of  Kroger;  and  Bill  Overstreet 
metro  sales  and  promotion  manager  for 
the  J.  C.  Penney  stores  in  Atlanta.  The 
trio  spoke  at  a  Suburban  Newspapers  of 
America  sponsored  ad  conference  last 
week  in  Atlanta. 

“I  view  every  medium  useless  until  it 
is  proven  useful,”  said  Carawan,  who  is 
responsible  for  the  advertising  of  114 
Kroger  supermarkets  in  53  cities  in  six 
states.  “We  don’t  have  the  luxury  of 
being  able  to  seek  out  and  evaluate  every 
medium.  I  leave  it  up  to  you  (the  subur¬ 
ban  papers)  to  prove  your  usefulness.” 

“We  need  sound,  logical  reasoning  as 
to  why  we  should  advertise  in  your 
newspaper,”  he  said.  “We  won’t  adver¬ 
tise  in  your  paper  just  because  you  show 
us  an  ad  from  one  of  our  competitors.  A 
lot  more  important  facts  must  be  shown. 

“Ad  directors  are  too  busy  to  person¬ 
ally  visit  each  market,”  Carawan  said. 
“We  need  facts  about  the  readers  you 
reach  and  we  would  like  to  have  your 
circulation  figures  substantiated.  We 
need  readership  studies.  Sometimes  the 
major  dailies  will  provide  us  with  study 
results.  The  data  is  extremely  valuable  to 
us.  Suburban  newspapers  should  do 
readership  studies  to  substantiate  their 
effectiveness.” 

Overstreet  agreed.  “We’ve  got  to  have 
facts  about  the  readers  you  reach  and  we 
can’t  do  it  over  lunch.  We  just  don’t  have 
two  hours  to  discuss  things.” 

Brown,  who  is  responsible  for  K  mart 
advertising  in  the  South  and  in  Puerto 
Rico,  said  there  is  no  need  to  provide 
elaborate  stacks  of  data.  It  is  more  im¬ 
portant  for  suburban  papers  to  provide 
the  right  data.  “How  many  homes  your 
paper  reaches  and  how  close  you  are  cir¬ 
culating  to  our  stores  is  far  more  impor¬ 
tant  than  the  volumes  of  elaborate 
information  sent  to  us  by  the  larger 
dailies.  Nobody  has  time  to  read  all  that 
information.” 

Carawan  said  that  because  he  is  so 
busy,  most  times  he  will  consider  using 
only  that  medium  which  approaches  him. 
He  related  an  example  in  Columbia, 
South  Carolina. 


“We  are  opening  two  50,(K)0  sq.  ft. 
stores  in  Columbia,  South  Carolina,”  he 
said.  “The  daily  newspaper  contacted  us 
and  quickly  provided  us  with  ABC  data 
and  demographic  information.  Our 
stores  have  been  under  construction  for 
about  a  year  and  I  have  yet  to  get  any 
calls  or  receive  any  information  from 
radio,  tv  or  suburban  newspapers.  I 
don’t  have  the  time  to  seek  out  every 
suburban  newspaper  in  that  market. 
They  have  to  come  to  me.  In  the  mean¬ 
time,  I  will  use  the  daily  newspaper.” 

Carawan  said  he  “personally  believes 
in”  suburban  newspapers.  “I  believe  in 
many  cases,  suburban  newspapers  have 
better  readership  in  their  areas  than  the 
major  dailies,  but  it  does  those  papers  no 
good  if  1  can’t  prove  it  to  the  people  who 
give  me  the  money  to  spend.” 

All  three  retail  ad  men  commented  on 
the  high  rates  many  suburban  news¬ 
papers  are  charging.  Carawan  said  the 
total  circulation  of  the  major  dailies  the 
Kroger  chain  uses  for  advertising  in  his 
region  is  1,150,000  and  the  secondary  (or 
suburban)  papers  have  a  circulation  of 
580,000.  The  suburban  dailies,  however, 
have  a  significantly  higher  average  inch 
rate. 

“Perhaps  some  of  the  suburbans  can 
group  together  and  offer  combination 
rates  to  make  it  more  feasible  for  us  to 
advertise  in  them,”  Carawan  said. 

“Five  years  ago,  Penney  made  the  de¬ 
cision  to  drop  all  media  except  for  the 
Journal-Constitution  (in  the  Atlanta 
market),  but  recently  we  have  started  to 
go  into  suburban  papers,”  said  Over- 
street.  “We’ve  had  our  problems  using 
the  suburban  newspapers.  The  rates  are 
so  astronomical  that  we  are  not  able  to 
use  suburban  papers  like  we  would  like 
to.”  He  said  this  was  unfortunate  since 
the  Journal-Constitution  covers  only 
60%  of  the  Penney  stores’  marketing 
area. 

Brown  said  K  mart  is  looking  to  run 
ads  in  suburban  papers  that  are  “produc¬ 
tive  and  charge  a  fair  rate.”  He  said, 
“We  can’t  run  ads  in  suburban  papers 
that  want  to  charge  $3.00  a  line.” 

“Our  primary  ad  medium  is  the  ABC 
audited,  major  daily  newspaper,  but  as 
some  of  them  are  losing  circulation,  we 
are  looking  into  the  suburban  papers,” 
Brown  said.  “Ten  years  ago,  we  would 
never  have  thought  of  using  suburban 
papers.  Today  we  run  ads  in  suburban 
papers  in  such  places  as  Hendersonville, 
Tennessee,  Tipton,  Georgia  and  Lake 
Wales,  Florida. 

The  fact  that  many  suburban  papers 
carry  more  local  news  than  the  major 
dailies  they  compete  with,  opens  a  great 


opportunity  for  them.  Brown  said. 

“Many  retailers,  especially  on  the 
headquarters  level,  have  a  stigma  that 
they  must  run  ads  in  the  major  dailies,” 
Carawan  said.  It  is  up  to  the  suburban 
papers,  working  from  the  store  level  up, 
to  convince  them  otherwise,  he  said. 

Florida  reporter  wins 
17th  O’Brien  Award 

Barbara  Somerville,  staff  writer  for  the 
Palm  Beach  Post,  West  Palm  Beach, 
Florida,  has  been  named  first  prize  win¬ 
ner  of  the  Seventeenth  Catherine  L. 
O’Brien  Award  for  achievement  in  wo¬ 
men’s  interest  newspaper  reporting.  She 
was  cited  for  her  story,  “Battered 
Women.” 

Somerville  will  receive  a  $500  cash 
award  and  will  select  a  student  in  her 
community  to  receive  a  $1,000  Jour¬ 
nalism  Scholarship. 

Second  prize  winner  was  Martha 
Richardson,  Family  Section  Writer  for 
the  Amarillo  (Tex.)  Globe  Times  for  her 
entry,  “Credit;  How  Do  Women  Break 
Into  Circle?”  She  will  receive  a  $300 
honorarium  and  the  privilege  of  selecting 
a  student  in  her  community  to  receive  a 
$750  Journalism  Scholarship.  Third  prize 
went  to  Jane  Kay,  reporter  for  the 
Arizona  Daily  Star,  Tucson,  for  “Child 
Workers  Stir  Age-Old  Labor  Conflict.” 
Kay  will  receive  an  honorarium  of  $200 
and  also  have  the  privilege  of  selecting  a 
journalism  student  to  receive  a  $500 
Scholarship. 

The  Catherine  L.  O’Brien  Award  is  in 
honor  of  the  Director  Emeritus  and  co¬ 
founder  of  Stanley  Home  Products,  Inc., 
Westfield,  Massachusetts,  one  of  Ameri¬ 
ca’s  leading  manufacturers  of  household 
products  and  good  grooming  aids. 

Gannett  grant 
made  to  Howard  U. 

The  Gannett  Foundation  announced 
$58,745  in  contributions  to  the  School  of 
Communications  at  Howard  University, 
a  predominantly  black  institution  in 
Washington,  D.C. 

The  school  will  use  $47,435  of  the 
grant  for  its  Seventh  Annual  Communi¬ 
cations  Conference  next  spring,  and 
$11,310  to  purchase  new  editing/ 
production  equipment  for  the  school’s 
Electronic  Journalism  Laboratory. 

Reporter  resigns 

Laura  Foreman,  a  reporter  in  the 
Washington,  D.C.  bureau  of  the  New 
York  Times,  has  resigned.  Her  resigna¬ 
tion  followed  a  report  by  the  Philadelphia 
Inquirer  on  August  27  that  she  had  re¬ 
ceived  gifts  worth  about  $10,000  from 
State  Senator  Henry  J.  Cianfrani  (D., 
Philadelphia)  while  working  as  a  political 
reporter  for  the  Inquirer  from  September, 
1973  to  January,  1977. 
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Tucson  dailies  in  step 
with  colorful  Southwest 


Many  winter  visitors  to  Tucson  view 
the  desert  and  mountain  scenery  as  drab. 
Tucsonans  and  people  who  trek  to  the 
Southwest  every  year  see  the  region  as  a 
vast  panorama  of  vibrant  colors  and 
hues.  And,  Tucson  daily  newspapers 
strive  successfully  to  mirror  the  convic¬ 
tions  of  the  majority  with  frequent  use  of 
editorial  and  advertising  color. 

This  heavy  run  to  ROP  color  is  not 
really  new.  The  morning  and  Sunday 
Arizona  Star  and  the  evening  Tucson 
Citizen,  which  are  operated,  except 
editorially  and  corporately,  by  Tucson 
Newspapers  Inc.,  an  agency  company, 
were  well  up  in  color  linage  before  the 
papers  went  offset  4  years  ago  and 
moved  into  a  new  plant  on  the  South¬ 
western  fringes  of  the  city. 

Clarity  of  offset  printing  allowed  ad¬ 
vertisers  to  boost  their  color  linage  at 
once.  Early  in  1977  the  new  Ad-Litho 
inks  had  been  adopted  by  the  Research 
Institute  of  the  American  Newspaper 
Publishers  Association  and  here’s  what 
production  director  Charles  J.  Hollis 
says  about  that: 

“The  ANPA’s  formula  for  offset  inks 
has  delivered  marked  improvement  in 
the  color  quality  of  our  newspapers. 
Coupled  with  use  of  the  direct-screen 
process  we  are  putting  out  a  superior 
color  product.” 

Editor  &  Publisher’s  Color  Awards 
judges  over  the  years  agree.  They  have 
pronounced  Tucson  Newspapers  Inc.  ef¬ 
forts  worthy  of  4  annual  Color  Awards. 

Hollis  said  that  with  the  closing  of  the 
stereotyping  department  there  was  re¬ 
training  of  the  craftsmen  there.  “Stereo¬ 
typers  are  doing  a  good  job  and  have 
become  good  color  men,”  Hollis  said. 
All  editorial  color  is  done  exclusively  by 
the  newspapers.  Most  ROP  ad  color  is 
prepared  by  agencies. 

Hollis  gave  an  example  of  editorial  use 
of  color.  In  August  of  this  year  the  Citi¬ 
zen  had  25  “spots”  and  the  Star  30.  The 
difference  of  5  in  August  was  due  mostly 
to  the  Star  printing  on  Sunday,  while  the 
Citizen  is  a  6-day  paper.  The  same  ratio 
exists  in  advertising.  The  Star  and  Citi¬ 
zen  run  close  in  daily  linage.  The  Star 
has  an  edge  because  it  prints  7  days. 

ANPA’s  description  of  Ad-Litho  inks 
says  this  about  the  formula,  and  Hollis 
agrees: 

“More  nearly  transparent  inks  deliver 
a  wider  range  of  reproducible  colors  and 
cleaner  colors  with  greater  brilliance. 
Better  balance  has  been  achieved  which 
simplifies  color  correction.”  Thus,  true 
fidelity  of  reproduction  results.  In 
3-color  repro,  the  ink  formula  makes  it 
possible,  if  desired,  to  eliminate  the 
necessity  of  black  plate  in  reproducing 


process  color. 

TNI  works  closely  with  advertisers 
through  account  people  and  the  produc¬ 
tion  department.  Quality  contrd  man¬ 
ager  Gilbert  Gil  gives  advice  to  advertis¬ 
ing  salespersons  on  types  of  material  that 
should  be  furnished,  even  to  the  length  of 
taking  a  woman’s  shoe  to  the  production 
department  and  getting  the  color  ad  re¬ 
production  to  match  exactly  the  foot- 
ware  hues. 

“Basically,”  Hollis  says,  “production 
people  are  in  concert  with  the  sales  staff 
and  advertisers  and  that  goes  a  long  ways 
towards  attaining  perfection.” 

Such  cooperation  helps  to  account  for 
Tucson  Trends,  a  comprehensive  study 
of  the  Tucson  market  done  every  2  years 
by  the  Star  and  Citizen,  reporting  that 
the  newspapers  reach  86%  of  the  market. 

The  Pulitzer-owned  Star  and  the 
Gannett-owned  Citizen  have  a  combined 
daily  circulation  of  over  122,000. 

The  community  has  many  neighbor¬ 
hood  shopping  centers  as  well  as  2 
regional  shopping  malls.  Retail  sales 
reached  $1.3  billion  in  1975,  almost  dou¬ 
ble  those  of  1970,  which  were  700 
million. 

Tucson’s  2  large  regional  shopping 
malls,  El  Con  and  Park  Mall  attract  cus¬ 
tomers  from  the  total  urban  area  and  it  is 
from  the  merchants  in  these  2  malls  that 
the  dailies  derive  the  bulk  of  their  color 
linage.  Many  of  the  neighborhood  cen¬ 
ters  are  built  around  large  grocery  and 
drug  store  chains  and  here  again  is  the 
source  of  much  advertising  color. 

With  automotive  sales  in  1975  totaling 
over  $200  million  in  Tucson  and  retail 
purchases  nearing  the  $2  billion  mark, 
advertising  executives  say  the  Tucson 
market  is  still  “not  a  national  buy,”  what 
with  population  giant  Phoenix  120  miles 
northwest  of  what  Tucson  natives  like  to 
call  Old  Pueblo.  Population  movement 
trends  appear  to  be  going  in  the  direction 
that  will  spark  national  advertising  inter¬ 
est  as  they  have  retail  advertising  color. 

Tucson  Trends  discovered  that  the  av¬ 
erage  householder  spends  $38  a  week  on 
groceries,  usually  on  Wednesdays. 
That’s  why  Tuesday  is  a  big  spot  color 
day  in  the  Star  and  Citizen  plus  spot  and 
roto-color  inserts  by  grocery  chains  and 
clothing  and  household  goods  mer¬ 
chants. 

Every  advertising  salesperson  with  the 
papers  sells  color  and  the  effective  use  of 
it.  They  are  continually  supplied  with  the 
latest  color  information.  Basically,  color 
sales  boil  down  to  the  major  accounts, 
with  shopping  malls  the  big  users. 

U.S.  Senator  Barry  Goldwater’s  de¬ 
partment  store  company  will  move  into 
Tucson  for  the  first  time  next  year  after 


concentrating  on  facilities  in  the  Phoenix 
area  for  many  years.  This  should  add 
new  impetus  to  the  color  advertising 
effort. 

El  Con  shopping  mall  in  planning  ex¬ 
pansion  will  completely  cover  existing 
facilities  and  the  new  area.  Park  Mall  is 
all  under  cover.  This  is  an  important  fac¬ 
tor  when  it  is  considered  that  the  sun 
shines  bright  and  hot  most  of  the  year. 

New  NYC  daily 
will  not  accept 
ROP  color  ads 

The  Trib,  the  morning  tabloid  news¬ 
paper  scheduled  to  be  published  by 
Leonard  Saffir  in  New  York  beginning 
sometime  this  fall,  will  offer  no  color  ad¬ 
vertising,  according  to  the  paper’s  rate 
card. 

Retail  advertising  in  the  offset  printed 
paper  will  cost  $1.69  per  agate  line  for 
standard  space  units  totaling  up  to  500 
lines  or  for  ads  run  at  a  13  time  fre¬ 
quency.  Volume  discounts  will  be  of¬ 
fered,  with  the  lowest  agate  line  rate  of 
$.60  being  offered  to  advertisers  who 
contract  for  standard  space  units  of 
250,000  lines.  A  full  page  ad  is  800  lines. 

Retail  advertising  rates  apply  only  to 
advertising  done  by  retail  stores  which 
sell  to  the  public  through  one  or  more 
locations.  TTie  Trib  also  has  a  separate 
rate  card  for  what  it  calls  “neighborhood 
advertisers.” 

Charter  advertisers  who  place  adver¬ 
tising  during  the  first  two  months,  ex¬ 
cluding  the  first  issue,  will  be  granted  an 
extra  three  months  rate  protection 
beyond  the  effective  date  of  a  circulation 
based  rate  increase  during  the  first  one 
year  period.  Estimated  circulation  for 
the  paper,  according  to  its  rate  card,  is 
200,000  copies.  However,  special 
clauses  in  contracts  or  insertion  orders 
are  not  acceptable  if  they  relate  to  legal 
liability  or  circulation  guarantees. 

No  agency  commissions  will  be  al¬ 
lowed  on  retail  accounts  and  a  2%  cash 
discount  will  be  allowed  provided  the  in¬ 
voice  is  paid  within  15  days  of  invoice 
date. 

National  advertising  will  be  sold  at  the 
open  rate  for  standard  space  units  of 
$2.50  per  agate  line.  For  a  13  time 
schedule  or  up  to  500  lines  of  standard 
space  units,  the  agate  line  rate  will  be 
$2.32.  The  lowest  agate  line  rate  for 
standard  space  units  will  be  $2.10  for  a 
200,000  line  contract. 

There  is  a  separate  rate  card  covering 
commercial  banks,  savings  banks,  auto 
dealers  and  amusements. 

A  15%  commission  and  a  2%  discount 
will  be  allowed  to  all  ad  agencies  “rec¬ 
ognized  by  the  Trib”  if  the  invoice  is 
within  15  days. 
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Neighborhood  news 
in  10  mini-papers 


Long  a  pioneer  in  regional  coverage, 
the  Orlando  Sentinel  Star’s  latest  inno¬ 
vation  with  a  new  name  and  format,  the 
little  sentinel,  was  bom  March  9,  1977. 

In  the  six  months  since  then,  nine 
more  little  sentinels  have  joined  the  first. 

Sentinel  Star  editor  Jim  Squires,  ad¬ 
vertising  director  Bob  Holzkamp  and 
Marty  Greco,  director  of  suburban  oper¬ 
ations  share  insights  on  the  transition 
and  the  results  to  date. 

BACKGROUND:  “The  Sentinel  Star 
has  an  unusual  investment  in  regional 
publication”,  says  Squires,  “and  has 
long  been  a  pioneer  in  the  regionalization 
of  the  newspaper.  What  is  now  a  must 
for  survival,  the  Sentinel  Star  (under  the 
ownership  of  Martin  Andersen)  did  more 
than  25  years  ago.  It  opened  its  first  reg¬ 
ional  bureau  in  Lake  County  in  1934  and 
began  its  first  special  regional  edition  in 
1949  when  Lake  County  circulation  hit 
10,000.” 

“This  early  start  in  regionalization  was 
prompted  by  the  divergence  of  reader 
interest  in  the  Central  Florida  area.  To 
the  east  of  Orlando  lay  the  beach  com¬ 
munities  of  Brevard  and  Volusia 
Counties.  Northwest  in  Lake  County, 
citrus  is  the  main  source  of  revenue.  To 
the  south,  there  is  the  cattle  country  of 
Osceloa  County.” 

“When  I  came  to  Orlando  as  editor  in 
January”,  says  Squires,  who  was  for¬ 
merly  chief  of  the  Chicago  Tribune’s 
Washington  bureau,  “the  Sentinel  Star 
had  19  regional  bureaus  plus  one  in  the 
state  capital  of  Tallahassee  and  another 
in  Washington,  D.C.  One-third  of  the 
Sentinel  Star’s  editorial  staff  was  de¬ 
voted  to  regional  coverage.  A  new  ap¬ 
proach  to  strengthen  and  refine  the  reg¬ 
ional  supplements  had  been  con¬ 
templated  for  several  years.” 

“Most  of  our  changes  were  in  the  pro¬ 
duct  itself — in  focus,  layout,  zoning  and 
days  of  publication.  Editorially,  we  did 
not  make  many  organizational  changes. 
The  number  of  bureaus  has  not  changed. 
Approximately  a.quarter  of  the  editorial 


problems  and  compete  with  each  other 
by  refusing  to  relinquish  stories.  We  feel 
we’ve  been  successful  in  avoiding  this. 
Their  breaking  news  goes  in  the  main 
paper.  Public  service  and  in-depth  treat¬ 
ment  of  neighborhood  issues  go  in  the 
regionals.” 

EDITORIAL;  “The  concept  of  the  lit¬ 
tle  sentinel”,  says  Squires,  “is  that  of  a 
true  supplement  to  the  main  paper.  En¬ 
hancing  the  main  paper  is  its  primary 
purpose.  We’re  offering  the  reader  ‘two 
for  one’  by  giving  him  something  that  is 
unavailable  in  the  main  paper — a  forum 
for  neighborhood  news  and  public  ser¬ 
vice  items.  We  zone  our  main  news¬ 
paper’s  state  and  local  sections  five 
times  for  breaking  news.  For  the  sup¬ 
plement  we  selected  the  tab  format  to 
make  it  an  attractive  package  that  is  con¬ 
venient  for  reader  reference  throughout 
the  week.  The  overall  tone  is  friendly 
and  localized.  We  want  the  little  sentinel 
to  be  a  place  where  the  reader  can  find 
local  Little  League  baseball  scores  and 
junior  high  track  results  or  discuss 
neighborhood  problems.” 

Human  interest  stories  are  featured  as 
well  as  columns  by  Sentinel  Star  writers 
already  well-known  in  the  main  paper. 
Each  little  sentinel  includes  regional 
classifieds;  syndicated  columns,  some  of 
which  appear  on  alternate  days  in  the 
main  paper;  comics,  and  features  like  the 
“Rumor  Mill”  (local  gossip)  and  a  local 
“Go  Guide”  with  entertainment  listings. 

“Our  objective  was  to  produce  a  pub- 


TAB  SECTION — Cover  pages  of  the 
Orlando  Sentinel  Star's  Little  Sentinel 
tie  in  with  the  lead  story.  Covers  run  in 
up  to  four  colors.  The  little  sentinel 
logo  was  designed  by  Ralph  Dunagin, 
Sentinel  Star  Cartoonist. 

lication  which  sharply  focused  its  edito¬ 
rial  content  on  a  small  circulation  area”, 
says  Richard  Crossett,  suburban  editor. 
“With  the  tab,  we  have  color  capabilities 
we  didn’t  have  in  the  old  regionals  which 
were  broadsheet.  The  covers  run  in  up  to 
four  colors  and  tie  in  with  the  lead 
story.” 

“Reader  reaction  has  been  positive”, 
adds  Crossett.  “What  I  consider  the  best 
reaction  is  from  readers  who  say,  ‘It’s 
something  we  wish  you’d  done  years 
ago.’  ” 

Zones  were  revamped  on  the  basis  of 
common  editorial  interest.  The  earlier 


staff,  65  out  of  225,  is  still  in  the 
bureaus.” 

“We  have  continued  to  use  the  same 
employes  already  a  part  of  the  regional 
staffs  and  have  purposely  kept  the  staffs 
for  the  ‘little  sentinels’  and  the  main 
paper  together”,  explains  Squires.  “Un¬ 
der  this  system  which  is  unique,  our  re¬ 
porters  don’t  always  know  in  advance  of 
an  assignment  which  publication  they  are 
writing  for.  We  just  cover  everything  as 
if  we  had  room  for  it,  then  sort  it  out  and 
decide  if  it  goes  in  the  regional.  Separate 
staffs  often  have  identity  and  morale 


(I  to  r)  Robert  Holzkamp,  Sentinel  Star  advertising  director;  Marty  Greco, 
director  of  suburban  operations;  and  Jim  Squires,  editor,  contemplate  results  of 
revamping  of  regional  editions.  Back  wall  displays  single  edition  from  each  of 
10  regions  covered  by  a  little  sentinel.  Little  sentinels  blanket  Central  Florida 


market  with  neighborhood-oriented  zoned  coverage.  Each  publication  centers 


on  issues  important  to  its  community. 
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(Continued  from  page  14) 
regionals  published  one,  three  or  five 
times  a  week  carrying  a  spillover  of  news 
that  could  not  make  the  main  paper.  The 
‘little  sentinels’  publish  one  or  two  days 
a  week;  in  most  cases,  Wednesday  or 
Thursday  and  Sunday.  At  the  same  time, 
the  main  paper  has  expanded  its  cover¬ 
age  of  state  and  local  government  in  its 
metro  section  and  four  regional  replates. 

The  number  of  regional  editions  pub¬ 
lished  has  increased  from  seven  to  10. 
The  additional  editions  cover  segments 
of  Orange  County  where  there  was  pre¬ 
viously  no  provision  for  local  news  or  the 
small  advertiser.  The  first  ‘little  sentinel’ 
which  had  an  initial  distribution  of  60,000 
in  Orlando’s  prime  metropolitan  area, 
has  since  split  twice.  Now  three  little 
sentinels  serve  that  area,  keeping  dis¬ 
tribution  localized.  With  five  little  sen¬ 
tinels  publishing  twice  weekly,  there  are 
presently  15  little  sentinels  appearing 
each  week  to  supplement  the  main 
paper. 

ADVERTISING:  Little  sentinel  ad 
rates  cater  to  the  small  and  medium  sized 
retailer  who  can  advertise  in  one  or  sev- 
EDITOR  &  PUBLISHER  for  September  24, 


eral  editions  targeting  his  market  area  for 
much  less  than  the  cost  of  advertising  in 
the  main  paper. 

Yet  zoning  is  such  that  it  is  less  attrac¬ 
tive  for  the  big  advertiser  to  buy  space  in 
the  regionals  rather  than  the  main  paper. 
According  to  Holzkamp,  “Beyond  ad¬ 
vertising  in  four  or  five  little  sentinels, 
the  main  paper  becomes  a  better  buy.’’ 

With  the  addition  of  three  regional  edi¬ 
tions  under  the  new  format,  the  little  sen¬ 
tinel  advertising  staff  was  increased  from 
16  to  25.  Sales  persons  assigned  to  each 
product  vary  from  two  to  five.  They  con¬ 
centrate  heavily  on  new  business  and  ac¬ 
counts  that  could  not  run  with  us  in  the 
past  due  to  rate. 

“Our  early  concern  that  business  from 
the  main  paper  might  shift  to  the  ‘little 
sentinels’  has  not  materialized.  The  shift 
has  been  minimal  with  no  major  losses,’’ 
according  to  Roy  Sheppard,  advertising 
manager  of  the  little  sentinels.  “In  fact’’, 
Sheppard  goes  on  to  say,  “the 
strengthened  regional  sales  staff  has  in¬ 
creased  business  in  the  main  product.” 

Basically,  two  types  of  ad  rates  are 
offered:  a  pick-up  rate  from  the  main  run 


and  a  contract  agreement  with  the  ac¬ 
count  based  on  frequency.  Several  com¬ 
bination  rates  for  ads  placed  in  multiple 
regionals  have  been  formulated. 

CIRCULATION:  The  little  sentinel  in¬ 
itially  was  distributed  to  a.m.  home  de¬ 
livery  subscribers.  In  addition,  free  ven¬ 
ding  boxes  were  placed  throughout  each 
little  sentinel  area. 

Also,  as  an  introductory  promotion, 
free  copies  of  the  little  sentinel  are  being 
distributed  to  non-subscribers  in  the  Or¬ 
lando  metropolitan  area.  “In  September 
the  introductory  saturation  of  non¬ 
subscribers  will  be  dropped  but  total 
distribution  will  be  maintained  by  dis¬ 
tributing  little  sentinels  to  p.m.  and 
single  copy  customers,’’  according  to 
Greco. 

“We  feel  this  will  enhance  the  re¬ 
sponse  to  our  advertisers  due  to  the  qual¬ 
ity  of  the  reader,”  says  Sheppard.  “With 
the  change,  we  will  still  offer  near  100% 
penetration  of  the  metro  area  market.” 

1977  has  been  a  year  of  strengthening 
the  regionalization  of  the  Sentinel  Star. 
Non-recurring  start-up  costs,  introduc¬ 
tory  free  distribution  to  non-subscribers, 
promotion  and  increased  selling  costs 
have  offset  increased  advertising  re¬ 
venues.  However,  the  frequency  of  pub¬ 
lication  of  our  regional  editions  has  been 
reduced  and  advertising  linage  has  in¬ 
creased. 

In  1978  it  is  anticipated  that  not  only 
will  the  net  cost  of  our  regional  editions 
be  substantially  reduced  from  the  former 
regional  edition  concept,  but  the  paper 
will  have  an  attractive  local  neighbor¬ 
hood  product  serving  100%  of  our  sub¬ 
scribers  instead  of  60%,  as  in  the  past.  In 
addition,  those  little  sentinels  serving 
readers  in  our  metropolitan  area  should 
be  on  a  profitable  basis. 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly-owned  sub¬ 
sidiary  of  Tribune  Company,  Chicago. 

Guide  lists  authors 
of  scientific  reports 

Science  editors  and  writers  may  be  in¬ 
terested  in  a  new  guide  to  published  sci¬ 
entific  papers:  The  Indexed  Archives  of 
Science. 

The  monthly  periodical  lists  names 
and  authors  of  scientific  papers  35  days 
after  they  are  submitted  for  publication. 
This  is  quite  a  difference  compared  to  the 
two  years  it  usually  takes  for  this  infor¬ 
mation  to  be  made  public. 

Microfilm  or  reprint  copies  of  the  full 
reports  will  also  be  available. 

The  periodical  is  expensive:  $95  a 
year.  But  most  city  libraries  will  begin 
carrying  it  in  October. 

Nameplate  scenes 

Fort  Stockton  (Tex.)  Pioneer’s  name¬ 
plate  is  super-imposed  over  a  photograph 
of  a  local  scene  that  is  well  known  to  the 
community. 
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Gurney  trial  news 
restrictions  upheld 


The  U.S.  Fifth  Circuit  Court  of  Ap¬ 
peals  has  sanctioned  the  way  information 
was  withheld  from  the  press  at  the  trial  of 
former  U.S.  Senator  Edward  J.  Gurney 
in  a  Florida  district  court.  He  was  acquit¬ 
ted  of  charges  that  he  took  payoffs  from 
developers  for  interceding  on  their  behalf 
in  the  Federal  Housing  Administration. 

Trial  judge  Ben  Krentzman  of 
Jacksonville  imposed  publicity  restric¬ 
tions  on  jurors,  lawyers  and  court  offic¬ 
ers  and  prevented  news  media  represen¬ 
tatives  from  examining  documents  sub¬ 
mitted  for  identification  but  not  accepted 
as  evidence.  These  included  grand  jury 
testimony  and  memoranda  from  Gur¬ 
ney's  office.  Only  part  of  the  grand  jury 
record  was  read  in  court. 

Miami  Herald  and  the  St.  Petersburg 
Times  challenged  the  judge's  action  in  a 
lawsuit.  The  appellate  court,  in  a  ruling 
by  Judge  Walter  P.  Gewin,  said  Judge 


Krentzman  kept  within  Supreme  Court 
guidelines  to  protect  the  rights  of  the  de¬ 
fendant.  The  news  media,  the  court  said, 
does  not  have  any  right  of  access  to 
those  matters  not  available  to  the  public. 

The  opinion  said  the  First  Amendment 
does  not  protect  against  whatever  inci¬ 
dental  burdens  on  news  gathering  occur¬ 
red  in  the  case.  And,  it  added,  the  trial 
judge  employed  reasonable  remedial 
measures  far  short  of  prior  restraint  to 
prevent  possible  prejudice  and  maintain 
an  orderly  trial. 

During  the  trial  two  years  ago  there 
were  numerous  whispered  conferences 
at  the  bench  between  the  judge  and  the 
lawyers.  The  Circuit  Court  ruled  that 
these  sessions  could  be  kept  secret. 

Attorneys  for  the  newspapers  said 
they  would  decide  on  further  appeal  after 
they  have  made  a  full  review  of  the  ap¬ 
pellate  court’s  opinion. 


Donald  V.  Miller  named  publisher 


David  R.  Dear,  President  of  Dear  Publi¬ 
cation  &  Radio,  Inc.  announced  the  ap¬ 
pointment  of  Donald  V.  Miller  as  pub¬ 
lisher  of  the  Sedalia  (Mo.)  Democrat  and 
Capital. 

Miller  had  been  vicepresident  and  op¬ 
erations  manager  of  the  San  Antonio  E.v- 
press  and  News  for  the  past  three  years. 
Prior  to  that.  Miller  was  with  Harte 
Hanks  Newspapers  in  various 
capacities. 

Dear  Publication  &  Radio,  Inc.  is  a 
Washington,  D.C.  based  corporation 
with  newspaper  operations  in  Elizabeth 
City,  N.C.,  Hertford,  N.C.,  Henderson, 
Ky.,  Franklin,  Ky.,  Calhoun,  Ky.,  Ben¬ 
ton,  Ky.,  Portland,  Tenn.,  and  owns 
and  operates  station  WFKN  in  Franklin, 
Ky. 


Effective  the  same  date,  Kenneth  U. 
Love,  Sr.  retired  as  publisher  and  will 
become  the  chairman  of  the  board  of  the 
Sedalia  Democrat  Company. 

Love,  president  of  the  Sedalia  Demo¬ 
crat  Company  since  1963,  and  in  man¬ 
agement  positions  with  the  Democrat  for 
45  of  his  54  years  with  the  paper,  will 
continue  to  serve  on  the  board  of  Dear 
Publication  &  Radio,  Inc.  and  on  the 
board  of  the  Gleaner  newspaper  group  as 
well  as  chairman  of  the  board  in  Sedalia. 

Gift  Guide  reieased 

Metro  Associated  Service  Inc.  will 
ship  its  traditional  Christmas  Gift  Guide 
with  the  November  issue  of  Metro 
Newspaper  Service. 


Feilows  appointed  at 
World  Press  Institute 

Eleven  journalists  from  as  many  coun¬ 
tries  have  been  named  as  1977-78  Fellows 
at  the  World  Press  Institute,  Macalester 
College,  St.  Paul,  Minn. 

Those  who  have  been  selected  to  spend 
eight  months  studying  the  U.S.  through 
travel  and  internship  programs  are: 

Carlos  Dell’ Isola,  freelance  cinematog¬ 
rapher,  Buenos  Aires;  Ms.  Hebe 
Guimaraes,  reporter,  O  Estado  de  S. 
Paulo,  Brazil;  Dr.  Stanislav  Perkner, 
head  of  Radio  Broadcasting  Department, 
School  of  Journalism,  Charles  Univer¬ 
sity,  and  contributor  to  Czechoslovakian 
Radio,  Prague;  Carlos  Vera,  Director  of 
Programming,  Channel  8,  Quito, 
Ecuador;  Barry  Choi,  reporter.  South 
China  Morning  Post,  Hong  Kong; 
Nachman  Shai,  writer-editor,  Israel 
Television,  Jerusalem;  Masaaki  Sagami, 
reporter,  Kyoto  Shimhun,  Kyoto,  Japan; 
Johan  Tunberger,  reporter,  Svenska 
Daghladet,  Stockholm;  Judicate  Shoo, 
regional  bureau  chief.  The  Tanzania 
News  Agency,  Dar  es  Salaam;  Narunart 
Prapanya,  political  reporter, Prachachart 
Daily,  Bangkok;  Trevor  Fishlock,  Welsh 
affairs  correspondent.  The  Times,  Lon¬ 
don. 

Paul  E.  Morgan,  senior  public  affairs 
advisory,  Exxon  Corp.,  has  become 
chairman  of  the  Institute  succeeding  A1 
Cole  of  Readers  Digest  who  remains  on 
the  board. 


Fellowships  won 
by  energy  writers 

Four  journalists  specializing  in  energy 
affairs  have  been  awarded  fellowships  at 
Stanford  University. 

Winners  of  the  awards,  which  run 
from  January  to  June  of  1978,  are: 

Jerry  Ackerman,  38,  energy/ 
environmental  affairs  writer,  Boston 
Globe,  Boston,  Massachusetts. 

Jack  Horan,  37,  energy/consumer  re¬ 
porter,  Charlotte  Obser\'er,  Charlotte, 
North  Carolina. 

Steven  Lovejoy,  29,  energy/ 
environment  reporter,  Wisconsin  State 
Journal,  Madison,  Wisconsin. 

William  Ritz,  28,  reporter,  the  As¬ 
sociated  Press,  Denver,  Colorado. 

The  four  will  attend  classes  focusing 
on  sources,  economics,  politics,  and  so¬ 
cial  values  of  energy,  and  work  closely 
with  Stanford’s  Institute  for  Energy 
Studies.  In  addition  they  will  take  field 
trips  to  energy  production  sites  and  have 
special  seminars  with  experts  in  energy 
matters. 

The  fellowships  are  made  possible 
through  grants  from  the  American  Pet¬ 
roleum  Institute  and  Pacific  Gas  &  Elec¬ 
tric  Co. 
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IMPORTANT 

GENERAL  AND  AUTOMOTIVE 

ADVERTISERS 

USING  FULL  RUN  ROP  COLOR 

YEAR— 1976 

Accounts 

Classification 

Linage 

Fact 

Cigarettes  .  1 

,671,117 

Kent 

Cigarettes  .  1,217,519  I 

True 

Cigarettes  .  1 

,118,682 

Ford  Division  Multi  Cars 

Passenger  Cars  (New)  . 

853,100 

Carlton 

Cigarettes  . 

684,879 

Chevrolet  Division  Multi  Cars 

Passenger  Cars  (New)  . 

640,844 

Tasters  Choice 

Coffees  . 

620,596 

Eagle 

Cigarettes  . 

592,509 

Nescafe 

Coffees  . 

496,995 

Lark 

Cigarettes  . 

462,939 

General  Motors  Corp  Multi  CarsPassenger  Cars  (New)  . 

460,812 

Northwest  Orient 

Airlines  . 

450,922 

Pall  AAall 

Cigarettes  . 

403,535 

Salem 

Cigarettes  . 

320,816 

Hormel  Meats  Prods. 

AAeats  Fish  &  Poultry  . 

314,236 

IMPORTANT  NEWSPAPER  FULL  RUN  ROP  COLOR  ADVERTISERS 

(CompiM  By  M»elia  Records,  Inc.) 

YEAR— 1976 


AUTOMOTIVE 

GASOIINE  &  Oil  COMPANIES 


Number  Number  Total 

of  of  ROP 

Citios  Nowtpopon  Color 

Uiod  Uiod  Linogo 


Number  Number  Total 

of  of  ROP 

Cities  Newipopers  Color 

Used  Used  Linage 


AHontic  Richfield  Co. 


Wines 
Sponoda 
Taylor  .  . 


PARTS,  ACCESSORIES  &  SUPPLIES 

General  Motors  Ports  .  15 

PASSENGER  CARS  (NEW) 

Foctory 

American  Motors  Corp.  MultUCars  4 

Chevrolet  Caprice  .  3 

Chevrolet  Chevelle  .  3 

Chevrolet  Chevette  .  26 

Chevrolet  Division  MultUCors .  13 

Chevrolet  Vega  .  3 

Oatsun  .  27 

Dodge  Division  Multi*Cars  .  4 

Ford  Division  Multi>Cars  .  11 

Ford  Pinto  .  3 

General  Motors  Corp.  Multi-Cars  20 

Mazda  .  11 

Oldsmobile  Division  Multi-Cars  ...  6 

Toyota  .  4 

Volkswogen  .  3 

Deoler  Association 

Americon  Motors  Multi  Cars  .  4 

Buick  Florida  Suncoupe  .  3 

Capri  .  4 

Chevrolet  Division  Multi  Cars  ....  5 

Chryder  Plymouth  Division  Multi  Cars  4 

Datiun  .  6 

Dodge  Division  Multi  Cars  .  9 

Ford  Division  Multi  Cors  .  17 

Ford  Gronodo  .  14 

Ford  Mustang  .  4 

Ford  Pinto  .  9 

Lincoln  Mercury  Division  Multi  Cora  4 

Mercury  Bobcat  .  4 

Mercury  Comet  .  3 

Mercury  Cougar  .  6 

Mercury  Marquis  .  4 

Mercury  Monarch  .  12 

Local  Dealer 

Americon  Motors  Corp.  Multi-Cors  6 

Buick  Division  Multi-Cara  .  10 

Codilloc  Division  Multi  Cara  .  3 

Chevrolet  Chevette  .  4 

Chevrolet  Division  Multi  Cara  ....  34 

Chryder  Plymouth  Division  MuHi-Cors  12 

Dotsun  .  6 

Dodge  Division  Multi-Cora  .  17 

Ford  Division  Multi-Cora  .  32 

Foreign  Multi  Cara  .  4 

Lincoln  Mercury  Division  Multi-Cora  11 

Mazda  .  6 

Mercury  AAonorch  .  3 

Oldsmobile  Division  AAuHi-Cora  ...  9 

Pontiac  Division  Multi-Cora  .  15 

Several  Mokes  .  16 

Toyota  .  6 

TRUCKS,  TRAILERS  &  MOBILE  HOMES 

Chevrolet  Truck  Pickup  .  21 

Dodge  Truck  Pickup  .  3 

Dodge  Truck  Von  .  4 

Ford  Trudt  Pickup  .  10 

GENERAL  ALCOHOLIC  BEVERAGES 


7,971 

12,588 

12,706 

102,215 

34A79 

11,756 

109X147 

25,060 

51,903 

22,829 

460,812 

63,819 

31,559 

8,393 

8,145 


18,254 

3,160 

12,231 

24483 

13,645 

18,850 

47,656 

210,909 

102,175 

15,248 

53,688 

44,324 

14,050 

16,132 

86418 

33477 

171413 


12,508 
41,021 
5,028 
10,204 
581 ,582 
145,903 
131,289 
72,851 
590,288 
7,179 
64,588 
31,110 
2,306 
50,186 
236.186 
67,448 
107,646 


42,118 

9,067 

5,459 

30,131 


Liquors 

Clan  MacGregor  Scotch  . 

E  &  J  Brandy . 

Four  Roses  . 

Four  Roses  Premium  . 

Gilbeys  Gin  . 

Gronde  Canadian  . 

J  &  B  Scotch  . 

Jameson  . 

Jim  Beam  . 

Johnnie  Walker  Red  Label  Scotch 

Old  Grand  Dad  . 

Royol  Conadion  . 

Somovor  Vodka  . 

Seagrams  7  Crown  . 

Southern  Comfort  . 

Tullomore  Dew  . 

Ushers  Scotch  . 

Windsor  Supreme  . 

Zhivago  Vodka  . 


AMUSEMENTS 


Butch  Gardens  (Tampa,  Fla.)  . . . . 
BuKh  Gardens  (Williamsburg  Va.) 


CAMERAS,  PHOTO  SUPPLIES  & 
SERVICE 


Fuji  Film  . 

FARM  &  GARDEN 


Florist  Transworld  Delivery  . 

House  In  Bloom  Plant  Care  Prods 

Lawn  Boy  Mower  . 

Ortho  Prods  . 
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FOODS 

Bakery  Goods 

Bond  Breed  .  6 

Butternut  Breod  .  6 

Campbelb  Soup  Toppers  .  5 

Dolly  Modison  Cokes  .  15 

Millbrook  Bread  .  7 

Mrs.  Goodcookie  Frozen  Boking  Prods 

Nobiico  Crockers  . 

Sunbeom  Breod  . 

Sunshine  Crackers  . 

Toystee  Breod  . 

Webers  Breod  . 

BEVERAGES 


Coffee 

Hill  Bros.  Coffee  (Regular)  .  21 

Hilb  Bros.  Coffees  .  5 

Hills  Bros.  European  Style  Coffees 

(Instant)  .  8 

Luzionne  Coffee  (Regulor)  .  4 

AAJB  Coffee  (Regulod  .  6 

NeKofe  Decaffeinated  Instant 

Coffee  .  19 

Netcofe  Decaffeinated  Instant  & 

Instant  Coffee  .  65 

Nescafe  instant  Coffee  .  46 

NetHe  Decof  Instant  Coffee  .  35 

Testers  Choke  Decaffeinated  & 

Freeze  Dried  . 


70 


18,833 

9,116 


27,331 
51,890 
53,613 
41 ,371 
28455 
5,200 
69,044 
12,123 
85,774 
239495 
74,509 
11,862 
219,609 
20,657 
35,037 
3,990 
11,990 
90,173 
25,137 


9,880 

10442 


196,679 

5,015 

5,960 

9,180 


10475 

7,980 

9,010 

27,090 

12,203 

13,050 

48467 

3,450 

102,727 

41440 

5496 


61,452 

8484 

21,788 

8,793 

31,022 


101  309,926 
69  141,503 
52  86,358 

118  508,652 
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Accounts  Number  Number 

of  of 

Cities  Nevepopers 
Used  Used 

Tasters  Choice  Freeze  Dried 

Coffee  .  40  56 

Tea 

Nestea  Iced  Tea  Mix  .  19  30 

Nestea  Iced  Tea  Mix  &  Instant  Tea  4  6 

Nestea  Instant  Tea  .  9  16 

Florida  Frozen  Grapefruit  Juke  . .  5  7 

Florida  Grapefruit  &  Orange  Juke  18  27 

Florido  Grapefruit  Juke  .  39  54 

Florida  Orange  Juke  .  54  97 

Hawaiian  Punch  .  24  36 

Kerns  Fruit  Nectars  .  3  4 

Minute  Maid  Frozen  Orange  Juke  20  37 

Minute  Maid  Lemon  Juke  .  34  63 

Minute  Maid  Orange  Juke  .  14  24 

Motts  Prune  Juke  .  4  4 

Ocean  Spray  Gropefruit  Juice  ...  6  11 

Sunkist  Frozen  Orange  Juice  .  5  6 

Soft  Drinks-Corbonated'Diet 
Sprite  .  4  7 

Soft  Drinks-Carbonated-Non  Diet 

Canoda  Dry  .  4  6 

Coca  Cola  .  39  65 

Coca  Cola  &  Mr.  Pibb  .  3  4 

Dr  Pepper  .  6  10 

Dr  Pepper  &  Diet  Dr.  Pepper  ...  3  4 

Pepsi  Cola  .  8  10 

Pepsi  Colo  Beverages  .  5  5 

R  C  Colo  .  3  5 

Weld»s  .  5  8 

7  Up  .  7  13 

MiK.  Beverages 

Deans  Choc  Riffic  .  5  7 

Hawaiian  Punch  Drink  Mix  .  3  4 

Holland  House  Cocktail  Mixes  ...  4  5 

Za  Rex  .  3  5 

Cereals 

Cap  N  Crunch  Cereols  .  5  5 

Kelloggs  Cereals  .  53  84 

Kelloggs  Com  Flokes  .  9  14 

Kelloggs  Rke  Krispies  .  48  76 

Quaker  Cereals  .  5  5 

Quoker  Hot  &  Creomy  &  Whole 

Wheot  .  6  7 

Qukk  Cream  of  Wheat  .  28  48 

Total  .  5  6 

Condiments 

Aunt  Jones  Pkkies  .  4  5 

Chef  Bey  Ar  Dee  Spaghetti  Sauce  34  50 

Contodina  Spoghetti  Souce  .  6  10 

Del  Atante  Pickles  .  7  10 

Gebhardti  Chili  Hot  Dog  Sauce  . .  5  6 

Hunts  Ketchup  .  3  6 

Knudsen  Salad  Dressings  .  4  6 

Leslie  Salt  .  3  6 

Peter  Pipers  Pkkies  .  4  8 

Redpock  Spoghetti  Sauce  .  21  31 

Confectiortery  &  Snocks 

Bell  Com  Chips  .  3  5 

Bell  Potato  Chips  .  3  5 

Bugles  .  6  6 

Dittos  Potato  Chips  .  5  8 

Freedent  Gum  .  26  49 

Granny  Goo»  Potato  Chips  .  4  7 

Nobisra  Chipits  .  3  5 

Nabisco  Prods  .  6  11 

Rkhordsen  Candies  .  6  8 

Wrigleys  Gum  .  62  108 

Dairy  Products 

Amerkan  Doiry  Assn .  15  24 

Deans  Ice  Creom  .  3  5 

Knudsen  Lo«4at  Milk  .  6  10 

Lody  Borden  ke  Cream  .  5  9 

Milkmon  kiPont  Low  Fat  Dry  Milk  .  14  21 

Schulers  Bar  Scheeze  .  4  8 

Fruit  &  Vegetables 

California  Avocado  .  8  15 

Del  AAonte  Vegetables  .  35  51 

Green  Giant  Frozen  Vegetables  . .  25  35 

Green  Giont  Vegetables  .  15  20 

Hunts  Vegetables  .  7  10 

Le  Sueur  Frozen  Vegetables  .  3  3 

Libbys  Vegetables  .  17  27 

Northwest  Cherries  .  18  26 

Redpock  Vegetables  .  25  39 

Stokelys  Frozen  Vegetables  .  3  4 

Sunkist  Lemons  .  12  23 

Tuttoroso  Vegetables  .  3  3 

Washington  State  Apple  Commiuion  3  4 

Mocoroni  Preducts-Uncooked 

Creanteftes  Mocoroni  Prods  .  3  4 

Delmonico  Macaroni  Prods  .  4  6 

San  Giorgio  Mocoroni  Prods  .  13  18 

Meats,  Fish  &  Poultry 

Armour  Meat  Prods  .  4  4 

Chkken  of  the  Sea  Tuna  .  13  22 

Cudahy  Meot  Prods  .  4  5 

Hormel  Horn  .  9  12 

Hormel  AAeat  Prods  .  35  57 

John  Morrell  Meat  Prods  .  3  5 

Ralston  Purina  Frozen  Poultry  Prods  4  6 

Rkh  Meot  Prods  .  4  5 

Rkhs  Poultry  Prods  .  3  5 

(Continued  on  page  18) 


Total 

ROP 

Color 

Linogo 

1 1 1 ,944 


37,184 

3,380 

19,977 

7,024 

26,994 

36,483 

102,633 

44,719 

14,613 

31,731 

38,021 

33,107 

4,013 

13,284 

6,020 


11,317 

167,407 

21,986 

33,043 

9,379 

64,808 

11,196 

13,484 

10,633 

17,788 


13,920 

4,792 

6,282 

3,843 


6J93 

134,127 

13,864 

116,733 

6,769 

9462 

49,239 

4,723 


4.992 
49,796 
22,002 
13,in 
10,342 

6,040 

6.993 
7,188 

13,800 

127,680 


3,993 

17,946 

3,888 

12,910 

67426 

28,609 

3,221 

30,379 

4,973 

199,744 


34,716 

37,342 

13423 

28,668 

31,306 

11,233 


23,944 

68,830 

46,200 

21,497 

10,122 

3,384 

40406 

26,143 

38443 

3460 

30,009 

2,892 

3,933 


4,101 

6,033 

33,370 


13,307 

31,734 

7463 

28,404 

283,832 

17,990 

10,743 

7,693 

13,077 
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Number 

Number 

Total 

Accounts  Number 

Number 

Total 

of 

of 

ROP 

of 

of 

ROP 

Cities 

Newspopers 

Color 

CiTies  Newspapers 

Color 

Used 

Used 

Linoge 

Used 

Used 

Linage 

Superior  Ateat  Prods  . 

5 

5 

29,201 

Misc.  Industrial 

Van  De  Komps  Frozen  Fish  Prods  . 

11 

19 

26,245 

American  Postal  Workers  Union 

6 

8 

20,386 

Vienna  AAeat  Prods  . 

3 

5 

32,418 

APWU  &  NALC  AFL  CIO  . 

3 

4 

10,006 

Wilsons  Meat  Prods  . 

3 

5 

7,999 

INSURANCE 

Prepared  Dinnen  &  Didies 

Celeste  Frozen  Pizza  . 

12 

18 

33,714 

Life,  Health  &  Medical 

Crowley  Solods  . 

3 

4 

7,645 

Bankers  Fidelity  Life  Insurance  Co 

10 

15 

104,731 

6 

9 

22,994 

Blue  Crou  of  Northern  California 

3 

6 

79,835 

Totinos  Frozen  Pizza  . 

14 

17 

33,066 

NatioiKil  Home  Life  Assurance  Co. 

5 

6 

30,012 

Von  De  Kamp's  Frozen  Mexican 

Safeco  Insurance  Co.  of  Amerko 

3 

6 

43,779 

Dinners  . 

5 

7 

7,985 

MAIL  ORDER 

Soups 

Campbells  Soup  . 

58 

94 

134,328 

Franklin  Mint  . 

3 

3 

3,625 

Sugars,  Syrups  &  Jellies 

PETS  &  PET  SUPPLIES 

Dixie  Crystals  Sugar  . 

3 

6 

19,939 

Domino  Sugor  . 

8 

13 

37,80) 

Pet  Foods 

Kraft  Jellies  &  Preserves  . 

33 

57 

77,292 

Cycle  Dog  Food  (Conned)  . 

3 

4 

6,416 

Kal  Kon  Mealtime  Dog  Food  (Dry) 

9 

15 

38,327 

Misc.  Foods 

Recipe  Dog  Food  (Canned)  . 

29 

50 

118,228 

Del  AAonte  Prods  . 

49 

74 

103,189 

Recipe  Dog  Food  (Dry)  . 

6 

7 

8,158 

Louro  Scudders  Peanut  Butter  .  .  . . 

4 

7 

16,090 

Tuffy  Dog  Dinner  (Dry)  . 

3 

4 

4,430 

Libbys  Prods  . 

5 

10 

9,940 

9  Lives  Cat  Food  (Conrted)  . 

5 

5 

3,141 

Nobisco  Prods  . 

3 

5 

8,478 

Onego  Prods  . 

45 

72 

85,157 

PUBLIC  SERVICE  UTILITIES  & 

Reddi  Wip  &  Stouffers  Frozen  Cakes 

4 

8 

5,519 

COMMUNICATIONS 

Redpock  Prods  . 

7 

11 

13,431 

Springfield  Prods  . 

3 

6 

17,898 

Northern  Natural  Gas  Co . 

3 

6 

9,828 

Southern  Bell  Telephone  Co . 

4 

4 

28,660 

Southwestern  Bell  Telephone  Co. 

4 

13 

75,086 

HOUSEHOLD  FURNITURE  & 

FURNISHINGS 

PUBLISHING  &  MEDIA 

Floor  Coverings 

GAF  Floor  Covering  . 

7 

7 

20,683 

Yellow  Pages  Directory  . 

15 

27 

352,591 

LO'Z'Boy  Chair  . 

3 

3 

8,501 

TOBACCO 

Cigorettes 

HOUSEHOLD  SUPPLIES 

Brown  &  Williomson  AAulti  Cigarettes 

6 

10 

24,472 

Carlton  Charcoal  . 

4 

7 

16,146 

Aluminum  &  Paper  Products 

Carlton  Filter  &  Filter  Menthol 

4 

6 

20,178 

Brawny  Towels  . 

4 

7 

6,950 

Carlton  Filter  Menthol  . 

3) 

57 

303,231 

Charmin  Toilet  Tissue  . 

3 

5 

4,995 

Corlton  King  Chorcoal  . 

19 

28 

110,660 

Chiffon  Towels  . 

3 

4 

3,347 

Carlton  King  Charcoal  &  King  Filter 

36 

Glod  Bags  . 

5 

6 

7,158 

Carlton  Multi  Cigorettes  . 

4 

7 

22,684 

Glod  Bogs  &  Glad  Wrop  . 

10 

15 

17,992 

Eogle  20S  Filter  &  20S  Filter  AAenthol 

27 

46 

592409 

Job  Squod  Towels  . 

3 

5 

14,755 

Foct  Filter  . 

9 

14 

80417 

Northern  Towels  . 

3 

5 

5,159 

Foct  Filter  &  Filter  Menthol  . 

45 

81 

1439jGBB 

Sostt  Napkins  . 

10 

15 

17427 

Foct  Filter  Menthol  . 

13 

20 

31,762 

Scott  Towels  .  . 

42 

63 

73,448 

Kent  Oolden  Lights  Filter  . 

63 

110 

722,125 

Tuf  N  Ready  Towels  . 

5 

10 

11,183 

Kent  Golden  Lights  Filter  &  Filter 

21 

35 

Viva  Towels  . 

15 

22 

23,349 

Kent  Golden  Lights  Filter  Menthol 

60 

99 

433,442 

Waldorf  Toilet  Tissue  . 

3 

3 

4.273 

Kool  King  Filter  Menthol  . 

8 

14 

144,368 

Zee  Napkins  . . 

3 

5 

5,248 

Kool  King  Filter  Menthol  &  lOOS 

3,990 

Kool  Milds  Filter  Menthol  . 

4 

7 

27,180 

Disinfectants  &  Insecticides 

Kool  AAulti  Cigarettes  . 

7 

13 

69488 

Open  Air  Freshener  . 

5 

9 

13460 

1  &  M  Flovor  Lights  Filter  . 

8 

13 

240,795 

Roid  Insecticides  . . 

5 

7 

8,721 

L  &  M  King  Filter  . 

3 

4 

38,260 

1.  T.  Brown  120's  Filter  &  120's 

Paints.  Wall  Coverings  &  Other 

Filter  AAenthol  . 

4 

6 

7,190 

Finishes 

Lark  Charcoal  . 

22 

39 

190.221 

Rust  Oleum  . 

27 

28 

125,822 

Lark  Charcoal  &  1(X)S  Charcool 

29 

56 

272,718 

Morlboro  Filter  &  100S  Filter  . .  . . 

4 

4 

17,432 

Soaps,  Cleonsers  &  Polishes 

Marlboro  Lights  Filter  . 

3 

3 

6,328 

Cling  Free  Fabric  Softener  .... 

20 

23 

23,954 

Marlboro  Multi  Cigorettes  . 

3 

3 

7,643 

Gloss  N  Toss  . 

4 

5 

7,236 

Max  120  Filter  &  120  Filter  AAenthol 

40 

67 

200,960 

Hi*lex  Bleach  . 

5 

8 

8,720 

Newport  King  Filter  AAenthol  . 

6 

6 

6,107 

Jergens  Cold  Woter  Wash  .... 

5 

9 

9,363 

Now  Filter  &  Filter  AAenthol  . 

18 

25 

90,320 

Seo  Mist  Cleaner  . 

10 

15 

15455 

Pall  AAall  Extra  Mild  . 

6 

9 

62,556 

Terrific  Stain  Remover  . 

3 

6 

6,160 

Pall  AAall  King  Filter  . 

7 

10 

62,953 

20  Mule  Power  Bathroom  Cleaner 

3 

4 

4,257 

Pall  Moll  Red  King  Filter  . 

26 

48 

184,525 

Poll  AAall  100S  Filter  . 

14 

21 

93,501 

HOUSEHOLD  EQUIPMENT  & 

Solem  Filter  Menthol  . 

9 

13 

79,762 

APPLIANCES 

Solem  King  Filter  AAenthol  &  100S 

Filter  AAenthol  . 

4 

6 

15,203 

Air  Conditioning 

Solem  Lights  Filter  AAenthol  . 

7 

10 

22,418 

Carrier  Air  Conditioner  . 

4 

5 

11,260 

Salem  Lights  Filter  AAenthol  &  100S 

Filter  AAenthol  . 

7 

11 

33,328 

Phonos,  Records,  Tapes  &  Recorders 

Salem  Lights  100S  Filter  AAenthol 

21 

34 

128,152 

10 

12 

15,218 

Solem  1(X)S  Filter  AAenthol  . 

13 

16 

41,953 

True  Filter  &  Filter  AAenthol  . 

44 

69 

395,814 

True  Filter  &  100's  Filter  AAenthol 

15 

24 

168,306 

Rodio  &  TV  Sets 

Mognovox  Color  Tv  . 

Mognovox  Prods  . 

RCA  Color  TV  . 

Zenith  Color  TV  . 

Zenith  Prods  . 

Ronges,  Stoves  &  Oishwadiers 
AriKina  Rodoronge  . 

Refrigerators  &  Freezers 
Philoo  Refrigerator  . 


Mik.  Household  Equipment  & 
Appliances 

Frigidaire  Prods  . 

G  E  Prods  . 

Mognovox  Prods  . . 

INDUSTRIAL 

Office  Equipment  &  Statiortery 
Supplies 

Porker  Pencils  &  Pens  . 


47.149 

12,285 

134,351 

63,031 

18,527 


29,651 

43,951 

10,796 


True  100S  Filter  .  9 

True  100S  Filter  &  100S  Filter 

Menthol  .  37 

Vanguord  King  Filter  &  Filters 

Men^ol  .  3 

Vontoge  Filter  &  Filter  AAenthol  . .  3 

Velio  Filter  &  Filter  Menthol  .  4 

TOILETRIES  &  TOILET  GOODS 

Dental  Supplies  &  Mouthwashes 
Aquafresh  Toothpaste  .  3 

Toilet  Soaps,  Both  Powders  & 

Deodorants 

Bon  Anti  Perspiront  .  3 

Dial  Soap  .  52 

Tone  Soop  .  35 

TRANSPORTATION 

Airlirtes 

Domestic 

Broniff  International  .  16 

Hughes  Air  West  .  3 

National  . 3 

Northwest  Orient  .  23 

United  .  6 


148,762 

45,929 

201,083 


14,520 

88,571 

68,379 


31,325 

14,126 

20,426 

400,147 

35,374 


Accounts 

Number 

Number 

Totol 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linoge 

itemational 

Braniff  International  . 

3 

4 

5,148 

Northwest  Orient  . . 

. ..  10 

16 

50,775 

Western  . 

3 

6 

16,078 

WEARING  APPAREL 

Grauhopper  Shoes  . 

3 

3 

6,978 

Lee  Jeans  . 

3 

5 

11,032 

Lee  Sporteweor  . 

9 

12 

26,001 

Leggs  Pantyhose  . 

4 

6 

33,046 

GENERAL  NOT  ELSEWHERE 

CLASSIFIED 

Discount  Coupons  . 

. ..  23 

34 

90,261 

Lever  Bros.  Prods  . 

3 

4 

4,514 

Marketing  Corp.  of  Americo  .  . 

. .  .  38 

64 

160,721 

New  Jersey  State  Lottery  . 

8 

10 

62,488 

Ohio  State  Lottery  . 

6 

10 

55,485 

Pennsylvania  State  Lottery  .  .  . . 

3 

6 

49,074 

Procter  &  Gomble  Prods  . 

3 

3 

3,034 

Rodio  Shock  . 

7 

8 

26,592 

Treasure  Tree  Coupons  . 

..  .  56 

91 

128,186 

U  S  Army  . 

4 

4 

8,444 

U  S  Postol  Service  . 

4 

4 

10,845 

Univenol  Product  Dollors  Inc.  . 

4 

6 

69,522 

Van  de  Kamp  moves 
account  to  B&B 

The  Frozen  Foods  Division  of  Van  de 
Kamp’s  a  division  of  General  Host 
Corp.,  based  in  Santa  Fe  Springs, 
California,  has  awarded  its  advertising 
account  to  Benton  &  Bowles,  Inc  .-Los 
Angeles. 

“Van  de  Kamp’s  will  close  to  triple  its 
advertising  expenditures  in  1978,’’ 
Townsend  said.  The  company,  which 
used  print  extensively  in  the  past,  will 
move  into  television  heavily.  Addition¬ 
ally,  Van  de  Kamp’s  Frozen  Foods  Divi¬ 
sion  plans  to  broaden  distribution.  Under 
the  Van  de  Kamp’s  label,  the  Division 
markets  Mexican  specialty  products  in 
Western  states  and  pizza  in  selected 
Western  states.  Its  batter-dipped  fish  is 
distributed  nationally. 

Competition  for  the  account  began  last 
June.  Agencies  involved  were  Benton  & 
Bowles,  Inc.,  Cole  &  Weber  (a  division 
of  Ogilvy  &  Mather),  J.  Walter 
Thompson  and  Young  &  Rubicam.  For 
the  past  six  years,  the  account  was  hand¬ 
led  by  DJMC  of  Los  Angeles. 

Random  House  to  run 
ads  on  encyclopedia 

Random  House  said  it  will  be  spending 
in  excess  of  $1.1  million  on  an  ad  cam¬ 
paign  to  promote  sales  of  its  new  Ran¬ 
dom  House  Encyclopedia  in  book  and 
department  stores,  at  a  suggested  retail 
price  of  $69.95. 

The  publisher  will  place  tv  spot  com¬ 
mercials  in  14  of  the  largest  markets.  In 
addition,  it  has  scheduled  ads  in  Sunday 
newspaper  supplements  and  national 
magazines. 

Promoted  to  manager 

Edward  C.  Quenzer,  travel  advertising 
national  salesman  for  Gannett  News¬ 
paper  Advertising  Sales,  was  named 
manager  of  the  Atlanta  office  of  GNAS. 
He  replaces  Larry  Mortimer,  who  was 
named  Chicago  manager. 
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Wfe 

Billy 


just  helped  make 
Batson’s  enei^y  future 
a  little  brighter. 


Billy  Watson’s  house  is  nice  and  comfortable  these 
days.  It’s  lighted  at  night,  heated  in  the  winter,  even 
air-conditioned  in  the  summer.  Because  there  is 
enough  energy  available  to  do  all  these  things. 

But  there  are  those  who  say  that  unless  new 
sources  of  energy  are  found,  ^  that  could  change. 
Some  people  even  suggest  that  we  could  run  short 
on  energy  before  Billy  graduates  from  high  school. 

Right  now  the  people  of  Phillips  Petroleum  are 
doing  everything  we  can  to  make  sure  that  unlikely 
event  never  happens. 


( ieiiOumuil  (mrOi  Iwat)  pnwkk’s  skwu  lluit  amid poiwr  cUrtric  plants. 


In  New  Mexico  we’ve  recently  discovered  im¬ 
portant  new  deposits  of  uranium  ore. 

We’re  also  adding  geothermal  energy,  produced 
by  natural  heat  found  deep  within  the  earth’s  crust, 
to  our  nation’s  list  of  known  energy  reserves. 

people  of  Phillips 
Petroleum  are  searching 
for  new  deposits  of  lignite 
Jir\  ^  coal,  too.  And  we’ve  been 
1  finding  them.  In  the  past 
\  three  years,  we’ve  (hscov- 
\  '  enough  new  lignite 

coal  to  provide  electricity 
to  a  city  of  2  million  people 
for  more  than  100  years. 

arv  hnrk’d  bnieath  tlw  mr^we.  So  even  thoUgh  thlS 

country’s  petroleum  reserves  are  dwindling,  that 
doesn’t  mean  our  energy  future  is  dark. 

By  conserving  our  remaining  petroleum  resources, 
using  them  wisely,  and  continuing  to  search  for  new 
sources  of  energy,  the  future  can  still  be  bright.  Not 
just  for  our  children.  But  for  their  children.  And  their 
grandchildren,  as  well. 

Discovering  new  energy  resources  ( 

for  the  future.  That’s  performance. 

From  Phlips  Petroleum. 

The  Performance  Company 


Carr  samples  pntve  Hf^nik  caa!  diptsils 
are  hnru'tl  heneadi  tiu’  sarpice. 
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h*s  amazing  arhat  Bell 


knows  about  newspapers 

Arthur  D.  Cooper.  President.  Columbia  Newspapers.  Inc.. 
Columbia.  S.C..  Publishers  of  The  State.  The  Columbia  Record. 

"We  finally  outgrew  our  original  switchboard.  So  Southern 
Bell  came  to  us  with  a  system  made  to  order  for  our  way  of  doing 
business.  They  call  it  the  Dimension®  PBX  system.  It  could  have  been 
designed  by  a  publisher.” 

Shirley  Tohnson.  Chief  Operator 

"Some  days  it  was  all  I  could  do  to  keep  up  with  the  calls.  Now 
I  do  three  jobs  at  once:  Handle  calls.  Receptionist.  Monitor  our  two 
security  TV  screens.  Really,  it’s  wonderful.” 

Bill  Starr.  News  Editor  for  The  State 

"Our  reporters  wanted  to  be  able  to  transfer  calls  to  each 
other  fast,  and  answer  each  other’s  calls  when  necessary.  Now  they  do 
both  without  leaving  their  desks.” 

Mike  Smith.  Classified  Advertising  Manager 

"Calls  about  classified  ads  now  go  direct  to  our  Ad-visors.’  And 
if  it’s  a  call  about  billing,  our  people  can  ring  in  Accounting  instead  of 
running  back  there  to  check.  Customers  have  commented  on  our 
improved  service.” 

James  Holton.  Advertising  Director 

"The  new  system  helps  my  people  handle  calls  better.  They 
can  answer  advertisers’  questions  either  by  putting  them  on  hold  and 
calling  ad  production,  or  by  switching  to  a  three-way  conversation.” 

Diana  Kosmata.  Account  Manager.  Southern  Bell 

"As  Bell  System  problem  solvers,  we’re  able  to  draw  on  a  good 
deal  of  communications  experience.  But  just  as  important  is  a  solid 
understanding  of  each  customer’s  business.  Columbia  Newspapers  is  a 
case  in  point.” 

Solving  communications  problems  for  newspapers  is  an  all- 
out  Bell  System  commitment.  If  you  haven’t  talked  systems  with  your 
Bell  Account  Representative  lately,  you’re  missing  something. 

The  system  is  the  solution. 


Bell  System 


ZENITH 

TRIED 


Zenith  reached  over  290,000 
adult  newspaper  readers  in  the 
Tulsa  area  when  they  advertised  in 
The  Tulsa  Tribune  and  Tulsa 
World. 

They  increased  the  effecti¬ 
veness  of  their  message  by  ena¬ 
bling  local  Zenith  dealers  to  tie  in 
with  their  advertisement. 

When  you  want  to  sell  Tulsa, 
join  the  brand  advertisers  that 
know  how  to  sell  Tulsa.  Advertise 
in  Tulsa’s  terrific  daily 
newspapers. 


Try 
Tulsa 


'TiiHUSA  Worm 
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morning/Sunday/evening 

Two  (ndepondent  and  saparaMy  owned  newspapers 
repreaenled  nattonaNy  by  Branham 


Color  ads  help  Toyota 
dealer  set  sales  mark 


Full  page  color  ads  in  the  Greensboro 
(N.C.)  News  and  Record  played  a  major 
role  in  helping  Garson  Rice  set  the  na¬ 
tional  record  for  most  Toyota's  sold  in 
one  month. 

Rice,  who  owns  Rice's  Toyota  World 
in  Greensboro,  first  gained  national  at¬ 
tention  by  setting  a  new  dealer  monthly 
sales  record  of  401  in  May  of  1976.  His 
record  was  broken  by  another  dealer 
who  sold  516  cars  in  one  month,  but 
Rice's  dealership  turned  around  and  sold 
904  new  Toyotas  during  May  of  1977.  In 
addition,  the  dealer  also  sold  232  used 
Toyotas  during  that  month. 

To  promote  the  sale  of  the  new 
Toyotas,  Rice  ran  full  page  color  ads  in 
the  morning  News  and  afternoon  Record 
every  day  from  Wednesday  through 
Saturday  during  the  month  of  May.  A  full 
page  ad  also  ran  each  Sunday  in  the 
News.  During  the  last  week  in  May.  Rice 


ran  full  page  ads  in  each  paper  for  seven 
consecutive  days. 

In  all.  Rice  spent  nearly  $30,000  on  full 
page  color  ads  in  the  Greensboro  news¬ 
papers  during  the  month  of  May.  He  also 
promoted  the  car  on  five  tv  stations. 

His  showroom,  at  times,  was  so  over¬ 
crowded,  that  prospective  customers 
waited  up  to  two  hours  just  to  talk  to  one 
of  30  salesmen. 

News  and  Record  ad  director  William 
Saunders  describes  Rice  as  “probably 
the  most  aggressive  auto  dealer  you'll 
find  anywhere.”  Saunders  said  Rice  reg¬ 
ularly  runs  15  pages  of  advertising  each 
month,  both  color  and  black  and  white. 

Rice  is  charged  the  local  ad  rate  as  are 
all  dealers  unless  they  are  multi-sig  oper¬ 
ations,  Saunders  said.  The  News  and 
Record  advertising  department  helped 
Rice  prepare  the  ads. 


New  shopper  doubles 
as  zoned  newspaper 


The  Mountain  Press,  Inc.,  which  pub¬ 
lishes  the  Gatlinhiirf’  (Tenn.)  Press,  the 
Sevier  County  News-Record,  and  the 
tourist-oriented  Mountain  Visitor,  has 
launched  a  new  advertising  shopper 
which  doubles  as  an  additional  section  of 
the  two  Tennessee  newspapers. 

The  shopper,  known  as  Bert's  Bar¬ 
gain  Bonanza,  is  mailed  throughout  the 
newspaper's  circulation  area  and  then 
changed  in  format  and  published  as  a 
part  of  the  newspaper,  publisher  Marc 
Postlewaite  explained. 

Post  Office  regulations  are  met  by  al¬ 
tering  the  shopper  before  it  is  inserted 
into  the  newspaper  as  second  class 
postal  material.  Editor  John  Coward 
prepares  a  news  page  of  area  and  state 
events  not  previously  available  in  the 
newspaper.  That  page  is  substituted  for 
the  “Bert”  cover  in  the  newspaper. 

Another  feature  of  the  new  product  is 
its  eagle-eyed,  moneywise  namesake, 
Bert.  Art  director  Lyn  Bales  created  the 
name  and  the  character  and  “Bert”  has 
given  the  shopper  almost  immediate 
local  identification. 

Since  June,  when  “Bert”  started,  the 
newspaper's  grocery  and  variety  store 
linage  and  its  insert  revenues  have  grown 
dramatically,  Postlewaite  said.  The  ad¬ 
vertising  rate  for  Bert  is  higher  than  the 
regular  newspaper  rate. 

The  newspaper's  classified  advertisers 
get  a  bonus  from  “Bert”  since  classifieds 
are  run  free  in  the  shopper  as  filler  copy. 


Combo  shopper-newspaper 

The  Mountain  Press  is  a  Harte-Hanks 
Southeastern  Group  newspaper. 

Takes  pr  position 

Gerald  Haslam,  editor,  Winnipeft 
Tribune,  has  joined  MacMillan  Bloedel 
Ltd.  as  corporate  communications  direc¬ 
tor  in  Vancouver,  B.C. 
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NAPP’s  System 
produces 
less  newsprint 
waste. 


And  we’ve  got  the 
facts  to  prove  it. 


It’s  true.  In  a  comparative  study  of  newsprint  waste*, 
NAPP  came  out  the  paper  saver. 

And  that’s  important.  Newsprint  waste  costs  can  run 
into  hundreds  of  thousands  of  dollars  each  year. 

Write  us  and  we’ll  send  you  the  facts.  Or  call  us  toll 
free  at  (800)  854-2860.  In  California  (714)  744-4387  call 
collect.  See  for  yourself  how  all  the  other  printing 
systems  stack  up.  Then  take  a  close  look  at  NAPP. 

"Facts  compiled  from  ANPA  Quarterly  Waste  Report,  Third  Quarter 
1976.  Categories  evaluated:  NAPP,  Offset,  DiLitho^  and  other 
letterpress  systems. 


I - 1 

I  NAPP  Systems.  Inc.  I 

'  360  S.  Pacific 

I  P.O.  Box  246  I 

San  Marcos,  CA  92069 


I  want  the  facts  on  newsprint  waste. 


I  Name _ 

I  Title _ 

I  Address 


mi\PR 


I  City 

l__ 


State 


Zip 


_l 


Chicago  Tribune  and  Moiine  Dispatch 
cited  for  quality  color  printing 


An  Oscar  Mayer  ad  asking  readers  to 
“Roll  up  a  15-cent  savings”  rolled  up 
another  award  for  the  Chicago  Tribune 
in  E&P’s  Color  Competition  this  year. 
First  place  for  spot  color 
reproduction — newspapers  with  over 
250,000  circulation. 

Oscar  Mayer  chose  newspapers  as 
their  medium  for  a  particular  reason. 

“The  product  (pig  sausages)  had  just 
been  repackaged,”  Jerry  Ringline,  vice- 
president  of  marketing  services  for  Oscar 
Mayer,  said.  “We  needed  a  tangible 
piece  of  advertising  that  had  some  per¬ 
manency  and  would  indicate  what  the 
package  looked  like.” 

The  ad  itself  was  simple.  Graphics  in¬ 
cluded  a  frying  pan  with  a  fried  egg  and 
sausages,  the  package  and  some  cut  pat¬ 
ties  on  top  of  a  cutting  board.  Copy  was 
short.  A  coupon  offered  a  15-cent  re¬ 
demption  and  again  carried  a  picture  of 
the  package. 

The  trick  was  to  make  the  whole  thing 
look  appetizing. 

J.  Walter  Thompson,  Oscar  Mayer’s 
ad  agency,  chose  a  red-brown  ink  to  give 
the  graphics  substance.  “One  of  the 
things  you’ve  got  to  be  careful  about 
with  food  products  is  color,”  Ringline 
said.  “We  used  the  best  color  we  could 
effectively  to  illustrate  the  uncooked 
material  as  well  as  the  cooked  egg  and 
patty.” 

Tribune  vicepresident  and  production 
director  Wayne  Perry  said  the  ad  pre¬ 
sented  no  particular  reproduction  prob¬ 
lems  and  pointed  to  the  high  quality  level 
the  Trib  maintains  consistently.  “Most 
of  the  credit  should  really  go  to  the 
craftsrnen,”  Perry  stressed. 

Patrick  Ryan,  engraving  superinten¬ 
dent,  praised  the  craftsmen  too,  but 
added  that  inter-department  communica¬ 
tion  channels  play  a  big  role  in  the  Trib’s 
success. 

“Every  Friday  morning  editorial  and 
production  heads  sit  down  together  and 
discuss  the  paper,”  Ryan  said.  “We  all 
see  it  from  a  different  point  of  view  and 
we  really  knock  one  another  around  to 
see  why  something  is  not  better.” 

Ryan  takes  grievances  and  occasional 
praise  from  the  weekly  meetings  back  to 
his  fellow  workers.  And  the  whole 
communications  process  begins  again  as 
individual  production  departments  hold 
their  own  meetings. 

“You’ve  got  to  have  communication,” 
Ryan  stressed,  and  jokingly  told  of 
perusing  the  morning  paper  for  an 
editor’s  grammatical  mistakes  in  prep¬ 
aration  for  the  weekly  session. 

Frank  Doll  began  his  career  with  the 
Trib  43  years  ago,  mimeographing  scripts 
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for  the  paper’s  radio  station.  Today  he’s 
an  engraving  foreman  and  proud  of  his 
paper’s  quality. 

“We  ail  take  pride  in  our  work,”  Doll 
said.  “I’m  sort  of  an  artist  at  heart  and 
I’ve  always  tried.  We  discuss  color  a  lot 
around  here  and  try  to  correct  anything 
that’s  wrong  with  it.  When  we  do  a  job 
well,  we  hold  our  heads  high.” 

Stan  Cook,  Tribune  president  and  pub¬ 
lisher,  could  be  another  reason  why 
Tribune  color  looks  so  good.  Cook’s 
climb  up  the  ladder  included  a  stint  as 
production  manager. 

Whatever  the  reasons,  readers  should 
be  seeing  a  lot  more  quality  color  in  their 
Tribune  pages.  Color  availability  has  just 
been  upped  from  three  to  five  days  a 
week. 

“We  had  to  cut  back  three  years  ago 
on  color  availability  when  the  paper 
shortage  struck,”  Henry  K.  Wurzer, 
vicepresident  and  director  of  advertising, 
said.  “Our  quality  control  system  in¬ 
volved  lots  of  early  paper  usage — proofs 
and  test  runs  to  correct  color.  The  paper 
waste  was  just  unacceptable  during  that 
critical  period.” 

Good  revenues  and  the  availability  of 
more  paper  have  changed  all  this. 

And  Tribune  sales  persons  are  gearing 
up  to  push  color.  “Our  selling  points  are 
basically  that  color  gives  ads  additional 
impact,  enchances  the  image  of  the 
product  being  advertised,  and  portrays  it 
more  realistically,”  Wurzer  said. 

Editorial  color  has  also  been  in¬ 
creased. 

“We’re  impressed  enough  with  color 
to  use  it  ourselves  in  the  editorial  prod¬ 
uct,”  Wurzer  added.  “We’re  putting  our 
own  money  where  our  mouth  is  and  we 
feel  the  same  benefits  will  accrue  to  our 
advertisers.” 

Jic  4c  9|e 

Moline  (Ill.)  Dispatch  won  first  place 
in  E«&P’s  Color  Competition  this  year  for 
spot  color  in  the  under  100,000  circula¬ 
tion  group. 

Nothing  unusual.  Until  you  consider 
that  this  is  the  fourth  time  during  the 
contest’s  21  years  of  existence  that  the 
Dispatch  has  placed — and  that  nine  other 
years  a  paper  just  five  miles  down  the 
road  won  in  the  same  circulation  cate¬ 
gory. 

Both  the  Dispatch  and  Rock  Island 
(111.)  Argus  Leader  are  Mississippi  River 
towns  175  miles  south-west  of  Chicago. 

But  William  T.  Meegan,  Dispatch  pro¬ 
duction  manager,  insists  that  that’s  one 
of  the  few  things  they  have  in  common. 
“Our  production  department  is  not  con¬ 
nected  at  all  with  the  Argus  Leader’s,” 
he  emphasized.  “1  guess  we  just  both 


have  good  color  control.” 

The  Dispatch  took  the  award  this  year 
for  an  Eagle  20’s  cigarette  ad  that  was 
being  test  marketed  in  the  area.  The 
cigarette  never  made  it  to  the  big  time, 
but  Meegan  liked  it.  “They  used  a  lot  of 
white  space  and  just  one  color.  It  was 
very  effective.” 

Tliis  is  the  first  color  award  the  Dis¬ 
patch  has  won  since  installing  a  new 
offset  press  (a  Harris-1650,  7-anit,  3  to  2 
folder)  three  years  ago.  Color  usually 
runs  in  the  paper  five  days  a  week,  with 
local  retail  advertisers  using  three  to  four 
times  more  color  than  national  accounts. 

RIT  schedules  color 
seminar  for  pressmen 

A  “Color  Seminar  for  Pressmen,”  will 
be  conducted  by  Graphic  Arts  Research 
Center  on  the  Rochester  Institute  of 
Technology  campus  November  29- 
December  2,  1977.  Understanding  the 
variables  influencing  high-quality  color 
printing  is  the  objective  of  the  color  semi¬ 
nar. 

The  four-day  program  emphasizes  the 
control  of  color  in  web  and  sheet-fed 
pressroom  operations  rather  than  the 
production  of  color  separations  and 
plates. 

The  seminar,  which  has  attracted  a 
number  of  newspaper  participants  as  well 
as  commercial  printers,  features  realistic 
and  practical  demonstrations  and  instruc¬ 
tion  by  GARC  staff  members.  These  in¬ 
structors  combine  a  sound  theoretical 
background  and  solid  work  experience  in 
color  printing  technology.  Pressmen  and 
production  supervisors  attending  the 
seminar  will  learn  how  to  select,  evaluate, 
and  print  process  inks,  as  well  as  how  to 
adjust  for  various  types  of  paper,  how  to 
evaluate  dot  gain  and  trapping,  and  many 
other  areas  of  concern  in  newspaper  and 
commercial  color  production. 

The  instructional  basis  will  be  presen¬ 
tations,  talks,  and  open  discussions,  and 
starts  with  an  “on-press”  session  in 
which  GARC’s  fulltime  professional 
press  crew  will  guide  participants  through 
hands-on  experience  on  GARC’s  four- 
unit  web  offset  perfector. 

Total  program  cost,  including  tuition, 
supplies,  and  special  reference  materials 
is  $350.  For  additional  seminar  informa¬ 
tion,  contact  William  D.  Siegfried, Train¬ 
ing  Director,  Graphic  Arts  Research 
Center,  Rochester  Institute  of  Technol¬ 
ogy,  One  Lomb  Memorial  Drive,  Roches¬ 
ter,  New  York  14623,  or  call  (716)  464- 
2758. 
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High  school 
days  recalled 
in  section 

In  its  Nostalgia  Edition,  the  Trenton- 
ian  uncovered  a  basic  truth  about 
people.  “No  one  ever  forgets  high 
school,”  said  Ed  Leefeldt,  editor  of  the 
New  Jersey  newspaper’s  special  edition 
devoted  to  contributions  from  staffers 
about  their  high  school  experiences. 

Leefeldt  recommends  that  any  news¬ 
paper  interested  in  dressing  up  the  tradi¬ 
tional  old  “back-to-school”  section  try  a 
special  Nostalgia  Edition.  Instead  of 
using  the  classic  filler  material,  such  as 
“Local  School  Districts  See  Growing 
Enrollment,”  Trentonian  reporters  and 
readers  were  asked  to  write  about 
teachers  they  remembered,  em¬ 
barrassing  moments,  friends,  jocks  and 
valedictorians. 

A  Virginia  woman  recalled  how  she 
used  to  keep  her  hands  in  vaseline- 
coated  cotton  gloves  so  they’d  be  soft  for 
prom  night.  There  was  a  piece  by  Tren¬ 
tonian  editor  Emil  (The  Bull)  Slaboda  tell¬ 
ing  how  he  had  been  nabbed  for  playing 
hookey  at  a  band  concert.  Mary  Halloran 
wrote  that  clothes  was  her  security  blan¬ 
ket  in  school.  Jack  Pierson  II,  in  “The 
Kipper  &  Crow’s  Nest,”  the  crow’s  nest 
being  the  principal’s  office,  talked  whim¬ 


sically  about  teachers’  nicknames. 

The  August  23  supplement  was  high¬ 
lighted  by  dance  and  feature  fashions,  in 
which  models  were  dressed  in  costumes 
of  the  40’s,  50’s  and  60’s,  including  a 
zoot  suit,  zebra-striped  pedal  pushers, 
leather  jackets  and  love  beads.  The  pic¬ 
ture  page,  “The  Best  and  the  Brightest” 
showed  prominent  area  figures  as  they 
looked  in  high  school. 

Leefeldt  said  reaction  to  “Nostalgia” 
was  overwhelmingly  favorable,  that  let¬ 
ters  of  praise  came  from  inside  and  out¬ 
side  the  newspaper. 

Law  group  starts 
information  service 

New  York  County  Lawyer’s  Associa¬ 
tion  has  formed  Legal  Press  Service,  a 
central  information  source  on  legal/court 
subjects  for  the  national  and  local  media. 

Utilizing  the  facilities  of  the  Associa¬ 
tion,  the  service  provides  the  print  and 
broadcast  media  direct  contact  with  at¬ 
torneys  who  are  members  of  the  Associ¬ 
ation’s  more  than  70  standing  and  special 
committees  which  study  a  wide  range  of 
public  and  professional  issues.  In  addi¬ 
tion,  it  provides  research  facilities 
through  the  Association’s  155,000  vol¬ 
ume  law  library. 

The  Legal  Press  Service  is  located  in 
the  Association’s  headquarters  at  14 
Vesey  St.,  New  York,  N.Y.  10007. 
Phone  number  is  212-267-6646. 


Two  join  staff 
of  Belden  firm 

Two  staff  changes  have  been  an¬ 
nounced  by  Joe  Belden,  president  of  Bel¬ 
den  Associates,  Dallas-based  news¬ 
paper  research  firm. 

Dr.  John  Schweitzer,  assistant  profes¬ 
sor  of  journalism  at  Indiana  University, 
has  joined  the  staff  effective  September  6 
as  a  vicepresident.  Schweitzer,  who  re¬ 
ceived  his  doctorate  in  mass  communica¬ 
tion  research  and  business  from  the  Uni¬ 
versity  of  North  Carolina  in  1973,  previ¬ 
ously  spent  ten  years  as  personnel  man¬ 
ager  for  Lindsay-Schaub  newspapers 
and  the  Charlotte  Observer  and  News. 

Jo  Devine,  who  started  at  Belden  ear¬ 
lier  this  year  as  a  research  assistant,  has 
been  named  interviewing  manager. 
Former  field  director  for  W.  R.  Simmons 
&  Associates  and  then  for  Grey  Adver¬ 
tising  for  five  years  in  New  York  City, 
she  has  also  served  as  field  supervisor 
for  Benton  &  Bowles  and  P&G. 

Walker  appointed 

William  J.  Walker  has  been  named  di¬ 
rector  of  advertising  and  marketing  of 
Mt.  Kisco  (N.Y.)  Patent  Trader,  pub¬ 
lisher  Jay  Shaw  announced. 

Walker  comes  to  Patent  Trader  from 
the  New  York  Daily  News,  where  he  was 
retail  advertising  manager  for  Westches¬ 
ter  County. 


For  tfie  latest  news  cm  no'&tdt, 
tumtoStateFarm. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 

State  Farm  Insurance  Companies 

One  State  Farm  Plaza 


Bloomington,  IL  6 1 70 1 
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Lavish  use  of  color 
brightens  newspaper 


more  colors.  With  57,000  circulation 
daily  and  62,000  Sunday,  the  color 
charge  ranges  from  $150  for  a  single 
color  .'.J  to  $275  for  a  full  color. 

An  indication  of  its  effectiveness  in  at¬ 
tracting  advertising  response  can  be 


By  Dan  Lionel 

When  Bob  Meltebeke,  the  Eugene, 
Oregon  home  builder  can't  have  his  ad  in 
color  in  the  Eugene  Register-Guard,  he 
gets  real  unhappy,  according  to  Jim 
McComb,  the  paper’s  ad  director.  The 
same  thing  holds  true  for  the  Breden 
Bros.,  largest  home  builder  in  the  area 
who  manages  to  use  color  in  Register- 
Guard  ads  3  weeks  out  of  4.  Ditto  for 
countless  other  advertisers. 

Reason  for  the  surge  in  the  use  of  color 
advertising  in  this  newspaper  is  in  no 
small  measure  due  to  what  McComb  de¬ 
scribes  as  the  “dedication  to  excellence 
on  the  part  of  the  Baker  family  the 
paper’s  owners”  color  reproduction  is 
superb  and  its  use  in  both  advertising  and 
editorial  is  lavish. 

Color  usage  took  off  when  in  August, 
1975,  a  10  unit  Harris  1680  offset  press 
was  installed.  At  the  time  general  man¬ 
ager  Edwin  M.  Baker  in  a  memo  to  ad¬ 
vertisers  noted  that  “full  color  photo¬ 


Now  as  many  as  5  pages  of  the 
Register-Guard  sport  full  color  in  a  single 
edition  on  the  editorial  side  in  addition  to 
any  number  of  color  ads  giving  the  paper 
a  bright  and  sparkling  appearance  that 
caused  48%  of  those  queried  in  a  just 
completed  survey  to  comment  enthusias¬ 
tically  upon  the  papers  appearance.  “We 
can  produce  32  consecutive  full  color 
pages,”  production  manager  Jerry  La 
Camp  told  E  «&  P  “and  we  can  do  it  in  a 
hurry.  We  can  take  color  photos  at  a 
Saturday  night  football  game  and  run 
them  in  the  Sunday  paper. 

“What  has  the  prolific  use  of  color 
done  for  the  paper?”  McComb  was 
asked.  “Specifically,  it’s  helped  us  show 
a  steady  increase  in  circulation  for  the 
last  14  months  and  more  and  more  adver¬ 
tisers  who  try  color  find  it  so  profitable 
that  they  continue  to  use  it”  to  encour¬ 
age  its  use  McComb  pays  his  salesman  a 
$5  bonus  for  selling  and  single  color  and 
black  ad  and  $7.50  for  selling  two  or 


gleaned  from  a  promotion  the  Register- 
Guard  ran  last  year,  and  is  repeating  this 
year  in  conjunction  with  the  University 
of  Oregon’s  football  team.  To  help  at¬ 
tract  a  turnout  to  its  opening  game,  the 
paper  runs  a  full  color  iron-on  cartoon 
which  entitles  the  wearer  of  a  t-shirt 
bearing  the  cartoon  to  buy  two  tickets  for 
the  price  of  one.  The  ad  ran  twice  and 
48,000  extra  tickets  were  sold  to  readers 
who  showed  up  at  the  box  office  wearing 
the  iron-ons. 

McComb  is  particularly  pleased  to 
note  that  one  of  his  major  advertisers, 
Meier  and  Frank,  a  general  department 
store,  that  runs  about  80,000  inches  per 
year  has  been  regularly  stepping  up  its 
use  of  color  not  only  in  fashions  but  in  a 
tab  featuring  housewares  which  runs 
once  or  twice  a  month.  In  the  tab  that  ran 
last  week  the  front  page  featured  a  dis¬ 
play  of  delicately  colored  dinnerware. 
Reproduction  of  the  subtly  colored  flow¬ 
ers  was  a  challenge  that  was  ably  met  by 
the  paper’s  own  full  color  process. 


graphy  should  literally  jump  off  the 
pages.  We  feel  that  advertisers  and  read¬ 
ers  alike  will  benefit  from  the  printing 


Toronto  Star  to  publish 


capability  of  the  new  presses.” 
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...of  the 

ALLENTOWN 

BETHLEHEM  •  EASTON 
METRO  MARKET 

With  RESULTS— PRODUCING 

COLOR 

Call-Chronicle  Market  COVERAGE  PLUS 
COLOR  gives  your  ad  top  impact  in  sell¬ 
ing  Pa.'s  3rd  E.B.I.  market.  Our  color  lin¬ 
eage  in  1976  totaled  1,630,076  lines 
from  1061  ads.  Join  the  growing 
number  of  color  advertisers  who  know 
COLOR  ROARS  in  the 

CALL-CHRONICLE 

NEWSPAPERS 

ALUNTOWN,  PA. 

L  ttep.  by  Story  A  Kelly-Smith,  Inc.  k 


color  magazine  on  Sunday 


The  new  Sunday  edition  of  the  To¬ 
ronto  Star,  scheduled  to  debut  on  Oc¬ 
tober  16,  will  feature  a  new  color  maga¬ 
zine  about  Toronto  entitled  The  City. 

The  color  magazine  will  measure  SVi" 
by  11"  and  will  be  printed  web-offset. 
The  magazine  will  focus  on  Toronto  life¬ 
styles,  with  articles  on  entertainment, 
sports  and  recreation  and  other  things 
people  do  with  their  free  time.  There  will 
also  be  columns  on  food  and  drinks. 

Full-page  spot  color  rates  range  from 
$5,230  for  an  ad  run  52  times,  to  $6,150 
for  an  ad  run  once.  Full  page  four-color 
ad  rates  range  from  $5,525  for  an  ad  run 
52  times  to  $6,500  for  an  ad  run  once. 

Black  &  white  full  page  ad  rates  range 
from  $4,475  for  an  ad  run  52  times  to 
$5,200  for  an  ad  run  once. 

Full  color  ads  only  will  be  accepted  for 
the  cover.  Cover  rates  are  15%  above  the 
four-color  page  rates. 

Complete  copy  for  spot  and  full  color 
ads  must  be  received  30  days  in  advance 
of  publication  and  black  &  white  com¬ 
plete  copy  must  be  received  20  days 
prior  to  publication. 

Black  &  white  ads  will  not  be  accepted 
after  the  deadline.  Color  material  will  be 
accepted  late,  but  a  penalty  will  be 
charged.  Color  copy  received  one  day 
late  will  cost  the  advertiser  an  additional 
$50;  two  days  late,  $75;  three  days  late, 
$100.  No  color  ads  will  be  accepted  if 


later  than  three  days  after  deadline. 
Cover  ads  require  90  days  advance 
notice. 

The  first  four  issues  of  The  City 
Magazine  will  also  be  distributed  free  to 
all  Saturday  Star  home-delivery  custom¬ 
ers  in  the  greater  Toronto  area. 

As  a  special  introductory  ad  offer  in 
The  City,  any  advertiser  who  places  a 
minimum  of  two  ads  in  the  first  10  issues 
of  The  City,  will  earn  two  similar  ad 
spaces — same  size  and  coloration — free 
of  charge.  Any  ads  placed  in  the  first  10 
issues  of  The  City  Magazine  in  the  “2  for 
2  Plan”  will  also  earn  an  advertiser  dis¬ 
count  of  25%  on  similar  size  ads 
scheduled  to  run  in  the  January-March 
quarter.  In  addition,  all  contracts  for 
space  to  run  between  January  and  Sep¬ 
tember  of  1978  in  The  City  will  earn  a 
15%  discount  provided  that  the  contracts 
have  been  signed  before  April  1,  1978 
and  are  non-cancellable. 

Twice  a  week 

Jack  Waldrip,  publisher,  has  an¬ 
nounced  that  starting  with  the  week  of 
September  5,  the  Gainesville  (Ga.)  Trib¬ 
une  will  be  published  twice  a  week — on 
Wednesdays  and  Saturdays.  Responsible 
for  the  change  from  once-a-week 
publication  to  twice-a-week  is  increased 
volume  of  advertising,  Waldrip  said. 
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presenting  the 
winners  of  the 
21st  annuai 
Editor  &  Pubiisher- 


.  .  .  the  best  in 
creativity  and 
reproduction  of 
newspaper  color 
advertising  and 
editorial  content 


NASA  Color  Awards 
Competition 


Western  AMines  introduces 


The  Radik  Northerner  Service  to 
Anchorage^^  big  and  generous 
as  Alaska  itself, 


Buy  a  U776  Big  E  Bicentennial  Savings  Certificate  now. 

Be  a  multi'inillionaire 
for  the  Triccnteimial. 


VWestemI  col  a  whole  new  service  on  all  our 
Alaska  (li^ts...I^cific  Northerner  Service... 
and  youVe  never  been  treated  togenerouriy. 
so  lavishly-in  Coach  or  First  Claa!  Below arei 
samples  of  the  gourmet  meals  weYe  serving. 

And  on  many  departures  youll  enjoy  our  big 
meats  on  big  jets— WestemY  DC*10Y. 

Now  when  you  fly  Western  Airlines  to 
Alaska,  chanM  are  you  wont  have  to 
go  out  to  dinner  after  you  arrive. 

Elecause  well  make 

sure  you  won’t  — _ _ 


JErieCoun^* 

SavingsBank 


IWvwnjr  bu  67  /  144ft 


n  Dm*  «  Cdvw  /  sr  Fm 


Vnv  nawri  Aami  knuM—gM  «s  ym  uani  i»  %  U 


R.  Or  cdl  w  M  ST^toSO;  In  SMCdt  edi  4X>471L 


This  Bicentennial-theme  advertisement  for  the  Erie 
County  Savings  Bank  won  First  Prize  for  full  color 
reproduction  for  the  Buffalo  Evening  News  in  the 
over  250,000  circulation  newspaper  group.  The  ad 
was  created  by  Weil,  Levy  &  King. 


The  Tacoma  News-Tribune  took  First  Prize  for  full 
color  reproduction  in  the  100-250,000  circulation 
classification  with  this  Western  Airlines  full-color 
page  introducing  “Northerner”  sen/ice.  The  ad  was 
created  and  produced  by  BBDO  Los  Angeles.  Wal¬ 
ter  Criswell  was  art  director. 


People:  That’s  why  color  is  better! 


Color  has  come  of  age.  For  the  21st  year, 
newspaper  editors  and  admen,  agency  art, 
creative  and  production  execs,  saved  sam¬ 
ples  of  their  best  efforts  at  creating  and 
reproducing  newspaper  color — both  adver¬ 
tising  and  editorial.  And  they  submitted 
tearpages  by  the  score — 3,000  individual 
pages,  in  rounded-off  numbers,  in  E&P’s 
21st  color  contest. 

The  judging  scene  for  the  E&P-NASA 
21st  competition  was  the  New  York  Athletic 
Club,  where  color  was  spread  wall-to-wall, 
representing  newspapers,  agencies  and 
clients  coast-to-coast. 

Editor  &  Publisher  reproduces  all  of  the 
winners  in  this  section.  The  best  ads  and 
editorial  pages,  along  with  the  runners-up 
and  other  finalists  will  go  on  tour,  starting 
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next  month,  in  a  travelling  color  ex¬ 
travaganza  of  top  ad  agency  shops  in  ten 
U.S.  cities.  Representatives  of  NASA  firms, 
the  best  sales  staff  for  newspaper  advertis¬ 
ing  in  the  land,  will  shepherd  the  road  show 
to  Boston,  Philadelphia,  New  York,  At¬ 
lanta,  Chicago,  Detroit,  Minneapolis,  Dal¬ 
las,  San  Francisco  and  Los  Angeles. 

The  Tacoma  (Wash.)  News  Tribune  be¬ 
came  the  first  newspaper  to  capture  both 
the  full  and  spot  color  reproduction  awards 
in  the  100-250,000  circulation  category  since 
the  Indianapolis  News  did  it  in  1971. 

Both  ads  were  part  of  ongoing  campaigns 
by  national  advertisers — Western  Airlines 
and  Hormel.  The  Western  Airlines  ad,  ac¬ 
cording  to  News  Tribune  ad  director  Wil¬ 
liam  Haigh,  was  part  of  a  schedule  that  had 
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WE  WORKED  TEN  YEARS 
TO  COME  UP  WITH  A 
LOW  W  YOU  WONT  GIVE  UP 
IN  TEN  MINUTES. 


A  lot  vnoken  never  |et  dtrou^ 
ihev  fni  pack  of  low  W  dgerenn.  And  if 
they  do.  they  inualhr  dott't  oome  bade  for 

The  reamt.  of  coune,  i*  taw.  Ori|^ 
iftaBy.  you  couldn't  fet  real  dfarette  taate 
widtout  whai  hae come  lobe  brown  aa 
nbacoo  W’The  problem  of  icduoinc  thia 
‘tar‘ao5mg.whileinamtain^taateiBenar- 
inoue.  DeoHle  ii  the  Aral  low 'tar' K>  have 
Mcseeded  in  doini  iuai  that 

Tbe  Decade  *Tettl  Syaicm.” 

How  were  we  able  10  the  taatt  in 
a  low 'or' when  ao  many  oihen  have  bded? 
Maaily  by  developint  our  unique  Total 
Syaaem' in  which  every  pan  of  a  Decade 
dgaretie  ■  acranfed  in  perfect  baiaiwe  with 


each  othec  The  tobacco,  die  Aker;  mi  even 
the  papcc  Only  by  conoeruiatinc  on  there 
para  were  we  able  to  perfea  the  whole 
Tbe  Tobacco.  "Flavor  ftcUnc^pha 
fifteen  tobacroabooattaate. 

Take  the  tobacco,  for  example,  ba  taate 
a  boomed  by  a  very  unique  method  caled 
*Havor  tbddng' which  aBows  ua  n  oonceo' 
iiaie  a  facial  patented  tobacco  Aavorant  in 


ptaffiaiyact. 

Our  Ahration  proceaa  ia  abo  unique. 
Simply,  we've  created  aTaate  Channel'' 
wahin  the  Aker  ao  give  you  that  Ant  puff  im' 
pact  you've  come  lo  expea  from  only  the 
hitter 'tar*  dfweoea. 

Evenourhi^poroaitypapericape* 
ciAcaBy  deaipred  to  give  Ht  effident  bum 
rale  that  debvenopdmuffl  tame  with  a 


So  try  a  pack  for  yotaaetf.  Regular  or 
Menthol  And  youH  And  out  why  your  Ant 
pad  of  Decade  won't  be  your  km. 

^cecAK  J 


The  White  Plains  Reporter-Dispatch,  of  Gannett 
Group’s  Westchester-Rockland  Newspapers,  won 
First  Prize  for  full-color  reproduction  for  newspap¬ 
ers  under  1 00,000  circulation  with  this  Decade  page 
advertisement  created  by  Della  Femina  Travisano  & 
Partners. 


been  running  in  West  Coast  newspapers  for 
seven  months.  The  Hormel  ad  ran  as  part  of 
a  series  in  newspapers  throughout  the 
Northwest. 

News  Tribune  production  manager  John 
Blatnik  attributes  the  strong  reproductive 
quality  of  the  winning  ads  to  a  cross  train¬ 
ings  program  between  the  pressroom  and 
camera  room  and  to  the  fact  that  the  paper 
takes  the  extra  step  of  doing  its  own  screen¬ 
ing. 

Blatnik  said  the  supervisors  in  the  cam¬ 
era  plate  room  and  the  pressroom,  in  addi¬ 
tion  to  attending  school  in  their  own  areas 
of  specialty,  also  attend  the  school  of  each 
other.  “As  a  result,  our  pressroom  super¬ 
visors  know  as  much  about  platemaking  as 
the  camera  plate  men  and  vice  versa,”  he 
said.  “This  makes  them  aware  of  each 
others  problems  and  has  worked  out  quite 
well.” 

EDITOR  &  PUBLISHER  for  September  24,  1977 


The  News  Tribune  has  also  started  an 
on-the-job  cross  training  program  for 
employees.  “Now  once  a  month  we  take 
people  out  of  the  pressroom  and  put  them  in 
the  camera  plate  room,”  he  said. 

The  News  Tribune  also  does  commercial 
printing,  according  to  Blatnik,  and  does 
color  separations  for  retail  chains  such  as 
Bon  Marche  and  sends  the  ads  out  to  other 
newspapers. 

When  advertisers  send  ads  to  the  News 
Tribune,  they  are  told  not  to  send  screen 
negatives  if  possible.  “We  feel  the  only  way 
we  can  produce  the  best  color  possible  is  if 
we  do  the  screening  ourselves,”  said  Blat¬ 
nik.  “For  all  advertisers,  we  request  con¬ 
tinuous  tone  positives  and  do  the  screening 
ourselves.  It  is  an  extra  step,  but  the  cost  is 
not  passed  on  to  the  advertiser.  It  is  extra 
work  and  expense  for  us  and  a  lot  of  news¬ 
papers  don’t  want  to  go  through  all  the 
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Top  honors  for  creative  use  of  full  color  in  national 
newspaper  advertising  was  awarded  to  Brand  Ad¬ 
vertising,  Chicago,  and  Fannie  May  Candies,  for 
this  Easter  advertisement.  Art  director  for  the  ad 
was  Robert  Sherman,  and  Arnold  Paley,  creative 
director. 


emm,  fMt  and  n«k,  choeoUte  not,  and  mMikmaUew  •  klfar  Ufd  •  aoHd  choooUtt  an  and  rmbbte 


Onoeyou  taste  aMIkangler 
till  1196' go  back  to  hot  dogs. 


the  great  taste 
of  Oscar  Mayer  Roll 
FbdcSauss^. 


¥ra  doid  just  lay  a  Wrangler  on  aban. 


Onoe  you  try  t^^angters.  you  n  soon 
be  usKtg  em  in  dozens  o(  dishes  any 
time  of  day* 


Wrangters  hearty  meat  and 
tangy  taste  make  emgraal  for  fuit- 
sized  meets  Theyre  best  m^wn 
baked,  grilled  oan>fned  or  overv 
broHed.  but  pardner.  don  t  you 


<$Hormel^ 


flavor  mmgie  / 

with  baked 

Coupon  advertisement  for  Oscar  Mayer 
Roll  Pork  Sausages  won  First  Prize  for  re¬ 
production  of  spot  color  for  the  Chicago 
Tribune.  The  ad  was  created  and  produced 
by  J.  Walter  Thompson’s  Chicago  office. 


Hormel  Wrangler  Franks  ad  created  by 
BBDO  Minneapolis  was  the  First  Prize 
winner  for  spot  color,  newspapers  100- 
250,000  circulation,  earning  a  first  prize  for 
reproduction  for  the  Tacoma  News- 
Tribune. 


E&P  CONTEST  WINNERS:  “the  best  newspaper  color  reproduction’ 


FULL  COLOR  REPRODUCTION 

Circulation  over  250,000 

Newspaper:  Buffalo  Evening  News 

Advertiser:  Erie  County  Savings  Bank 

Agency:  Weil,  Levy  &  King 

Circulation  100-250,000 

Newspaper:  Tacoma  News-Tribune 

Advertiser:  Western  Airlines 

Agency:  BBDO  (Los  Angeles) 

Circulation  under  100,000 


Newspaper: 

Advertiser: 

Agency: 


White  Plains  (N.Y.) 

Reporter-Dispatch 
Decade  Cigarettes 
Della  Famina,  Travisano 
&  Partners 


SPOT  COLOR  REPRODUCTION 

Circulation  over  250,000 

Newspaper:  Chicago  Tribune 

Advertiser:  Oscar  Meyer 

Agency:  J.  Walter  Thompson 

Circulation  100-250,000 

Newspaper:  Tacoma  News-Tribune 

Advertiser:  Hormel  Wrangler  Franks 

Agency:  BBDO  (Minneapolis) 

Circulation  under  100,000 
Newspaper  Moline  Daily  Dispatch 

Advertiser:  Eagle  20’ s  cigarettes 

Agency  Della  Famina,  Travisano 

&  Partners 
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HOW  TO  WRITE 
ANADFCm 
THE  YELLOW  RVGES. 


Ml  can  save 
bnevery 


carton  of  (^arettes 
you  smoke. 


■ 

Wz 

EAGLE 

EAGLE 

20  s 

20  s 

'III 

11''  "1?  'I||  1 

The  Moline  Daily  Dispatch  won  First  Prize  for  spot 
color  reproduction  in  the  under  100,000  circulation 
classification  for  this  Eagle  20’s  red  and  black  ad 
produced  by  Della  Femina,  Travisano  &  Partners. 


trouble,  but  it  results  in  far  better  quality 
color.” 

Blatnik  said  the  News  Tribune  is  running 
more  color  now  than  ever  before,  both  in 
ads  and  in  editorial.  “We  run  process  color 
editorial  on  Page  1  just  about  everyday,”  he 
said.  “In  our  Sunday  paper,  we  run  as  many 
as  13  editorial  process  color  photos.” 

Blatnik  said  the  paper  got  good  advance 
notice  on  both  the  Western  Airlines  and  the 
Hormel  ads.  “Both  were  received  by  us 
about  10  days  before  publication  date,”  he 
said.  “That’s  ideal.”  Both  ads  were  pro¬ 
duced  by  BBDO  advertising  agency.  The 
Western  Airlines  ad  came  out  of  the  BBDO 
Los  Angeles  office  and  the  Hormel  ad  came 
out  of  the  BBDO  Minneapolis  office. 

“The  Hormel  and  Oscar  Meyer  ads  were 
probably  the  toughest  to  reproduce,”  said 
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The  judges  picked  this  Southwestern  Bell  adver¬ 
tisement  for  the  Yellow  Pages  for  First  Prize  for 
creative  use  of  spot  color  in  national  newspaper 
advertising.  The  ad  was  created  by  Gardner  Adver¬ 
tising,  Chicago.  Richard  Brown,  art  director,  gets  a 
plaque  for  his  creative  efforts. 


one  judge.  “Such  careful  handling  is 
needed.  If  the  black  (ink)  was  run  up  too 
much  it  would  turn  out  to  be  massive  mud.” 
As  the  ads  turned  out,  he  said,  they  were 
“good  color  combination.  Soft  sell.  Not 
gangbuster,  yet  they  tell  the  story.” 

The  Oscar  Meyer  ad,  similar  in  coloring  to 
the  Hormel  ad  and  also  promoting  a  food 
product,  won  for  its  reproduction  in  the 
Chicago  Tribune  in  the  over  250,000  circula¬ 
tion,  spot  color  category. 

In  the  Oscar  Meyer  ad,  as  in  the  Hormel 
ad,  the  one  color  used  in  addition  to  black 
was  a  reddish-brown.  A  spokesman  for  J. 
Walter  Thompson,  the  agency  for  Oscar 
Meyer,  said  that  particular  color  ink  was 
used  to  give  the  ad  graphic  substance. 

Blatnik  said  any  press  will  print  good  or 
“crappy”  color  depending  on  the  human 
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SHOWNG  CEKTE* 


This  full  color  ‘head  to  toe’  advertisement  for  Park 
&  Shop  shopping  Center  took  First  Prize  for  Crea¬ 
tive  use  of  color  in  retail  advertising,  newspapers 
under  100,000  circulation.  The  ad  appeared  in  the 
Contra  Costa  Times,  Walnut  Creek,  Ca. 


omosurf  fneSMra  bMd  cn « piwtsum  ol  IM  vafk  «q  oeMdnef^m'SfM'arrfiwsnalpeetnvi 

nt  SsjrtA  C*  m  KcoiwiQR  9»  I9;(i  Wtoianike  MMcnc  mo  e,  pMo-to  or  ouhtwong  lOD  (e  Has  done  coadwo  Or  FHips  i 
l*:utnM#rPMiadaiMeooffitmiiauiinai^^  (redStero  aduniionnMlnieMnseolOeMRl  Fianjtfwwwnmi-nft 


John  Wanamaker’s  salute  to  the  Philadelphia  Flyer 
and  coach  Fred  Shero  won  First  Prize  for  Creative 
Use  of  Color  in  newspaper  retail  advertising,  news¬ 


papers  over  250,000.  The  ad  appeared  in  the 


Philadelphia  Inquirer,  who  submitted  in  the  com¬ 
petition  and  also  wins  an  award,  teamed  with 


Wanamaker  for  the  fourth  time  in  eight  years. 


element.  At  the  News  Tribune  the  foreman 
of  the  pressroom  and  the  foreman  of  the 
camera  plate  room  are  especially  close. 
They  are  father  and  son — Bob  and  Don 
Jowett.  The  elder  Jowett,  Don,  is  press  room 
foreman.  The  younger  Jowett,  Bob,  is  cam¬ 
era  room  foreman. 

Like  BBDO,  Della  Famina,  Travisano  & 
Partners  was  another  ad  agency  that  pro¬ 
duced  two  color  reproduction  winners.  One 
Della  Famina  ad  that  won  was  for  Decade 
cigarettes.  The  ad  ran  in  the  White  Plains 
(N.Y.)  Reporter  Dispatch  and  won  in  the  full 
color  under  100,000  circulation  category. 
The  other,  appearing  in  the  Moline  (Ill.) 
Daily  Dispatch,  won  for  spot  color  in  the 
under  100,000  circulation  category. 

The  Decade  cigarette  ad  was  particularly 
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difficult  to  reproduce  and  newspapers 
around  the  country  were  put  on  notice  from 
the  agency  that  anyone  whose  color  repro¬ 
duction  was  not  good  would  have  the  ads 
replaced  with  black  and  white. 

Peter  Stranger,  account  executive  for 
Della  Famina  said  color  ads  were  placed 
wherever  it  was  offered.  The  color  in  many 
newspapers  was  less  than  perfect,  but  the 
agency  continued  to  run  the  ads.  Stranger 
said,  “In  this  particular  campaign,  sur¬ 
realistic  visuals  were  used.  The  creative  ef¬ 
fect  was  designed  to  work  even  if  the  color 
was  slightly  off.  If  the  color  was  off  slightly, 
as  long  as  it  didn’t  destroy  the  ad,  we  con¬ 
tinued  to  use  it.  If  the  color  detracted,  we 
pulled  the  ads  and  went  with  black  &  white. 

In  the  case  of  the  Decade  ad  appearing  in 
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AD  AGENCY  PRODUCTION  EXPERTS  serving  on 
the  judging  panel  for  the  reproduction  classi¬ 
fications  in  the  21st  annual  Color  Competition  are: 
Richard  Bifone,  J.  Walter  Thompson;  Bob  Gorman, 
BBDO;  Tom  Chronowski,  Ted  Bates;  and  Frank 
Green,  vicepresident,  print  production.  The 
Marschalk  Co. 


the  best  in  newspaper 
color 

advertising  creativity” 

RETAIL  COLOR  CREATIVITY 


This  unusual  advertisement  for  Lazarus,  Columbus 
retailer,  won  First  Prize  for  creative  use  of  color  in 
retail  advertising,  newspapers  100-250,000  circula¬ 
tion.  This  winner  appeared  in  and  was  submitted  by 
the  Columbus  (Ohio)  Citizen-Journal. 


Circulation  over  250,000 
Newspaper:  Philadelphia  Inquirer 

Advertiser:  John  Wanamaker 

Circulation  100-250,000 
Newspaper:  Columbus  Citizen-Journal 

Advertiser:  Lazarus 

Circulation  under  100,000 
Newspaper:  Contra  Costa  Times 

Advertiser:  Park  &  Shop  Shopping 

Center 


the  Reporter  Dispatch,  the  color  was  right 
on  the  money. 

The  Eagle  20’s  ad  in  the  Moline  Daily 
Dispatch  offered  strong  impact,  according 
to  one  judge.  “It  was  nice  contrast  of  red 
and  black.  It  would  get  a  person  to  stop  and 
look  at  it.” 

The  simplest  winning  ad  of  all  was  for 
Fannie  May  Candies  which  won  in  the  full 
color  agency  submitted  category.  The  ad 
prepared  by  Brand  Advertising,  consisted 
primarily  of  a  chocolate  bunny  that  filled 
almost  the  entire  full  page.  One  creative 
judge  said  he  selected  this  ad  as  the  winner 
because  of  its  “graphic  purity.”  “None  of  us 
have  ever  seen  a  chocolate  bunny  that  big,” 
he  said.  “It  presents  a  good  visual  effect.” 
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NATIONAL  COLOR  CREATIVITY 
ROP  FULL  COLOR 
Advertiser:  Fannie  May  Candies 

Agency:  Brand  Advertising,  Chicago 

Art  Director:  Robert  Sherman 

ROP  SPOT  COLOR 
Advertiser:  Southwestern  Bell 

Agency:  Gardner  Advertising 

Art  Director:  Richard  Brown 
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liOP  conventions 
Fnn  for  Everyone 


Waterl 

colors! 


Carter  may  ask  4-day  work 
week;  state  to  get  U.S.  aid 


Freddie  Prinze  dies 


The  St.  Louis  Post-Dispatch’s  full  page  color 
photographic  presentation  on  the  Republican  Na¬ 
tional  Convention  gave  it  First  Prize  for  creative 
use  of  editorial  color,  spot  news  and  sports,  for 
newspapers  over  250,000  circulation. 


The  St.  Petersburg  Times  front  page,  with  color 
photo  of  a  sailboat  race  with  spinnakers  flying,  plus 
a  colorful  weather  map  featuring  line  art,  won  it 
First  Prize  for  editorial  color,  spot  news  and  sports, 
newspapers  100-250,000  circulation. 


The  fear  was  that  the  ad  was  so  simple 
that  customers  might  simply  ignore  it. 
Their  fears  were  unfounded,  however.  The 
Fannie  May  factory  had  a  sell  out  and  the 
candy  maker  was  one  of  few  in  the  area  who 
had  no  Easter  clearance  ads  the  following 
week. 

The  other  winner  in  the  agency  submit¬ 
ted  category  went  to  Gardner  Ad  Agency 
for  a  Southwestern  Bell  ad  in  the  spot  color 
category. 

“The  ad  makes  a  great  deal  of  informa¬ 
tion  easy  to  assimilate,”  said  one  judge.  “It 
clarifies  something  very  confusing  to  a 
great  number  of  people,”  said  another.  “It 
tells  how  and  is  done  in  a  creative  way.” 

Perennial  winner  John  Wanamaker  again 
won  the  over  250,000  creative  category  for 
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an  ad  that  appeared  in  the  Philadelphia  In¬ 
quirer.  The  ad  contains  a  surrealistic  pic¬ 
ture  of  an  ice  skate  with  the  head  of 
Philadelphia  Flyers  hockey  team  coach 
Fred  Shero  at  the  toe.  “The  visual  was  very 
original,”  said  one  judge.  “You  look  at  the 
ad  and  it  made  you  want  to  read  the  copy,” 
said  another  judge. 

The  Philadelphia  Inquirer  and  John 
Wanamaker  have  won  the  color  award 
about  eight  times  in  this  category  and  were 
this  year’s  only  repeat  winner  in  the  same 
category.  The  Tacoma  News-Tribune  was  a 
creative  color  winner  last  year  and  won  the 
two  reproduction  category  awards  this 
year. 

Summing  up  his  comments  on  this  year’s 
winners,  one  judge  said,  “the  use  of  color  in 
newspapers  is  a  lot  more  daring  than  I  ex- 
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ADVERTISING  CREATIVITY  JUDGES  on  the  panel 
for  the  E&P-NASA  21st  annual  Color  Awards  Com¬ 
petition  are;  Constance  Von  Collonde,  Sr.  Art 
Director,  Revlon  Creative  Workshop:  Lee  Epstein, 
vicepresident  and  art  director,  Doyle,  Dane,  Bern- 
bach;  and  Robert  C.  Reed,  vicepresident,  associate 
creative  director,  Sawdon  &  Bess,  Inc.,  Advertising. 

pected.  Years  ago,  newspapers  wouldn’t 
handle  color  like  this.  They  would  try  to 
keep  it  very  simple.”  Another  judge  called 
the  color  reproduction  of  the  winners 
“magnificent.” 

Editorial  color:  good  and  getting  better 

While  Florida  newspapers  again  dominat¬ 
ed  the  21st  annual  editorial  color 
competition — capturing  four  of  the  nine 
category  honors — the  five  other  winning 
newspapers  stretch  from  coast  to  coast  with 
Connecticut,  Indiana,  Missouri,  California, 
and  Oregon  represented. 

The  St.  Louis  Post-Dispatch  won  in  the  spot 
news/sports  category  (over  250,000  circula¬ 
tion)  with  its  “everyday”  page  layout  on  early 
convention  frivolity  in  Kansas  City.  Pictures 
were  by  the  two-man  team  of  Bill  Kesler  and 
Larry  Williams,  who  handled  staff  photo 
coverage  for  the  newspaper.  Kesler  and  Wil¬ 
liams  dispatched  raw  film  back  to  St.  Louis 
daily  on  the  newspaper’s  charter  plane  which 
brought  daily  newspapers  to  Kansas  City 
each  day.  Ed  Kohorst,  art  director,  did  the 
prizewinning  page  layout.  Judges  like  the 
cluster  of  photos  and  focus  of  the  page. 

St.  Petersburg  Times  won  two  awards  this 
year —  in  spot  news  and  sports  and  the  other 
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St.  Louis 
Post-Dispatch, 
where  readers 
and 

advertisers 
expect  the 
exceptional. 

The  St.  Louis  Post-Dispatch  is  proud 
to  win  Its  first  place  prize  in  the 
Editor  &  Publisher  Color  Awards 
competition.  Modestly,  we  believe 
this  award  is  a  fitting  recognition  of 
the  fact  that  we  carry  multiple  news 
pages  In  full  color  every  day  of  the 
week. 

We  are  proud  also  that  the  same 
color  vibrancy,  the  same  technical 
quality,  the  same  attention  to  detail 
and  the  same  dedication  to 
excellence  carries  over  into  our 
meticulous  production  of  every  color 
advertisement  we  run.  Advertisers  as 
well  as  readers  are  the  beneficiaries. 

So,  when  you  want  to  dazzle 
someone  with  color,  think  of  the 
St.  Louis  Post-Dispatch. 


Area  football  scores 

. . “  •'•-•••-f^OODanc/HOMEMAKING  hiuouj 


Chronicle^rTribune 


Migrants  defy  ban,  43  charged 


Photo  coverage  of  a  protest  by  migrant  workers 
won  top  honors  in  the  spot  news  and  sports 
division  of  the  "best  editorial  color”  classification 
for  the  Marion  (Ind.)  Chronicle-Tribune,  for  news¬ 
papers  under  100,000  circulation. 


Appetizing  color  spread  on  Serbian  cuisine  won 
First  Prize  for  best  use  of  editorial  color,  newspaper 
features,  for  the  San  Diego  Union,  for  newspapers 
over  250,000. 


in  feature  category  for  newspapers  between 
100-250,000  circulation. 

Staff  photographer  Fred  Victorin,  who  took 
the  spot  news  winner  for  the  Times  in  1976, 
repeats  this  year  with  the  solemn  feature  por¬ 
trait  of  a  child  used  in  high  impact,  vertical 
layout  on  the  “day”  section  cover. 

The  Times’  other  winner  this  year  (spot 
news/sports  category)  is  by  staff  photog¬ 
rapher  Tony  Lopez.  The  top-of-page-one  fes¬ 
tive  spinnakers  in  the  South  Ocean  Racing 
Conference  race  caught  and  held  the  atten¬ 
tion  of  the  judges  early  on  in  the  elimination. 

The  under-100,000  spot  news  category 
award  went  to  the  front  page  of  the  27,000- 
circulation  Marion  (Ind.)  Chronicle-Tribune. 
The  photo  of  striking  migrant  workers  on  a 
roadway,  fore-framed  by  the  hand  of  a  U.S. 
marshal,  was  by  Ed  Breen,  graphic  arts  direc¬ 
tor  of  the  newspaper.  He  had  a  high  impact 
CIO 


shot  and  played  it  big. 

Breen  says  the  Chronicle-Tribune  got  into 
offset  color  early,  and  the  press  room  operates 
on  assumption  it  will  have  color  every  day  and 
is  always  webbed  for  it.  “This  pays  off,  and  we 
do  fairly  well  in  ramming  through  spot  news 
when  we  can.”  The  three  and  one-half  photo 
staff  shoots  color  and  black  and  white  on  all 
assignments.  “  This  can  on  occasion  drive  you 
mad,”  Breen  adds.  The  photographers  use  an 
ASA  400  rating  on  both  black  and  white  and 
color,  “eliminating  mental  gear  shifting.” 
They  process  and  separate  their  own  color, 
which  Breen  terms  a  plus  for  quality  control. 
He  feels  the  daily  commitment  to  color  pays 
off  in  readership. 

The  over-250,000  feature  award  went  to  a 
food  and  homemaking  section  cover  of  the  San 
Diego  (Calif.)  Union.  The  page  heralded  the 
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But  we  can’t  give  the  beauty 
of  St.  George’s  Serbian 
Orthodox  Church  or  the 
mouth-watering  appeal  of 
Serbian  cuisine  all  the  credit 
for  The  San  Diego  Union’s 
First  Prize  in  Editor  and 
Publisher’s  1976-77  Color 
Awards  Competition. 

The  Union-Tribune  is  always 
a  winner  with  faithful  offset 
color  reproduction.  We  can’t 
guarantee  your  ad  a  prize, 
but  we  can  guarantee  it  the 
greatest  quality  color 
reproduction  you’ll  see  in  a 
newspaper  anywhere. 


THE 

SAN  DIEGO 
UNION 
THE 

EVENING 

TRIBUNE 


Copley  Newspapers 

Represented  by  Sawyer-Ferguson-Walkcr 


I 


Isti^n 

in  R£H>  Color. 


RcfularmdMeiKhol 


WE  WORKED  TEN  YEARS 
TO  COME  UP  WITH  A 
LOW  TAR’  YOU  WON’T  GIVE  UP 
IN  TEN  MINUTES. 


A  lot  mokm  never  net  through 
their  ftmpoA  erf  low  Wogarewe*.  And  rf 
they  do.  diey  uruaOv  don't  cocne  back  for 

Therra9nn.ofcour«.»tMe  Ong- 
ifuDy.  you  couldn't  get  real  ogsetie  ca«e 
widmut  what  hai  come  ID  he  known  M 
kihaonr  tar  ’  The  pmHem  of  reducing  thtt 
'tar'ioVng  while  matmaxwigtarteB  encw- 
mou»  nKadesthefmlow'tv'iohavr 
MKCtrded  m  ckang  (ua  chat 

The  Decade ‘O'otal  SvKem.” 

How  were  we  able  k>  keep  the  taae  m 
a  low  tar' when  x>  many  others  have  faded* 
Mamly  by  developing  our  unique  Total 
Syaem"  m  which  every  part  of  a  Decade 
cigatetie  IS  arranged  m  perfect  bidance  with 


eachothet  The  tobacco,  the  fiheu  and  even 
the  paper  Only  by  concentratmg  on  diese 
pam  were  we  abie  to  perfect  the  whole 
The  Tobacco.  “Flavor  ftckiag^  pitta 

Take  the  aihaaD,  for  eiample  IstaiK 
a  booned  by  a  very  unique  method  caBed 
‘‘Ravor  Pakaig"  which  aUowt  us  to  concen¬ 
trate  a  special  patented  tobacco  flavorant  in 
each  Decade  ogarcne 

TheFihca 

Uniqoe  TaMe  ChasMcT  givcafint 
ptrffiamart. 

Our  fdtram  proceti  a  also  unique 
Sanply.  we've  created  a  laae  QianneT 
wuhaithefdKriDgiveyoudiatfnipuffan' 
pact  you’ve  come  to  expea  hom  ordy  the 
fuller 'tar' ogaretiex 

The  Papet.  High  poeoairy  paper 

Even  Ota  high  poroty  paper  a  ye- 
cdkaBy  dea^ied  to  pvc  an  efhaem  bum 
rate  that  ddiversoptiinum  taae  with  a 
moianumof'tar' 


SoByapkckforyourwlf  Regular  or 
Menthol  And  youl  find  out  why  your  fra 
pack  of  Decade  won't  be  yma  ha 

^CXCADE  J 


Consistency  is  even  better  than  capability.  Our  first  color 
av\/ard  established  our  capability.  And  now  our  second  first 
prize  in  ROP  color  since  our  modern  new  offset  plant  opened 
in  1974  is  a  sign  of  the  consistent  performance  in  color  re¬ 
production  advertisers  can  expect  from  the  Westchester 
Rockland  Newspapers.  Congratulations  to  our  production 
staff,  and  to  Della  Famine  Travisano,  whose  Decade  ad  on 
May  23, 1977  made  it  possible  for  The  Reporter  Dispatch  to 
win  first  prize  for  reproduction  of  full-color  advertising  in  the 
1977  Editor  &  Publisher  color  awards  competition. 

I  Iim  Westchester  rockland  newspapers 

Member;  Gannett  Group 


section  j 


Writer  ’stumbled' 
into  career 


Intriguing  photography  and  unusual  cropping  win 
First  Prize  for  best  use  of  editorial  color,  features 
division,  for  the  St.  Petersburg  Times,  for  news¬ 
papers  1  CX)-2 50,000. 


Toe-mate-oes  feature  in  the  Eugene  (Ore.) 
Register-Guard  took  First  Prize  for  editorial  color 
features  for  newspapers  under  100,000. 


E&P  CONTEST  WINNERS:  “the  best 

NEWSPAPERS  OVER  250,000 

Best  use  of  color  in  spot  news  and  sports — to 
the  ST.  LOUIS  POST-DISPATCH,  for  Everyday 
section  cover  page  of  pictures  on  the  Repub¬ 
lican  National  Convention.  Photos  by  Bill 
Kessler  and  Larry  Williams. 

Best  color  feature: — to  the  SAN  DIEGO 
UNION,  for  an  appetizing  page  feature  on 
Serbian  cuisine.  Photos  by  Thane  McIntosh. 

Best  magazine  color — to  the  MIAMI  HERALD, 
for  cover  of  Tropic  magazine  “End  of  the 
Florida  Dream.”  Photo  by  Battle  Vaughan. 
NEWSPAPERS  100-250,000 
Best  use  of  color  in  spot  news  and  sports — to 
the  ST.  PETERSBURG  TIMES,  for  a  page  one 
sailboat  race  photo  by  Tony  Lopez,  with 
accompanying  line  weathermap  art. 

Best  color  feature — to  the  ST.  PETERSBURG 
TIMES,  for  a  Sunday  feature  section  cover  on 


newspaper  editorial  color’' 

child  abuse,  with  photo  by  Fred  Victorin. 

Best  magazine  color— to  the  ORLANDO  SEN¬ 
TINEL-STAR,  for  a  double  spread  on  rugby, 
“Give  Blood,  play  rugby.”  Photo  by  Red 
Huber. 

NEWSPAPERS  UNDER  100,000 

Best  use  of  color  in  spot  news  and  sports— to 
the  MARION  (Ind.)  CHRONICLE-TRIBUNE,  for 
a  page  one  color  coverage  of  a  migrant 
workers  protest.  Color  photo  is  by  Ed  Breen. 

Best  color  feature — to  the  EUGENE  (Ore.) 
REGISTER-GUARD,  for  an  Oregon  Life  sec¬ 
tion  cover,  “Toe-mate-oes”  with  color  photos 
by  Dan  Wyant  and  Brian  Lanker. 

Best  Magazine  color — to  the  NEWS-TIMES, 
Danbury,  Ct.,  for  a  Modern  Living  magazine 
cover.  Still  life  with  artist.”  Color  photo  by  I 
Diana  McNees.  ! 
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1st  PLACE 

BEST  MAGAZINE  COLOR 
NEWSPAPERS  UNDER  100,000 

Ik 

DANBURY,  CONNECTICUT 

CONNECTICUrS  MOST 
COLORFUL  NEWSPAPER 


The  Judges  Liked  Our  Color... 
Our  Readers  Like  It  TOO!! 

In  a  recent  readership  survey  conducted 
by  The  Danbury  Group,  Inc.  we  asked  our 
readers  if  they  read  the  process  color 
editorial  and  advertising  features  in  the 
newspaper.  The  answer  was  a  resounding 
yes  with  85%  of  the  women  and  70%  of  the 
men  reading  every  process  color  feature 
,  that  we  publish.  Not  only  do  they  look  at 
the  features,  they  enjoy  them  and  rated 
the  color  as  excellent. 


If  Our  Readers  Like  Our 
Editorial  Color  .  .  .  They  Will 
Like  Your  Advertising 
Color  TOO!! 


FAIRFIELD  COUNTY'S  FASTEST 
GROWING  A.B.C.  AUDITED 
DAILY  &  SUNDAY  NEWSPAPER 

DANBURY  SMSA 

1 1  th  FASTEST  GROWING  MARKET 
IN  THE  UNITED  STATES 

CONTACT  YOUR  BRANHAM 
REPRESENTATIVE  FOR  DETAILS 


SELECTING  THE  BEST  EDITORIAL  COLOR  in  the 
21st  annual  Color  Awards  Competition  are:  Profes¬ 
sor  Edward  Wakin,  communications  department, 
Fordham  University;  David  Rubin,  professor  of 
journalism.  New  York  University;  and  Scott  De- 
Garmo,  executive  editor.  Family  Weekly. 

annual  bazaar  of  the  St.  George  Serbian  Or¬ 
thodox  Church. 

The  photo  assignment  for  the  page  went  to 
Thane  McIntosh,  who  made  a  rough  sketch  of 
what  he  planned  to  do  in  illustrating  the 
story,  using  the  stained  glass  window  and  the 
altar  ceiling  area  to  join  in  the  layout  with 
some  of  the  festival  dishes  discussed  by 
Father  Velimir  Petakovich  in  the  story. 

Feature  color  winner  in  the  under-100,000 
circulation,  the  Eugene  Register-Guard's  Ore¬ 
gon  Life  section  cover,  vividly  demonstrated 
creative  use  of  editorial  color,  according  to  the 
judges. 

Brian  Banker,  Pulitzer  Prize  photographer 
who  is  director  of  photography,  backgrounds 
the  page’s  development  by  explaining  the 
story  of  a  mother-daughter  jewelry  design 
team  was  initially  scheduled  on  the  business 
page  with  mug  shot.  Banker  decided  the  story 
on  designs  for  toe  rings  and  ankle  bracelets 
had  a  lot  more  going  for  it  visually  and  came 
up  with  the  idea  of  using  tomatoes  by  way  of 
imaginative  display. 

Tropic  magazine  of  the  Miami  Herald  won 
the  award  for  the  over-250,000  group  with  its 
cover  executed  in  the  photo  studio  as  a  lead-in 
to  an  article,  “Is  This  the  End  of  the  Florida 
Dream?” 

With  the  article  examining  the  future  life¬ 
style  in  relation  to  population  growth  in  the 
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Spread  on  rugby  with 
three  photos,  took  top 
honors  for  newspapers 
100-250,000,  for  the 
Orlando  Sentinel-Star 
in  the  magazine  divi¬ 
sion  for  “best  editorial 
color.” 


Miami  Herald  won  First  Prize  for  the 
magazine  division  of  ‘‘Best  editorial 
color”  classification  for  newspapers 
over  250,000  with  this  T ropic  cover  with 
photo  by  Battle  Vaughan. 


‘‘Still  life  with  artist”  won  First  Prize  for 
best  magazine  color  for  the  Danbury 
(Ct.)  News-Times,  for  newspapers  under 
100,000  circulation. 

south  Florida  area,  John  Parkyn,  Tropic’s 
managing  editor,  got  the  idea  of  using  a  map 
covered  with  a  batch  of  brightly  colored  dolls 
shoulder  to  shoulder.  Staff  photographer  Bat¬ 
tle  Vaughan  met  the  lighting  challenge. 

For  the  magazine  division  in  100-250,000 
circulation,  Orlando  Sentinel-Stares  Florida 
magazine  edited  by  Bill  Dunn  picked  up  its 
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fourth  straight  win  with  a  center-spread  on 
rugby.  Staff  photographer  Red  Huber  says  of 
his  execution  that  since  rugby  has  been  shot 
so  many  times  he  had  to  come  up  with  some¬ 
thing  different. 

In  the  under-100,000  group  the  Danbury 
(Conn.)  News-Tirnes  won  with  its  Modern  Liv¬ 
ing  section  which  goes  tabloid  magazine  on 
Sundays.  The  judges  picked  the  beautifully 
executed  portrait  of  a  landscape  and  wildlife 
artist  in  studio  setting.  The  mellow  Autumn 
photo  heralded  an  inside  interview. 
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John  Wanamaker  chose  The 
Philadelphia  Inquirer  to  carry  this 
striking,  full-color  salute  to  Fred 
Shero,  the  Inspirational  coach  of 
the  Philadelphia  Flyers. 


Shero  was  named  recipient  of  the 
1 976  Wanamaker  Athletic  Award 
for  "coaching  the  Flyers  to  a 
success  which  brought  them  and 
Philadelphia  into  international 
prominence.” 


Thus,  for  the  fourth  time  in  the 
past  eight  years,  a  Wanamaker  ad 
In  The  Inquirer  has  been  awarded 
first  prize  by  Editor  &  Publisher  for 
creative  use  of  color  in  newspaper 
retail  advertising. 


Wanamaker' s,  which  champions 
champions,  is  a  champion  in  its 
own  right.  And  The  Inquirer  is 
privileged  to  take  a  modest, 
behind-the-scenes  bow  for  its 
role  in  producing  another 
Wanamaker  original. 


I  ln««ittin.  bMM  on  •  glMHgty  01  m  «orti  M  courige,  cnaM  M  Flyn' 8tMi' wd  Iw  ^  tl»n  kMm  oa 
n  m  1076  WtaaiMMr  MMiM a  gMn-to  M  ouuundlno  lot  hi  M  done  oicNno  M  Flyn  U 1 NCOOM  om  W 
I  m  manadoM  otoodnena.  Fnd  Slw).  1  cMmpton  a  da  OM  imt  01 IM  word.  Fion  Jdla  MniniMt.  «no  etanom 


Easier  system  found 
for  color  separations 


Sioux  Falls  (S.D.)  Argus-Leader,  a 
47,000  circulation  evening  and  55,000 
Sunday  newspaper,  installed  several 
months  ago  a  system  for  producing  direct 
screen  color  separations  from  35mm  up 
to  214"  X  2%"  color  transparencies. 

After  two  months  of  use  of  the  new 
equipment,  the  newspaper  has  expanded 
its  editorial  color  from  one  or  two  pic¬ 
tures  one  day  a  week  to  three  times 
(Wednesday,  Friday  and  Sunday) 
weekly. 

“Full  color  does  sell  newspapers,” 
said  Vernon  E.  Riley,  production  man¬ 
ager  of  the  paper.  Riley  also  said  their 
Madison,  S.D.  dealer  commented  on 
how  color  helps  sales  in  his  area. 

The  equipment  installed  is  the  TCS  850 
by  Agfa-Gevaert  which  makes  use  of 
Transferlith,  a  new  color  separation  film 
material  also  manufactured  by  Agfa- 
Gevaert. 

According  to  Riley,  “Our  production 
time  with  this  new  system  from  start  to 
finished  color  proofs  is  only  one  hour 
thirty  five  minutes.  This  is  a  substantial 
saving  in  time  from  what  we  had  in  the 
past.” 


The  decision  to  go  to  more  editorial 
color  was  made  in  1975  by  William  H. 
Leopard  who  was  the  publisher  at  that 
time  and  since  retired.  He  felt  the  paper 
had  to  change  its  method  of  producing 
color  plates  to  take  advantage  of  their 
new  Harris  1650  offset  press.  They  had 
been  converting  indirect  separations 
from  four-color  negatives  by  their  photo¬ 
grapher  and  while  they  did  get  good  re¬ 
production  the  quality  was  not  consis¬ 
tent.  Also,  the  process  was  too  slow. 

Riley  and  his  people  looked  at  a 
number  of  different  processes  before 
they  settled  upon  the  TCS  850.  They 
were  familiar  with  Agfa-Gavaert’s 
Copyproof,  a  material  for  quick  re-sizing 
of  ads,  veloxes  and  proofs.  Transferlith 
is  very  similar  to  Copyproof. 

Riley  pointed  out,  “The  equipment 
and  the  process  is  not  at  all  difficult  to 
use.  But  it  was  necessary  to  train  per¬ 
sonnel  to  handle  four-color.  First,  our 
photographer  was  trained.  After  he  felt 
sure  of  himself,  he  trained  our  produc¬ 
tion  cameraman  and  another  person. 
Training  is  not  difficult,  but  it  takes  time 
for  the  new  operator  to  become  confi¬ 


dent.  We’ve  located  the  unit  in  the  pro¬ 
duction  department  and  we’ve  got  three 
competent  people  handling  the  equip¬ 
ment.” 

Riley  noted  that  no  down-time  was  in¬ 
volved  in  going  from  one  system  to 
another  nor  have  there  been  any  prob¬ 
lems  either  in  the  installation,  the  opera¬ 
tion  or  the  maintenance  of  the  equip¬ 
ment. 

As  production  manager  of  the  Argus- 
Leader,  he  is  quite  satisfied  with  the  re¬ 
sults  they  have  had  with  the  TCS  850  and 
with  Transferlith.  He  points  out  that 
Transferlith,  which  is  a  diffusion  transfer 
process  was  invented  by  Agfa-Gevaert 
during  the  I930’s  and  refined  over  the 
years.  It  is  a  panchromatic,  stable  base, 
diffusion  transfer  film  process.  Direct 
screen  color  separations  (halftone)  positive 
films  of  outstanding  dot  quality  are  pro¬ 
duced  quickly,  economically  and  pre¬ 
dictable  with  it.  The  film  is  processed  in 
an  inexpensive  specially  designed  table 
top  processor  which  makes  the  color  lab 
independent  of  other  processing  equip¬ 
ment.  In  the  TCS  850,  Transferlith  is 
used  in  place  of  traditional  pan  lith  film. 

According  to  Riley,  the  advantages  of 
the  system  are:  higher  speed  (resulting 
from  shorter  exposures);  harder  dot  qual¬ 
ity;  wider  development  latitude;  better 
reliability  (processing  is  not  dependent 

(Continued  on  page  40) 
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N ewspeople  in  the  news 


Velma  Dunlap,  owner  of  Pacific  Clip¬ 
pings,  Santa  Ana,  Calif.,  and  widow  of 
journalist  and  educator  John  W.  “Sky’ 
Dunlap — inducted  as  an  honorary 
member  of  the  Orange  County,  Calif., 
chapter  of  Women  in  Communications, 
Inc.  She  was  one  of  the  first  women  re¬ 
porters  for  the  Los  Angeles  Times  and 
served  as  associate  editor  for  the  short¬ 
lived  Santa  Ana  Globe. 

«  *  * 

Three  new  administrative  appoint¬ 
ments  have  been  made  at  the  North 
Dade-South  Broward  (Fla.)  Journal — 
Joel  Blackwell — from  managing  editor 
to  editor;  Diane  Vitella — named  adver¬ 
tising  director,  and  Bruce  Johns — to 
classified  advertising  manager. 


Gary  J.  Dalton,  recent  graduate  of  the 
University  of  Virginia  Graduate  School 
of  Business  Administration — named  pub¬ 
lisher  of  the  Urbana  (Ill.)  Citizen,  suc¬ 
ceeding  Clair  E.  Miller — named  as¬ 
sociate  publisher.  Miller  will  continue  to 
write  editorials  and  articles  and  expand 
activities  in  community  development. 

Donald  F.  Doerr — to  superintendent 
of  production  succeeding  David  J. 
Wright — resigned. 

Robert  N.  Townsley  of  Urbana — 
named  president  of  the  Brown  Publishing 
Company,  succeeding  Congressman 
Clarence  J.  Brown,  who  continues  as 
chairman  of  the  board  of  directors.  G. 
W.  McClure  III  assumes  Townsley’s 
former  duties  as  executive  vicepresident. 
*  *  * 


Lee  Berry,  former  news  writer  for 
ABC  and  NBC  in  New  York — to  the  law 
enforcement  beat,  Knickerbocker  News, 
and  Paul  Thaler,  formerly  of  The  Vil¬ 
lager,  New  York  City — to  suburban 
staff;  Peggy  L.  Stephens,  former  city 
desk  editorial  assistant — to  suburban 
staff. 

♦  ♦  ♦ 

Tom  Fesperman — appointed  editor  of 
The  Island  Packet,  Hilton  Head  Island, 
S.C.  Fesperman  was  managing  editor  of 
the  Charlotte  (N.C.)  Observer  from  1956 
to  1972  and  since  then  has  been  a  syndi¬ 
cated  columnist. 

*  *  ♦ 

Philip  L.  Parkinson — appointed  adver¬ 
tising  manager  of  the  Ypsilanti  (Mich.) 
Press  from  the  San  Angelo  (Tex.) 
Standard-Times,  where  he  was  assistant 
retail  advertising  manager. 

*  *  * 


*  *  * 

Dale  Miller,  county  circulation  man¬ 
ager  of  the  Montgomery  County  Daily 
Courier,  Conroe,  Texas — named  circula¬ 
tion  manager  of  the  sister  paper.  Clear 
Lake  City  Daily  Citizen.  Miller  joined  the 
newspaper  last  Fall  from  the  San  An¬ 
tonio  News-Express.  Linda  Smith,  mail 
room  supervisor,  succeeds  Miller.  Pro¬ 
moted  to  newly  created  position  of  dis¬ 
trict  manager  for  the  Courier  is  John  Pat¬ 
ton;  Bill  Bridenthal — replaces  Smith  as 
mail  room  supervisor. 
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Al  G.  Smith,  director  of  corporate 
information  services  for  Owens-Illinois, 
Inc.  Toledo — retired  after  40  years  in 
public  relations.  Earlier  he  was  a  report¬ 
er  and  editor  for  the  southern  division  of 
Associated  Press  in  Atlanta  for  about 
four  years,  moving  to  New  York  for  16 
years  with  Carl  Byoir  &.  Associates. 

*  ♦  ♦ 

Five  advertising  executives  of  the  New 
Bedford  (Mass.)  Standard-Times  have 
been  promoted:  Raymond  J.  Griffin,  Jr., 
former  display  advertising  manager — to 
marketing  manager,  a  new  position. 
Charles  C.  Alves,  classified  manager — 
to  advertising  director.  Robert  H.  Caron, 
retail  advertising  manager — to  dis¬ 
play  advertising  manager.  Jeannette 
Dowd,  classified  phone  room  super¬ 
visor — to  classified  manager.  Casimir  M. 
PuscizNA,  assistant  classified  manager  to 
classified  telephone  room  section. 


Warren  Smith — appointed  promotion 
manager  of  the  Seattle  Post-Intelligencer 
from  advertising  promotion  coordinator 
and  will  be  responsible  for  consumer  and 
commercial  promotion  programs. 

jK  9|C 

JackGraber  ,  art  director  for  Madison 
North  Marketing  and  Communications 
Agency,  Ltd. — appointed  art  director  of 
Capital  Newspapers  Group,  Albany, 
N.Y.  He  will  coordinate  art  direction  of 
the  Times-Union,  Knickerbocker  News 
and  weekly  Suns. 

*  *  * 

Barret  Yager — appointed  an  account 
manager  with  U.S.  Suburban  Press,  Inc., 
Englewood  Cliffs,  N.J.  He  has  been  with 
Reuben  H.  Donnelley  as  sales  director 
for  the  travel  magazine  division  and  be¬ 
fore  that  was  with  U.S.  News  &  World 
Report  18  years. 
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Manis  Tynan  Pate 

PITTSBURGH  PRESS  PROMOTIONS— Jimmy  E.  Manis  has 
been  named  circulation  director  of  the  Pittsburgh  Press,  suc¬ 
ceeding  Michael  F.  Tynan,  who  moves  to  special  assignment, 
and  H.  Gardner  Pate,  production  manager,  has  been  named 
director  of  production  and  data  systems.  Manis  has  been 
assistant  to  the  business  manager,  having  joined  the  Press  in 
1968  after  executive  posts  at  the  Miami  Herald.  Tynan,  who 
retires  at  the  end  of  the  year,  is  a  past  president  of  the 
International  Circulation  Managers  Association.  Pate  has 
been  serving  as  production  manager  for  the  past  18  months. 


FEATURE  WIN— Tim  Sevi-  ’jfi 
son,  Glendale  (Calif.)  f 

News-Press  photographer,  '' 

has  been  awarded  first  MANAGING  EDITOR — 
place  feature  honors  in  the  Thomas  W.  Nielson  has 
National  Press  Photo-  been  promoted  to  manag- 
graphers  Association  June  ing  editor  of  the  Char/eston 
competition.  His  photo  {S.C.)£vening  Post  succeed- 
essay  on  a  handicapped  ing  Ernest  A.  Cutts,  who  was 
veteran's  first  attempts  at  named  editor.  Nielson  has 
walking  after  a  crippling  been  city  editor  of  the  Eye- 


Alvin  B.  Webb — appointed  United  a  reporter  for 

Nations  bureau  manager  for  United  ^alif.)  News,  Al 

Press  International,  succeeding  Bruce  w 

W.  Munn,  who  retired  earlier  this  year.  ^ 

Reinhard  M.  Sorge— named  chief  dip- 
lomatic  correspondent  for  UPI  at  the 
U.N.  Webb  has  been  an  editor  on  the 
New  York  general  desk  since  1974  and 

before  that  spent  15  months  as  general  Clyde  Griffin,  formerly  publisher  of 
news  editor  for  Asia.  Sorge  began  for  the  Ita/y  (Tex.)  News-Herald — named 
UPI  in  Zurich  in  1939  and  transferred  to  managing  editor  of  the  Bastrop  (Tex.) 
New  York  international  desk  in  1945,  Advertiser. 

working  in  the  U.N.  bureau  since  1966.  louis  Anderson,  for  29  years  sports 

*  *  *  editor  of  the  Corpus  Christi  (Tex.) 

James  J.  Guthrie — from  copy  editor  to  Caller-Times — retired  recently. 

news  editor  of  the  Walla  Walla  (Wash.) 

Union-Bulletin.  He  formerly  was  city 
editor  of  the  Escondido  (Calif.)  Times- 
Advocate,  moving  to  Walla  Walla  in 
1976. 

*  *  *  William  H.  Wilson — named  New 

Nancy  K.  O’Connell — to  newly-  York  regional  editor  for  Chilton  Corn- 

created  post,  assistant  to  director  of  pany’s  Iron  Age  magazine.  Wilson  has 
classified  advertising.  Providence  been  associate  news  editor  at  head- 
Journal-Bulletin  Newspapers.  She  was  quarters  in  Radnor,  Pa.  Earlier  he  was 
previously  on  advertising  staff  of  the  city  editor  and  night  city  editor  of  the 
Boston  Herald  American.  Bucks  County  Courier  Times,  Levit- 

*  *  *  town.  Pa.  and  has  worked  for  the 

H.  William  Koster — retired  as  direc-  Hagerstown  (Md.)  Morning  Herald  and 

tor  of  broadcasting/CATV,  Providence  the  weekly Grove  (N. I.)  Record. 
Journal  Co.  He  is  succeeded  by  Jack  C.  (Continued  on  page  30) 

Clifford,  most  recently  with  Corinthian 

Broadcasting  Co.  as  general  sales  man-  ^ 

ager,  KXTV-TV,  Sacramento,  Calif.  rZ  y  ^  rJli  1  rr  I 
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Kerry  Gunnels,  city  editor  of  the 
Denton  (Tex.)  Record-Chronicle — pro¬ 
moted  to  managing  editor. 
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Dennis  P.  Gainer,  former  photograph¬ 
er,  Manchester  (Conn.)  Journal 
Inquirer — to  The  Leader,  East  Hartford, 
Conn.,  as  photography  editor. 
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Retta  Ferrell,  formerly  San  Angelo 
(Tex.)  Standard-Times  community  rela¬ 
tions  director — to  Austin  (Tex.)  Ameri¬ 
can  Statesman  as  research  and  promo¬ 
tion  director. 
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Newspeople  in  the  news 


Donald  Ferreli.,  managing  editor  of 
the  Jackson  (Miss.)  Clarion-Ledger — to 
the  department  of  Journalism  at  Califor¬ 
nia  State  University,  Long  Beach,  as  an 
associate  professor.  Ferrell  has  worked 
for  UPl,  Sacramento  Bee,  and  was  city 
editor  of  the  Columbia  Missourian  when 
he  taught  at  the  University  of  Missouri’s 
School  of  Journalism. 

VicCox,  former  reporter  for  the  River¬ 
side  (Calif.)  Press  Enterprise  and  a  free¬ 
lance  magazine  writer — appointed  a  full¬ 
time  lecturer  in  the  CSULB  journalism 
department. 

John  Merrill,  University  of  Missouri, 
School  of  Journalism — to  visiting  profes¬ 
sor  in  the  CSULB  journalism  department 
for  this  academic  year. 

♦  *  * 

Dayton  O.  Flowers — named  compos¬ 
ing  room  general  foreman  of  the  Atlanta 
Journal  and  Constitution.  He  succeeds 
James  B.  Perry,  who  retired  after  51 
years  with  the  newspapers. 

*  *  * 

John  E.  Polich,  a  senior  media  analyst 
with  Market  Opinion  E  Research, 
Detroit — to  the  New  York  Times  as  man¬ 
ager  of  media/marketing  research  ser¬ 
vices,  responsible  for  developing  re¬ 
search  in  support  of  advertising  sales  and 
circulation.  He  takes  over  responsibilities 
formerly  held  by  the  late  Philip  A. 
Thompson.  Polich  is  a  former  Arizona 
Republic  and  San  Antonio  Express  re¬ 
porter. 

9{c  9(e  9)C 

John  E.  Norlin,  assistant  state  circula¬ 
tion  manager  of  the  Oklahoma  City 
Times  and  Daily  Oklahoman — promoted 
to  state  circulation  manager. 


Martin  Yant,  assistant  features  editor 
for  the  Chicago  Daily  News — promoted 
to  Saturday  editor.  Barbara  Haese,  as¬ 
sistant  editor  of  the  paper's  Everday 
section — assumes  Yant's  former  duties. 
Thomas  Mokiett,  features  copy  desk 
chief — named  copy  desk  chief. 

*  *  * 

Mark  L.  Genrich,  writing  executive 
with  Bruce  Eberle  &  Associates  of  Vien¬ 
na,  Va. — named  editorial  page  editor  of 
the  Phoenix  Gazette  Genrich  succeeds 
Donald  C.  Urry — retired  after  31  years 
on  the  editorial  staffs  of  both  the  Gazette 
and  Arizona  Republic. 

*  *  ♦ 

Que  P.  Purnell,  retail  advertising  ac¬ 
count  executive  for  the  St.  Louis  Post- 
Dispatch — promoted  to  classified  out¬ 
side  sales  division  manager. 

♦  *  * 

Kerry  Slagle,  editor  of  the  Dallas 
Times-Herald  Sunday  magazine — named 
executive  sports  editor  of  the  Chicago 
Daily  News.  David  Jones,  Daily  News 
sports  news  editor — named  asssistant 
national  and  foreign  editor. 

*  *  * 

Sally  C.  Smyrl — to  personnel  man¬ 
ager  for  the  Columbia  (S.C.)  State  and 
Record.  She  replaces  Sam  Davis,  who 
moved  to  the  Orlando  (Fla.)  Sentinel- 
Star.  Smyrl  has  been  executive  secretary 
to  A.  D.  Cooper,  president  of  The  State 
and  Record  newspapers,  for  13  years. 

*  ♦  * 

Gene  Smith,  a  financial  reporter  for  the 
New  York  Times  for  22  years — joins  the 
Trib,  proposed  New  York  City  daily  as 
senior  editor  on  business  and  financial 
news. 


Kristie  M(X)re-Hale,  family  editor  of 
the  Elmira  (N.Y.)  Star-Gazette — 
promoted  to  manager  of  information  ser¬ 
vices  for  Gannett  Co.,  Inc.  She  joins  the 
corporate  information  division  headed 
by  Thomas  Curlay,  director.  Moore- 
Hale  began  her  newspaper  career  in  1971 
as  a  reporter  for  the  Star-Gazette;  be¬ 
coming  family  editor  in  1974. 

%  ^ 

Andrea  K.  Cairo — named  educational 
services  manager  for  the  San  Diego 
(Calif.)  Union  and  the  Evening  Tribune. 
Before  joining  Copley  Newspapers,  she 
worked  for  the  Rochester  (N.Y.)  Demo¬ 
crat  &  Chronicle  and  Times-Union  as 
educational  services  coordinator  and  as  a 
learning  disabilities  tutor  for  the  Roches¬ 
ter  city  school  district.  She  succeeds 
Victor  Whitaker,  who  retired  after  14 
years  with  the  Copley  Newspaper  in 
Education  program. 

tin  Ht 

Morton  M.  Vitriol — named  director 
of  research  for  Parade  magazine  from 
director  of  media  research  at  McGraw 
Hill.  Prior  to  that  he  was  research  direc¬ 
tor  of  Business  Week  and  earlier  for  the 
New  York  Herald  Tribune. 

♦  ♦  ♦ 

Bill  B.  Burris,  formerly  a  copy  editor 
for  the  Oxnard  (Calif.)  Press-Courier — 
appointed  managing  editor.  Senior 
World,  San  Diego. 

♦  ♦  * 

William  Chapman,  a  national  news  re¬ 
porter  at  the  Washington  Post  for  17 
years — appointed  the  Post’s  Tokyo  cor¬ 
respondent  covering  Japan  and  Korea. 
Chapman  has  been  with  the  Post  since 
1%0  and  before  that  was  a  reporter  for 
the  Charleston  (S.C.)  News  &  Courier. 

*  *  * 

Frank  E.  Russell,  business  manager 
of  the  Indianapolis  Star  and  News — 
named  first  vicepresident  and  general 
manager  of  Central  Newspapers,  Inc. 
David  B.  Wright,  assistant  business 
manager,  succeeds  Russell,  and  Everett 
J.  Tackitt,  controller  of  the  Star  and 
News — given  the  additional  title  of  assis¬ 
tant  business  manager. 

*  ♦  * 

Herbert  G.  Klein,  a  former  White 
House  director  of  communications — 
resigned  as  Los  Angeles-based  vicepres¬ 
ident,  corporate  relations  of  Met¬ 
romedia,  Inc.  He  will  be  a  consultant  to 
the  firm  and  is  working  on  his  memoirs 
for  1978  publication. 

He  :|e 

Frank  R.  Savage,  account  supervisor 
for  Church  Rickards-Whitlock  &  Co. — 
named  circulation  promotion  manager 
for  the  Indianapolis  Star  and  News.  Sav¬ 
age  replaces  Frank  O  Hechinger — re¬ 
tired  last  month  after  a  56-year  career 
with  the  Star  and  News. 

♦  *  * 

Henry  Q.  Stevens  ,  former  general 
manager  of  the  Miami  Beach  Sun — 
named  circulation  director  of  the  Tal¬ 
lahassee  Democrat. 


management  consultants 
specializing  in  executive  recruitment 

With  more  than  twelve  years  experience  in  the 
newspaper  industry,  (2arl  Youngs  and  Mike  Walker 
have  assisted  companies  of  all  sizes  in 
recruiting  management  personnel. 

For  a  confidential  discussion  of  your 
hiring  needs,  call:  312-693-7021. 


CHICAGO  O'HARE  INTERNATIONAL  TRANSPORTATION  CENTER-SUITE  103 
6300  RIVER  ROAD.  ROSEMONT.  ILLINOIS  60018 


EDITOR  &  PUBLISHER  for  September  24,  1977 


30 


ing  manager  of  the  Delaware  County 
Daily  Times,  Primes,  Pa.,  from  general 
advertising  manager,  Glouster  County 
(N.J.)  Times. 

Barbara  Stringfellow — joined  the 
Times  as  assistant  classified  advertising 
manager,  from  classified  advertising, 
Philadelphia  Evening  Bulletin.  She  also 
worked  as  an  advertising  copy  editor  at 
the  London  Evening  Standard. 


“Our  clients  tell  us  ..  . 

we  offer  the  best 
carrier  accident  insurance 
in  the  industry! 

4  Good  Reasons  Why  .  .  . 


Ernie  Powell,  President 


Church  Rickards.  Whitlock  &  Co..  Inc. 


WEDDING  DAY — Charles  D.  Fergert,  vicepresident- 
newspaper  division  of  Field  Enterprises,  and  actress  Bar¬ 
bara  Eden  of  "I  Dream  of  Jeannie"  fame,  were  married  in 
Chicago  September  2. 


Barry  Prhen — named  retail  advertis- 


PROMOTED— Neil  Mor¬ 
gan,  columnist  and  assis¬ 
tant  to  the  editor  of  the  San 
Diego  (Calif.)  Evening 
Tribune,  has  been  promoted 
to  associate  editor.  He  will 
continue  his  daily  column 
and  retain  direction  of  the 
Tribune  travel  section.  Mor¬ 
gan,  who  joined  the  Daily 
Journal  in  1944  and  began 
his  column  in  1948,  con¬ 
tinued  it  in  the  Tribune  when 
the  two  papers  merged  in 
1 950.  He  has  won  both  the 
Ernie  Pyle  and  Bill  Corum 
memorial  awards.  His 
weekly  travel  articles  ap¬ 
pear  in  about  300  news¬ 
papers  through  Copley 
News  Service. 


NEW  EDITOR— William 
H.  Buisch  has  been  ap¬ 
pointed  editor  of  the  Cadil¬ 
lac  (Mich.)  Evening  News 
and  the  weekly  Northern 
Michigan  News.  He  has 
been  editor  of  the  Hornell 
(N.Y.)  Evening  Tribune  and 
Sunday  Spectator  of  which 
he  was  co-owner  with  his 
brother  Louis  G.  Buisch,  Jr. 
They  sold  the  Hornell  paper 
and  six  others  in  western 
New  York  recently.  Earlier, 
the  new  editor  was  with  the 
Flint  (Mich.)  Journal.  Also  at 
the  Cadillac  paper,  Nancy 
Kless,  news  editor,  has 
been  promoted  to  manag¬ 
ing  editor,  succeeding  the 
former  executive  editor 
Robert  Diehl,  who  moved  to 
editor  of  the  Marquette 
(Mich.)  Mining  Journal. 


9|C  3|C  9ic 

Two  Bellingham  (Wash.)  Herald  re¬ 
porters  have  been  promoted  to  editor 
positions:  Andy  McMili.s — to  city  editor 
and  Carolyn  Dale — to  Sunday  editor. 
McMills  joined  the  Herald  last  year,  hav¬ 
ing  previously  worked  as  editor  of  the 
Anacortes  (Wash.)  American  and  as  a 
reporter  and  editor  of  the  Denton  (Tex.) 
Record-Chronicle.  Dale  has  been  the 
newspaper’s  court  reporter  since  joining 
the  staff  last  September.  She  was  an  in¬ 
tern  reporter  and  copy  editor  at  the  Seat¬ 
tle  Times  and  public  information  officer 
for  the  Minnesota  State  Department  of 
Vocational  Education. 

*  *  * 

John  W.  Lane,  a  former  newspaper 
reporter  and  editor — named  public 
information  officer  for  the  Portsmouth 
Area  Office,  U.S.  Energy  Research  and 
Development  Administration.  Prior  to 
joining  ERDA,  Lane  was  chief  of  public 
affairs  for  the  Ohio  Rivier  Division,  U.S. 
Army  Corps  of  Engineers,  Cincinnati. 

(Continued  on  page  32) 


1.  Medical  and  emergency  protection  for  the  accidents  that  really  happen 
Our  solid,  basic  protection  covers  the  common  accidents  your  carriers 
are  likely  to  sustain  -  not  just  the  unusual  ones  so  many  plans 
emphasize. 

2.  "On  route"  coverage  paid  in  addition  to  the  basic  24-hour-a-day 
7-day-a-week  protection  -  so  your  carriers  are  "doubly  protected  on 
the  job! 

3.  85%  to  99%  of  our  claims  are  paid  in  full  -  so  your  carriers  really  get  the 
protection  they  pay  for! 


4.  Claims  in  by  Friday  .  .  .  checks  out  by  Tuesday! 

There's  no  red  tape  ...  no  hassles  for  you! 

TRY  US  .  .  .  ask  today  for  our  FREE  Claim  Comparison  Service! 

It's  the  only  way  to  make  sure  you're  offering  your  carriers  the  best 
protection  available.  - 


^Name 


Call  Us  -  Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today 


I 


Company . 


!  Address 


City  &  State . 


Church  Rickards,  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road.  Westchester,  Illinois  60153 
Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 
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Alvin  Savage,  veteran  Halifax  (N.S.) 
newspaper  man — retired  after  35  years 
on  the  Chronicle-Herald  and  Mail-Star. 
He  was  executive  editor  of  both  papers, 
a  director  of  Halifax  Herald  Ltd.,  and 
formerly  was  managing  editor  of  the  pa¬ 
pers. 

*  ♦  ♦ 

Evelyn  Leopold — appointed  Reuters 
North  America  evening  editor-in-chai^e, 
general  news,  based  in  New  York.  She 
has  been  a  correspondent  for  Reuters  in 
New  York,  London,  and  Bonn. 

*  *  9iC 

Jack  Lardomita — named  staff  photog¬ 
rapher  for  the  San  Pedro  (Calif.)  News- 
Pilot.  He  was  with  the  Painesville  (Ohio) 
Telegraph  and  replaces  John  Hart,  who 
moved  to  reporter-photographer  with  the 
Salt  Lake  City  Deseret  News. 

9|C  * 

Jack  R.  Erickson,  advertising  manager 
of  the  San  Bruno  (Calif.)  Herald — 
elected  president  of  the  California 
Newspaper  Advertising  Executives  As¬ 
sociation  (North). 

♦  *  * 

Thomas  A.  DeMuth — named  promo¬ 
tion  manager  for  the  Courier-Journal  and 
the  Louisville  Times,  with  responsibility 
for  advertising  and  circulation  sales 
promotion.  For  1 8 Vi  years,  DeMuth  was 
with  WAVE-Radio,  recently  as  manager 
of  programming  and  operations. 


John  A.  Ostenburg,  Thomas  Houlihan 
and  Don  H.  Corrigan — co-owners  and 
managing  editor,  news  editor  and  fea¬ 
tures  editor  respectively  for  the  Lockport 
(III.)  Free  Press,  a  weekly  they  founded 
in  June. 

Ostenburg  has  been  with  the  Illinois 
State  Journal,  Springfield,  and  Xht  Joliet 
Herald-News  and  community  and  sub¬ 
urban  newspapers  the  state,  and  Houli¬ 
han  was  with  Crescent  Newspapers; 
Corrigan  has  been  a  reporter  for  the 
Bloomington  (III.)  Pantograph.  He  and 
Ostenburg  are  members  of  the  journalism 
faculty  at  Lewis  University  in  Lockport. 


Fred  E.  Beane,  farm  editor  of  the 
Manchester  (N.H.)  Union  Leader  for 
50  years  and  with  the  newspaper  58 
years — retiring.  The  dean  of  farm  writing 
began  as  an  office  boy  in  1920  at  $9  a 
week. 

*  *  * 

Carol  Suplee — named  editorial  page 
editor  of  the  Burlington  County  (N.J.) 
Times.  On  the  staff  for  five  years,  she 
was  in  feature  writing. 

*  4c  ♦ 

Dan  Partridge — named  assistant  man¬ 
aging  editor  of  the  Casper  (Wyo.)  Star- 
Trihune.  He  was  formerly  state  editor 
and  city  reporter. 


Changes  in  the  editorial  staffs  of  Capi¬ 
tal  Newspapers  Group,  Albany,  N.Y., 
publisher  of  the  Knickerbocker  News, 
Times-Union  and  Sun  Group  of  commu¬ 
nity  weeklies  have  been  announced: 

Ralph  W.  Martin  Jr. — named  to  new 
post  of  executive  sports  editor  of  Capital 
Newspapers,  responsible  for  both  daily 
sports  sections.  Thomas  Cunningham — 
named  to  new  post  of  executive  Sunday 
sports  editor.  Martin  and  Cunningham 
have  been  executive  sports  editors  of  the 
Knickerbocker  News  and  Times-Union, 
respectively. 

Eileen  M.  Shepard,  formerly  women’s 
editor  of  the  Knickerbocker  News — 
named  to  new  post  of  executive  women’s 
editor  of  Capital  Newspapers,  responsi¬ 
ble  for  all  lifestyle  sections  of  the  two 
newspapers. 

*  *  if 

John  DiFazio — appointed  publisher 
and  general  manager  of  the  Woodstock 
(Ont.)  Sentinel-Review,  succeeding  R. 
Garnet  Dundas,  who  has  been  in  the 
post  8  years.  DiFazio  joined  the  central 
office  of  Thomson  Newspapers,  To¬ 
ronto,  in  I%8  as  production  manager  and 
served  as  consultant  in  conversion  to 
electronic  typesetting  and  offset  printing. 

*  *  * 

Thomas  Wilson — executive  editor  of 
the  Findlay  (Ohio)  Courier  for  the  past  8 
years — named  faculty  advisor  to  Ohio 
State  University  daily  student  paper. 


OUR  SPECIAL  CONGRATULATIONS 
TO  THE  MANY  WINNERS  OF  THIS 
YEARS  AWAROS  WHO  OWN 
EERHEY  GRAPHIC  MASTER 
COLOR  ENLARGER  SYSTEMS 


For  further  information  on 
how  you  can  produce  prize 
winning  color,  complete  and 
mail  coupon  or  call  toll  free 
(800)  221  -0242.  In  New  York 
State,  call  (212)  721-5555. 


Berkey  Technical  Co. 

25-15  50th  Street 
Woodside,N.Y.  11377 

1  would  like  more  information  on  the  Berkey  Graphic 
Master. 

Name _ 

Company  - 

Address _ 

City _  State _ Zip _ 

Phone  _ 
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1976  ROP  color  advertising  of  the  first  ten  newspapers 
showing  percentage  relationship  of  ROP  color  advertising 
by  classification  to  all  advertising  carried  by  each  paper 


% 

Financial 

To  Total 

Full  Run 

Full  Run 

ROP 

Financial 

City,  Newspaper  &  Edition 

Color 

Display 

1.  Tampa  Tribune — m&S 

69,372 

12.7 

2.  St.  Petersburg  Times — m&S 

154,985 

18.5 

3.  Miami  Herald — m&S 

11,166 

1.2 

4.  Houston  Chronicle — e&S 

10,603 

2.0 

5.  Dallas  Times  Herald — e&S 

46,758 

11.9 

6.  Fort  Lauderdale  News — e&S 

213,861 

15.0 

7.  Detroit  News — e&S 

28,564 

6.9 

8.  Houston  Post — m&S 

13,949 

2.9 

9.  Milwaukee  Journal — e&S 

111,910 

10.7 

10.  Dallas  News — m&S 

53,361 

11.2 

.  .  .  As  measured  by  Media  Records,  Inc. 


Classified 

% 

Total 

Advertising 

% 

Full  Run 

To  Total 

Full  Run 

To  Total 

ROP 

Full  Run 

ROP 

Full  Run 

Color 

Classified 

Color 

Advertising 

237,795 

1.6 

4,954,805 

9.7 

284,271 

2.3 

4,784,514 

9.6 

106,538 

0.5 

4,650,852 

6.4 

906,036 

2.4 

4,619,118 

6.0 

247,498 

1.4 

4,100,311 

7.0 

280,978 

1.4 

3,867,992 

5.3 

59,780 

0.4 

3,716,456 

6.8 

380,670 

1.5 

3,604,594 

5.8 

55,452 

0.3 

3,541,696 

6.0 

165,896 

0.8 

3,513,479 

5.6 

FULL  RUN  ROP  COLOR  ADVERTISING  LINAGE  YEAR— 

-1976 

Retail  Generol 

Auto. 

Fin. 

Closs 

Total 

Retail 

General 

Auto. 

Fin. 

Class. 

Total 

Dallas  Times-Herald-e  . 

2,541,559  2X,761 

31,340 

38,631  162,118  : 

2,974,409 

Aberdeen  American  News-e  . 

519,414 

49,315 

9,226 

5.358 

5,082 

588,395 

Dallas  Times-Herald-S  . 

1,01 8,566 

11,372 

2,457 

8,127 

85,380 

1,125,902 

Aberdeen  American  News-S . 

376,554 

16,971 

5,221 

28,196 

15,416 

442,358 

Dayton  Journal  Herald-m  . 

575,947  184,893 

10,245 

2,835 

— 

773,920 

Akron  Beacon  Journal*e  . 

1,652,426  180,384 

_ 

75.926 

11,724  1 

1,920,460 

Dayton  News-e  . 

583,254  180,502 

10,311 

1,200 

— 

775,267 

Akron  Beocon  Journal>S . 

571,838 

19,40 

_ 

19,538 

32,310 

643,086 

Dayton  Nevrs-S  . 

268,313 

22,837 

1,673 

5,670 

— 

298,493 

Asbury  Park  Press-e  . , .  . 

619,426 

65,061 

87,365 

60,029 

— 

831,881 

Denver  Rocky  Mountain  Ne«M-m 

1,325,912  155,470 

30,  XO 

94,800  217,000 

1,823,182 

Atbury  Park  Press-S  . 

331,522 

3,585 

36,567 

7,138 

— 

378,812 

Denver  Rocky  Mountain  News-S  . .. 

362,600 

14,4X 

1,2X 

3,6X 

1,4X 

383, 2X 

AHanto  Con$titution*m  . .  ..  . 

2,098,212  275,319 

55,682 

38,966 

47,146  2,515,565 

Denver  Post-e  . 

1,158,687  ; 

266,846 

52,201 

80,511 

53.740 

1,611,985 

Atlanta  Journal-e  . 

2,339,227  280,887 

63,875 

39,710 

33,485  ; 

1,757,184 

Denver  Post-S . 

460,315 

15,08 

2.790 

23,407 

127,131 

629,451 

Atlanta  Journal  &  Con»tttution>S  . . 

559.745 

8,324 

4.415 

22,046 

9,118 

603,648 

Detroit  Free  Press-m  . 

Detroit  Free  Press-S . 

1,862,799  : 
258,495 

253,781 

7,500 

191,585 

8,928 

20,022 

4,986 

76,  XO 
16,976 

2,404,247 

296,885 

Baltimore  News  AmerkaivS . 

609.485 

2,400 

2,270 

3,024 

— 

617,179 

Detroit  News-e . 

2,689,596 

299,776 

166,770 

21,515 

44,470 

3,222,127 

Baltimore  Newt  Amerkan-e  . 

716,493 

126,477 

32,149 

11,049 

— 

886,168 

Detroit  Nevrs-S  . 

428,032 

18,310 

25,628 

7,049 

15,310 

494,329 

Baltimore  Sun>m  . 

342,190 

189,983 

41,260 

6,960 

— 

580,393 

Duluth  Herald-e  . 

344,285 

113,142 

— 

4,254 

6.552 

468,233 

Baltimore  Sun-e  . 

563,030 

190,344 

38.227 

8,470 

_ 

800,071 

Duluth  News  Tribune-m  . 

368,145 

120,851 

— 

4,263 

8,127 

501,386 

Boltimore  Surk-S . 

Baton  Rouge  Advocate  & 

531,505 

4,160 

560 

3,000 

— 

541,385 

Duluth  News  Tribune-S  . 

230,277 

8,748 

2,368 

2,4X 

1,395 

245,196 

Stotes  Time$-m  . 

2.079,794 

96,248 

25,329 

12,999 

1,490 

2,215,860 

Erie  Times  &  News-e  . 

677,381 

72,869 

2,408 

3,383 

2,709 

758,750 

Baton  Rouge  Advocate-S  . 

Bergen  County  Record-e  . 

614,783 

348,212 

4,683 

174,200 

11,025 

14,157 

54,897 

22,358 

633,623 

610,692 

Erie  Times-Ness-S  . 

136,182 

4,815 

11,836 

2,709 

155,542 

Bergen  County  Record-S . 

176,543 

3,120 

2,200 

10,420 

6,497 

1,987,780 

Fort  Lauderdale  News-e  . 

1,645,068 

181,092 

114,976 

159,487 

136,274 

2,236.897 

Binghamton  Prett-e  . 

661,143 

152,535 

2.674 

18,198 

15,411 

849,961 

Fort  Lauderdale  News-S  . 

620,106 

8,327 

1,4X 

44.060 

12,6X 

686,493 

Binghamton  Prett-S  . 

259,685 

4,900 

4,$43 

10,492 

10,005 

289,825 

Fort  Lauderdale  News-Sat . 

781,197 

8,387 

12,600 

10,314 

1 32, 104 

944  602 

Boca  Raton  NevA-e  . 

250,734 

13,407 

_ 

264,141 

Gary  Post-Tribune-e  . 

714,606 

132.018 

55,854 

r  2,772 

2,772 

908,022 

Boca  Raton  Newt-S  . 

105,430 

1,473 

2,408 

12,570 

_ 

12,881 

Gary  Post-Tribune-S  . 

388,893 

12,970 

22,627 

16,668 

21,904 

463,062 

Boston  Herald  Amerkan-m  . 

160,221 

230,132 

30,942 

2,395 

1,350 

425,040 

Grartd  Forks  Herald-e  . 

598,893 

53,036 

3,740 

57,412 

5,913 

718,994 

Boston  Herald  American>S  . 

Boston  Globe>e  . 

88,635 

236,418 

45,966 

229,388 

7.695 

31,101 

1,001 

3,324 

12,450 

155.747 

500.231 

Grand  Forks  Herold-S  . 

320,814 

9,414 

11,132 

95,794 

1,372 

438,526 

Boston  Globe>m  . . 

286,067 

242,467 

33,505 

3,324 

1,550 

566,913 

Hartford  Courant-m  . 

409,116 

178,371 

12,186 

92,961 

— 

692.634 

Boston  Globe-S  . 

137,158 

24,777 

8,665 

1,200 

78,290 

250,090 

Hartford  Courant-S  . 

182,377 

7.673 

3,976 

8,367 

— 

202,393 

Boulder  Camera-e . 

712,298 

27,395 

180,975 

36,848 

957,516 

Hartford  Times-e  . 

56,575 

61,302 

12,772 

47,029 

— 

177,678 

Boulder  Camero>S . 

144,280 

9,359 

28.552 

11,202 

193,393 

Hartford  Times-S  . 

29,029 

5,578 

3,075 

— 

37,682 

Bradenton  Herald-e  . 

678,423 

26,517 

6,773 

3.608 

— 

715,321 

Honolulu  Advertiser-m  . 

1,464,911 

184,317 

9,492 

319,446 

— 

1,978,166 

Brodenton  Herold-S  . 

Buffalo  Courier  Express-m  . 

333,816 

141,187 

154,616 

6,016 

6,953 

6,096 

23,887 

— 

345.928 

326,643 

Honolulu  Star- Bui letin-e  . 

Honolulu  Star-Bulletin  & 

1,565,052 

190,052 

8,174 

309.196 

4.130 

2,076,  X4 

Buffolo  Courier  Expresses  . 

388,385 

1,232 

15,568 

15,856 

— 

421,041 

Advertiser-S  . 

743.315 

40,373 

7,224 

81,738 

3,010 

875,6X 

Buffalo  News-e  . 

1.527,203 

269,288 

99,066 

227,355 

— 

2,122,912 

Houston  Chronkle-e  . 

Houston  Chronicle-S  . 

2,330,395 

1,014,392 

306,590 

15,812 

34,290 

1,0X 

5.115 

5,488 

676,698 

229,338 

3,353,088 

1,266,030 

Comden  Courier-Post-e  . 

1,207,232 

134,133 

22,331 

46,833 

16,638 

1,426,167 

Houston  Post-m  . 

2,084,581 

278,394 

21,529 

7,089 

295,277 

2,686,870 

Charlotte  News-e  . 

Charlotte  Observer-m  . 

672,386 

919,844 

123,565 

120,21) 

7,560 

5.040 

3.781 

32.640 

39,572 

839,932 

1,084,672 

Houston  Post-S  . 

823,341 

2,130 

— 

6,860 

85,393 

917.724 

Charlotte  Observer-S  . 

345,880 

18,749 

2,520 

3,759 

2,628 

373,536 

Lexington  Herald-m  . 

893,970 

97.172 

12,348 

6,198 

12.927 

1,022,615 

Chkago  Tribune-m  . 

782,352 

345,397 

17,132 

91,113 

9,300 

1,245,294 

Lexirtgton  Herald-Leader-S  . 

425,505 

3,669 

6,174 

— 

5,292 

440,  640 

Chkago  Tribune-S  . 

290.487 

34,590 

5.  >80 

16,366 

— 

347,013 

Little  Rock  Arkansas  Gazette-m  .  . . 

619,739 

135,170 

5,860 

8,471 

— 

769.240 

Chkago  News-e  . 

215,756 

302,623 

21  05 

109,885 

4,235 

654,104 

Little  Rock  Arkansas  Gazette-S  .  . . 

279,657 

3,636 

4,076 

4,298 

— 

291,667 

Chkago  Sun-Times-m  . 

343,800 

258,990 

17.^ 

40,200 

6,336 

666,326 

Little  Rock  Arkansas  Democrat-e 

348,821 

111,404 

10,539 

3,576 

61,166 

535,506 

Chkago  Sun-Times-S . 

48,000 

17,525 

2,480 

12,200 

1,584 

81,789 

Little  Rock  Arkansas  Democrat-S 

211,869 

8,181 

12,536 

2,490 

32,556 

267,632 

Cincinnati  Enquirer-m  . 

Cincinnoti  Enquirer-S  . 

1,549,580 

664,084 

201,289 

3,245 

5,477 

11,662 

1,757 

43,948 

1,811,956 

669,086 

Lortg  Beach  Independent-m  . 

Long  Beach  Independent  Press- 

551,724 

230,912 

36,906 

45,752 

120,214 

985, 5X 

Cincinnati  Post-e  . 

1,790,414 

199,375 

38,136 

6,234 

47,357 

2,081,516 

Telegram-S . 

154,605 

10,490 

— 

— 

11,930 

177,025 

Cleveland  Plain  Dealer-m  . 

947,382 

234,514 

15,743 

32,718 

37,629 

1,267,986 

Long  Islartd  Newsday-S  . 

500 

— 

— 

— 

— 

5X 

Cleveland  Plain  Oealer-S . 

326,021 

4,998 

2,975 

11,406 

— 

345.4X 

Los  Angeles  Times-m  . 

836,558 

339,750 

24,550 

2X,880 

5,040 

1,4X,778 

Cleveland  Press-e  . 

861,414 

199,640 

19,333 

30,804 

6,963 

1,118,154 

Los  Angeles  Times-S  . 

106  060 

9,155 

— 

_ 

— 

115,215 

Columbus,  Go  Enquirer-m  . 

816,239 

70,074 

77,219 

6,136 

28,294 

997,962 

Los  Angeles  Herald  Examiner-e  . . 

28,812 

184,873 

16,484 

64,446 

— 

294,615 

Columbus,  Ga  Ledger  Enquker-S 
Columbus,  Ohio  Dispatch-e  . 

285,089 

1,029,793 

8,524 

178,635 

3,038 

100,125 

7,700 

21,871 

6,300 

304,351 

1.336,724 

Los  Angeles  Herold  Examiner-S  .  . 

7,830 

2,140 

— 

— 

— 

9,970 

Columbus,  Ohio  Dispatch-S  . . , 

647,472 

13,136 

17,515 

5,670 

683,793 

Macon  Telegroph-m  . 

883,188 

72,533 

75,585 

15,957 

19,293 

1,066,556 

Columbus,  Ohio  Citizen-Journal-m 

301,746 

146,668 

39,375 

28,490 

15,435 

531,714 

Macon  Telegroph  &  News-S  .... 
Monchester  Union  Leader-d  . 

247,439 

132,602 

8,750 

113,283 

18,745 

13,429 

17.X9 

11,356 

21,435 

314,178 

270,670 

Dallas  News-m  . . 

Dallot  News-S  . 

. .  2,318,973 
713,650 

214,072 

1  8,766 

33,595 

5,166 

46,097 

7,264 

1 19.904 
45,992 

2,732,641 

780,838 

Manchester  New  Hampshire  News-S  35,123 

(Continued 

5,509  9,704  28,946 

on  page  35) 

79,282 
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O*  '  *  Re«isedfigure:assubmittedby  Media  Recofds.9/15/77. 

**  Souice:  Media  Records  The  Tampa  Tribune  adopted 
nine  column  width.  October  21, 1975 
***  Source:  Belden  Continuing  Market  Study.  1977. 

Represented  by  Sawyer-Ferguson  Walker:  New  York.  Chicago,  Detroit. 
Atlanta,  San  Francisco,  Los  Angeles,  Philadelphia,  Dallas,  Boston,  Charlotte,  N.C. 


Tlli:  TAMl’.V  TUiiU  Ni; 

Mv  'P:  :-:  irsfl 

'aiif  ^am^ia  tiimpH 

Evening  and  Sunday 
Media  General  Newspapers 


Retail  Generol  Auto.  Fin.  Class.  Total 

Miami  Herold-m  .  3,020.934  335,676  46,511  9,113  51,116  3,463,350 

Miami  Herold-S  .  1,103,389  26,539  99  2,053  55,422  1,187,502 

MiomiNews-e  .  284,524  238,937  45,295  5,660  51,985  626,401 

Milwaukee  Sentinel-m  .  357,408  216,138  28,769  80,666  53,140  736,121 

Milwaukee  Journal-e .  2,305,280  283,196  26,044  57,150  2,700  2,674,370 

Minneapolis  Tribune-m  .  389,337  279,566  84,227  140,578  9,331  903,039 

Minneapolis  Tribune-S  .  584,555  33,284  11,554  62.122  200,003  891,518 

Minneopolis  Stor-e  .  1,013,981  292,982  1  03,855  1  68,667  4,816  1,584,301 

Nashville  Banner-e  .  1,465,425  138,366  198,910  63,100  3,408  1,871,609 

Nashville  Tennessean-m  .  1,444,150  131,463  188,803  64,154  2,400  1,833,370 

Nashville  Tennessee n-S  .  348,967  25,560  26,708  1  6,008  —  417,243 

New  York  Post-e  .  27,074  233,844  10,800  3,985  —  275,703 

Newark  Stor  Ledger-m  .  428,292  205,458  23,069  21,145  3,150  681,114 

Newark  Star  Ledger-S  .  438,472  3.385  —  6,315  34,650  482,822 

Niles  Stor-e  .  120,770  6.581  11,724  21,231  —  160,306 

Orlando  Sentinel  Star-d  .  2,071,208  225,648  27,404  10,836  18,394  2,353,490 

Orlando  Sentinel  Star-S  .  1,010,053  15,817  5,117  6,327  7,529  1,044,843 

Pasadena  Star-Newi-d  .  117,337  94,359  24,564  28,574  495,833  760,667 

Pasadena  Star-News-S  .  12,190  —  2,408  —  78,678  93,276 

Passaic  Herald  News-e  .  240,326  115,384  3,030  50,206  —  408.946 

Paterson  News-d  .  118,794  82,207  2,975  37,950  —  241,926 

Peorio  Journal  Star-d  .  1,284,756  89,243  54,873  54,932  1,116  1.484,920 

Peoria  Journal  Star-S  .  290,666  1,204  2,203  2,080  6,275  302,428 

Philadelphia  Bulletin-e  .  1,378,164  289,079  26,677  3,986  3,897  1,701,803 

Philadelphia  Bulletin-S  .  535,419  40,689  4,467  3,999  —  584,574 

Philadelphia  Inquirer-m  .  903,294  205,946  23,397  8,013  —  1,140,650 

Philodelphio  Inquirer-S  .  457,063  30,519  1,333  —  —  488,915 

Philadelphia  News-e  .  255,911  109,553  20,748  —  6,370  392,582 

Pittsburgh  Post-Gazette  & 

Sun-Telegraph-m  .  204,970  141,047  10.873  19,212  —  376.102 

Pittsburgh  Press-e  .  242,826  165,862  8,160  14,175  —  431,023 

Pittsburgh  Press-S  .  220,352  2,550  —  2,835  —  225,737 

Providence  Bulletin-e  .  169,326  160,416  10,190  —  —  339,932 

Providence  Journal-m  .  164,650  150,895  10,180  —  21,220  346,945 

Providence  Journal -S  .  69,709  4,504  5,550  —  —  79,763 

Rochester  Democrat  & 

Chronicle-m  .  1,067,407  155,022  64,290  34,695  1,500  1,322,914 

Rochester  Democrat  & 

Chronkle-S  .  447,464  8.469  12,900  25,352  '  930  495,115 

Rochester  Times  Union-e  .  1,056,672  158,635  15,300  33,780  —  1,264,387 

Socromento  Bee-e  .  1,393,912  236,856  272,856  128,683  59,261  2.091,568 

Sacramento  Bee-S  .  195,022  3,834  32,050  564  308,197  539,667 

Socromento  Union-m  .  825,742  163,881  208,024  68,843  241,386  1,507,876 

Sacramento  Union-S  .  63,229  2,394  2,758  4,220  62,930  135,531 

St.  Louis  Globe  Democrot^m  .  236,180  137,767  40,424  —  139,810  554,181 

St.  Louis  Globe  Democrot-w  .  107,322  11,673  24,929  5,580  153,212  302,716 

St.  Loub  Post-Dispatch-e  .  534,445  1  54.154  9,380  —  13,355  711,334 

St.  Louis  Post-Dispotch-S .  315,620  1  7,390  1,005  —  —  334,015 

St.  Paul  Pioneer  Press-m  .  305,580  272,161  104,073  130,630  —  812,444 

St.  Paul  Pioneer  Press-S  .  763,007  34,509  22,489  24,644  129,060  973,709 

St.  Paul  Dispatch-e  .  986,221  279,806  97,997  1  29,856  1,863  1,495,743 

St.  Petersburg  Independent-e  _  1,557,824  222,025  18,284  121,850  281,576  2,201,559 

St.  Petersburg  Times-m  .  2,874,475  218,478  12,296  135,243  253,995  3,494,487 

St.  Petersburg  Times-S  .  1,178,588  55,803  5,618  19,742  30,276  1,290,027 

San  Antonio  Express-m  .  1,439,135  166,597  12,878  33,458  7.701  1.659,769 

San  Antonio  Express-Nevrs-S  .  717,692  19,290  —  5,121  17,821  759.924 

Son  Antonio  Express-News-Sat.  ...  78,604  4,004  —  13,159  1,248  97,015 

San  Antonio  News-e  .  1,262,500  164,832  13,978  47,449  1  7,029  1,505,788 

San  Antonio  LighVe  .  1,464,876  247,651  2,612  54,967  1  0,766  1,780,872 

San  Antonio  Light  s  .  775,259  1  9,423  —  7,343  30,373  8  32,398 

San  Antonie  Light-Sot .  84,864  1,005  —  —  —  85,869 

San  Diego  Union-m  .  888,157  228,388  64,023  139.560  —  1,320,128 

Son  Diego  Union-S  .  513,904  30,058  9.560  4,816  —  558,338 

San  Diego  Tribune-e  .  1,279,862  240,962  70,315  134,545  —  1,725,684 

San  Francisco  Chronicle-m  .  208,168  211,651  27,066  142,544  —  589,429 

San  Francisco  Examiner-e  .  215,677  204,438  24,780  102,728  —  547,623 

Son  Francisco  Exominer  & 

Chronicle-S  .  77.023  3,612  3,560  2,027  —  86,222 

San  Jose  Mercury-m  .  957,960  246,180  165,386  117,865  —  1,487.391 

San  Jose  Newi-e  .  766,649  243,721  62,900  116,205  —  1,189,475 

Son  Jose  Mercury-News-S  .  196,382  8,924  6,750  3,465  —  215,521 

Shreveport  Journol-e  .  1,064,117  67,326  2,408  15,776  —  1,149,627 

Shreveport  Times-m  .  1,230,745  82,793  2,408  15,455  —  1,331.401 

Shreveport  Times-S  .  624,901  14,598  —  5,888  —  645,387 

Syrocuse  Herald  Journal-e  .  1,547,508  205,517  9,696  5  5,479  —  1,818,2W 

Syrocuse  Herald  Amerkan-S  .  932,376  2,424  9,031  9,654  3,030  956,515 

Syracuse  Post-Standard-m  .  1,158,901  204,355  17,367  46,692  —  1,427,315 

Talbhossee  Democrat-e  .  1,137,985  56,695  32,844  90,706  56,022  1,374,252 

Tallahassee  Democrat-S  .  217,673  17,371  12,266  36,860  11,235  295,405 

Tampo  Tribune-m  .  3,553,936  256,680  78,278  59,547  208,195  4,156,636 

Tampa  Tribune-S  .  701,493  33,452  23,799  9,825  29,600798,169 

Tempo  Times-e  .  865,073  219.565  78,081  50,134  183,527  1,396,380 

Trenton  Times-e  .  311,477  103,061  5,216  29,403  13,059  462,216 

Trenton  Times  Advertiser-S  .  169,925  9,383  —  1,22  0  6,352  1  86,880 

Trenton  Trentonian-m  .  286,904  51,101  1,200  38,728  1,600  3  79,533 

Trenton  Trentonion-S  .  36,398  3,546  —  —  —  39,944 

Washington  Post-m  .  1,192,904  166,140  26,349  3,648  13,440  1,402,481 

Woshington  Posf-S  .  236,584  2,472  —  2,781  —  241.837 

Woshington  Star-e  .  937,773  168,919  48,010  7,831  30,260  1,192,793 

Woshington  Star-S  .  255,054  5,492  2,376  2,781  —  265,703 

West  Palm  Beoch  Post-m  .  1,575,256  106,653  22,160  43,753  19,845  1,767,667 

West  Polm  Beach  Times-e  .  1,389,212  1  07,657  2  2,144  31,724  8,505  1,559,242 

West  Palm  Beoch  Post-Times- S _  699,002  18,973  —  12,074  13.461  743,510 

White  Ploins  Reporter  Dispatch-e  .  122,357  179,453  22,810  5,150  —  329,770 

White  Ploins  Reporter  Dispalch-S  .  51,264  2,225  —  9,264  —  62,753 
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Wichita  Eagle-m  .  696,395  176,812  —  20,003  —  893,210 

Wichita  Beacon-e  .  128,123  159,631  —  18,402  —  306,156 

Wichita  Eogle-Beocon-S  .  157,519  6,589  261  40,194  —  204,563 

Youngstown  Vindicator-e  .  790,101  94,353  —  24,072  1,260  909,786 

Youngstown  Vindicotor-S  .  434,364  2,754  2,520  2,616  20,410  462,664 
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Local  Notionol 


Local  Notional 


Local  Notional 


Local  Notional 

NEW  LONDON 

Itw  Day-*  .  347^  32^ 

DELAWARE 


DOVER 


Dilawort  Sisl*  Ntws>^ 
Dviawor*  Stott  Ntws*S 

210093 

139064 

3054 

812 

WIUMWGTON 
Ntwft-Jovrnol-mtS  .... 

103068 

31,906 

FLORIDA 

CAPE  COML 

Tilt  8rttx*-t  . 

139,776 

COCOA 

To4of*fiiS  . 

1051056 

30040 

FORT  MYERS 

Foil  Mytre  Now»>Pro&s-mS 

2027086 

33,138 

GAINESVILLE 

Sun-aS  . 

702058 

27,158 

UKE  CITY 

Roportof-o  . 

274012 

6000 

LBSMIRG 

657084 

125016 

25000 

Coimotfciol-S  . 

WINTER  HAVEN 

Daly  Nam-Ciiial-a  _ 

Sunday  Nam-Chial-5 

544049 

225093 

GEORGIA 

DURIM 

Co«ritr-Hofold>o  . 

563,191 

120030 

GAINESVIUi 

Tht  Tiiiio$>«  . 

Tht  Toims-S  . 

275041 

107,996 

13,717 

3,430 

UWRENCEViaE 

Gwomott  Nows-tS  .... 

247,940 

TinON 

Doly  Goxotto-o  . 

2,995092 

14,448 

IDAHO 

IDAHO  FAUS 

Tlw  Pnt  Rogiilor-*  . . .  832^  23A74 


ILUNOIS 


4RLIN6T0N  HEIGHTS 
HtroM-fli  . 

842040 

15091 

BLOOMINGTON 
PtNtofrtpK<fiitS  . 

840,072 

48006 

CARBONDALE 

Southtrn  IIKnoison-t 

417002 

29000 

Sourtwrn  Illmtsofi-S 

59,108 

CHAMPAIGN-URBANA 
Cottritr-fiit  . 

75030 

5098 

Covritr>S  . 

58,996 

DANVIUi 

CoNMiitrciol  Ntws-tS 

395012 

39,760 

EAST  ST.  LOUIS 

Mttro  East  Jouniol-t  . . 

76076 

18032 

Mttro  EosI  Jovmol’S  . . 

22,946 

ELDORADO 

BdoroAo  Daly  ioumal-a 

1,770 

1,770 

FLORENCE 

Morning  Naws-m  . 

669002 

37029 

HARRISBURG 

Rogistor-a  . 

11098 

1000 

JACKSONVILLE 
Joumol-Courior>mt  .... 

275084 

7,902 

Journol-Coarior-S  . 

148,134 

PEKIN  TIMES 

Pokin  Timos-o  . 

360020 

20000 

ROBINSON 

Doily  Nows-o  . 

56048 

SPRINGFIELD 

Stott  Joumol  Rogisttr-ffl 

1019,990 

STERLING 

Daly  Goiotto-o  . 

236085 

6000 

WAUKEGAN 

Nows  Svn-o  . 

1012094 

22090 

WOODSTOCK 

Daly  Sontinol-o  . 

184000 

INDIANA 


BEDFORD 

Timas  Mol-a  . 

151096 

25004 

Svnloy  Harold  Timas-S 

17012 

BLOOMINGTON 

Harold  Talapkana-a  . . . 

520,961 

28,166 

Sundoy  Harold  ronts-S  . 

54000 

CRAWFORDSVILLE 

ioamol-Raviaw-a  . 

90016 

DEUTUR 

Domocrot-a  . 

29,939 

4,280 

EUHART 

TnitK-a  . 

494,466 

52002 

FORT  WAYNE 

Joumol  Gozatto-m  .... 

670,964 

108072 

Nows  Sontiiial-a  . 

912057 

119,132 

Joumol  Gozotto-S  . 

141,435 

6,980 
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FRANKLM 

DoRy  Jo«nial-o  . 

INDIANATOIS 

Star-m  . 

Naan-a  . 

»ar-S  . 

JASPER 

HaraM-a  . 

KOKOMO 

Tribgaa  a  . 

Trhana-S  . 

LAFAYETTE 

Joantal  t  Caariar-a  _ 

Joamal  t  Coariar-S  . . . 
LA  FORTE 

HataM  Aryat-a  . 

LOGANSPORT 
Pharai  Tfitatia  a$  .... 
MUNCIE 

Star-tn  . 

Evaniag  Pras»'a  . 

Soaday  Slar-S  . 

NEW  CASTU 

Coariar  Timas-a  . 

ROCHESTER 

Saatiaal-a  . 

SEYMOUR 

Trkvaa-iaa  . 

TERRE  HAUTE 

Slar-in  . 

Tribana-a  . 

Tribuaa-Star-S  . 

VALPARA60 
Vidatta  Massan9ar.a 
VNKENNKS 

Sun  Caaiatarcial-a  .... 
WAIASH 

Plain  Daalar.a  . 


337,120 

l,470,2S2 

1J)33,V61 

503,216 

213,500 


596,306 

142A93 


1,006A74 

326,302 


270  A31 


97,776 


286063 

355,157 

118,993 

232,974 

31092 

684A21 

350,924 

302,932 

120000 

311,241 


410048 

282064 


IOWA 


AMES 

Trkana-a  .  595008 

ATLANTK 

Naao-Talagroffl-ni  .  225014 

BOONE 

Nam  Rapublican-a  ....  37,912 

Nam  RapabRcnn-S  ....  15,288 

URROIL 

Daly  Timas  Harald.a  , .  226078 

CHARLES  CITY 

Prass-a  .  114048 

COUNCIL  BLUFFS 

Daly  Nanparai-aS  ....  457020 

DAVENPORT 

Quad  City  Timat-maS  . .  871007 

DES  MOINES 

Rapiilar-m  .  227001 

Trbana-a  .  929090 

Sunday  Ra(istar*S  ....  240078 

DUBUQUE 

Talapraph  HaraM-aS  . . .  463092 

FAIRFIELD 

Udgar^a  .  398,146 

FORT  MADISON 

Evaninp  Damocrat-a  . . ,  824096 

KEOKUK 

Gala  Cilya  .  1,165,906 

LE  MARS 

Sanlinal.a  .  135050 

MAR5HAUTOWN 

Tiiiia$-Rapubiic.a  .  210056 

SHENANDOAH 

5aaliiial-a  .  28024 

WASHINGTON 

Joumal-a  .  390000 


KANSAS 


ATCHISON 

Glaba-a  .  202094 

Glaba-S  .  n086 

BURLINGTON 

Rapublican-a  .  13,441 

CLAY  CENTER 

Dapafch-a  .  159070 

COFFEYVILU 

Jaurnal-a  .  464040 

Jnuraal-S  .  74,984 

FREDONIA 

Daly  Harnid-a  .  1006 

GARDEN  CITY 

Talatram-a  .  251004 

GOOOUND 

Daly  Nam-a  .  44,772 

HUTCHINSON 

Nam-ma  .  553011 

INDEPENDENCE 

Raporlor-aS  .  106024 

JUNCION  CITY 

Unian-a  .  421046 

MANHAHAN 

Marcuty-aS  .  482094 

OUTHE 

Naws-m  .  902056 


PinSOURG 

BENTON  HARIOR/5T.  JOSEPH 

Sun-m  . 

4460<4 

6040 

Harold  Polladium-a  .... 

238532 

47522 

Sun-S  . 

226062 

CHEBOYGAN 

174,923 

Doly  TrAuna-a  . 

604 

168000 

15094 

KENTUCKY 

MHUM) 

ESCANABA 

Daly  Prau-a  . 

45570 

10,100 

9099 

Indopandawt-a  . 

Inda^adant-S  . .  t. . . . . 

108,108 

104,713 

18529 

2550 

GRAND  HAVEN 

TrAuno-a  . 

286,160 

616 

34037 

3000 

BOWLING  GREEN 
l^fk  CBy  Daly  Naws*a 

29U84 

36006 

IRONWOOD 

Daly  Glaba-a  . 

181J)72 

980 

JACKSON 

62,706 

Tim#s-Tribufia-aS  . 

7000 

24000 

Citizon  Pairint-aS  . 

756508 

51,940 

6058 

3024 

COVINGTON 

Kontucky  Past-a  . 

HARLAN 

207088 

7000 

LANSING 

Stata  Jaumol-a  . 

Stata  iaumtl-S  . 

1,108530 

605544 

99562 

1546 

Entorpriia-a  . 

HOPKHKVUE 

125016 

8008 

MANISTEE 

Nows-Advocota-a  . 

MIDLAND 

Daly  Naws-a  . 

24500 

89,747 

Kontvcky  Naw  Era-a 
MADISONVttlE 

933002 

17,724 

167562 

6500 

110052 

320M 

Mossongar-a  . 

MAYFIELD 

614008 

6,916 

MONROE 

Evaning  Nom  . 

225502 

17512 

Mossongar-a  . 

MURRAY 

200067 

27090 

MUSKEGON 

Ckronicla-aS  . 

518523V<i 

63,779 

Ltdgtr  A  Timos-a  .... 
PADUCAH 

311041 

12040 

OWOSSO 

Argus  Pross-a  . 

192585 

8591 

7,942 

Sun-Damocrat-aS  . 

1025036 

19082 

PORT  HURON 

Timas  Horald-a  . 

457558 

26,922 

Timas  Harold-S  . 

473508 

4536 

63,952 

LOUISIANA 

TRAVERSE  CITY 

56066 

BATON  ROUGE 

RocorA^oglo-a  . 

180520 

27560 

Maming  AdvocatonnS 

Stata  Timas-a  . 

2,106053 

55094 

3039 

MONROE 

MINNESOTA 

Maming  Warld-m  . 

3230790 

17028 

MANKATO 

19002 

3130760 

284007 

17028 

8546 

546,952 

8516 

Marning  World-S 

RED  WBIG 

NEW  ORUANS 

Rapublkon  Etglo-a  .... 

104,187 

10576 

Timas  Pkoyuno-m  . 

2076,737 

1009,777 

229032 

225502 

ROCHESTER 

855,187 

46500 

Timas  Pkoyuna-S  . 

914020 

31000 

STIUWATER 

Gozatto-a  . 

SLIDEU 

150528 

11,928 

Daly  Sontry  Naws-mS 

584,402 

2,408 

Daly  Timos-aS  . 

2089000 

62008 

221502 

24580 

17548 

8000 

Sundoy  Naws-S  . 

MAINE 

WORTHINGTON 

12044 

BANGOR 

DalyGloba-a  . 

323,764 

8594 

Daly  Naws-m  . 

200,135 

88,721 

17060 

LEWISTON 

Sun  iaumal-ma  . 

564,942 

50064 

MISSISSIPPI 

BROXI/GULFPORT 

16023 

43044 

420031 

420031 

93,734 

108039 

108039 

10000 

SouA  MississApi  Sun-m 

489,136 

20,402 

Evonino  Exprass-a  .... 
Maim  Sundby  Tologrom-S 

Daly  Harald-a  . 

Sun/Hartld-S  . 

PASUGEUU 

1571556 

476534 

25508 

3503 

77,757 

Mississippi  Pross-a  .... 

436,950 

61500 

MARYLAND 

Mississippi  Pross 

Rogislar-S  . 

-  149550 

9,180 

183061 

235083 

CAMBRIDGE 

17072 

3,120 

WEST  POINT 

Duly  Timas  Loador-a 

98512 

3564 

99011 

FREDERICK 

470074 

41,908 

MISSOURI 

16040 

AAASSACHUSETTS 

CLINTON 

Doly  Damocrot-a  . 

44550 

ATHOL 

38051 

5,957 

COLUMBU 

3000 

Daly  Nawt-a  . 

Missourian-mS  . 

109572 

7524 

17000 

BROCKTON 

Entorprisa-a  . 

238056 

148068 

HANNIBAN 

568,190 

3520 

HAVERHIU 

JOPLIN 

Glo^  m  . 

38000 

1000 

1000 

550,158 

48,144 

HOLYOKE 

Glaba-S  . 

129,710 

1500 

18,928 

Tronicript-Talagrom-a 

118066 

10083 

KMKSVILU 

HYANNIS 

Doly  Exprass-a  . 

925508 

4500 

Capa  Cod  Timos-a  .... 

561,985 

10511 

Daly  Expross-S  . 

72500 

LAWRENCE 

LEBANON 

92000 

1049,121 

69527 

216504 

MALDEN 

MACON 

Evaning  Naws-a  . 

84000 

12020 

Ckronicla  Harold-a  .... 

2564 

MEDFORD 

MARSHAU 

14000 

12020 

47,950 

MELROSE 

POPULAR  BLUFF 

84000 

12020 

Amaricon  Ropublic-a 

268507 

7505 

NEW  BEDFORD 

SAINT  CHARLES 

163098 

48058 

65028 

3065 

254532 

85580 

Sundoy  Stondord  Timas-S 

ST.  LOUIS 

NORTH  ADAMS 

Globa  Damocrot-m  .... 

416,726 

139,481 

2,744 

812 

Tka  TronKript-m  . 

151,708 

Globa  Damocrot-waokand 

301556 

5500 

PITTSFCLD 

SEDALIA 

Barkshira  Eoglo-a  . 

265020 

52,990 

Copitol-m  . 

537,138 

7,476 

Barkshira  Somplor-S  . .. 
SALEM 

40032 

537.136 

7,476 

42071 

Damocrot-Copitol-S  .... 
WARRENS  BURG 

Duly  Star  Joumal-a  . . . 

127590 

32006 

WORaSTER 

14516 

410554 

513022 

197010 

200053 

WEST  PUINS 

QulLa  . 

Evaning  Gozatta-a  . . . . 

336590 

3552 

Sunday  Tolagram-S  . . . . 

458054 

8072 

MONTANA 

1,762 

MICHIGAN 

BOZEMAN 

ANN  ARBOR 

567560 

48060 

Ckronicla-a  . 

HAVRE 

456,974 

BAHLE  CREEK 

Enguirar  A  Naws-a 

97,440 

8,932 

1,113078 

70,752 

BAY  CITY 

Timas-aS  . 

402,420 

85000 

(Continued  on  page  37) 
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Local  Notionol 


Local  Notional 


Local  Notional 


Local  National 


MISSOUU 

Missoulian-tnS  .  75M92  78,703 


NEBRASKA 


ALLIANCE 

Timts  Htrald-«  . 

3M24 

5828 

BEATRKE 

Doly  Sun-*  . 

33812 

FREMONT 

TrIbuM-t  . 

583 

GRAND  ISLAND 
lndip«ndmt-«  . 

385439 

32822 

HASTINGS 

Dody  Trd>une-t  . 

1,197,13 

21878 

HOLDREGE 

Doly  Citizon>o  . 

190,73 

KEARNEY 

Doly  Hub-0  . 

61183 

28,832 

LINCOLN 

Joumol  Stor-mtS  . 

2,176870 

3,728 

MC  COOK 

Doly  Gozotto-o  . 

544,152 

OMAHA 

World  Horold-mo  . 

239,34 

16283 

World  Horold-S  . 

7S78M 

31876 

SCOnSBLUFF 

Star-Horald-m  . 

494,73 

44852 

YORK 

Nowt-Timos-o  . 

23,778 

1534 

NEVADA 

ELKO 

Doly  Froo  Pross-m  .... 

2930 

LA  VEGAS 

Rtvitw-Journol-oS  .... 

2,139,970 

85884 

RENO 

Novodo  StoM  Joumol-m 

53810 

5583 

Rono  Evoning  Gozotto-o 

645854 

44,43 

Gozono-Journol-S  . 

99,736 

NEW  HAMPSHIRE 

KEENE 

Sonftnol-o  . 

217818 

5,33 

LACONIA 

Evoning  Citizon*#  . 

9383 

5851 

OLEAN 

Timts  Horold-o  . 

42332 

7,35 

OSSINMG 

Citizen  Rogistor-oS  .... 

13,9M 

212810 

PORT  CHESTER 

Doly  Itom-oS  . 

13872 

213,43 

SARATOGA  SPRINGS 

Tho  Sorotogion-o  . 

90,902 

4822 

Tho  Sorotogion-S  . 

35818 

STATEN  ISLAND 

Stoton  Idond  Adtanco-o 

825891 

226824 

TARRYTOWN 

3dy  News-eS  . 

122,73 

210,126 

YONKERS 

Horold  Slotosmon-oS 

157852 

183830 

NORTH  CAROUNA 

ASHEVILLE 

Citizon-m  . 

37,396 

70,000 

Timo$-o  . 

343,238 

70,03 

Citizon  Timos-S  . 

31,674 

994 

BURLINGTON 

Doly  Timos-Nows-o  . . . 

576,282 

21,084 

DURHAM 

Morning  Horold-m  .... 

514,235 

73,022 

Sun-0  . 

514835 

73,022 

Morning-Horold-S  . 

209,947 

GREENVILLE 

3ily  Rellecler-e  . 

33,37 

9,23 

HKKORY 

Doly  Rocord-o  . 

876,169 

13,35 

REINS  VILLE 

Roviow-o  . 

70832 

ROANOKE  RAPIDS 

Horold-o  . 

163,13 

5881 

Horold-S  . 

3,226 

SALISBURY 

Post-oS  . 

116856 

19,38 

SANFORD 

Horold-o  . 

13,976 

1,03 

WILMINGTON 

Stor  Nows-o  . 

53,158 

43,323 

WILSON 

Doly  Timos-o  . 

319,13 

NORTH  DAKOTA 


NEW  JERSEY 


JERSEY  CITY 

Jorsoy  Journol-o  . 

24283 

253864 

MORRI5TOWN 

Dady  Recard-a5  . 

19483 

2283 

NEW  BRUNSWICK 

Homo  Nows-oS  . 

494,73 

56,949 

UNON  CITY 

Tho  Dhpotch-m  .... 

103853 

2634 

BISMARCK 

Trl>uno-o  . 

. . .  1878,35 

44,359 

DICKINSON 

Pross-m  . 

26483 

24,192 

Prest-5  . 

57880 

FARGO 

Form-moS  . 

...  183,73 

3803 

MINOT 

Dady  News-e  . 

43,73 

55,721 

WIUISTON 

Doly  Horold-o  . . . . 

39,63 

NEW  MEXICO 


ARTESIA 

Doly  Prots-oS  . 

425 

FRAMINGTON 

Doly  Timos-oS  . 

13876 

17,640 

GAUUP 

Indopondont-o  . 

211869 

3,93 

HOBBS 

Doly  Nows-Sun-o  . 

Doly  Nows-Sun-S  . 

325,735 

175896 

12894 

LAS  CRUCES 

Los  Crvcos  Sun  Nows-o 

Los  Crvcos  Sun  Nows-S 

470,43 

11783 

2283 

5844 

ROSWEU 

Doly  Rorcord-o  . 

38859 

6888 

OHIO 


ASHLAND 

Timos-Gozotto-o  . 

83,804 

11,804 

BOWLING  GREEN 
Sontinol-Tribuno-o  .... 

3,23 

13,918 

DELPHOS 

Horold-mo  . 

43,344 

ELYRIA 

Chronicio  Tologrom-o 

822838 

25,43 

ChronicIo  Tologrom-S 

35,671 

FREEMONT 

Nows-Mossongor-m 

37,872 

14,210 

1  RONTON 

Tribuno-oS  . 

79812 

9,261 

NEW  YORK 


AMSTERDAM 

Rocordor-o  . 

177,942 

11,950 

BATAVIA 

Doly  Nows-o  . 

4,170 

CORNING 

Loodor-o  . 

53583 

1,23 

CORTLAND 

Stondord-o  . 

63852 

DUNKIRK 

Evoning  Obsorvor-o  . . . 

384,37 

16,410 

KINGSTON 

Doly  Froomon-o  . 

Doly  Froomon-S  . 

85,33 

5,425 

29,892 

MALONE 

Evoning  Tologrom-o  . . . 

7583 

MAMARONECK 

Doly  Tinos-oS  . 

116818 

210,126 

MEDINA 

Joumol  Rogistor-m  .... 

12,03 

MOUNT  VERSON 

Doly  Argu$-oS  . 

131,208 

179,718 

NEW  ROCHELLE 

Stondord  Stor-oS  . 

129842 

215,796 

NYACK 

Rocklond  Joumol  Nows-oS 

36858 

207,73 

OGDENSBURG 

Journol-m  . 

Advonco  Nows-S  . 

70,434 

3,956 

KENTON 

Timos-o  . 

115,34 

9,32 

LORAIN 

Journol-oS  . 

1,587,63 

MANSFIELD 

Nows  Journol-o  . 

38,961 

36,495 

Nows  Journol-S  . 

259,32 

1,23 

MARIEHA 

Timos-o  . 

1,33183 

6,790 

MEDINA 

County  Gozotto-o  . 

195,454 

2383 

NAPOLEON 

Northvmst  Signal  Couriir-o 

82825 

10,175 

PIQUA 

Col  1-0  . 

475,972 

12,065 

SALEM 

Nows-o  ’* . 

147818 

7,651 

SANDUSKY 

Rogistor-o  . 

332,204 

9,954 

TOUDO 

Blodo-o  . 

2,27983 

13,23 

Btade-5  . 

39,899 

3,38 

WARREN 

Tribuno-Chronklo-o 

7383 

47,03 

XENIA 

Gozotto-o  . 

16,422 

13,32 

OKLAHOMA 

ADA 

Nows-oS  .  241 AS4  11,242 


ANADARKO 

DoHy  Nom-oS  .  122,304 

CLINTON 

DoOy  Nows-o  .  279,880 

Daily  Nam-S  .  37A32 

DUIKAN 

Bonnar-m  .  13,410 

Bonnar-S  .  187,740 

HENRYEm 

Fro*  Lonco-aS  .  38,388 

MUSKOCEE 

DoBy  Plioanix-m  .  247A81 

Sunday  Plioanix-S  .  43,960 

NORAUN 

Transcript-a  .  414,232 

TranKript-$  .  1B9A16 

OKUHOMA  CITY 

Daily  OEIahoman-m  ...  1,76934 

CilyTiinas-a  .  1,61331 

Sunday  OUohaman-S  . .  137,244 

SAPULPA 

Harald-a  .  42632 

SAYRE 

Jaurnal-aS  .  244A08 

TULSA 

Warid-Tribuna-maS  ....  1,S42440 

OREGON 

EUGENE 

Ragistar-Guard-a  .  1 ,33438 

MEDFORD 

Mad  Tribuna-a  .  1,366,729 

Mod  Tribuna-S  .  334^10 

ONTARIO 

Argus  Obsarvnr-a  .  158,200 

PENDLETON 

East  Omgonian-a  .  52331 

PORTLAND 

Oragonian-m  .  133,525 

Orogan  Joumal-a  .  33437 

Oragonknt-S  .  52632 

R05EBURG 

Nnws  Raviaw-a  .  4333 


PENNSYLVANIA 

ALLENTOWN 

Morning  CalLtn  .  1,171J)3 

Chroniclo-a  .  1,107,288 

Call-Chronicla-5  .  36138 

ALTOONA 

Mirror-a  .  384,587 

URLISLE 

Santinal-a  .  197,03 

DU  BOB 

Couriar-Exprass-a  .  1638 

HARRISBURG 

Polriat-NatiK-maS  .  13135 

HA2ELT0N 

Skindard-Spaobar-ma  . .  22534V> 

HUNTINGTON 

DadyNtws-a  .  79,814 

INDIANA 

Goxatto-a  . .  269 A68 

KANE 

Rapublican-e  . 

UNCASnR 

IntolKgancar-Joumal-mn  642J)15 

Naws-5  .  342S50 

LANSDALE 

North  Ponn  Roporlar-a  .  299A14 

LEHIGHTON 

Timas  Nows-o  .  1330 

NEW  CASTLE 

Nows-o  .  176,148 

NORRISTOWN 

Timas  Horold-a  .  515,776 

POnSTOWN 

Morcury-m  .  2637 

READING 

Timos-m  .  270,747 

Eoglo-o  . ■  270,747 

Eoglo-S  .  12131 

ST.  MARY'S 

Dody  Pross-o  .  UOO 

SOMERSET 

Dody  Amorican-m  .  50,442 

STATE  COLLEGE 

Ponnsylwinia  Mirror-m  221,928 

SUNBURY 

Itom-o  .  13,300 

TITUSVIUE 

Horold-m  .  636 

TOWANDA 

Dody  Roviow-m  .  5S734 

UNUNTOWN 

Horold-Standord-mo  . .  .  255,864 

VANDERGRIFT 

Nows  Citizon-o  .  18,03 

WASHINGTON 

Obsorvor-Reporter-me  . .  28832 

WILKES  BARRE 
Timas  Leader — 

News  Record-me  ....  24832 


WILLIAMSPORT 

Sun  Gazette-e  .  3238  40,712 

35,280 

RHODE  ISLAND 

PAWTUCKET 


183 

Timos-o  . 

3885 

3841 

2183 

WOON50CKET 

Call-e  . 

220,414 

27,779 

683 

10859 

SOUTH  CAROUNA 

4883 

4IKEN 

Stondord-o  . 

230885 

7896 

3,30  1 

GREENWOOD 

Indoi-Journol-o  . 

275  83 

2183 

5UMTER 

197,154 

181,662 

Doly  Itom-m  . 

23874 

3,794 

327,128 

SOUTH  DAKOTA 

HURON 

Ploinsmon-oS  . 

30183 

1283 

snux  FAUS 

150,37 

Argus-Loodor-o  . 

53,73 

3881 

WATERTOWN 

Public  Opinion-o  . 

1,192859 

5888 

107812 

TENNESSEE 

CHAHANOOGA 

70,13 

Nows  Froo  Pross-o  .... 

1,72383 

10383 

9832 

Nows  Froo  Pros$-S  .... 

62183 

2,43 

CUVELAND 

4,13 

Doly  Bonnor-oS  . 

765,720 

9823 

COOKEVILLE 

1183 

Horold  Citizon-o  . 

58,35 

283 

DYER5BURG 

272,31 

Stoto  Gozotto-o  . 

2811,752 

2830 

23849 

ELIZABETHTON 

3,34 

Slor-0  . 

22867 

Stor-S  . 

9832 

2,207 

JOHNSON  CITY 

Pross  Chronklo-moS  . . . 

57983 

2483 

KINGSFORD 

Nows-m  . 

503,132 

35822 

Timos-o  . 

503,132 

35822 

91,43 

Timos-Nows-S  . 

3383 

86,758 

KNOXVILLE 

6842 

Journol-m  . 

39,705 

192,799 

Nows  Sontinol-o  . 

1819,977 

190,994 

70y060 

Nows  Sontinol-S  . 

73,411 

3,736 

MARYVILLE 

6894 

Timos-o  . 

426856 

MEMPHIS 

15852 

Commorciol  Appool-m  . . 

931852 

131855 

Pross  Scimitor-o  . 

594834 

125817 

Commorciol  Appoor-S  . . 

38,222 

2836 

Il3y817 

MURFREESBORO 

Nows  Journol-o  . 

3,425 

6818 

3822 

SHELBYVILLE 

Timos  Gozotto-o  . 

111,43 

483 

25,03 

TEXAS 

ATHENS 

683 

Doly  Roviow-oS  . 

73383 

BAY  CITY 

132894 

Trl)uno-o  . 

14983 

32827 

CORSKANA 

Sun-0  . 

17883 

1083 

Sun-S  . 

4983 

DENTON 

3,43 

Rocord  Chroniclo-o  . . . . 

23,126 

783 

Rocord  Chronklo-S  .... 

122884 

3,787 

EL  PASO 

1,410,192 

9283 

3583 

Horold  Post-o  . 

1822,93 

85810 

Doly  Horold-m  . 

43,183 

24859 

18,749 

GREENVILLE 

Horold  Bonnor-mS  . . . . 

397810 

1183 

79,23 

KERRVKLE 

7983 

Timos-o  . 

45,941 

3,43 

Timos-S  . 

104,03 

KILGORE 

OA 

Horold-o  . 

36,39 

6,720 

HoroM-S  . . 

57810 

NACOGOKHE5 

Sontinol-0  . 

93872 

14,448 

Sontinol-S  . 

28824 

7824 

PALESTINE 

Horold  Pross-oS  . 

4383 

2583 

PLANO 

Star  Courior-o  . 

30483 

Stor  Courior-S  . 

1383 

PORT  ARTHUR 

4,116 

Naw-a  . 

618,33 

47,142 

SAN  ANGELO 

34807 

Stondord  Timo-moS 

638,43 

383 

TAYLOR 

Doly  Pross-o  . 

17683 

1983 

TEMPLE 

29,858 

Tologrom-mS  . 

77583 

2883 

98875 

{Continued 

on  page  39) 
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1976  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  Color  during  1976 

(linage  compiled  by  Media  Records,  Inc.) 


CITY,  NEWSPAPER  &  EDITION  LINAGE 

Tampa  Tribune-m&S  .  4,954,805 

St.  Petersburg  Times-mSiS  .  4,784,514 

Miami  Herald-mSiS  .  4,650,852 

Houston  Chronicle-e&S  . 4,619,118 

Dallas  Times  Herald-e&S  . 4,100,311 

Fort  Lauderdale  News-e&S  .  3,867,992 

Detroit  News-e&S  . 3,716,456 

Houston  Post-m&S  .  3,604,594 

Milwaukee  Journal-e&S  .  3,541,696 

Dallas  News-m&S  . 3,513,479 

Orlando  Sentinel  Star-m&S  .  3,398,333 

Atlanta  Journal  &  Journal  & 

Constitution-e&S  .  3,360,832 

Honolulu  Star  Bulletin  &  Star 

Bulletin  &  Advertiser-e&S  .  2,952,264 

Baton  Rouge  Advocate-m&S  .  2,849,483 

Syracuse  Herald  Journal  & 

Herald  American-e&S  .  2,774,715 

Detroit  Free  Press-m&S  . 2,701,132 

San  Antonio  Light-e&S  .  2,699,139 

Sacramento  Bee-e&S  .  2,631,235 


1976  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  during  1976 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBUSHER) 


CITY,  NEWSPAPER  &  EDITION  LINAGE 

Windsor  Star-e  . 7,160,953 

Salt  Lake  Tribune-mS  . 4,524,755 

New  Orleans  Times-Picayune-mS  .  .  .  .3,952,589 

Oklahoma  City  Oklahoman-mS  . 3,890,910 

Fort  Lauderdale  News  & 

Sun  Sentinel-eS  . 3,782,550 

Edmonton  Journal-e  . 3,609,138 

Quebec  Le  Soleil-e  . 3,561,654 

Arizona  Republic-mS  . 3,506,984 

Omaha  World-Herald-dS  . 3,391,402 

Grand  Island  Independent-e  . 3,386,551 

Salt  Lake  Deseret  News-e  . 3,147,084 

Daily  Tifton  Gazette-e  . 3,010,140 

Slidell  Daily  Times-eS  . 2,952,208 

Calgary  Herald-e  . 2,910,812 

Toronto  Star-e  . 2,877,678 

Norfolk  Virginian-Pilof-mS  . 2,874,952 

Toledo  Blade-eS  . 2,839,105 

Birmingham  News-eS  . 2,798,348 

Arizona  Daily  Star-mS  . 2,739,406 

AAontreal  La  Presse-e  . 2,733,550 

Syracuse  Herald  Journal- 

American-eS  . 2,708,787 

Phoenix  Gazette-e  . 2,598,362 

Pensacola  News-Journal-mS  . 2,575,286 

Cincinnati  Enquirer-mS  . 2,481,042 

St.  Paul  Pio.neer  Press-Dispatch-eS  .  .2,473,362 

Fort  Myers  News  Press-mS  . 2,460,724 

El  Paso  Times-mS  . 2,450,854 

Chattanooga  News  Free-Press-eS  . .  .2,450,400 

Yakima  Herald-Republic-eS  . 2,448,331 

Dyersburg  State  Gazette-e  . 2,413,782 

Kennewick-Pasco-Richland 

Tri-City  Herald-e  . 2,391,183 

Hamilton  Spectator-e  . 2,384,743 

Ottawa  Citizen-e  . 2,307,131 

Lincoln  Journal-Star-eS  . 2,237,098 

Los  Vegas  Review-Journal-eS  . 2,225,454 

Fresno  Bee-m  . 2,173,780 

Portland  Oregonian-mS  . 2,171,392 

Indianapolis  Star-mS  . 2,163,985 

Baton  Rouge  Advocate-m  . 2,161,647 


Akron  Beacon  Journal-e&S  .  2,563,546 

San  Antonio  Express  &  Express 

News-m&S  . 2,516,708 

Atlanta  Constitution-m  . 2,515,565 

West  Palm  Beach  Post  & 

Post  Times-m&S  . 2,511,177 

Cincinnati  Enquirer-m&S  .  2,481,042 

Minneapolis  Star  &  Tribune-e&S  . . .  2,475,819 

St.  Paul  Pioneer  Press 

&  Dispatch  .  2,469,452 

Philadelphia  Bulletin-e&S  .  2,286,377 

Nashville  Tennessean-m&S  .  2,250,613 

Denver  Post-e&S  .  2,241,436 

Denver  Rocky  Mt.  News-m&S  .  2,206,382 

St.  Petersburg  Independent-e&S  ...  2,201,559 

Buffalo  News-e  . 2,122,912 

Cincinnati  Post-e  . 2,081,516 

Columbus  Dispatch  (Ohio)-e&S  ....  2,020,517 


COMPUTING  THE 
MILLIONAIRES  .  .  . 

To  compute  the  color  linage  mil¬ 
lionaires,  Editor  &  Publisher  has 
added  daily  linage  to  Sunday  linage 
to  arrive  at  seven-day  totals.  When 
newspapers  publish  both  morning 
and  evening,  the  highest  linage  for 
daily  is  selected.  Morning  and  eve¬ 
ning  linage  is  not  added  together,  as 
in  most  cases,  the  same  advertising 
is  included  in  both  editions. 


San  Antonio  Express-New$-eS  . 2,154,232 

Vancouver  Columbian-eS  . 2,132,172 

Tucson  Citizen-e  . 2,111,009 

Yakima  Herald-Republic-m  . 2,083,530 

Cincinnati  Post-e  . 2,081,516 

Lexington  Herald  Leader-eS  . 2,041,435 

Columbus  Dispatch-eS  . 2,019,228 

Shreveport  Times-mS  . 2,016,960 

Denver  Post-eS  . 2,016,065 


1976  COLOR  MILLIONAIRES 
Newspapers  publishing 
more  than  1,000,000  lines  of 
ROP  color  advertising  in  1976 
(linage  compiled  by  Media  Records,  Inc.) 


Honolulu  Advertiser-m  .  1,978,166 

Shreveport  Times-m&S  .  1,976,788 

San  Diego  Union-m&S  .  1,878,466 

Nashville  Banner-e  .  1,871,609 

Rochetter  Democrat  & 

Chronicle-m&S  .  1,818,029 

Peoria  Journal  Star-m&S  .  1,787,348 

San  Diego  Tribune-e  .  1,725,684 

San  Jose  Mercury  & 

AAercury  News-m&S  .  1,702,912 

Tallahassee  Democrat-e&S  .  1,669,657 

Washington  Post-m&S  .  1,644,318 

Sacramento  Union-m&S  .  1,643,407 

Philadelphia  Inquirer-m&S  .  1,629,565 

Cleveland  Plain  Dealer-m&S  .  1,613,386 

Chicago  Tribune-m&S  .  1,592,307 

West  Palm  Beach  Times-e  .  1,559,242 

Los  Angeles  Times-m&S  .  1,521,993 

San  Antonio  News-e  .  1,505,788 

Baltimore  News  American-e&S  ....  1,503,347 
Lexington  Herald  & 

Herald  Leader-m&S  .  1,463,255 

Washington  Star-e&S  .  1,458,496 

Charlotte  Observer-m&S  .  1,458,208 

Syracuse  Post  Standard-m  .  1,427,315 

Camden  Courier  Post-e  .  1,426,167 

Tampa  Times-e  .  1,396,380 

Macon  Telegraph  & 

Telegraph  News-m&S  .  1,380,734 

Youngstown  Vindicator-e&S  .  1,372,450 

Gary  Post  Tribune-e&S  .  1,371,084 

Baltimore  Sun-e&S  .  1,341,456 

Columbus  Enquirer  & 

Ledger  Enquirer  (Ga.)-m&S  .  1,302,313 

Rochester  Times  Union-e  .  1,264,387 

Asbury  Park  Press-e&S  .  1,210,693 

San  Jose  News-e  .  1,189,475 

Newark  Star  Ledger-m&S  .  1,163,936 


(Continued  on  paf>e  39) 


1976  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1976 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBUSHER) 


CITY  NEWSPAPER  &  EDITION  LINAGE 

Torrance  Daily  Breeze-eS  .  1,966,314 

Knoxville  News-Sentinel-eS  .  1,955,118 

Newport  News  Daily  Press-mS  .  1,945,892 

Escondido  Times-Advocate-eS  .  1,892,016 

Fargo  Forum-mS  .  1,861,203 

Rockford  Register-Star-mS  .  1,857,296 

Peoria  Journal  Star-d  .  1,839,908 

Vancouver  Sun-e  .  1,828,333 

Lansing  State  Journal-eS  .  1,814,782 

Oklahoma  City  Times-e  .  1,795,033 

New  Orleans  States-ltem-e  .  1,735,279 

Tulsa  World-Tribune-dS  .  1,692,387 

Wenatchee  World-e  .  1,691,001 

AAedford  Mail  Tribune-eS  .  1,681,311 

Tacoma  News-Tribune-eS  .  1,637,526 

Cleveland  Plain  Dealer-mS  .  1,633,388 

Allentown  Call-Chronicle-mS  . ,  1,630,076 

Monterey  Peninsula  Herald-eS  .  1,595,759 

Washington  Star-eS  .  1,594,376 

Lorain  Journal-eS  .  1,587,600 

Biloxi/Gulfport  Sun/Herald-eS  .  1,576,181 

Springfield  State  Journal-Register-m  1,569,591 

Sacramento  Union-mS  .  1,564,492 

San  Antonio  Express-m  .  1,558,810 

Memphis  Commercial  Appeal-mS  ...  1,553,265 

Ottawa  Le  Droit-e  .  1,547,960 

St.  Catharines  Standard-e  .  1,529,125 

Salem  Oregon  Statesman- Journal-mS  1,507,128 
Des  Moines  Tribune-Register-eS  ....  1,502,662 
Spokane  Spokesman-Review-mS  ....  1,492,270 

VYinnipeg  Free  Press-e  .  1,484,194 

Cocoa  Today-mS  .  1,481,896 

Green  Bay  Press-Gazette-eS  .  1,443,985 

Eugene  Register-Guard-eS  .  1,441,440 

Syracuse  Post-Standard-m  .  1,427,315 

Bismarck  Tribune-e  .  1,422,694 

Grand  Junction  Daily  Sentinel-e  ...  1,412,544 
Lafayette  Journal  &  Courier-eS  ....  1,401,820 

Rockford  Register-e  .  1,382,822 

Vancouver  Province-m  .  1,348,538 

Marietta  Times-e  .  1,338,330 

Palo  Alto  Times-e  .  1,330,854 

El  Paso  Herald-Post-e  .  1,308^594 

Norfolk  Ledger-Star-e  .  1,307,747 

Wisconsin  State  Journal-Times-dS  ..  1,292,552 

Boulder  Daily  Camera-eS  .  1,268,173 

Elyria  Chronicle-Telegram-eS  .  1,253,175 

Paducah  Sun  Democrat-eS  .  1,245,118 

Waukegan  News-Sun-e  .  1,235,584 

Newport  News  Times-Herald-e  .  1,224,066 

Hastings  Daily  Tribune-e  .  1,218,518 

San  Jose  Mercury'News-eS  .  1,215,676 

Long  Beach  Independent 

Press-Telegram-dS  .  1,211,143 

Palm  Beach  Times-e  .  1,204,413 

Indianapolis  News-e  .  1,202,769 

Longview  Daily  News-e  .  1,202,026 

Watertown  Public  Opinion-e  .  1,198,247 

Harrisburg  Patriot-News-dS  .  1,195,652 

Oregon  Capital  Journal-e  .  1,195,054 

Allentown  Evening  Chronicle-e  ....  1,194,046 
Battle  Creek  Enquirer  and  News-e  .  1,184,630 
Keokuk  Daily  Gate  City  Company-e  1,182,906 
Worcester  Gazette-Telegram-eS  ....  1,181,801 
Fort  Wayne  Journal-Gazette- 

New$-Sentinel-eS  .  1,180,004 

Antioch  Daily  Ledger-e  . .  1,154,832 

Charlotte  Observer-mS  .  1,151,962 

Lancaster  Intelligencer  Journal- 

New  Era-News-dS  .  1,149,586 

Lawrence  Eagle-Tribune-e  .  1,118,648 

Owensound  Sun  Times-e  .  1,094,146 

Little  Rock  Arkansas  Gazette-mS  ...  1,060,907 

Ontario  Daily  Report-eS  .  1,059,012 

Oakland  Tribune-eS  .  1,058,072 

Aberdeen  American  New$-eS  .  1,052,324 

Staten  Island  Advance-eS  .  1,052,115 

Regina  Leader-Post-e  .  1,037,250 

Salinas  Californian-e  .  1,005,634 

Kirksville  Daily  Express-eS  .  1,002,088 
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(Continued  from  page  37) 

Local  National 

UTAH 

SAIT  LAKE  CITY 

TrAiiiii*-iii  .  3^1,985  117^04 

Ooswol  Nowi-*  .  3/)61,98S  8SJ)99 

Tribuno-S  .  1^484  37^2 


CNNINGTON 

Boimor-m  . 

RUTLAND 

Doly  Horold-iii  .... 
Dfliy  Htrold-S  .... 
ST.  ALBANS 

M«s*ngor-o  . 

ST.  JOHNSBURY 
Colodonion  Rocord.* 


VIRGINIA 

BRISTOL 

H«rold-oS  .  249A32 

COVINGTON 

Virginiaii-o  .  79,170 

Vrginion-S  .  3^52 

DUMFRIES 

Potomac  Nowt-m  .  147  B88 

FREDERICKSBURG 

Froo  Lonco-Slor-o  _  541 A24 

HARRISONBURG 

Noon-RocordHn  .  202360 

NEWPORT  NEWS 

Pro«»-m  .  1,172,166 

Timot-Horold.0  .  1,1S4,1M 

Prott-S  .  69434B 

NORFOLK 

Virgioioo-P)al-m  .  1323,9SB 

Lodgor-Slor-o  .  1,161,194 

Virginioit-Paot-S  .  1358,976 

STAUNTON 

Loodor-Nows-moS  .  2S7AOO 


BEUINGHAM 
Horold.0 
Horold-S 
BREMERTON 
Sun-0  .... 


YAKIMA 

Horold-Ropublic-mo  . . .  2310,708 

HoroM-Ropubbc-S  .  361,956 

WISCONSIN 

GREEN  BAY 

Pross-Go»tto-oS  .  I3OS373 

KENOSHA 

Nows-o  .  86S354 

MADISON 

Wisconsin  Stalo-Jouniol 
ond  Copdol  Timos-moS  1,108394 

MARSHFIELD 

Nows-Horold-o  .  211366 

OSHKOSH 

Doly  Norditwslorn-o  . .  130,165 

JANESV1LU 

GoioHo-o  .  282,169 

SHAWANO 

Loodor-o  .  58310 

5HEB0YGAN 

Pross-o  .  556376 

5UPERIOR 

Tologrom-o  .  57,792 

WATERTOWN 

Timos-o  .  108372 

WAUSAU 

Rocord-Horold-o  .  373,107 

WEST  BEND 

Nows-o  .  85,190 


CA5PER 

Slar-Tr3uno-ms 

RAWLINS 

Timos-m  . 

RIVERTON 
Rongor-o  . . . . 
SHERIDAN 
Pross-o  . 


HAMILTON 

Spoctolor-o  .  1,771372  612371 


H«rold-«  . 

_  2,153392 

757320 

NORTH  BAY 

EDMONTON 

Nu99«^«  . 

510,197 

121,708 

iovrooi**  . 

....  2,958365 

651373 

OnAWA 

RED  DEER 

Citittn>«  . 

....  1380322 

626309 

Advocoto-«  . 

.  367363 

134,157 

Lt  DroiM  . 

....  1,170320 

377340 

ST.  aTHARINE5 

Tht  Stond«d-« 

....  1,191335 

337390 

UUIT  Sn.  MARC 

BRITISH  COLUA4BIA 

Slor^mt  . 

254367 

101339 

NEW  WE5TMM5TER 

5IMC0E 

CQlumbion**  . . . . 

.  466300 

166373 

Rtformtr-t  . 

240,943 

67302 

TRAIL 

5TRATF0RD 

. 

.  783383 

72,938 

Btocon  Htrold-t 

163366 

69,129 

VANCOUVER 

TORONTO 

h’ovinc*-m 

.  579327 

768,711 

Star**  . 

.  1387373 

989305 

Sun>t  . 

.  1351345 

777388 

WIND50R 

Star-t  . 

_  6372341 

488312 

MANITOBA 

BRANDON 

QUEBEC 

Sun-*  . 

.  290302 

153381 

MONTREAL 

WMNIPEG 

.  1,778390 

955  360 

Fr«*  Pr*ss-«  . . . 

.  902352 

581342 

QUEBEC 

Lt  Solti  Umiftt-t 

....  2,904348 

657,166 

NEW  BRUNSWICK 

MONHON 

PRINCE  EDWARD  ISLAND 

TfMs-m  . 

.  507300 

183300 

Tronscripl**  . . . . 

.  989300 

182300 

iournol-P«nttr<m 

221357 

33360 

ONTARIO 

SASKATCHEWAN 

BROCKVILU 

REGINA 

Rtcordtr  t  Tints- 

0  . . .  274366 

29386 

Ltodtr-Posl-t  . . . 

.  684,983 

352367 

791380  40,166 


CENTRALIA 

Chroniclo-o  .  359313  10317 

EUEN5BURG 

Rocord-mo  .  10300  12300 

KENNEWICK-PA5CO-RKHLAND 

Trinity  Horold-o5  .  2341375  49308 

LONGVIEW 

Nows-o  .  1,176,966  25360 

OLYMPIA 

Ol|pnpion-o5  .  707328  33305 

PORT  ANGELES 

Nows-o  .  539376  21328 

5EAnLE 

Post  Inlolligoncor-m  ...  333319  211382 

Pott  IntoIRgoncor-S  ...  236321  15,919 

5POKANE 
Tho  5po1(osmon- 

Roviow-m  .  603375  120350 

Chroniclo-o  .  628360  114352 

Tho  5pokosman- 

Ro*iow-S  .  480346  288399 

TACOMA 

Nows-Tribuoo-o5  .  1325340  411386 

VANCOUVER 

Columhion-o5  .  1370,747  76,1423 

WALLA  WALUL 

Union  8ullolin-o5  .  657318  9  324 

WENATCHEE 

World-o  .  1339319  32388 

WoHd-S  .  214366  4328 

Color  millionaires 

(Continued  from  page  38) 

Long  Beach  Independent  & 

Independent  Press  Telegram-m&S  1 

Grand  Forks  Herald-e&S  .  1 

Boulder  Camera-e&S  .  1 

Shreveport  Journal-e  .  1 

Binghamton  Press-e&S  .  1 

Cleveland  Press-e  .  1 

Wichita  Eagle  &  Eagle 

Beacon-m&S  .  1 

Dayton  News-e&S  .  1 

Bradenton  Herald-e&S  .  1 

Little  Rock  Arkansas 

Gazette-m&S  .  V 

St.  Louis  Post  Dispatch-e&S  .  1 

Aberdeen  American  News-e&S  ....  1 


,060,907 

,045,349 

,030,753 


Aberdeen  American  News-e&S  -  1,030,753  mil  the  Writer  tO  write  (with  built-in 
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SPORTS  WRITERS  for  the  Fort  Worth  Star  Telegram  and  Detroit  Free  Press 
write  their  stories  on  the  new  miniature  CRT  computer  terminal  developed 
especially  for  reporters  and  sports  writers,  during  a  baseball  game  between  the 
Detroit  Tigers  and  Texas  Rangers  in  Dallas. 

memory  of  more  than  1 ,0(X)  words),  then 

Mini  CRT  unit  transmit  a  story  directly  to  the  news¬ 

paper’s  typesetting  computer  over  regu- 
for  telephone  lines  from  anywhere  in  the 

The  news  terminal  contains  special 
I  “pOn“rS  keys  for  editing  and  writing,  including 

“More”  and  “30,”  deletion  and  inser- 
Informer,  Inc.,  makers  of  miniature  tion  of  characters,  sentences,  lines, 
cathode  ray  tube  computer  terminals,  paragraphs. 

has  introduced  a  mini-terminal  designed  The  micro-processor  controlled  termi- 
especially  for  newspaper  reporters  and  nal  contains  6,000  bytes  of  memory  and 
sports  writers.  is  capable  of  automatic  paragraphing. 

The  terminal,  already  being  used  by  automatic  scrolling  a  line  at  a  time,  up  or 
many  sports  writers  on  out-of-town  down.  A  story  may  be  edited  at  the  time 
assignments,  weighs  10  pounds  and  it  is  written  or  stored  in  memory  and 
stands  10  inches  tall.  The  terminal  fea-  recalled  later  for  modification  by  the  wri- 
tures  the  standard  6-inch  video  screen  ter  before  transmission, 
common  in  Informer’s  line  of  terminals.  The  news  terminal,  in  either  desk  unit 
In  addition  to  a  standard  typewriter  or  23-pound  portable  package,  is  being 
keyboard,  the  terminal  features  full  copy  marketed  for  iTiformer  by  Steve  Stibbens 
editing  functions  and  electronics  to  per-  &  Company  of  Dallas,  Tex.  Informer  is 
mit  the  writer  to  write  (with  built-in  located  in  Los  Angeles. 


Peter  Gamage 


Charles  Gamage 


Lynn  (Mass.)  Daily  Item 
marks  100th  birthday 


When  the  Lynn  (Mass.)  Daily  Evening 
Item  laid  the  groundwork  two  years  ago 
for  its  Centennial  Edition,  the  logical 
thing  seemed  to  be  to  plan  one  page  for 
every  year. 

During  the  months  which  followed,  the 
combined  efforts  of  the  news  and  adver¬ 
tising  staffs  surpassed  original  expecta¬ 
tions  and  a  1 40-page  supplement  to  the 
September  23  issue  was  the  result,  part 
of  a  record  I 68  pages. 

The  broadsheet  supplement  was  di¬ 
vided  into  several  sections,  12  pages  on 
the  history  of  the  family  which  has 
owned  the  Item  for  its  entire  century  of 
publication,  80  pages  on  local,  national 
and  international  events,  24  pages  on 
sports  and  a  24-page  section  of  con¬ 
gratulatory  letters,  original  cartoons 
drawn  by  syndicated  artists  whose  strips 
the  Item  carries,  and  reproductions  of 
pages  from  the  past. 

Co-publishers  and  brothers  Peter  and 
Charles  Hastings  Gamage,  great- 
grandsons  of  Item  founder  Horace  Nut¬ 
ter  Hastings,  provided  original  photo¬ 
graphs  and  documents  that  were  com¬ 
bined  with  interviews  with  longtime 
employes  and  statements  from  members 
of  management.  Peter  H.  Gamage,  son  of 
co-publisher  Peter  Gamage,  edited  the 
family  section. 

Articles  prepared  by  the  staff  as  well 
as  stringers  traced  the  development  of 
political,  economic  and  social  trends  as 
they  affected  the  city  of  Lynn  and  the 
paper.  The  80-page  section  dealing  with 
this  broad  outlook  was  edited  by  Item 
associate  editor  Frederick  H.  Goddard 
with  layout  by  Nancy  Brewka  Clark. 

Managing  ^itor  John  S.  Moran  and 


advertising  director  Dario  Costantini 
oversaw  the  production  from  their  re¬ 
spective  departments.  General  manager 
Dorman  W.  “Chip”  Burley  commended 
the  mechanical  departments  for  their 
cooperation  and  unflagging  support  dur¬ 
ing  the  laborious  process  of  making  crea¬ 
tive  concepts  a  concrete  reality. 

Although  the  Item  plant  was  destroyed 
in  the  Great  Lynn  Fire  of  1889,  the  paper 
didn't  miss  publication  that  day,  sending 
its  copy  to  Boston  to  be  printed,  and 
hasn’t  missed  a  day  yet.  To  the  current 
publishers,  that  spirit  and  ambition 
epitomizes  The  Item  tradition. 

Peter  Gamage  said  of  the  special  sec¬ 
tion,  “it  encompasses  everything  that 
has  been  of  importance  to  us.  We  con¬ 
sider  ourselves  fortunate  to  have  had  the 
opportunity  over  the  years  to  assist  in 
good-will  projects  and  to  inform  the  pub¬ 
lic  of  what  has  been  happening  in  the 
world  around  it.” 

Feature  stories  and  photo  layouts  re¬ 
call  six  specific  eras.  The  Beginning,  The 
War  To  End  All  Wars,  The  Roaring 
Twenties,  The  Depression,  Era  of  Global 
Conflict  and  The  Space  Age.  Local  vete¬ 
rans  were  interviewed  on  their  experi¬ 
ences  in  two  world  wars  and  Korea, 
political  campaigns  were  covered  in 
stories  on  local  visits  of  presidential  can¬ 
didates  as  diverse  as  Calvin  Coolidge  and 
John  F.  Kennedy,  and  historical  events 
were  treated  from  a  local  angle  if  at  all 
possible. 

Actual  production  of  the  special  an¬ 
niversary  edition  was  a  complex  and  de¬ 
manding  enterprise.  Sections  were 
pasted  up  weeks  before  the  actual  print¬ 
ing  and  the  edition  was  partially  pre¬ 


Co/or  separation 

_ (Continued  from  page  27} _ 

upon  variations  inherent  in  the  line  film 
processor);  shorter  processing  time. 

The  equipment  package  which  the 
Argus-Leader  bought  included:  vertical 
camera/inlarger;  special  energy  saving 
“Spectrol”  high  efficiency  transmission 
light  source;  crisp  I05mm  El — Nikkor 
enlarging  lens  with  range  3X — 8.5X;  film 
punch  and  pin  systems  to  facilitate  handl¬ 
ing  of  films  and  screens  in  total  darkness; 
combination  point  source  lamp  with  filter 
wheel  for  mask  making,  halftone  flash 
exposures  and  contact  film;  program¬ 
ming  exposure  computer,  accurately  inte¬ 
grating  transmission  light  source  and  pro¬ 
viding  density  and  magnification  com¬ 
pensation;  digital  transmission  dens¬ 
itometer;  model  T-42  Transferlith 
processor  with  recirculator  and  tempera¬ 
ture  control. 

After  a  couple  of  months  of  in-house 
use  Riley  says  the  paper  is  completely 
satisfied  that  the  equipment  and  the 
process  does  all  the  manufacturer 
claimed  for  it.  The  process  is  quite  sim¬ 
ple  to  use.  First,  tape  the  transparency 
and  three  point  control  patches  to  the 
punched  carrier  sheet.  Two,  color  cor¬ 
rection  masks  are  then  exposed  on  one 
sheet  of  8  X  lO  Gevamask  film.  The 
operator  next  places  the  mask  and  trans¬ 
parency  carrier  sheet  over  the  register 
pins  on  the  copyboard  and  exposes  the 
Transferlith  halftone  separation  negative 
through  the  pre-angled  contact  screen. 
He  then  processes  the  Transferlith  in  the 
T-42  processor.  Finally,  he  contacts  the 
halftone  positive  to  the  halftone  negative 
for  proofing  and  plating.  The  entire 
process  takes  no  more  than  90  minutes 
from  start  to  finish. 

Riley  makes  the  additional  point  that 
the  camera  comes  equipped  with  reflec¬ 
tion  lighting,  auxiliary  lens  and  timer  for 
use  as  a  back  up  for  black  and  white  line 
and  halftone  requirements. 

The  entire  “Turn  Key”  system  costs 
$14,270. 


printed  to  reduce  some  of  the  enormous 
pressure  of  including  the  140-page  edi¬ 
tion  in  the  regular  day’s  paper. 

As  the  co-publishers  have  consistently 
stressed,  the  paper  is  family  oriented, 
with  strong  and  vital  roots  in  its 
century-old  home.  The  Centennial  Edi¬ 
tion  reflected  that  feeling  on  every  level, 
from  drawing  together  the  staff  that 
physically  produced  it  to  demonstrating 
to  the  community  that  its  interesting  past 
was  worthy  of  an  attractive  and  in-depth 
display. 

New  bureau  chief 

Henry  Heilbrunn,  assistant  chief  of 
bureau  for  Ohio,  was  named  to  succeed 
Hal  McClure  as  chief  of  bureau  for  the 
Associated  Press  at  Newark,  N.J. 
McClure  is  taking  early  retirement. 
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Knight-Ridder  Institute 
courses  are  accredited 


American  Council  on  Education  has 
approved  for  college  credit,  courses 
given  by  the  Knight-Ridder  Institute  of 
Training,  according  to  Byron  B.  Harless, 
a  senior  vicepresident  of  Knight-Ridder. 

“This  is  the  first  time  any  newspaper 
company  has  had  its  courses  approved 
for  college  credit  by  the  American  Coun¬ 
cil  on  Education,"  said  Harless,  adding 
that  the  accreditation  will  be  retroactive. 

Harless  said  the  ruling  by  the  ACE 
was  a  credit  to  both  Dr.  Douglas  C.  Har¬ 
ris,  the  director  of  Knight-Ridder  per¬ 
sonnel,  and  Dr.  Ivan  Jones,  corporate 
personnel  consultant,  who  oversee  the 
operation  of  the  Institute,  as  well  as  to 
faculty  members  James  E.  Wells  and 
Maige  McCollum,  both  of  The  Miami 
Herald. 

Harris  said  that  the  training  staff  of 
Jones,  Wells  and  McCullom  was  respon¬ 
sible  for  the  preparation  and  instruction 
for  the  more  than  20  individual  seminars 
presented  each  year  by  KRNIT. 

Seven  of  the  week-long  KRNIT 
courses  were  evaluated  as  being  the 
equivalent  of  three  semester  hours  of 
credit.  Course  subjects  include: 

— Classified  Advertising 

— Circulation 

— Human  Relations 


— Personnel  Selection 

— Supervisory  Training 

— Making  Effective  Presentations 

— Problem  Solving  and  Decision  Mak¬ 
ing 

Two  other  courses,  “Organizational 
Communications”  and  “Training  and 
Developing  Employes”  are  rated  as 
being  the  equivalent  of  two  semester 
hours. 

Harris  said,  “We  are  also  pleased  that 
the  Council  saw  fit  to  approve  accredita¬ 
tion  retroactive  to  1972.  All  participants 
who  have  taken  these  courses  since  1972 
and  want  to  receive  credit  should  contact 
their  college  registrars  who  will  confirm 
their  attendance  with  the  Knight-Ridder 
Institute  of  Training.” 

The  Knight-Ridder  Institute  of  Train¬ 
ing  was  founded  in  1970  by  Hariess  as  an 
expansion  of  the  in-house  training  of  the 
Miami  Herald. 

Harless  said  that,  “Training  of  key 
people  is  imperative  for  us  because  we 
know  that  the  most  efficient  method  of 
promotion  is  from  within  our  company. 
While  we  seek  talented  people  from  out¬ 
side,  they  constitute  only  a  small  percen¬ 
tage  of  those  stepping  into  significant 
management  roles.  Hence,  our  emphasis 
on  training.” 


Sunday  magazines 
feature  color 


Sunday  magazines  are  using  color  to 
make  strong  statements  about  the  fash¬ 
ions  they  editorially  feature. 

New  York  Times,  for  example,  this  fall 
for  the  first  time  ran  consecutive  pages  of 
editorial  color  in  their  men's  and  wo¬ 
men’s  fashion  sections. 

According  to  Carrie  Donovan,  of  the 
Sunday  Times  Magazine  staff,  the  wo¬ 
men’s  “Fashions  of  the  Times,”  part 
two  of  the  August  28  Sunday  magazine, 
contained  24  pages  of  consecutive  edito¬ 
rial  color,  while  the  men’s  fashions,  in 
the  September  18  issue,  contained  18. 

Consecutive  pages  of  editorial  color 
have  a  great  impact,  she  said,  because 
“with  everything  in  color,  you  get  the 
point  across  clearly.” 

The  Times  is  stressing  color  in  its  fash¬ 
ion  layouts,  she  added,  because  “we  live 
in  a  world  of  color,  and  you’re  talking 
about  an  area  that  involves”it. 

Color  is  being  used  in  fashion  features 
in  the  Times’  Sunday  magazine,  Dono¬ 
van  said,  “whenever  it’s  possible  to  print 
it.” 

Over  at  the  Washington  Star’s  “Home 
Life”  rotogravure  magazine,  color  is 


being  used  in  two-page  fashion  spreads 
in  at  least  every  other  issue,  reported 
editor  John  Montorio. 

“Right  now  color  is  important  in  fash¬ 
ion,”  Montorio  said,  “and  the  trick  is 
that  you  have  to  suit  the  photography  to 
the  kind  of  fashion  you  show.” 

One  striking  use  of  color  he  cited  was  a 
layout  in  the  Los  Angeles  Times’ 
“Home”  magazine,  a  blue  show  with  a 
red  lining  lying  on  a  pavement,  headed 
“Painting  the  pavement  with  fall.” 

“You’re  seeing  color  like  this  much 
more  often,  more  full  frame  fashion  pic¬ 
tures,”  Montorio  noted. 

It  is  visually  pleasing  to  both  advertis¬ 
ers  and  readers,  he  added. 


Gorkin  wins  award 

Jess  Gorkin,  editor.  Parade,  was  pre¬ 
sented  the  American  Legion’s  Fourth 
Estate  Award  at  the  59th  National  Con¬ 
vention  in  Denver,  Colo.  The  award  was 
won  last  year  by  Vic  Can  tone,  editorial 
cartoonist  for  Editor  &  Publisher. 
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Detroit  shopper  folds 

One  of  the  oldest  shopper  publications 
in  business,  the  51 -year-old  Metro  Shop¬ 
ping  News  in  Detroit  ceased  publication 
last  week.  The  paper,  originally  named 
the  Detroit  Shopping  News,  was  owned 
by  Chatham  Complete  Food  Centers  Inc. 
for  the  last  four  years.  The  tabloid  was 
distributed  weekly  to  750,000  metro¬ 
politan  Detroit  doorsteps.  Chatham 
grocery  ads  usually  accounted  for  more 
than  half  the  20-or  24-pages.  Chatham  is 
planning  a  major  media  campaign. 


New  weekly  started 


Wilson  Publishing  Co.,  Wakefield, 
R.L,  which  publishes  the  Narragansett 
Times  and  North  Kingstown  Standard 
Times,  is  starting  a  third  weekly,  the 
Chariho  Times,  September  28.  The  new 
paper  will  cover  the  Charlestown, 
Richmond  and  Hopkinton,  R.L,  areas. 
Brian  F.  Mitchell,  a  Narragansett  Times 
staff  reporter  and  former  reporter,  Paw- 
tuxet  Valley  Daily  News,  has  been  ap¬ 
pointed  editor. 
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Ottawa  is  scene 
of  street-corner 
circulation  war 

The  city’s  morning  newspaper,  Ot¬ 
tawa  Today,  has  been  in  business  only  a 
few  weeks  but  already  it’s  in  the  thick  of 
a  street-corner  circulation  battle  with 
bigger,  older  competitors. 

Clusters  of  brightly-painted  vending 
boxes  dot  the  sidewalks  of  central  Ot¬ 
tawa  as  local  and  out-of-town  news¬ 
papers  compete  for  readers. 

The  new  weekday  tabloid  is  sold  at  250 
a  copy  from  700  vending  boxes  and  300 
stores  around  the  Ottawa  area.  There  is 
no  home  delivery. 

Since  Today’s  arrival  September  6, 
other  newspapers  published  here  and  in 
Toronto  and  Montreal  have  taken  advan¬ 
tage  of  a  change  in  local  bylaws  to  allow 
such  street-corner  sales. 

Now  the  vending  boxes  appear  to  be 
everywhere  in  the  downtown  area.  The 
city’s  two  English-language  afternoon 
dailies,  the  Citizen  and  the  Journal,  and 
the  French-language  Le  Droit  have  in¬ 
stalled  boxes  near  Today’s.  So  have  the 
tabloid’s  morning  out-of-town  com¬ 
petitors,  the  Toronto  Globe  and  Mail  and 
the  Montreal  Gazette. 


lation  battle  isn’t  as  serious  as  it  appears 
to  be.  The  established  newspapers,  with 
home  delivery,  have  relatively  few  boxes 
concentrated  in  the  downtown  area. 
Most  of  Today’s  700  boxes  are  spread 
along  morning  bus  routes,  he  said. 

Giveaway  paper 
covers  market 

Midland  (Tex.)  Reporter-Telegram, 
7-day  daily,  after  two  years  of  planning, 
will  commence  publication  of  a  new  free 
distribution  weekly  on  October  6. 

The  publication,  Permian  Dollar 
Saver,  according  to  publisher  J.  N.  Alli¬ 
son,  Jr.,  “is  designed  to  give  merchants 
total  market  coverage  of  the  Midland 
metro  market.’’ 

“Non-subscribers  to  the  Reporter- 
Telegram,’’  Allison  said,  “will  receive 
the  Permian  Dollar  Saver  free,  and  adver¬ 
tisers  who  use  both  the  Reporter- 
Telegram  and  the  Permian  Dollar  Saver 
will  be  assured  of  total  household  cover¬ 
age.’’ 

The  publisher  explained  that  “Addi¬ 
tionally,  small  advertisers  who  require 
only  partial  coverage  of  the  Midland 
metro  market  can  take  advantage  of  the 
Permian  Dollar  Saver’s  lower  rates.  Ad¬ 
vertisers  will  have  the  options  of  running 
in  the  Reporter-Telegram,  the  Permian 
Dollar  Saver,  or  both.’’ 


Today  president  W.  O.  Morrison  said 
the  proliferation  of  vending  boxes  under¬ 
lines  the  impact  that  the  new  tabloid  has 
had  on  the  city. 

The  paper  had  first-day  sales  of  57,000 
copies  but  since  then  sales  have  aver¬ 
aged  about  35,000,  some  5,000  more  than 
the  company  needs  to  break  even  finan¬ 
cially,  Morrison  said  in  an  interview. 

Already,  Today’s  owners  are  talking 
about  launching  a  home-delivered  Sun¬ 
day  edition  at  500  a  copy.  The  company 
originally  planned  to  begin  publishing 
Sundays  in  about  three  years,  but  a  Sun¬ 
day  paper  now  may  be  published  as  early 
as  next  spring. 

Morrison  is  also  talking  about  ex¬ 
panding  the  size  of  the  newspaper  to  an 
average  64  pages  a  day  from  the  present 
average  of  44.  The  first-day  edition  of 
Today  contained  128  pages.  He  said 
Today  will  become  bulkier  over  the  next 
two  months  as  the  volume  of  advertising 


In  addition  to  display  advertising,  the 
new  weekly  will  feature  want  ads,  weekly 
television  logs,  cash  contests  and  other 
feature  material  enjoyable  to  readers. 

Campaign  promotes 
New  York  Times 

New  York  Times  started  an  extensive 
circulation  promotion  campaign  on  Sep¬ 
tember  19,  using  newspaper  ads,  radio 
and  tv  spots,  point  of  sales,  and  posters 
on  commuter  and  subway  stations. 

Prepared  by  McCann-Erickson,  the 
newspaper  said  in  a  press  release  that  the 
campaign  was  the  “most  extensive  circu¬ 
lation  promotion  campaign  in  its  his¬ 
tory.’’ 

The  campaign  features  new  sections  of 
the  newspaper  which  helped  attract 
some  50,000  readers  and  home  delivery 
subscribers  last  year,  many  of  them  in 
suburban  areas. 


increases. 

Morrison  said  the  street-comer  circu- 
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Papers  in  50  states 
offer  college  course 

More  than  375  newspapers  were  signed 
up  in  mid-August  to  carry  the  seventh 
Courses  by  Newspaper  (CbN)  series  enti¬ 
tled  “Crime  and  Justice  in  America.’’ 

All  50  states  are  represented  in  this 
fall’s  program  as  well  as  Puerto  Rico, 
Guam,  the  Virgin  Islands,  the  Pacific  Far 
East,  Canada,  and  New  Zealand. 

For  the  third  consecutive  year  this  free 
series  will  be  distributed  over  the  United 
Press  International  wires  and  in  scanner- 
ready  form. 


Separate  city 
zone  editions 
introduced 

St.  Petersburg  Times  began  Sep¬ 
tember  8  bringing  its  city  area  readers 
localized  news  and  advertising  in  two 
City  Plus  editions,  running  Thursdays 
and  Sundays. 

The  new,  standard-sized  sections  pro¬ 
vide  community  news  in  two  editions. 
City  Plus  “Gulf’  and  City  Plus  “Bay.” 
Dividing  the  city  into  two  areas,  four  re¬ 
porters  provide  neighborhood  news  for 
readers  in  St.  Petersburg,  Gulfport,  the 
Gulf  Beaches  and  Pinellas  Park. 

Times  assistant  city  editor  Ardith  Hill¬ 
iard  coordinates  development  of  stories 
for  the  close-to-home  local  news  sec¬ 
tions. 

Acceptance  by  advertisers,  particu¬ 
larly  single-location  retailers  and  shop¬ 
ping  centers,  has  been  enthusiastic,  said 
Times  and  Evening  Independent  adver¬ 
tising  director  Leo  L.  Kubiet. 

“Advertisers  now  have  the  marketing 
flexibility  to  reach  a  new,  segmented  au¬ 
dience  at  economical  zone  rates,  he  said. 
“The  separate  sections  make  it  an  even 
more  attractive  offering.  Previously,  city 
zone  part-run  advertising  was  available 
in  ‘go-up  pages’  in  full  run  sections  on 
Thursdays  and  Sundays. 

“These  new  City  Plus  editions  have 
better  identity  and  a  new  visibility.  They 
also  offer  spot  and/or  full  process  color 
at  economical  rates  for  retail  and  general 
advertisers  alike,  “Kubiet  concluded. 

Women’s  magazine 
tested  by  Time 

Time,  Inc.  is  considering  a  new 
magazine  in  the  women’s  field,  publisher 
Ralph  Davidson  told  the  Stanford  Con¬ 
ference  on  Publishing. 

While  “it’s  too  early  to  say”  whether 
the  magazine  definitely  would  be 
launched,  “if  so  it  would  be  by  far  the 
largest  dollar  investment”  by  Time  in 
such  a  project,  Davidson  declared. 

Two  dummy  issues  have  been  prepared 
and  consumer  panel  studies  initiated. 
These  have  shown  support  for  a  weekly 
publication  in  a  “very  portable,”  digest- 
size  format  suitable  for  supermarkets. 

But  “all  the  vote  isn’t  in  yet.”  David¬ 
son  said.  “We’d  rather  be  right  than 
rash.” 

New  headquarters 

National  Newspaper  Association  will 
move  to  new  offices  in  Washington,  D.C. 
on  October  1.  The  headquarters  of  the 
association  will  be  on  the  fourth  floor  of 
a  newly  built  building  at  1627  K  Street, 
N.W.  NNA’s  offices  have  been  in  the 
National  Press  Club  Building. 
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“Singles”  columns  are  “in” 


By  Carla  Marie  Rupp 

It  has  now  become  fashionable  for 
newspapers  to  start  up  features  for  the 
unmarried  segment  of  their  audiences. 
From  the  Miami  Herald  to  the  New  York 
Post,  these  singles  columns  are  sprout¬ 
ing.  There’s  even  a  syndicated  one  called 
“After  Divorce.” 

A  recent  one  which  started  was  Vic¬ 
toria  Heller  Secunda’s  weekly  column, 
“On  Your  Own,”  for  the  Westchester- 
Rockland  group  of  Gannett  newspa¬ 
pers.  It  began  this  month.  “It’s 
about  single,  divorced,  widowed  or  un¬ 
decided  men  and  women  in  suburbia. 
But  it’s  not  for  singles  only,  because  it 
also  will  focus  on  the  problems  and  ad¬ 
vantages  of  being  alone  and  independent, 
in  a  coupled  context,”  Secunda  says. 

Her  subjects:  the  difficulties  of  the 
suburban  divorced  parent,  whether  to 
move  to  the  city,  how  to  get  credit,  how 
not  to  terrify  your  friends  with  single¬ 
ness,  how  alone-unmarried  beats  alone- 
unhappily  married,  how  to  reach  out  for 
help,  how  to  get  respect  at  the  body 
shop,  working,  sex  and  the  single  parent, 
the  first  post-divorce  date,  friends  who 
try  to  dig  up  a  man/woman  as  a  date, 
living  with  someone  when  a  person  is 
single. 

Secunda  says  she  brings  to  these  sub¬ 
jects  experience  as  a  single,  working 
woman  in  Manhattan,  as  a  married  and 
divorced  Westchester  mother,  “and  a  lot 
of  time  at  the  shrink  looking  at  both 
sides.”  For  six  years  she  was  a  colum¬ 
nist  and  critic  at  the  Patent  Trader  in 
Mt.  Kisco,  N.Y.  She  lives  with  her 
husband,  photographer  Sheldon  Sec¬ 
unda,  and  daughter,  Jennifer  Heller,  8,  in 
Brewster,  N.Y. 

“After  Divorce”  is  a  weekly  feature 
from  the  Register  and  Tribune  Syndi¬ 
cate,  Inc.,  715  Locust  St.,  Des  Moines, 
Iowa,  written  by  Dr.  Melvyn  Berke  and 
Joanne  Grant.  “Millions  of  people — your 
readers — are  left  confused  and  dis¬ 
organized  after  divorce,”  writes  the  syn¬ 
dicate.  It  quotes  the  U.S.  Department  of 
Commerce  Study  on  the  Quality  of 
Single  Parents  as  saying  that  the  “single 
parent  life  is  more  stressfull — worries 
and  fears  most  often  cited  are  lone¬ 
liness,  children  and  money.” 

The  authors  say  that  if  the  current 
trends  continue,  it  is  estimated  over  half 
of  the  population  will  have  been  touched 
by  divorce  before  the  turn  of  the  century. 

Thus,  the  need  for  helping  these  read¬ 
ers  cope  with  their  lives.  Dr.  Berke 
graduated  with  his  Ph.D.  in  clinical 
psychology  from  Louisiana  State  Uni¬ 
versity.  He  has  served  on  the  pediatrics 
and  psychiatric  staffs  at  the  University  of 
Texas  Southwestern  Medical  School.  “I 
was  responsible  for  patient  care  and 


taught  and  supervised  psychology 
graduate  students.”  He  retains  a  staff 
position  at  Children’s  Medical  Center, 
Dallas,  Tex.  He  does  a  lot  of  work,  he 
says,  with  couples  and  families  in  marital 
distress  and  conducts  workshops  for  the 
separated  and  divorced. 

Dr.  Berke’s  expertise  is  coupled  in  the 
column  with  the  advice  and  help  of 
Joanne  Grant,  a  “mountain  girl”  from 
Glenwood  Springs,  Cdo.,  who  majored 
in  psychology  at  Texas  Christian  Uni¬ 
versity.  She  left  her  15-year  marriage  for 
a  single-parent  lifestyle  and  is  active  in 
Parents  Without  Partners.  She  claims  to 
have  a  “keen  awareness  of  the  feeling 
and  problems  of  the  single  parent”  and 
has  been  co-leader  in  the  After  Divorce 
workshops.  Grant  is  a  professional 
model  for  the  Kim  Dawson  Agency  and 
advises  newly-divorced  women  on  fash¬ 
ions. 


Enterprise  editor 

James  M.  Donna  of  Associated  Press 
general  desk  staff  in  New  York  has  been 
appointed  enterprise  editor.  Donna  suc¬ 
ceeds  Jeff  Alderman,  who  resigned  to 
join  the  staff  of  the  American  Broadcast¬ 
ing  Co. 


Women’s  almanac 
is  published 

Good  Housekeeping  magazine  and  the 
Newspaper  Enterprise  Association  have 
joined  together  to  produce  The  Good 
Housekeeping  Woman’s  Almanac. 

Edited  by  the  staff  of  The  World  Al¬ 
manac,  which  is  published  by  NEA,  the 
almanac  will  have  a  publication  date  of 
October  1. 

The  softcover  edition  ($3.95)  is  being 
distributed  to  supermarkets,  newsstands 
and  bookstores,  and  a  hardcover  edition 
($7.95),  from  Doubleday,  will  be  availa¬ 
ble  at  bookstores. 

Introduction  of  the  new  book  is  being 
supported  by  a  television  and  print  ad¬ 
vertising  campaign  that  begins  this  week 
in  seven  key  markets:  New  York,  Los 
Angeles,  Chicago,  Philadelphia,  San 
Francisco,  Boston  and  Washington. 

The  ad  budget  will  be  close  to  $150,000. 

Columnist’s  novel 
made  into  tv  film 

“Flesh  and  Blood,”  a  new  novel  by 
author-columnist-screen  writer  Pete 
Hamill,  to  be  published  this  fall  by  Random 
House,  has  been  acquired  by  the  Jozak 
Company  for  development,  in  association 
with  Paramount  Television,  as  a  four- 
hour  motion  picture  for  the  CBS  Televi¬ 
sion  Network. 


DOSTOEVSKI  HE’S  NOT 

But  JIM  AYLWARD  sure 
knows  how  to  cheer  up 
readers. 

He’s  the  New  Boy  in  Town 
you’ll  be  seeing  on  Op-Ed 
and  Features  pages 
around  the  country. 

Aylward’s  column 
amuses,  informs,  and  lifts 
the  general  gloom  you 
may  have  noticed  of  late. 

He  chatters  in  print  three 
times  a  week  —  proving 
you  can  be  ini£ 
and  upbeat,  an 
ful. 
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200  Park  Avenue 
New  York,  New  York  10017 
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On  August  27,  Minneapolis  Tribune  and  Star  published 
the  first  edition  of  a  new  Saturday  morning  paper  called 
Saturday.  The  date  marked  the  end  of  two-paper  Saturday 
delivery  by  the  Star  and  Tribune  Company. 


You,  a  Monday  advice  section,  is  one  of  seven  new  sections 
introduced  in  the  Minneapolis  Tribune  and  Star  Aug.  22. 
The  new  sections  have  added  5V2  pages  to  the  Tribune 
and  Star. 


153  news  columns  added 
by  Minneapolis  daiiies 


By  Celeste  Huenergard 

Minneapolis  Star  and  Tribune  are  giv¬ 
ing  their  readers  a  little  more  for  their 
money. 

The  two  newspapers  added  153  col¬ 
umns  of  news,  or  ISVz  pages,  to  their 
Monday  through  Friday  editions  August 
22.  That  same  week,  the  Star  and  Trib¬ 
une  discontinued  two-paper  Saturday  de¬ 
livery  in  favor  of  a  combined  morning 
edition  called  Saturday. 

And  according  to  circulation  director 
William  Jardine,  reader  response  has 
been  favorable. 

“All  the  comments  I’ve  heard  so  far 
have  been  very  good,  although  it’s  really 
a  little  too  early  to  tell,’’  Jardine  re¬ 
ported. 

The  1 53  additional  columns  were  di¬ 
vided  almost  equally  between  the  morn¬ 
ing  and  evening  papers. 

The  morning  Tribune  added  70  col¬ 
umns,  50  of  them  for  outstate  coverage. 
The  remaining  20  take  up  two  new  sec¬ 
tions:  A  Thursday  food  section.  Flavor, 
and  a  Friday  entertainment  guide  slugged 
Special. 

The  evening  Star  took  on  83  columns 
and  two  new  sections:  A  Monday  advice 
broadsheet  called  You  and  a  Friday 
entertainment  section.  Preview.  Special 
pages  covering  travel  on  Tuesday  and 
fashions  on  Thursday  also  upped  the  pa¬ 
per’s  weight. 

The  new  combined  Saturday  edition 
offers  regular  Tribune  news  coverage 
and  three  new  sections:  Neighbors 
(about  and  sometimes  written  by 
readers).  Shelter  (all  types  of  real  estate 
news  under  one  roof),  and  a  lively  fea¬ 
ture  tabloid  produced  by  the  Star  staff. 

The  Sunday  Tribune  remains  un¬ 
changed. 


Two  years  of  research  and  planning 
premised  the  papers’  August  debut. 

In  eight  out-of-building  meetings  with 
advertisers,  complete  with  six-projector 
presentations.  Publisher  Donald  R. 
Dwight  explained  the  additions  this  way: 

“The  Minneapolis  newspapers  are 
well  received  in  the  marketplace.  We 
could  have  continued  the  way  we  were 
going  without  much  change.  But  we 
didn’t  think  that  was  good  enough  for 
today  and  we  were  sure  it  wasn’t  good 
enough  for  tomorrow.’’ 

Dwight  emphasized  that  reader  imput 
was  heavily  involved  during  the  two-year 
planning  period. 

“We  started  with  the  design  of  a  major 
survey  (on  reader  needs  and  wants)  and 
got  the  questionnaire  narrowed  down 
and  went  to  the  field  in  the  middle  of 
1 976.  When  we  got  the  results  back, 
that’s  when  the  work  really  started  for 
us. 

“We  put  together  project  teams  in¬ 
volving  news,  advertising,  production 
and  distribution — a  pretty  complex 
organization.  We  had  to  have  everybody 
represented.  Everybody  had  to  be  en¬ 
thusiastic.  because  the  changes  would 
represent  some  dislocation. 

“When  we  got  the  results  back  from 
our  project  teams’  we  began  to  put  to¬ 
gether  prototypes.  We  did  that  the  early 
part  of  this  year.  We  weren’t  satisfied 
with  quite  the  feel  of  them,  so  we  went 
back  to  the  consumers,  using  a  new 
technique  for  us.  the  focus  group  inter¬ 
view.” 

A  room  at  the  Star  and  Tribune  Build¬ 
ing  was  equipped  with  videotape 
cameras  and  microphones. 

“We  went  through  the  prototypes  with 


the  consumers  page  by  page,  step  by 
step,  recorded  their  reasons,  their  facial 
expressions,  their  tones  of  voice,  and 
then  had  some  pretty  smart  people  inter¬ 
pret  these  reactions. 

“We  made  some  changes  as  a  result, 
and  then  we  went  back  to  the  consumers 
and  back  to  the  advertisers  with  revised 
prototypes,  leading  to  about  six  weeks 
ago  when  the  decision  was  made  to  go 
ahead  with  the  full  array  of  the 
changes.’’ 

Additional  news  columns  for  the  Star 
and  Tribune  have  meant  additional  staff 
members — 12  for  the  Tribune  and  eight 
for  the  Star.  This  brings  each  newsroom 
to  well  over  lOO  reporters,  photog¬ 
raphers  and  editors. 

A  promotional  campaign  using  bill¬ 
boards,  radio,  tv  and  rack  cards  began 
the  first  week  in  September.  The  slogan: 
“If  you  haven’t  read  us  lately,  you 
haven’t  read  us.”  House  ads  started  run¬ 
ning  Aug.  8  and  will  continue  through 
September. 

To  celebrate  the  combined  Star  and 
Tribune  Saturday  issue,  6,000  carriers 
enjoyed  a  "thank  you”  breakfast  at  Mc¬ 
Donalds,  compliments  of  Dwight. 

“This  was  the  first  time  we  were  get¬ 
ting  all  the  evening  carriers  up  to  deliver 
on  Saturday  morning,”  Jardine  ex¬ 
plained.  “Our  morning  carriers,  who 
were  delivering  six  days  a  week  before, 
are  now  only  delivering  five  days.  The 
evening  carriers  now  are  delivering  five 
days  a  week  plus  Saturday  and  Sunday 
mornings.  They  really  deserved  the 
breakfast.” 

Subscription  price  increases  accom¬ 
panied  the  papers’  face-lifting  efforts — 
2()C  a  week  for  seven-day  subscribers. 
Over  8.^9?  of  both  papers’  circulation  is 
home  delivered.  And  Jardine  says 
they’re  out  to  increase  that  figure. 

“We’re  offering  our  Sunday  sub¬ 
scribers  the  Saturday  paper  free  for  two 
weeks,”  Jardine  said. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


REAL  ESTATE 


WEEKLY  COLUMN  on  advice  and 
suggestions  for  single  persons.  Also 
Daily  Horoscopes.  For  samples,  contact 
Box  1733,  Editor  &  Publisher. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


ATTENTION  EDITOR;  R.  Winston  Harris’ 
Worldwide  Numismatic  Column  is  avail¬ 
able  to  you  for  only  $6.00  per  issue ...  or 
TRADE  for  your  advertising  space.  Sam¬ 
ple  columns  FREE.  "COINVERSA- 
TIONS,"  P.  0.  Box622E,  Franklin,  Mich. 
48025. 


EDITORIAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  334, 
Editor  &  Publisher. 


ASK  US  (on  your  letterhead)  for  a  sam¬ 
ple  copy  of  Robbins  Filler  Service,  now 
used  by  83  newspapers  in  35  states. 
Their  combined  circulation  is 
4,668,500.  Our  material  is  receiving 
constantly  wider  acceptance  because  of 
its  quality,  reliability,  variety  and  ver¬ 
satility.  Some  of  our  newspapers  create 
regular  features  from  this  unusual  copy. 
Let  us  tell  you  about  it.  Robbins  &  As¬ 
sociates,  P.  0.  Box  780,  Seattle,  Wash. 
98111. 


ALPHABET  SOUP  serves  up  700  words 
weekly  of  gossip  and  good  eating.  To 
sample,  write  Barbara  Burtoff,  Box  10-A, 
2  Hawthorne  PL,  Boston,  Mass.  02114. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Inwin 
J.  Polk.  300  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY" 
Weekly  reader- pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


’’CA$H  NEWS’’— Ways  to  make  and  save 
money.  Top  readership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Ar¬ 
rowhead  Ave.,  Brooksville,  Fla.  33512. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown.  N.Y.  10940. 


ROCK  AND  ROLLERS  need  something  to 
read!  Give  them  the  lively  and  inexpen¬ 
sive  THEME  SONG-  For  information, 
write  to  THEME  SONG.  85  Shaw  Rd.. 
Belmont,  Mass.  02178. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Question  and  answer.  Widely 
read.  Mass  appeal.  Samples,  rates:  Mal¬ 
lard  East,  P.  0.  Box  237,  Pittsville,  Md. 
21850. 


Family 

Outdoor  Recreation 
Package 

Weekly  syndicated  package  of 
family-oriented  outdoor  recre¬ 
ation  and  travel  features  by 
nation’s  top  outdoor  writers. 
Service  includes  camping,  ca¬ 
noeing,  backpacking,  boating, 
fishing  and  hunting  articles  — 
plus  fillers,  columns  on  out¬ 
doors,  wildfoods  and  travel. 
Syndicated  by  national  out¬ 
door  magazine.  Write  for 
details  on  this  low-cost,  cam¬ 
era-ready  service.  All  Out¬ 
doors  Syndicate,  Box  700, 
Denison,  TX  75020. 


POLITICAL  CARTOONS 


A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  style, 
flair  and  an  unerring  eye  for  the  real 
issues.  Samoles,  rates  upon  request 
Box  299,  Editor  &  Publisl^C- 


"THE  WORLD  OF  REAL  ESTATE” 
Weekly  column  of  Question  and  Answer 
with  mini-features  on  buying,  selling, 
financing  renting,  investing,  etc.  Writ¬ 
ten  by  Real  Estate  Counselor  Howard 
Shonting,  a  professional  with  30  years 
experience.  A  member  of  the  National 
Association  of  Real  Estate  Editors.  Send 
for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  Willett  Avenue 
Port  Chester,  New  York  10573 
(914)  937-3500 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 


INCREASE  TRAVEL  LINAGE!  $1.25. 
Send  for  free  samples.  World  travel  col¬ 
umn  now  in  4th  year,  weekly.  #1  Easy 
St.,  Aptos,  Calif.  95003. 


WEEKLY  FEATURES 


AESOP’S  FABLES,  Story-a-Week,  250- 
300  words,  dailies,  weeklies,  52  weeks 
$52,  billed  quarterly.  Sugared  reading 
for  children,  adults.  Samples.  Eppy,  3848 
W.  226th  St.,  Torrance,  Calif.  90505. 


BE  YOUR  OWN 
SYNDICATE  BOSS 
Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  in  the  ad,  c/o 
Editor  &  Publisher,  575  Lexington  Ave.,  New  York, 
N.Y.  10022.  Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only  Material 
which  can  be  forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers  or  magazines  un¬ 
less  specifically  called  for. 

Editor  &  Publisher  cannot  under  any  circumstances 
divulge  the  name  or  address  of  a  box  holder. 

Editor  &  Publisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers.  Therefore  we 
suggest  that  you  never  send  irreplacable  material. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVEST  in  one  of  the  classiest  weekly 
newspapers  in  the  country,  located  in 
beautiful  Jackson  Hole,  Wyo.  Top  weekly  in 
state.  Excellent  growth,  excellent  potential 
for  return.  A.  Dooling,  Jackson  Hole  News, 
Box  1906,  Jackson,  Wyo.  83()01. 


PUBLISHER  (TABLOID)  with  web  press 
seeks  association  of  printing  facilities  with 
established  partner  (newspaper  pre¬ 
ferred).  Equipment,  business,  capital 
available.  Proposals  requested  in  confi¬ 
dence.  (Chairman  of  the  Board,  Box  1581, 
Editor  &  Publisher. 


17  WEEKLIES  in  northern  California  and 
Oregon.  We  are  looking  for  working 
partners,  help  run  day-to-day  operation. 
$5000  required.  Contact:  Pacific- 
American  Community  Newspapers,  P.  0. 
Box  13263,  Oakland,  Calif.  94^1.  (415) 
531-9579  AM  only. 


NEW! — "How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  put^ 
Usher  who’s  done  it  all  and  made  it  pay. 
New  York  Times  says;  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing,”  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 

FEMALE  EDITOR/reporter/PR  seeks  work- 
i  ng  partner  with  $5000  capital  to  help  start 
weekly,  Florida  or  D.C.  area;  manage  busi¬ 
ness  side.  Box  1774,  Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUY  INTO  weekly  tabloid  at  breakeven 
point  after  one  year  operation.  Gross  over 
$130,000.  Need  additional  capital  to  ex¬ 
pand  business  for  increased  income.  Zone 
2.  $50(X)  minimum.  Box  1735,  Editor  & 
Publisher. 


OREGON  BUSINESS— Small  publishing 
firm  producing  excellent  net  income.  Well 
established  with  outstanding  growth  po¬ 
tential.  Located  in  desirable  southern  Ore¬ 
gon.  Owner  must  sell  due  toother  business 
interests.  Thomas  Helman,  P.  0.  Box  638, 
Medford,  Oregon.  97501.  (503)  779-8410 
or  (503)  664-1 154  evenings. 


EDITOR  seeks  sports-minded  person(s)  as 
publisher/partner(s)  of  2-vear-old  Midwest 
baseball  publication.  Box  1787,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters.”  U.S.  Tax  Court, 
re  Worcester  Telegram. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTS D 

fParaM*  arMh  onimr) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHIR  CLASSIFICATIONS 
fRaiiWttafico  tfiouM  accompany 
copy  uniats  crtdM  mttbUthad). 
A-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  senrice 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFliD 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Ckittifiad  Contract  Redos  AvailoWo  On  Ro^wost 

WeeKLY  CLOSING  TIME 
TuosAoy,  4:00  PM  Now  York  Tlmo 
Boi  Rumlien,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  A  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


Address 


Fellowships  for  Journalists 

ALICIA  PATTERSON  FOUNDATION 
1977  COMPETITION 

Applications  accepted  from  U.S.  residents  or  U.S.  citizens 
overseas  who  are  newspaper,  magazine,  wire  service  & 
broadcast  journalists,  editors,  &  freelancers  who  have  been 
working  professionally  as  journalists  for  the  preceding  five 
years  or  longer.  News  media  staff  members  must  have 
employers’  agreement  to  a  one-yr.  leave  of  absence  &  must 
agree  to  return  to  their  organizations  for  at  least  one  year. 

Winners  selected  by  late  December  for  fellowships  to  begin 
during  1978.  Fellows  examine  their  chosen  subjects — areas 
or  problems  of  significant  interest,  foreign  ordomestic — and 
write  periodic  newsletters  about  them.  These  are  circulated 
to  a  wide  range  of  people  in  the  U.S.  and  abroad,  particularly 
the  press,  &  may  be  published  freely  with  proper  credit. 

Fellowships  are  not  awarded  for  the  preparation  of  books. 

1977  Panel  of  Judges  include:  Robert  Bingham,  Ben  Bradlee, 
Nora  Ephron,  David  Halberstam,  Frances  Fitzgerald,  Mike 
O'Neill  and  Peter  B.  Martin. 

Deadline  for  filing  completed  application:  October  31, 1977 
Applications  available  now: 

Alicia  Patterson  Foundation 
535  Fifth  Avenue 
New  York,  New  York  10017 


Authorized  by 


□  Assign  a  box  number  and  maii  my  repiies  daiiy 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  $  PUBLISHER  •  STS  Lexington  Ave.o  New  York.  N.Y.  10022 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  fwo  offices.) 

MARION  R.  KREHBIEL  "Norton  Office,” 
P.O.  Box  88.  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  400,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
abilityof  the  buyer.  Thisiswhy  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  BRUILDING 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr.. 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


NEWSPAPER  BROKERS 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write,  or 
call  for  free  consultation.  47  Edgewood  Dr., 
Cherry  Hill,  N.J.  08003.  (609)  795-6026. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Seniice  Co..  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 


WESTERN  DAILY  serving  rapid  growth 
area  needs  well-financed,  aggressive 
owner.  Information  to  qualified  buyers. 
Snyder  Newspaper  Brokers,  186  E.  Hon¬ 
olulu,  Lindsay,  Calif.  93247. 


RESORT  AREA — 2  weeklies  plus  other 
publications  and  small  print  shop.  Over 
lOOM,  terms.  Write  Box  1490,  Hot 
Springs,  Ark.  71901. 


IOWA  small  town  offset  weekly.  $60,(X)0 
annual  volume.  Fine  building.  Liberal 
terms.  Lawrence  Jaqua,  Broker,  Hum¬ 
boldt,  Iowa  50M8. 


SOUTH  DAKOTA  group  of  3  weeklies  gross¬ 
ing  $170M  with  growth  opportunities.  Call 
Gene  Chamberlin,  (605)  845-3646. 


CENTRAL  NEW  YORK  AREA,  over  30- 
year-old  established,  super  strong  weekly 
shopper.  Average  36  tabloid  pages  weekly 
plus  circulars.  Undoubtedly  the  finest 
quality  and  most  efficiently  organized 
shopper  in  New  York  State.  Primary  paper 
status  in  unlimited  market.  100%  adult  de¬ 
livery  system.  Highly  competent  em¬ 
ployees,  only  winners  hired  here.  Facilities 
and  equipment  all  new.  Printing  jobbed 
out,  clean  accounting  records.  Start  your 
salary  at  $50, (XX)  plus— terms  $400,000 
cash  and  assume  mortgage.  Buyer  must  be 
able  to  provide  a  statement  of  worth  and 
bank  references.  Write  Box  1363,  Editor  & 
Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


WEEKLY  NEWSPAPER  in  the  City  of  7 
Wonders,  grossing  $120,000.  In  3rd  year 
of  publication.  No  debits.  All  equipment 
brand  new.  Compugraphic  typesetting 
equipment;  new  plant— property  included. 
Owner  must  sell.  $120,000.  E.  Francis 
Mulligan,  Flagstaff  News,  P.O.  Box  1296, 
Flagstaff,  Ariz.  86002.  (602)  774-6868. 


NORTHERN  CALIFORNIA  SHOPPER— Net 
$16,719  in  1976,  $15,165  first  6  months 
1977,  project  $40,465  net  for  12  months 
1977.  Asking  $105,0(X}  with  terms.  HAC, 
25  Old  Court  House  Sq.,  Santa  Rosa,  Calif. 
95404. 


OUTSTANDING  county  seat  weekly 
Southwest  Texas,  No  competition 
No  printing  equipment 
Sell  at  gross  ($45,000)  with  good  terms  ' 
to  qualified  purchaser 
Ideal  man  and  wife  team  set-up 
Box  1596,  Editor  &  Publisher. 


COLORADO  MOUNTAIN  RESORT  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  area  paper,  full  composition 
capacity.  Both  town  arxd  paper  unusual 
items.  Good  living,  good  life.  Box  M,  c/o 
Box  811,  Littletown,  Colo.  80160. 


COLORAIX)  WEEKLY  with  great  potential. 
Established  10  years.  $375,(XjO  gross. 
Less  than  gross  and  liberal  terms  to  right 
party.  Box  1649,  Editor  &  Publisher. 


LEGALLY  ADJUDICATED  70-year-old 
California  weekly.  Circulation  6(XX).  Com- 
puwriter,  AM  1900  Mailer.  Must  sell, 
negotiable  terms.  Box  1676,  Editor  & 
Publisher. 


ALABAMA  EXCLUSIVE  weekly,  6,000  pop¬ 
ulation  town,  grossed  $167,000.  Has 
web  press,  Compugraphic,  much  un¬ 
tapped  potential.  Price  $180,000, 
$40,000  down,  terms. 

TWO  MISSISSIPPI  exclusive  weeklies 
rossed  $313,844,  has  3-unit  Goss, 
ompugraphic.  One  building  included  in 
$230,C)OO  price.  29%  down. 

SOUTH  TEXAS  SUBURBAN  weekly,  boom- 
ingarea,  needs  expansion  capital.  Sell  at 

gross  of  $203,00<J,  $40,(X)0  down,  7%. 
ises  central  plant.  Publisher  would  stay 
on  if  desired. 

ZONE  5  DAILY,  growth  area.  Did  $404,719 
’76,  5-unit  Goss  Community,  Compu¬ 
graphic.  Paid  circulation,  has  own  shop¬ 
per.  Terms:  $600,000,  8%,  down  pay¬ 
ment,  10-15  years. 

MISSOURI  SUBURBAN  WEEKLY,  made 
$35,359  profit  on  $150,780  gross  '76 
Priced  $158,000  with  $48,(XX)  building, 
$110,000  without,  $31,900  down,  5 
years,  9%. 

A(5quiSITIONS  funding  Anywhere  U.S., 
Interest  13%  fixed  or  prime  plus  5% 
floating.  $1  million  minimum  loan  to 
qualifiM.  Prefer  daily  newspaper  base, 
consider  additional  operations.  Reports, 
inquiries  to 

ROBERT  N.  BOLITHO 

Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kansas  66207 


NEWSPAPERS  WANTED 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
2O3,  Editor  &  Publisher. 


DAILIES,  or  Rocky  Mountain  weeklies.  Wil¬ 
liam  Barrett,  1811  Country  Club  Drive 
Grinned,  Iowa  50112. 


PUBUCATIONS  FOR  SALE 


SKI  WEST  magazine  for  sale.  Circulation 
8CX)0  in  Rocky  Mountain  area,  controlled. 
High  potential.  Offset.  Information  sent  on 
request.  Box  1592,  Editor  &  Publisher. 


SMALL  AGRICULTURAL  MAGAZINE  for 
sale.  Circulation  13,000.  2  years  old. 
Offset.  High  potential.  Information  on  re¬ 
quest.  Box  1587,  Editor  &  Publisher. 


SYNDICATES  WANTED 


CHESS  COLUMN  ^  former  Soviet  grand¬ 
master,  US  Open  Champion,  experienced 
columnist,  glamourous  name  in  field. 
CHESS-LIN^  4  Hadley  Rd.,  Armonk,  N.Y. 
10504. 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(f.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  arid  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


MAILROOM 


SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivery.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisher. 


DIDDE  GLASSER  320  NEWSPAPER 
INSERTER.  Vz  or  Vt  FOLDS.  8-lOK/HR. 
EXCELLENT  CONDITION.  (607)  277-4200. 


MODEL  C  CHERSHIRE  labeling  machine 
with  computer  print  out  head  or  single 
wide  head.  Excellent  machine  for  newspa¬ 
pers  and  magazine  publishers.  Priced  to 
sell.  Call  or  write  Ed  Heisley,  AM  SCO,  (214) 
357-0196,  P.  0.  Box  22083,  Dallas,  Texas 
75222. 


2  CUTLER-HAMMER  Model  I  counter 
stackers,  completely  reconditioned  by 
George  R.  Hall  Inc.  $7500  each,  FOB 
Cleveland,  Ohio.  Contact  Tony  Agnello, 
Akron  (Ohio)  Beacon  Journal,  (216)  375- 
8581. 


STEPPER  rolling/tying  machine.  Model 
820-D  "Paperman,''^3  hoppers.  Will  collate 
and  top.  Write  P.O.  Box  482,  Mobile,  Ala. 
36601;  Ph:  (205)  666-2780. 


CUTLER-HAMMER  MARK  II  and  Mark  III 
counterstackers.  Very  good  condition. 
Available  immediately.  Box  1791,  Editor  & 
Publisher. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Cal  (301) 
575-6500. 


NEWSRACKS 


PAPER  SAFE  DELIVERY  BOXES— New, 
steel  city  black  mail  type  boxes.  3500 
available.  New:  $2.75each.  Now  offered  at 
$1.50  each.  Anyamount.  Logo  will  need  to 
be  removed  or  covered.  Box  1773,  Editor  & 
Publisher. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


MUST  SELL  COMPUGRAPHIC  7200. 
GOOD  CONDITION,  BEST  OFFER. 
JAY  (607)  277-4200. 


HARRIS  2200,  excellent  condition.  Only  2 
years  old.  Contact: 

Mr.  Gus  Izurieta 
Bell-Camp  Inc. 

P.  0.  Box  97 

Elmwood  Park  N.J.  07407 
Telephone  (201)  796-8442 


2961  COMPUGRAPHIC  plus  5  font 
strips — 4961  plus  13  font  strips— 3  TTS 
machines.  All  equipment  recently  in  oper¬ 
ation.  Call  Bill  Pullen,  (609)  877-1600  or 
Bob  Kelly,  (609)  267-0285. 


COMPUGRAPHICS 

ACM  9000,  low  range,  7  fonts:  $8000. 
2961  HS,  spare  reader,  3  Compuperfs,  1 
AKI  Autotape:  $5500.  Call  R.  Trentlyon, 
(212)  989-4096. 


COMPUGRAPHIC  ACM  9000,  less  than  2V2 
years  old,  low  range,  direct  entry,  tape 
punch,  spare  parts  kit,  9  fonts,  excellent 
condition.  Service  record  available  at  re¬ 
quest.  Priced  under  $10,0(X).  Contact  The 
Offset  Co.,  13  Stanhope  St.,  Boston, 
Mass.  02116.  Ph:  (617)  267-8446. 


FINCOR  40  HP  PRESS  DRIVE.  Twin  75hp 
rectifier  drive.  Sell  separately.  Late  mod¬ 
els.  Box  1697,  Editor  &  Publisher. 


OLDER  4  UNIT  WEB  PRESS;  4  roll  stands, 
ATF  folder;  all  in  good  condition.  Have  2 
webs,  only  need  one.  Reasonably  priced. 
Dealers  welcomed.  Shoppers  Guide  Pub¬ 
lishing  Co.,  (615)  877-1054. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  45V2" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Telex  25-4388. 


(30SS  URBANITE,  8  unit^  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-p<Kition  rollstands  and 
all  standing  accessories.  We  will  sell  com- 

Rlete  press  or  components.  IPEC  Inc.,  401 
.  Leavitt  St.,  Chicago,  III.  60612.  Ph; 
(312)  738-1200;  Telex  25-4388. 


SUBURBAN  3  units 
SUBURBAN  6  units 
SUBURBAN  5  units 
1  NEWSKING  3  units 
ALSO  1  Suburban  Balloon  Former 
Contact;  Mr.  Gus  Izurieta 
Bell-Camp  Inc. 

P.  0.  Box  97 

Elmwood  Park,  N.J.  07407 
Telephone;  (201)  796-8442 


GOSS  SUBURBAN  Web  Offset  Printing 
Press,  S#2010,  6  units,  two  4  position 
roll  stands,  two  50  h.p.  drives— 1966, 
Urbanite  Folder 

Goss  Headliner  1957,  12  unit^  two  2:1 
Folders,  3  color  decks.  Unitized  drive, 
22%” 

Combo  Press — LPADffset,  6  unit  Goss  Mark 
II,  1960,  with  5  color  cylinders,  and  2 
units  Goss  Metro,  1970,  two  2:1  Folders, 
22%” 

R.  Hoe  Color  Convertible,  1952-69,  9 
units,  4  color  cylinders,  5  reverses,  2 
Folders 

Goss  Universal  (2  presses),  2  Folders,  each 
press  3  units,  drive  and  1  color  deck 

Cutler-Hammer  Stacker 

Capco  72"  Rewinder 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455,  Lyndhurst,  N.J. 

(201)  43^3744 


STEREOTYPE 


WE  HAVE  FOR  SALE  2  SUPERMATIC  cast¬ 
ing  boxes,  Goss  roller  moulder,  Sta-Hi  mul¬ 
tiplex  router,  Sta-Hi  mat  formers  and  a 
quantity  of  Wood  Super  Flong  No  Pac 
mats,  7/16"-V2"  shrinkage.  Also  2  Model  M 
Ludkiws  and  3  Elrods.  Call  W.  G.  Bolter  at 
(204)  943-9331. 


VDT  SYSTEMS 


HENDRIX  6200  System  available  October 
15th.  Four  8K  terminals,  OCR,  reader  and 
punch.  Extended  address  system  with  32K 
storage.  Several  spares.  $35,000.  Contact 
Charles  Gray  or  Glen  Cornwall,  News- 
Miner,  Box  710,  Fairbanks,  Ala.  Ph;  (907) 
456-6661. 


EDITOR  &  PUBLISHER  for  September  24,  1977 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway.  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  MARK  II 
OR  MARK  III  COUNTER  STACKER. 
BOX  1796,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P 
HOPPER  LOADERS. 

BOX  1784,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY: 

MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


NEWSPAPER  NEEDS;  1  to  3  unit  News 
King  with/without  roll  stands  or  folder. 
Contact  John  McKay,  Suffolk  Life  News¬ 
papers,  (516)  28&3900. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  reMy  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PROFESSIONALISM  has  made  our  com¬ 
pany  Number  One  in  telephone  and  door- 
to-door  circulation  sales.  Our  management 
has  over  25  years  experience  in  helping  all 
size  newspapers  increase  circulation.  Our 
personalized  sales  efforts  build  good  will 
with  your  present  readers  in  addition  to 
adding  new  subscribers— AND  all  at  a  cost 
per  order  you  can  afford.  For  information 
and  references  on  how  we  can  help  your 
Circulation  Department,  write  or  call  col¬ 
lect; 

MILNE  CORPORATION 
4111  Andover  Rd.,  #114 
Bloomfield  Hills,  Mich.  48013 
Phone:  (313)  642-0600 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let’s  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 


WE  ARE  PROUD  of  our  track  record.  If  you 
are  seeking  an  active  boy  crew  or  tele¬ 
phone  program  with  an  exceptionally  high 
good  order  percentage,  write  or  call  col¬ 
lect:  D&B  Consumer  Sales  Inc.,  315  Mac- 
Dade  Blvd.,  Collingdale,  Pa.  19023;  (215) 
586-3954. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 
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INDUSTRY  SERVICES 
FREELANCE  SERVICES 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


NEED  A  MIDWEST  CORRESPONDENT? 
T one  Features  offers  a  f  reelance  news  ser¬ 
vice  tailored  to  trade  publications.  Bright 
news  features  with  art  a  specialty.  Excel¬ 
lent  references.  Write  Tone  Features, 
11316  Fort  Dearborn  Station,  Chicago,  III. 
60611. 


RESUME  SERVICES 


ARE  YOU  LOOKING  fora  reporting  jobona 
newspaper?  A  well-written  resume  is  your 
first  step.  Send  $3.50  (check  or  money 
order)  for  detailed  instructions  on  how  to 
write  your  resume  based  on  a  recent  study 
of  the  hiring  practices  of  news  executives. 
DeGeorge  Enterprises,  Building  A-5,  Casa 
Grande  Dr.,  Liverpool,  N.Y.  13088. 


Help 


Wanted... 


ACADEMIC 


VISITING  ASSISTANT  PROFESSOR  to 
teach  journalism;  possibly  renewable  for 
second  and  third  year.  MA  required,  pref¬ 
erably  in  journalism;  experience  and/or 
graduate-level  course  work  in  journalism 
required.  Application  deadline  November 
8,  1977.  An  Affirmative  Action,  Equal  Op¬ 
portunity  Employer.  Robert  C.  Johnson, 
Chairman,  Dept,  of  English,  Miami  Univer¬ 
sity,  Oxford,  Ohio  45056. 


APPLICATIONS  SOUGHT  for  individual  to 
serve  as  instructor  of  mass  communica- 
tionscourses,  including  basic  newswriting, 
copy  editing  and  feature  writing.  Masters 
Degree  or  above  plus  professional  experi¬ 
ence.  Salary;  Open  and  competitive. 
Please  send  letter  with  resume  to: 

Richard  E.  Moore 
Mass  Communications  Program 
Room  203  Dudley  Building 
North  Carolina  A&T  State  University 
Greensboro,  N.C.  27411 
Application  deadline:  October  15,  1977 
A&T  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  5-day  daily  in 
fast-growing  market.  Must  know  financial, 
advertising,  production  side;  be  able  to  re¬ 
late  to  community.  Great  opportunity! 
Send  complete  resume  to  R.  J.  Rossi,  Park 
Newspapers  Inc.,  P.  0.  Box  550,  Ithaca, 
N.Y.  14850. 


CONTROLLER— San  Francisco  Bay  Area 
consumer  publishing  company  seeking 
shirt  sleeve  controller.  Public  accounting 
experience  helpful.  Must  have  3-5  years 
publishing  company  experience.  Respon¬ 
sible  for  overall  accounting  activities,  fi¬ 
nance  and  automated  reporting  systems. 
Send  resume  with  salary  history  to  Box 
1707,  Editor  &  Publisher. 


GENERAL  MANAGER:  Web  offset  custom 
printing  company  has  immediate  opening 
for  a  general  mana^r  capable  of  taking 
complete  responsibility  of  $3  million  web 
offset  plant  in  Zone  5.  Has  good  produc¬ 
tion  (earn  and  fledgling  sales  organization. 
Need  top  person  for  top  spot.  $30,000 
plus  bonus,  automobile,  moving  expenses. 
All  replies  confidential.  Box  1690,  Editor  & 
Publisher. 


BROADCASTING 


RADIO-TV  JOBS — Stations  hiring  nation¬ 
wide!  Free  details:  “Job  Leads,"  1680-CM 
Vine  St.,  Hollywood,  Calif.  9(X)28. 


CIRCULATION 


CIRCULATION  MANAGER  needed  for 
morning  and  evening  daily  newspaper, 
Zone  3.  Looking  for  aggressive  assistant 
manager  or  district  manager  who  is  ready 
to  move  up.  Send  complete  resume  includ¬ 
ing  salary  requirements  to  Box  1753, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  progressive  10,500  daily  paid 
newspaper  in  Southern  Michigan  with  a 
weekly  TMC  program.  Excellent  market 
area.  Emphasis  to  be  placed  on  growth  as 
well  as  youth  and  adult  carrier  manage¬ 
ment.  This  is  no  desk  job.  Excellent  oppor¬ 
tunity  for  advancement  if  enthusiastic  and 
goal-oriented.  Company  vehicle,  pension 
plan  and  excellent  insurance.  Send  com¬ 
plete  resume  including  salary  history  to 
Box  1583,  Editor  &  Publisher. 


CIRCULATION 
SALES  MANAGER 

We're  looking  for  aggressive/success- 
minded  person  with  strong  sales  back¬ 
ground  .  .  .  capable  of  supervising  .  .  . 
results  producer  through  planning,  goal 
setting  and  motivation.  Our  new  sales  anti 
promotion  manager  must  know  the  value 
of  promotion  and  must  be  innovative. 
Above  all  else  is  a  result  producer  and 
rowth  minded.  Marketing  knowledge 
elpful.  Compensation,  benefits,  growth 
opportunity  are  generous.  We're  anxious  to 
hear  what  you  can  do  to  provide  continued 
growth  for  this  newspaper.  Zone  2.  Send 
resume  to  Box  1772,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  40M  daily 
and  Sunday  in  heart  of  Zone  3.  We're  look¬ 
ing  for  an  aggressive,  sales-oriented  metro 
assistant  manager  or  manager  on  smaller 
daily  who  can  continue  momentum  of  al¬ 
ready  growing,  well  run  operation.  Excel¬ 
lent  salary  ($20,(X)0-i-),  fringes  and  bonus 
arrangement.  Send  resume  including  re¬ 
ferences  and  salary  history  to  Box  1780, 
Editor  &  Publisher. 


ACCOUNT  MANAGER 
National  company  seeking  experienced 
account  manager  to  manage  western 
Pennsylvania.  Must  know  all  facets  of  boy 
crew  business.  Telephone  experience  a 
plus.  Unlimited  growth  potential.  Send  re¬ 
sume  and  monetary  requirements  to  Box 
1785,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  60,000,  AM-PM 
Sunday,  located  in  Southern  California. 
We  are  interested  in  those  who  can  meet 
the  challenge  of  a  competitive  metropoli¬ 
tan  area.  Must  know  little  merchant  and 
adult  motor  route  systems.  Excellent  com¬ 
pany  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  1677,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER- 
Experienced  Classified  salesperson  who 
wants  to  motivate  a  staff  of  3  outside  sales 
people  and  a  phoneroom  supervisor  with  a 
staff  of  1 1.  We  are  located  in  Zone  2  and 
are  part  of  a  large  newspaper  group.  The 
opportunities  are  unlimited  for  the  right 
individual.  Send  resume  to  Box  1688, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  prominent  af¬ 
ternoon  and  Sunday  metropolitan  news¬ 
paper  with  100,000  plus  circulation  in 
Zone  5.  Will  appeal  to  experienced  in¬ 
novator  who  thrives  on  increasing  linage  by 
motivating  good  sales  people  to  become 
better.  Salary  commensurate  with  experi¬ 
ence  plus  excellent  benefits.  Send  de¬ 
tailed  resume  with  salary  requirements  to 
Box  1717,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  needed  im¬ 
mediately,  Zone  3,  27,000  morning  and 
evening  daily.  Send  complete  resume,  in¬ 
cluding  salary  requirements,  at  once  to 
Pnx  1720,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  needed  for 
department  of  6  people,  22,000  circula¬ 
tion,  6-day  evening  paper.  Contact  Paul 
London,  General  Manager,  Register- Mail, 
Galesburg,  III.  61401.  (309)  343-7181. 


CREATIVE,  SALES-ORIENTED  Classified 
Manager  for  suburban  weekly  group  on 
Long  Island.  Must  be  able  to  direct  a  staff 
and  implement  a  telephone  solicitation 
program.  Linage  ads  only.  Salary  plus 
commission  plus  benefit  package.  This  is  a 
career  opportunity  with  an  aggressive  or¬ 
ganization.  Send  resume  and  salary  re¬ 
quirements  to  Box  1793,  Editor  & 
Publisher. _ _ 

E&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


ENTERPRISING  Classified  Ad  Manager  on 
growing  New  Mexico  daily.  Good  salary, 
commission,  fringe  benefits.  Send  resume 
to  Eliot  O'Brien,  Business  Manager,  Daily 
Times,  P.  0.  Box  450,  Farmington,  N.M. 
87401. 


PHONE  ROOM  SUPERVISOR— Responsi¬ 
ble  for  5-person  staff,  planning,  training 
and  tracking  all  telephone  selling  activity. 
Send  a  description  of  work  experience  ar>d 
salary  requirements  tO;  Jim  Fowler,  The 
Eagle,  P.  0.  Box  3000,  Bryan,  Texas 
77801. 


CLASSIFIED  MANAGER  for  major  Zone  2 
suburban  newspaper  in  competitive  mar¬ 
ket.  Well  organized  department  with  staff 
of  60.  Opportunity  for  experienced  profes¬ 
sional  with  leadership  ability  who  will  have 
full  authority.  Salary  negotiable,  bonus, 
pension  plan,  hospitalization  and  major 
medical  insurance.  Send  resume  to  Box 
1606,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


NORTHERN  CALIFORNIA  twice-weekly 
needs  take-charge  advertising  manager. 
Growing  community  45  miles  north  San 
Francisco.  Salary,  commissions  open.  Lyle 
Amlin,  The  Clarion,  Box  218,  Cotati,  Calif. 
94928. 


SALES  MANAGER 

The  Eagle,  a  16,500  daily  paper  in  Bryan- 
College  Station,  Texas,  needs  an  experi¬ 
enced  salesperson  to  take  over  sales  and 
marketing  of  its  unpaid  weekly  news  pro¬ 
duct,  The  Brazos  Valley  Shopper.  This  is 
an  excellent  transition  spot  for  a  crack 
salesperson  who  aspires  to  become  a 
newspaper  ad  director.  Write  Jim  Fowler 
at  The  Eagle,  Bryan,  Texas,  or  call  (713) 
822-3707. 


ARE  YOU  THE  NO.  2  or  3  person  in  a 
weekly  or  small  daily  advertising  depart¬ 
ment  that's  ready  for  more  responsibility 
and  money?  We  seek  this  individual  to 
supervise  both  classified  and  display  de¬ 
partments  at  a  good  base  salary,  commis¬ 
sion,  profit  sharing.  Blue  Cross.  If  you 
think  you  fit  this  picture,  write  in  confi¬ 
dence  to  Frederick  E.  Hennick,  Nauratuck 
Daily  News,  Naugatuck,  Conn.  06770. 


75,000  CIRCULATION  California  shopper 
seeks  a  bright,  energetic,  self-motivated 
sales  person  who  has  the  ability  and  desire 
to  move  up  to  sales  manager.  Send  resume 
and  salary  history.  All  replies  in  strict  con¬ 
fidence.  Box  16%,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Knight-Ridder  Newspapers  has  opening  in 
one  of  its  large  suburban  twice-weeklies  in 
greater  Miami.  Bright  future  for  experi¬ 
enced,  aggressive  pro  who  emphasizes 
sales  training,  planning,  creativity  and 
team  effort.  Personal  selling  a  must. 
Resume  to  Box  1747,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  need¬ 
ed  for  a  50,000  circulation  morning- 
evening-Sunday  newspaper  in  a  growing 
Texas  market.  The  person  we  are  looking 
for  must  have  a  proven  sales  record  with 
management  experience,  be  promotion- 
mind^  and  be  able  to  direct,  train  and 
motivate  a  staff  of  1 1  plus  art  and  ad  ser¬ 
vice  department.  Advancement  opportuni¬ 
ties  are  excellent  with  this  growing  news¬ 
paper  organization.  Send  confidential  re¬ 
sume  and  salary  to  Box  1727,  Editor  & 
Publisher. 


ADVERTISING 

MANAGER 

The  nation's  Pulitzer  Prize  winning  weekly 
newspaper  group  is  offering  an  excellent 
salary,  open  end  bonus  and  complete 
fringe  benefits  to  the  individual  with 
proven  ability  in  all  phases  of  retail  adver¬ 
tising  sales  and  sales  management.  You'll 
be  responsible  for  the  hiring,  training, 
motivation  and  management  or  our  start. 
We  are  seeking  a  self-starting  and  well- 
organized  individual  who  knows  how  to  di¬ 
rect  people.  Omaha  is  an  attractive,  en¬ 
vironmentally  sound  city  with  surprising 
cultural  advantages.  It  offers  a  high  quality 
lifestyle  with  a  low  cost  of  living  index. 
Write  in  confidence,  including  resume  and 
earnings  history  to;  Stanford  Lipsey,  Pub¬ 
lisher,  Sun  Newspapers  of  Omaha,  4875  F 
St.,  Omaha,  Neb.  68117,  or  call  (402) 
733-7300. 


AD  DIRECTOR 

Total  advertising  responsibility  for 
quality-oriented  Midwestern  daily.  Qual¬ 
ified  individuals  will  have  prior  advertising 
management  experience  and  exposure  to 
electronic  copy  processing  systems.  We 
offer  an  excellent  benefit  package.  Write 
Box  1751,  Editor  &  Publisher.  Include  sal¬ 
ary  requirements. 


SALESPERSON  for  small  suburban  weekly 
in  choice  Northwest  metropolitan  area. 
Challenging  opportunity  in  wide  but  com¬ 
petitive  market.  Depending  on  experience, 
salary  $10-15,0(X)  with  incentive  bonus. 
Promotion  potential,  excellent  fringes.  Box 
1665,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Weekly  news-’ 
paper-monthly  shopper  combination.  At¬ 
lanta  area.  Write  THIS  WEEK,  P.  0.  Box 
2468,  Peachtree  City,  Ga.  30269. 


ADVERTISING  DIRECTOR 
Excellent  salary,  plus  bonus,  all  fringes, 
for  individual  with  proven  ability  in  all 
phases  of  advertising,  including  training, 
motivation  and  management  of  5-person 
staff.  Must  be  well  organized,  self-starter, 
versed  in  promotions.  Located  in  heart  of 
fast  growing,  prosperous  Columbia  Basin. 
Send  complete  resume,  references,  to 
L.  L.  Hicks.  P.O.  Box  910,  Moses  Lake, 
Wash.  98837. 


AWARD-WINNING  Colorado  weekly  wants 
professional  for  potition  of  advertising  di¬ 
rector.  Ability  to  sell,  mindful  of  commun¬ 
ity  journalism,  shopper  experience  helpful. 
Salary  plus  commission.  Send  resume  to 
Shelby  Kesterson,  Sams  Communications 
Inc.,  P.  0.  Box  240,  Gunnison,  Colo. 
81230. 


SALES  MANAGER 

Large,  reputable  shopper  chain  in  Zone  2 
is  looking  for  a  sales  manager  with  an  im¬ 
pressive  track  record.  Must  have  planning 
and  motivational  skills.  Willworkwithchief 
operational  officer  in  providing  direction 
and  leadership  to  highly  professional  staff. 
Salary  open— pension  and  life  insurance 
benefits.  Send  complete  resume,  refer¬ 
ences  to  Box  1790,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Northern  California  weekly,  25M  circula¬ 
tion  needs  innovative  sales  manager  who 
can  handle  key  accounts  and  develop 
small  staff.  Must  be  experienced  with  a 
solid  track  record  in  a  competitive  market. 
Salary,  bonus  and  fringe  benefits.  Send 
resume  and  references  to:  Personnel 
Dept.,  Lesher  Newspapers,  2640  Shade- 
UttkIs  Dr.,  Walnut  Creek,  Calif.  94598. 


ADVERTISING 

MANAGER 

18,5(X)  circulation  daily  seeks  a  shirt¬ 
sleeve  retail  ad  manager.  Prefer  5-8  years 
advertising  experience.  We  are  seeking  a 
welForganized  self-starter  who  knows  how 
to  direct  people.  Salary  commensurate 
with  experience,  excellent  benefits  and 
good  opportunity  for  advancement.  Send 
resume,  work  samples  and  references  to 
Box  1766,  Editor  &  Publisher.  A  Zone  5 
newspaper. 


EDITORIAL 


REPORTER-EDITOR  for  prize-winning 
weekly  in  expanding  Zone  2  group.  Photo, 
layout  a  plus.  Experience  required.  Im¬ 
mediate  opening  Call  Jane  Richards,  (914) 
677-8241. 


EDITOR  for  prize-winning  Living  Depart¬ 
ment  staff  on  60,000  PM  daily  in  Zone  2. 
Must  have  flair  for  layout  and  outstanding 
editing  ability.  Box  1792,  Editor  & 
Publisher. 


CITY  EDITOR 

No.  2  job  for  Ohio  7-day  25,CX)0  PM  needs 
aggressive,  imaginative  person  who  is  full 
ofstory  ideas  for  sports,  news  and  society 
and  can  get  staff  enthused  about  writing 
them.  We're  heavy  on  local  coverage,  but 
always  looking  for  more.  The  right  person 
hasexperience  and  can  get  the  most  out  of 
a  15-member  staff.  The  future  is  great,  if 
the  individual  docs  what  we  think  can  be 
done  with  this  position.  Box  1776,  Editor  & 
Publisher. 
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EDITOR  &  PUBLISHER  for  September  24,  1977 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


PUBLISHER  of  a  New  York  based  weekly 
covering  news  from  India  would  like  to  con¬ 
tact  journalism  students,  journalists  and 
writers  from  India.  Box  1795,  Editor  & 
Publisher. 


6-DAY  PM  in  Zone  4  has  openings  for  sharp 
reporters  with  clean  copy.  Sports  slot  also 
becomingavailable.  Serious  inquiries  only. 
An  Equal  Opportunity  Employer.  Box 
1740,  Editor  &  Publisher. 


RECENT  JOURNALISM  GRAD.  ENTRY 
LEVEL  POSITION.  NEW  YORK  FINANCIAL 
WEEKLY.  BOX  1674,  EDITOR  & 
PUBLISHER. 


EXPERIENCED  reporter/copy  editor  to  join 
staff  of  3  handling  consumer  and  business 
news  on  northeastern  metro  PM.  Box 
1679,  Editor  &  Publisher. 


NEWS 


BUREAU 


MANAGER 


is  needed  at  PR  Office  of  prestigious  lib¬ 
eral  arts  college.  You  will  assist  PR  Direc¬ 
tor  in  developing  media  contacts  as  well  as 
directing  daily  functions  of  news  bureau 
with  student  assistants.  We  seek  a  prolific 
writer  with  flair,  imagination  and  sensitiv¬ 
ity  to  higher  education  issues.  Newspaper 
and  photo  experience  desired.  Salary 
range  $9-ll,0<X).  Application  deadline: 
October  4.  Send  samples  of  your  writing 
and  photos  to  Sam  Barone.  Public  Rela¬ 
tions  Office,  Kenyon  College,  Gambler, 
Ohio  43022.  An  Equal  Opportunity  Em¬ 
ployer. 


CITY  EDITOR  for  growing  30,000  Southern 
California  daily  emphasizing  local  cover¬ 
age.  Proven  ability,  top  references  re¬ 
quired.  Resume  to  Box  1685,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


EDITOR  FOR 
NEW  ENGLAND  DAILY 


A  progressive  daily  in  the  25,000  to  40,000 
range  is  searching  for  a  creative  and  sea¬ 
soned  person  to  nil  the  position  of  editor. 
This  is  a  front  line  challenge  and  involves 
full  responsibility  for  our  day  to  day  news 
operation.  Good  salary,  attractive  benefits, 
fine  area  to  live.  In  your  letter  please  tel  I  us 
your  philosophy  or  managing  a  news  de¬ 
partment.  Box  1725,  Editor  &  Publisher. 


40,000+  SOUTHEASTERN  DAILY  seeks 
experienced  reporter  for  key  city  hall  beat. 
Should  have  proven  record  of  finding  the 
hard-to-find  facts  and  turning  them  into 
readable  copy.  Send  resume,  non-return¬ 
able  clips  and  salary  requirements  to  Box 
1695,  Editor  &  Publisher. 


NEWS  EDITOR/REPORTER  for  large  bi¬ 
weekly  in  vacation  area.  Photo  and  layout 
experience  helpful.  Publisher,  Branson 
Beacon.  Box  710,  Branson,  Mo.  65616. 
Ph;  (417)  334-3161. 


REPORTER— We're  looking  for  a  general 
assignment  reporter,  one  who  has  a  par¬ 
ticular  interest  in  local  government  and 
police  news.  The  person  should  have  at 
least  1  year  experience  on  a  daily  paper,  be 
able  to  handle  a  variety  of  writing  opportu¬ 
nities  and  be  more  interested  in  news  than 
features.  We're  a  Zone  5  AM  that  has  won 
several  community  service  awards  by  dig¬ 
ging  into  local  issues.  Send  resume  and 
salary  requirements  to  Box  1699,  Editor  & 
Publisher. 


FEATURE  WRITER 


COPY  EDITOR  for  Midwest  morning  news¬ 
paper.  Journalism  graduate  with  a 
minimum  of  3  years  experience  in  editing 
and  headwriting.  Knowledge  of  VDT  opera¬ 
tion  preferred.  Excellent  salary  and 
employee  benefits.  Send  resume  and  sal¬ 
ary  req^uirements  to  Personnel  Dept.,  St. 
Louis  (jlobe-Democrat,  12th  Blvd.  at  Con¬ 
vention  Plaza,  St.  Louis,  Mo.  63101. 


ASSISTANT  EDITOR:  National  hunting 
magazine.  Knowledge  of  hunting  required. 
English  or  Journalism  Degree  desirable. 
Must  locate  in  Washington,  D.C.  area. 
Send  resume  and  letter  stating  why  you 
want  to  work  for  hunting  magazine  and 
salary  requirements  to  Box  1705,  Editor  & 
Publisher. 


COPY  EDITOR/REWRITE  PERSON  for 
growing  bi-weekly  located  1  hour  from  New 
York  City.  We  seek  person  with  newspaper 
experience  or  J-Degree  to  help  us  bring 
new  look  to  community  journalism.  Send 
1714,  Editor*  Pub 


resume  to  Box 


:  Publisher. 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  lO  SELLING  PAPERS, 
WE  KNOW  OUR  BUSINESS! 


MANAGING  EDITOR  for  No.  1  Texas 
weekly.  Advertising  sales,  business  man¬ 
agement  50%  of  job.  Write  plain  talk  and 
do  all  layout.  $600  per  month.  Some  pho¬ 
tography.  Send  best  3  clips  to  Real  County 
News,  Box  729,  Leakey,  Texas  78873.  Job 
starts  October  1. 


NEWS  EDITOR  needed  on  8500 circulation 
prize-winning  daily  deep  in  cotton  country. 
Good  duck  hunting  and  fishing.  VDTs. 
High  standards.  Call  or  write  John  Emm¬ 
erich,  Greenwood  (Miss.)  Commonwealth, 
(601)  453-5312. 


MANAGING  EDITOR  for  6-day  afternoon 
daily  in  Zone  7.  Staff  of  6.  Excellent  fringe 
benefits.  Salary  open.  Box  1728,  Editor  & 
Publisher. 


NEW  HUDSON  VALLEY  conservation-ori¬ 
ented  weekly,  exclusive  to  high  growth 
area,  needs  general  all-around  people 
familiar  with  ^itorial,  production  and  ad 
sales.  VDT,  Xenon  copy  camera,  24  to  32 
pages.  Immediate.  (914)  226-4711. 


WIRE  DESK  EDITOR— Need  experienced 
news  or  wire  desk  editor  to  handle  inside 
and  Page  1  layout  on  morning  daily  of 
1(X),000+  in  Zone  3.  VDT  editing,  2  major 
wire  services.  Must  have  demonstrated 
news  judgment  and  layout  ability.  To  work 
under  direction  of  news  editor  in  4-person 
desk  operation.  Need  now.  Excellent  op¬ 
portunity  for  right  person.  Box  1620, 
Editor  &  Publisher. 


REPORTERS:  A  lively,  medium-sized 
paper  seeks  2  reporters  who  like  the  ro¬ 
mance  of  the  business  and  want  to  get 
experience  with  pros.  Send  resume  and  a 
few  clips  to  Box  1661,  Editor*  Publisher 


COPY  EDITOR 
We  are  looking  for  an  experienced  copy 
editor  who  can  fill  in  as  slot  person  and 
who  has  the  ability  to  be  a  news  editor. 
Must  be  able  towrrte  sharp  headlines  and 
have  some  layout  ability.  Send  resume  (no 
phone  calls)  to  Robert  F.  Sullivan,  Manag¬ 
ing  Editor,  Cleveland  Press,  901  Lakeside 
Ave.,  Cleveland,  Ohio  44114. 


EDITOR/REPORTER — Experienced  in  all 
facets  of  reporting,  editingand  makeup  for 
weekly  typeset  newsletter  and  interpretive 
news  service  with  statewide  circulation 
covering  major  Midwest  (Zone  5)  state 
government  and  legislature.  Send  resume, 
letter,  samples  and  salary  requirements  to 
Box  1667,  Editor  *  Publisher. 


CITY  EDITOR — Zone  7  Capital  city  news¬ 
paper,  circulation  11,500,  needs  solid  city 
editor  to  supervise  reported  staff  and  lay 
out  city  pages.  Salary  range  $12,200  to 
$15,300  depending  on  experience.  An 
Equal  Opportunity  Employer.  Women  and 
members  of  minority  groups  are  en- 
couaged  to  apply.  Box  1639,  Editor  * 
Publisher. 


SENIOR  EDITORIAL 
POSITION 


Experienced  writer  needed  to  fill  key  spot 
on  leading  weekly  business  publication 
headquartered  in  Mid  West.  Quality  writing 
essential  as  well  as  solid  reporting 
background.  This  job  has  all  kinds  of  po¬ 
tential  for  the  right  person.  Salary  open. 
Send  resume  to  Box  1645,  Editor  * 
Publisher. 


FEATURES  EDITOR 
A  features  editor,  with  degree  and  experi¬ 
ence  in  both  writing  and  layout,  to  create  a 
new  features  department  under  guidelines 
from  major  firm  research  study.  West 
Texas  combination  of  47,000.  Box  1652, 
Editor  *  Publisher. 


LIVING  SECTION 


DESK  EDITOR 


We're  recruiting  an  exceptionally  talented 
desk  editor  for  our  Living  Section.  To  qual¬ 
ify,  you'll  have  to  be  able  to: 

•  Motivate  and  manage  a  hard<harg- 
Ing  staff  that  striving  for  excellence 

•  Produce  eye-catching  layouts,  word 
edit  superbly  and  write  heads  that 
attract  readers 

•  Know  how  to  make  our  Living  Sec¬ 
tion  the  most  compelling  one  in  the 
paper. 

For  starters,  tell  us  about  yourself — your 
goals,  your  pluses  and  minuses,  your 
philosophy  of  newspapering — and  why 
you're  the  right  person  for  this  job.  Include 
a  small  selection  of  clips  and  tearsheets 
and  the  names  and  telephone  numbers  of 
3  professional  references.  Write  Box  1760, 
Editor  *  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  twice-weekly  newspaper. 
Quality  paper;  good  working  conditions. 
Will  consider  recent  J-School  graduate. 
Send  complete  information,  including 
starting  salary  expected.  Box  1765,  Editor 
*  Publisher. 


SPORTS— Two  full-time  openings  on 
20,000  circulation  7-day-a-week  PM  daily 
in  Big  8  college  town.  We  have  an  opening 
for  a  writer  to  cover  college  and  high 
school  sports.  We  also  have  an  opening  for 
a  person  to  copy  ed  it  on  VDT,  do  layout  a  nd 
some  writing.  Send  resume,  samples  and 
salary  requirements  to  Stephen  R.'Reller, 
Sports  Editor,  Columbia  Daily  Tribune, 
P.  0.  Box  798,  Columbia,  Mo.  65201. 


DON'T  APPLY 

.  .  .  unless  you  want  an  opportunity  for 
advancement  up  to  publisher  and  financial 
remuneration  including  stock  opportuni¬ 
ties.  If  you  want  these,  we  might  want  you. 
We  need  a  news  editor  that  is  willing  to 
work,  can  supervise  people  and  won't  mind 
learning  to  become  the  general  manager  at 
the  same  time.  Job  location  will  be  on  a 
central  Ohio  daily.  We  offer  an  opportunity 
and  not  just  a  raise.  Send  resume  to  SNI, 
P.  0.  Box  27,  Fort  Payne,  Ala.  35967. 


We  need  a  feature  writer  with  a  flair  for 
the  unconventional,  turning  the  common¬ 
place  into  something  special  and  placing 
everyday  events  into  perspective.  We're  a 
33,000  daily  and  Sunday  covering  a  6- 
county  region  in  southern  Illinois.  The 
best  candidates  will  have  2-3  years  daily 
journalism  experience.  In  return  we  offer  a 
steady  salary  progression,  excellent  fringe 
benefits  and  growth  potential  with  a  re¬ 
spected  group.  Send  clips  and  resume  to 
Box  1797,  Editor  *  Publisher. 


EDITOR 


Midwest  newspaper  has  opening  for  editor. 
Will  be  In  charge  of  all  editorial  functions  with 
a  staff  of  38  people.  Report  to  publisher. 


Requires  experience  in  some  management  position  in  an  editorial 
department.  Prefer  an  editor  or  a  managing  editor  of  a  medium¬ 
sized  newspaper  or  editor  of  smaller  newspaper,  but  other  edito¬ 
rial  management  experience  may  be  appropriate. 

We  are  a  highly  successful  newspaper  property  offering  excellent 
opportunity  to  the  qualified  person,  including  outstanding  fringe 
benefits,  starting  salary  of  $20-27,500  based  on  qualifications, 
relocation  expenses  and  bonus.  Our  newspaper  has  real  interest 
in  equal  opportunity  and  encourages  all  qualified  candidates  to 
submit  a  resume. 


Box  1770,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  September  24,  1977 


OPPORTUNITY  for  ambitious,  aggressive 
sports  editor  on  45,0(X)  daily  to  direct  staff 
of  4.  Supervisory  experience/ability  a 
must.  Send  resume  and  clips  to  Phil  Bat¬ 
son,  The  Anderson  Independent,  Box 
2507,  Anderson,  S.C.  29621. 


SOUTHWEST  DAILY  seeks  person  with 
some  desk,  reporting  experience  for  man¬ 
agement  role  in  daily-SurxJay  news  opera¬ 
tion.  Contact:  Editor,  Sun-News,  Box 
1749,  Las  Cruces,  N.M.  88001. 


BUSINESS  '  /RITER 
East  Coast  Newspaper 
The  accent  here  is  on  writer.  Opening  on 
no-nonsense  business  staff  of  6  requires 
an  experienced  reporter  versed  in  corpo¬ 
rate  finance  and  other  mysteries  of  the 
business  world.  Box  1788,  Editor  * 
Publisher. 


MANAGING  EDITOR  to  direct  8-member 
staff  on  strong  5-day  California  daily.  Ideal 
candidate  is  a  hard-nosed  desk  person 
with  reporting  background  and  some 
newsroom  management  experience.  Good 
pay,  profit  sharing,  pension,  medical.  Box 
1767,  Editor*  Publisher. 


HAWAII — Editor  needed  for  85,(X)0  subur¬ 
ban  weekly  on  beautiful  islarid  of  Oahu. 
Must  be  prolific  writer,  good  desk  person 
and  capable  of  directing  others.  Excellent 
opportunity  with  growing  company.  Salary 
commensurate  with  experience.  Send  re¬ 
sume,  work  samples  arxf  references  to  Ken 
Berry,  Sun  Press,  46-016  Alaloa  St., 
Kaneohe,  Hawaii  96744. 


EAGER  COPY  EDITOR,  thorough  and 
clever  with  headlines,  for  sports  desk.  Ad¬ 
vancement  opportunity.  Prefer  2-3  years 
experience.  Send  resume  and  samples 
(headlines,  writing,  editing,  layout)  to  Paul 
Anger,  Executive  Sports  Editor,  Miami 
Herald,  1  Herald  Plaza,  Miami,  Fla.  33101. 


MANAGING  EDITOR 

Our  current  managing  editor  is  moving  to 
parent  metro  newspaper.  Now  we're  seek¬ 
ing  a  managing  editor  to  continue  the  per- 
suit  of  excellence  we  have  established  at 
our  16,000  Pacific  Northwest  daily.  Tech¬ 
nical  skills  are  necessary,  but  more  impor¬ 
tant  is  the  ability  to  lead  a  fine  staff.  You 
must  be  strong  on  planning,  organization 
and  personnel  skills,  along  with  demon¬ 
strated  ability  in  developing  local  news 
coverage.  As  the  top  news  executive  you 
report  to  the  publisher.  Salary  and  ben¬ 
efits  are  equal  to  your  ability.  Send  re¬ 
sume,  including  references,  to  F.  A. 
Blethen,  Walla  VValla  Union-Bulletin,  P.  0. 
Box  1358,  Walla  Walla,  Wash.  99362. 
Equal  Opportunity  Employer. 


MANAGING  EDITOR  for  small  daily  news¬ 
paper  in  Zone  1.  Good  opportunity  with 
small  growing  newspaper.  Send  resume  to 
Box  1782,  Editor  *  Publisher. 


WE  WANT  AN  ASSISTANT  news  editor  for 
a  150,000  PM  daily,  220,000  Sunday 
paper.  VDT  experience  desired  but  not  re¬ 
quired.  Want  proven  pro  who  can  design 
pages,  use  photos  and  graphics  well, 
exhibit  mature  news  judgment.  Successful 
candidate  will  lay  out  inside  pages  daily, 
fill  In  for  news  editor  on  regular  basis  and 
participate  fully  in  putting  out  a  top  metro 
daily.  Send  full  resume,  clips,  page  sam¬ 
ples  and  references  to  Carl  Beyer,  News 
Editor,  Dayton  Daily  News,  Da^on,  Ohio 
45401. 


NEWS.  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2y2  years  old,  has  a  paid  circulation  of 
17,000  and  a  complete  production  plant. 
It  covers  politics,  education,  sports,  relig¬ 
ion,  the  law,  business  and  the  arts  from  a 
Christian  viewpoint.  We  need  men  and 
women  of  a  strong  and  reasoned  faith  who 
are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  prc^uc- 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  (Jeputy  Minister,  Company  of 
the  Cross,  11224  142  St.,  Edmonton,  (Can¬ 
ada  T5M-1T9,  or  call  (403)  452-8442. 
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HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


Positions 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer’s 
Newsletter,"  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


MARKETING 


PROMOTION/ 

MARKETING 

We  are  seeking  an  energetic,  promotion- 
minded  individual  with  a  solid  background 
in  marketing  and  an  understanding  of 
sales  to  head  a  5-person  Circulation  Mar¬ 
keting  Department. 

Responsibilities  will  include  development 
of  new  sales  strategies,  sales  training, 
sales  contests,  a  part-time  telephone  sol¬ 
icitation  operation  and  related  programs 
for  2  daily  newspapers. 

The  person  we  want  should  have  fresh 
ideas,  excellent  people  skills  and  a  desire 
to  make  things  better.  If  you're  this  person 
and  want  to  join  one  of  the  South's  most 
progressive  group-owned  AM/PM  opera¬ 
tions,  send  a  letter  and  resume  in  strict 
confidence  tO: 

Dan  Shaver 
Personnel  Director 
The  Knight  Publishing  Co. 

600  S.  Tryon 
Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer 


NEWSPAPER  IN  EDUCATION 


NEWSPAPER 
IN  EDUCATION 
FIELD  ADVISOR 

American  Newspaper  Publishers  Associa¬ 
tion  Foundation,  in  coriiunction  with  the 
Newspaper  Readership  Project,  is  seeking 
a  person  for  a  3-year  assignment  as  a 
Newspaper  In  Education  field  advisor  to 
rovide  on-site  support  for  Newspaper  In 
ducation  programs  nationwide.  This  per¬ 
son  will  advise  newspapers  on  starting,  ex¬ 
panding  and  improving  NIE  program^  lead 
teacher  workshops,  and  promote  the  NIE 
programs  to  individuals  and  groups  in  the 
newspaper  and  education  professions. 
Applicants  should  be  comfortable  with 
frequent  travel,  have  NIE  experience,  and 
possess  highly  developed  communica¬ 
tions — oral  and  written — skills.  All  initial 
applications  MUST  be  in  writing.  ANPA 
Foundation,  P.  0.  Box  17407,  Dulles  In¬ 
ternational  Airport,  Washington,  D.C. 
20041. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  needed  by  dynamic, 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to 
copyread  and  write  features  as  well  as  to 
take  photos,  run  darkroom.  Position  open 
to  creative  individual.  Send  resume  and 
clips  to  Box  1775,  Editor  &  Publisher. 


PHOTO  RESEARCH 


PHOTO  AGENCY  needs  experienced  re¬ 
searcher.  Wide  knowledge  of  market. 
Know  how  to  organize  stock.  Good  editing. 
Salary  plus  commission.  Box  1706,  Editor 
&  Publisher. 

IT'S  A 

CLASSIFIED  SECRET] 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad,  but  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don't  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 

IMPORTANT;  We  can't  return  your  reply 
because  that  would  be  the  same  as  telling. 
So  don't  send  indespensable  material. 
Also  attach  a  note  each  time  you  want  a 
box  holder  checked.  If  you  don't  want  your 
reply  to  be  sent  to  any  property  held  by  a 
group,  it's  best  to  list  the  properties. 


OFFSET  PRESSMEN/PRESSWOMEN.  Full 
and  part-time  web  offset  press  personnel, 
journeymen  (M/F)  or  advanced  appren¬ 
tices,  needed  by  busy  newspaper  and 
commercial  plant.  Moonlighters  will  be 
welcomed.  Experience  with  Harris  Cottrell 
press  and/or  inline  3-knife  trimmer  help¬ 
ful.  Open  shop  with  attractive  benefit 
package.  Send  qualifications,  work  his¬ 
tory,  hours  and  days  available  to  J.  L.  Bo¬ 
land,  P.  0.  Box  679,  Freehold,  N.J.  07728. 


COMBINATION  JOB 

Immediate  opening  for  person  with  dark¬ 
room  training  on  offset  newspaper,  also 
willing  to  assist  on  Goss  Community  Web 
Press.  Can  train  on  press  duties.Excellent 
opening  on  small  daily  paper.  Write  or  call 
Editor.  Daily  Journal -Register,  Medina, 
N.Y.  14103.  Ph:  (716)  798-1400. 


OFFSET  FOREMAN— Progressive  north 
Jersey  plant  has  opening  for  working  fore¬ 
man,  Urbanite  experience  desired,  (^od 
benefits  and  pay.  (201)  969-3(X)0,  ext.  24, 
Dan  Stark. 


NORTH  CAROLINA  WEEKLY  needs  expe¬ 
rienced  web  offset  pressman  for  new  6 
unit  Goss  S/C  press.  Need  some  camera 
and  platemaking  experience.  Salary  open. 
Send  resume  and  salary  requirements  to 
Box  1762,  Editor  &  Publisher. 


OFFSET  PRESSMAN— Minimum  4  years 
single  or  double  width  press  experience  for 
work  on  7-unit  Goss  Cosmo.  Open  shop, 
night  work,  with  excellent  pay  scale  arid 
unusually  good  fringe  benefits.  Write  or 
call  Ron  Blair,  Jackson  Citizen  Patriot,  214 
S.  Jackson,  Jackson,  Mich.  49201,  (517) 
787-2300. 


PRODUCTION 


PLANT  MANAGER— New  Jersey  web  offset 
newsprint  plant  with  large  volume  in  circu¬ 
lars  and  newspapers.  Goss  Urbanite  and 
Suburban  presses.  Experience  on  press 
and  in  management  required.  Right  person 
will  be  rewarded  with  excellent  salary  and 
benefits.  Send  resume  to  Box  1778,  Editor 
&  Publisher. 


COMPOSING  ROOM  FOREMAN  for  large 
offset  weekly  newspapers.  Experienced 
with  Compugraphic  equipment,  typeset¬ 
ting  and  pasteup.  Houston,  Texas  area. 
Benson  Printing  Co.,  P.  0.  Box  280,  Chan- 
nelview,  Texas  77530. 


PRODUCTION 

DIRECTOR 

Immediate  Opening 
Major  newspaper  is  seeking  a  "shirt 
sleeve"  production  director  to  manage 
transition  from  hot  type  to  our  new  Dymo 
7A20  cold  type  systems  as  well  as  produc¬ 
tion,  engraving  and  art  and  retouching  de¬ 
partments. 

This  position  is  new  and  offers  a  lucrative 
salary. 

Send  resume  in  confidence  to  Box  1737, 
Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN— We  are 
seeking  an  innovative,  enlightened  person 
to  supervise  a  computer-photo  comp  de¬ 
partment  in  Zone  4.  Must  have  working 
knowledge  of  computers,  typesetting, 
OCRs  and  terminals.  Box  1632,  Editor  & 
Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
We  need  an  experienced  individual  to  as¬ 
sist  our  production  manager  in  all  phases 
of  newspaper  production  Tor  a  6-day  daily. 
Computer  and  commercial  experience  re¬ 
quire.  We  are  moving  into  a  new  plant 
next  May,  and  converting  to  offset.  Send 
resume  and  salary  requirements  tO:  John 
McGovern,  Personnel  Manager,  c/o  EVE¬ 
NING  OUTLOOK,  Box  590,  Santa  Monica, 
Calif.  90406. 


COLDTYPE  SUPERVISOR 
San  Francisco  Bay  Area  consumer  publish¬ 
ing  company  has  opening  for  Coldtype 
Supervisor.  Must  have  thorough  knowl¬ 
edge  of  copy  flow,  pasteup,  camera, 
typesetting  and  markup.  Ability  to  train 
arid  motivate  staff  essential.  Send  resume, 
including  salary  history,  to  Box  1710, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


PRODUCTION  FOREMAN— Small  offset 
daily  in  beautiful  Pennsylvania  community 
has  an  opening  for  an  individual  to  head  its 
production  departments.  This  is  a  working 
position  and  involves  all  facets  from 
news/classified  input  tothe  mail  room  con¬ 
veyor.  You  must  be  knowledgeable  in  all 
areas  and  capable  of  directing  a  staff  of 
10.  Tell  us  why  we  should  employ  you  by 
replying  to  Box  1743,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


STAFF  ASSOCIATE 
IN  PUBLIC  INFORMATION 

Versatile  writer  needed  to  handle  general 
news  and  feature  writing,  contribute  to 
tabloid  news  magazine,  write  public  rela¬ 
tions  material  and  be  responsible  for  athle¬ 
tic  publicity.  Person  selected  will  join  the 
staff  of  a  private  liberal  arts  college  related 
to  the  Lutheran  Church  in  America.  Expe¬ 
rience  in  a  college  information  office  help¬ 
ful  but  not  mandatory.  Photography  skills 
will  be  very  helpful.  Bachelors  Degree  re¬ 
quired.  Salary  negotiable  depending  upon 
qualifications.  Applications  will  be  re¬ 
ceived  until  October  19,  1977.  Send  re¬ 
plies  to  Charles  Graham,  Director  of  Per¬ 
sonnel,  Whittenberg  University,  Spring- 
field,  Ohio  45501.  An  Affirmative  Action/ 
Equal  Opportunity  Employer. 


PUBLIC  RELATIONS 


RELATIONS/EDITOR 

Connecticut  industrial  firm 
seeks  a  person  with  demon¬ 
strated  writing  ability  to  write 
and  edit  monthly  company 
newspaper  and  perform 
other  public  relations  func¬ 
tions.  Individual  must  have 
newspajser  reporting  back¬ 
ground.  PR  experience  help¬ 
ful.  Salary;  $12,000  to 
$14,000  to  start.  Pleas6  send 
resume  and  writing  samples 
to:  ^ 

Box  1777,  Editor  &  Publisher^ 


RESEARCH 


MEDIA  RESEARCHER 
Growing  media  division  of  major  North 
American  research  organization  also 
operating  consumer,  political  and  social 
research  divisions  from  Detroit  and  To¬ 
ronto  headquarters  seeks  person  to  fill 
managerial  position.  Responsible  for  crea¬ 
tive  design,  efficient  execution,  insightful 
analysis  of  audience,  shopping,  lifestyle 
studies  for  newspapers,  magazines,and 
broadcasters  across  the  U.S.  and  Canada. 
REQUIRED:  Survey,  statistics,  computer 
experience,  MA  Degree,  superior  writing 
ability.  DESIRABLE:  PhD,  newspaper  and 
consumer  research  background. 

Client  contact,  some  travel.  Salary  com¬ 
mensurate  with  experience.  Excellent 
fringe  benefits. 

Send  resume  in  confidence  to: 

Dolores  Allor,  Personnel  Manager 
MARKET  OPINION  RESEARCH 
28  West  Adams 
Detroit,  Michigan  48226 


SALES  REPS 


NEWSPAPER 

EQUIPMENT  AND  SUPPLY 
SALES  REP 

To  travel  extensively  in  Latin  America. 
Must  befluent  in  Spanishand  Englishand 
should  have  solid  background  both  in 
newspaper/graphic  arts  and  selling.  Miami 
based  experting/consultingfirm.  Send  full 
resume  to  R.  Urquidi,  P.  0.  Box  014041, 
Miami,  Fla.  33101. 


Wanted  .  .  . 


ADMINISTRATIVE 


AGGRESSIVE  MANAGER,  proven  record  in 
competitive  market.  Experienced  in  all 
phases  of  shopper,  weekly  and  printing 
field,  heavy  sales.  Seek  position  as  General 
Manager  or  Advertising  Director.  Box 
1618,  Editor  &  Publisher. 


PROFIT-MINDED  award-winner  available 
now.  Experienced  in  all  phases  of  newspa¬ 
per  from  sales  to  publisher.  Smal  I,  medium 
city  dailies.  Suburban,  free  distribution 
and  shopper.  Box  1749,  Editor  & 
Publisher. 


BUSINESS  MANAGER  with  proven  track 
record.  Prime  talent:  organizing  all 
departments— developing  systems  for 
maximum  efficiency  at  least  cost,  strong  in 
revenue  producing  ad  campaigns,  promo¬ 
tions,  for  highest  rate  of  return.  Family 
man  with  excellent  references.  Will  con¬ 
sider  part  ownership  in  smalldaily,  weekly. 
Box  1745,  Editor  &  Publisher. 


ASSISTANT  TO  PUBLISHER:  Experienced 
in  sales,  promotion,  news,  operations, 
production,  overall  small  weekly  newspa¬ 
per  management.  Degreed,  29,  8  years 
media  experience.  Bought  loser  weekly, 
more  than  tripled  gross  in  3  years,  sold  for 
5  times  purchase  price.  Want  to  work  with 
experienced  publisher  to  learn  more.  Can 
make  decisions  and  take  responsibility, 
^x  1729,  Editor  &  Publisher. 


GENERAL  MANAGER  OR  ADVERTISING 
DIRECTOR,  retail  and  classified  mana^- 
ment  experience.  Profit-minded,  creative 
and  aggressive  goal  achiever.  Daily  and 
weekly  background.  Willing  to  relocate 
with  honest  offer.  Box  1761,  Editor  & 
Publisher. 


CARTOONISTS 


SENIOR  ARTIST  would  like  to  finish  career 
in  editorial  cartooning.  Samples.  Box 
1755,  Editor  &  Publisher. 


NATIONALLY  SYNDICATED  and  SDX 
award-winning  editorial  cartoonist,  pres¬ 
ently  with  large  metropolitan  daily,  seeks 
position  and  new  challenges  on  a  medium 
to  large  daily.  Any  Zone.  Full  range  of 
editorial  cartooning  Op-Ed  illustration  and 
caricature  skills.  Tor  complete  resume, 
references,  write  Box  1594,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


15  YEARS  top  classified  management  ex¬ 
perience.  Age  51.  $27,500  minimum.  Box 
1647,  Editor  &  Publisher. 


CIRCULATION 


AGGRESSIVE  CIRCULATOR.  National  and 
regional  award-winner.  20  years  experi¬ 
ence  in  every  facet  of  circulation.  AM  and 
PM,  metro  and  small  dailies.  Looking  to 
settle  in  a  position  in  Zone  9.  Best  of  refer¬ 
ences.  Box  1771,  Editor  &  Publisher. 


ENTHUSIASTIC,  hardworking,  track  rec¬ 
ord,  quality  leadership,  circulation  director 
would  like  to  relocate  in  Zone  3  or  4.  Box 
1769,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNICIAN— Prefer  super¬ 
visory  position.  6  years  as  Chief  Technician 
for  major  metropolitan  newspaper.  Trained 
in  all  phases  of  composing  room  equip¬ 
ment,  e.g.,  computers,  typesetters,  OCRs, 
VDTs,  etc.  31  years  old;  married;  2  years 
college.  Resume  on  request.  Box  1757, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


13  YEARS  EXPERIENCE.  Display  sales 
rep:  35,  excellent  track  record  in  sales, 
layout,  promotion,  shopping  center  coor¬ 
dination.  Presently  employ^  and  seeking 
to  relocate  in  or  near  Seattle.  Box  1591, 
Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


SALESWOMAN— Experienced,  successful 
space  sales,  retail,  classified  display, 
weekly  and  daily  newspapers.  Desire  chal¬ 
lenging  opportunities  and  possible  future 
advancement.  Will  relocate,  desire  Zone 
6,7,8  or  9.  Box  1786,  Editor  &  Publisher. 


EDITORIAL 


WIRE  EDITOR— Hot  type,  cold  or  VOT.  Se¬ 
lects  stories  with  readers  in  mind.  Sharp 
heads,  layouts.  Box  1734,  Editor  & 
Publisher. 


RELIGION  WRITER.  25,  2  years  experi¬ 
ence  on  medium  daily  wants  job  with 
medium-large  daily.  Will  start  beat  from 
scratch.  Clips  and  resume  on  request.  Box 
1752,  Editors.  Publisher. 


EDITORIAL/ART  STAFF  Associate  with  ex¬ 
perience  on  a  major  newspaper  that  re¬ 
cently  closed  is  looking  for  another  chal¬ 
lenge.  Diverse  experience  in  visual,  edito¬ 
rial  and  administrative  areas.  Joy  Kitter- 
man,  2905  Sheraton  St.,  Wheaton,  Md. 
20906.  Ph:  (301)  942-1864;  622-2900. 


CHIEF  WRITER  and  associate  editor  re¬ 

write.  10  years  experience.  Seek  position 
with  broadcast  or  print  media  New  York 
City.  Box  1746,  Editors.  Publisher. 


GOOD  WRITER,  female  with  marazine,  PR, 
news  and  photo  credentials  seeks  position 
on  publication  in  Washington,  D.C.  area. 
BA/MA  Journalism,  2  years  experience, 
creative.  Box  1586,  Editors.  Publisher. 


VERSATILE  PRO,  4  years  experience,  in¬ 
cluding  newspaper,  magazine,  public  rela¬ 
tions.  Equally  strong  at  editing,  writing. 
Lookine  for  challenging  position.  Box 
1589,  ^itor  &  Publisher. 


EXPERIENCED  JOURNALIST  with  wire 
service/newspaper  background  seeks 
permanent  position  on  daily  as  copy  editor 
or  writing  features,  human  interest  stories 
or  women's  news.  Box  1651,  Editor  S. 
Publisher. 


REPORTER  WITH  WASHINGTON  news 
service  seeks  return  to  daily.  Now  spe¬ 
cializing  in  labor,  economics.  Background 
includes  5  years  metro  daily  general 
assignment,  features.  Broad  desk  experi¬ 
ence.  Early  30s,  married,  degree.  Seek 
writing  and/or  desk  slot  with  advancement 
potential  on  quality  paper.  Any  Zone  for 
right  opportunity.  Box  1602,  Editor  & 
Publisher. 


WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  oif 
weekly  or  small  daily.  Now  lost  in  large 

troup.  South  preferred.  Box  1456,  Editor 
1  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


CLEAR  AND  MEANINGFUL  copy  is  my 
specialty.  Bright,  talented  suburban 
weekly  editor  with  year  of  experience  cov¬ 
ering  government  and  schools  seeks  re¬ 
porting  job  with  q^uality  small  or  medium 
daily.  Box  1704,  Editor  &  Publisher. 


NEED  A  SPORTSWRITER?  I’ve  been  de¬ 
scribed  as  90%  ahead  of  anyone  else  in  a  , 
similar  situation.  I've  done  writing,  photo- 
graphy  and  page  layout  for  over  a  year  as 
sports  editor  of  a  small  daily.  Now  I  would 
like  to  move  up  to  a  larger  paper.  Daniel 
Cote,  503  Riverside  Ave.,  Crookston,  Minn. 
56716. 


SICK  OF  FLORIDA.  No.  2  sports  man  at 
60,000  AM  daily  wants  copy  desk  spot  in 
New  York,  New  Jersey  or  Connecticut.  28, 
6  years  experience,  extremely  hard  worker. 
3  years  on  VDTs.  Willing  to  trade  sunshine 
for  bucks;  don't  let  distance  dissuade  you 
from  bettering  your  staff.  Box  1664,  Editor 
&  Publisher. 


FINANCIAL  WRITER,  female,  29,  seeks 
management/writing  position  in  corporate 
communications  or  investor  relations  in 
Kansas  City  area.  Experienced  in  writing 
and  complete  design/production  of  annual 
reports,  quarterly  reports  to  shareholders, 
security  analysts'  publications,  corporate 
brochures,  supervision.  BA  (Communica¬ 
tions,  working  toward  MBA.  Box  1798, 
Editor  &  Publisher. 


EDITORIAL 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 


TIRED  OF  WASHINGTON.  Reporter/writ¬ 
er/columnist  wants  to  go  home  to  West 
Coast.  References  awards,  job.  Top  work 
for  top  pay.  Box  l663.  Editor  &  Publisher. 


CITY  EDITOR,  metro  dailies,  respected  in 
profession,  excellent  references,  seeks 
editing-managing  post  with  growth  po- 
tentiaL  Box  1666,  Editor  &  Publisher. 


POLISHED,  completely  professional 
writer-photographer,  29,  with  6  years  wide 
ranging  experience,  seeks  position  with 
paper  that  rewards  hard  work  and  profes¬ 
sionalism.  Excellent  references  Box  1693, 
Editor  &  Publisher. 


STRONG  POINT,  WRITING.  Columns,  fea¬ 
tures,  reports.  After  2  years  as  sports 
editor  on  a  daily  in  a  very  active  location, 
ready  for  the  jump  to  a  good  big  city  paper. 
Box  1689,  Editor  &  Publisher. 


EXPERIENCED  hard-working  Fordham  BA 

seeks  spot  on  metro  New  York  area  news¬ 

paper,  magazine,  news  service  or  syndi¬ 
cate.  Has  written  for  Newsday  and  others, 
also  done  copy  editing  and  layout.  Re¬ 

sume,  clips,  references  on  request.  Box 
1694,  Editor  &  Publisher. 


REPORTER  on  18,000  daily  looking  to 
move  up,  any  Zone.  Journalism  BA,  experi¬ 
enced,  prefer  feature  or  arts  but  will  con¬ 
sider  general  assignment.  Good  clips, 
available  January  1.  Box  1709,  Editor  & 
Publisher. 


MAKEUP  EDITOR  skilled  in  layout,  full 
desk  procedure,  VDT.  Seeks  position  on 
Zone  1  or  2  daily.  Box  1687,  Editor  & 
Publisher. 


4  YEARS  DAILY  experience,  yet  only  22. 
No  hotshot,  just  hard  worker.  Now  on 
40,000  daily  and  Sunday  as  beat  reporter 
and  rim  assistant.  Can  produce  snappy 
headlines,  attractive  layouts.  Prefer  desk 
work  or  feature  writing.  General  assign¬ 
ment  okay.  Medium  to  large  dailies.  Box 
1712,  Editor  &  Publisher. 


EXPERIENCED  SPORTSWRITER— 4  years 
in  newspapers.  Have  written  game  and 
feature  stories  and  columns  about  a  wide 
variety  of  sports.  Can  do  desk  and  have 
worked  with  VDT.  Box  1721,  Editor  & 
Publisher. 


HELP— My  paper  just  sold!  Young  Editor/ 
General  Manager  experienced  in  all  phases 
of  work  including  pressroom.  Will  relocate 
anywhere.  I'm  not  real  cheap  but  will  do  it 
all.  S.  E.  Caldwell,  601  Ridge,  Evanston, 
III.  60202.  (312)  869-5295. 


GOOD  REPORTER,  35,  seeks  permanent 
spot  on  large  metro  daily  with  good  pay, 
benefits,  pension.  Broad  experience.  Now 
on  60,000  PM,  Zone  2.  Box  1723,  Editor  & 
Publisher. 


REPORTER/PHOTOGRAPHER,  26,  ag¬ 
gressive,  hardworking;  an  eye  for  details 
and  mindful  of  deadlines;  upbeat 
features— seeks  greater  challenge.  Box 
1738,  Editor  &  Publisher. 


AGGRESSIVE,  conscientious  pro,  young, 
experienced,  for  city  editor  post  on  small 
daily  or  key  reporting  job  at  metro.  Strong, 
brimt  reporter.  Sharp,  tight  editor.  Box 
1724,  Editor  &  Publisher. 


SENIOR  EDITOR,  44,  seeks  issue-oriented 
editorial  page.  Thoughtful,  bright  and  in¬ 
novative  approach.  17  years  all  news 
slots,  including  management,  on  2  leading 
Pacific  Northwest  dailies;  presently  super¬ 
vising  desk  and  reporters.  Box  1701, 
Editor  &  Publisher. 


HELP!  Experienced  professional  wantsout 
before  he  gets  stifled  in  a  nowhere  job. 
Good  writer,  adequate  photographer,  3 
years  plus:  editing  wire  and  local  copy  and 
layout.  Box  1681,  Editor  &  Publisher. 


CAPABLE  FEMALE  with  10  years  experi¬ 
ence  in  dailies,  wire  services,  MA  in  jour¬ 
nalism.  Seeks  challenging  position  on  mid 
to  large  metro  paper.  Lively,  intelligent 
writer.  Experienced  in  desk  work,  layout, 
features.  Box  1732,  Editor  &  Publisher. 


EDITORIAL 


JOURNEYMAN  REPORTER,  business 
writer,  news  editor  seeks  suitable  news 
position  in  New  York  City  metro  area.  Wire 
service  veteran,  Washington  experience. 
Resume,  clips  on  request.  Box  1654, 
Editor  &  Publisher. 


NEWS  EDITOR,  copy  editor  or  writer  with  3 
years  experience  on  campus  newspapers 
seeks  job  on  small  daily  or  weekly  in  Zone 
8,  3  or  4.  Willing  to  train  on  the  job  for 
other  positions  as  well.  Have  written, 
edited  and  done  some  layout.  College 
senior  willing  to  relocate.  Box  1713,  Editor 
&  Publisher. 


REPORTING  POSITION  sought  by  Hamil¬ 
ton  College  grad  '76  who,  mysteriously, 
does  not  find  rewriting  a  chore.  Nat'nnal 
Merit  '72.  Photo  skills  and  clips.  Pardon 
myaudacity,  but  I  think  I  can  doa  superior 
job.  Will  relocate  within  Zones  1  and  2. 
Chip  Cater,  11  Dunboy  St.,  Brighton, 
Mass.  02135.  (617)  783-3284. 


VERSATILE  EDITOR-REPORTER, 32,  10 
years  experience,  seeks  interesting  job, 
daily  or  weekly  chain,  with  future.  Strong 
arts  coverage,  features,  government, 
schools,  courts.  Currently  city  editor,  4000 
circulation  weekly.  Pleasant,  innovative, 
married,  community-oriented.  Box  1722, 
Editor  &  Publisher. 


AWARD-WINNING  WRITER  seeks  copy 
editing  spot  on  Zone  1  or  2  daily.  Have  5 
years  solid  experience  on  quality  weekly, 
where  I  "did  it  all.’’  Box  1779,  Editor  & 
Publisher. 


FULL-CHARGE  editor  13-member  news¬ 
room,  Zone  4,  wants  same,  similar  or 
added  responsibility.  Zone  1  or  2.  Box 
1763,  Editor  &  Publisher. 


WIRE  SERVICE  writer  with  talent  in  news 
and  preference  for  sports  seeks  newspa¬ 
per  post  any  Zone.  Box  1764,  Editor  & 
Publisher. 


REPORTER  with  5  years  experience  seek¬ 
ing  position  on  daily  newspaper  with  over 
50,000  circulation.  Had  worked  on  dailies 
in  West  Virginia,  Georgia  and  Florida  be¬ 
fore  a  stint  with  Rhodesian  newspaper  and 
as  Associated  Press  stringer  in  Salisbury, 
Rhodesia.  Reply;  H.  E.  Seiser,  137  Miles 
Ave.,  S.W.,  Canton,  Ohio  44710. 


I  WANT  A  JOB  in  the  San  Diego  area.  2 
years  experience  obtained  on  small-town 
daily  and  new,  enterprising  weekly.  Exper¬ 
ience  in  sports,  hard  news  and  features. 
Editing,  headline  writing  and  production 
experience  also  as  asset.  Am  eager  enough 
to  plan  a  visit  to  area  October  8.  Box  1768, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  1613,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


RECENT  GRAD,  with  experience  on  daily 
newspaper,  seeks  photo-conscious  da  ily  or 
weekly  looking  for  enthusiastic  young  per¬ 
son  needing  a  challenge  and  outlet  for  my 
photo-oriented  eye.  Excellent  portfolio. 
Any  Zone.  Paul  Stafford,  6000  Washburn 
Ave.,  Minneapolis,  Minn.  55410.  (612) 
922-2129. 


LIVELY,  UNIQUE,  intense,  quality  feature 
writing  and  photography.  This  writer,  also 
a  darkroom  expert,  will  relocate  anywhere. 
If  you'd  like  to  add  fine  photo  features, 
write  me  for  resume  and  clips.  John  Meis- 
lahn,  P.  0.  Box  5162,  Denver,  Colo.  80217. 


PRODUCTION 


PRODUCTION  MANAGER.  Mature  and  de¬ 
pendable  with  vast  experience  in  pro¬ 
duction  and  management.  Can  handle  all 
departments  front  to  back.  Proven  record 
in  quality  control,  cost,  personnel  reduc¬ 
tion,  labor  relations,  cold  type  conver¬ 
sions,  VDT  operations  and  plate  systems. 
Box  1670,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN,  25,  looking  for 
challenge.  Goss  Cosmo  arid  Metro  experi¬ 
ence.  Also  plate  and  camera.  Prefer  Zone 
7,  8.  Box  1658,  Editor  &  Publisher. 


(30SS  METRO  head  pressman.  Proven  abil¬ 
ity  with  strong  leadership  and  experience 
in  all  pressroom  procedures.  Box  1748, 
Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN  in  mid  20s  with 
camera  experience,  currently  working  on 
small  daily,  seeks  position  in  a  city 
containing  a  large  university  or  city  very 
close  to  a  large  university.  Excellent  refer¬ 
ences  will  be  supplied  by  employer  of  past 
several  years.  Box  1708,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


EXPERIENCED  PR  man  now  with  national 
news  agency  seeks  PR  creative  challenge 
in  New  York  City  metro  area.  Resume,  clips 
on  request.  Box  1657,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  DIRECTOR 
CONCEPTS  and  programs  initiated  for 
Federally  chartered  bank  during  its 
greatest  growth  period.  MANAGED  corpo¬ 
rate  public  relations/communications  for 
multi-division  Fortune  500  firm;  publica¬ 
tions,  presentations,  campaigns.  PRO¬ 
FESSIONAL:  proven  creative,  manage¬ 
ment  abilities;  14  years  experience, 
agency,  corporation,  daily  newspaper; 
Masters  Degree.  MARRIED,  school-age 
family.  DESIRES  connection  with  estab¬ 
lished  corporation.  Box  1783,  Editor  & 
Publisher. 
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Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Tv  after  No.  1  spot 

It  seems  that  every  year  about  this 
time,  television  throws  down  its  gauntlet 
and  says  it  is  going  to  take  the  Number 
One  Advertising  Spot  from  newspapers. 

The  president  of  the  Television  Bureau 
of  Advertising  has  done  it  again  (E&P, 
Sept.  10,  page  12)  with  his  invitation  to 
700  stations  to  participate  in  showing  a 
new  60-second  promotional  message  de¬ 
signed  to  show  that  tv  is  bigger  and  bet¬ 
ter,  naturally. 

Newspaper  publishers  and  ad  man¬ 
agers  have  been  forewarned.  They  can 
expect  to  see  every  type  of  blue  sky 
claim  old  and  new  trotted  out  for  the 
unsuspecting  advertiser,  particularly  the 
retailer. 

One  example  of  that  was  the  promo¬ 
tion  piece  from  a  Chicago  network  af¬ 
filiate  claiming  it  reaches  690,000  more 
people  than  the  Chicago  Tribune  (E&P, 
Aug.  20,  page  6).  As  The  Trib  pointed 
out,  a  retailer  would  have  to  run  a  com¬ 
mercial  every  15  minutes  from  sign-on  to 
sign-off  to  reach  them — a  total  of  400 
spots  per  week. 

Another  example  of  the  competitive 
tactics  (dirty  tricks?)  newspapers  can 
expect  from  television  is  the  TvB’s 
agreement  with  the  FTC’s  attack  on  the 
volume  ad  discounts  of  the  Los  Angeles 


17  radio  (11  AM  and  6  PM)  and  three 
television  stations  combined.”  Further 
analysis  shows  that  only  about  40%  of 
the  households  have  the  sets  turned  on  at 
that  time. 

As  for  sponsor  identification,  with  a 
sample  of  4,301  homes  and  only  1,045 
with  the  tv  set  on,  the  Richmond  survey 
found  only  151  homes  or  14%  that 
“could  name  any  sponsor,  product,  or 
type  of  product  (whether  correct  or  in¬ 
correct).” 

A  later  study  by  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  and  the 
Times-Union  on  Sept.  7  found  sponsor 
identification  worse  than  that. 

The  Gannett  newspapers  conducted  a 
telephone  study  in  Monroe  County  to 
measure  recall  among  viewers  of  the 
three  network  tv  kickoff  shows: 
“Logan’s  Run,”  “The  Hindenburg,” 
and  “Washington:  Behind  Closed 
Doors.” 

Using  a  predetermined  interval  selec¬ 
tion  method,  which  eliminated  inter¬ 
viewer  choice  in  respondent  selection 
and  gave  all  listed  phone  numbers  an 
equal  chance  of  being  selected,  an  inde¬ 
pendent  research  firm  contacted  876 
viewers  who  had  seen  one  of  the  three 
shows.  To  assure  the  sample  was 


six  out  of  ten  adults  read  the  morning  or 
evening  newspaper  or  both  on  the  aver¬ 
age  weekday. 

In  addition  to  the  questions  about  the 
television  shows,  the  Rochester  survey 
asked  who  had  read  either  the  morning 
or  evening  paper  and  if  they  could  re¬ 
member  any  advertisements.  “The  un¬ 
aided  recall  of  46%  was  more  than  three 
times  greater  than  the  best  of  the  super 
specials,”  was  the  answer. 

News  Council 
reschedules 
Panax  hearing 

The  National  News  Council  has  re¬ 
scheduled  a  public  hearing  on  the  Panax 
Newspapers  controversy  for  Wednes¬ 
day,  October  19i 

Last  month  Panax  notified  the  NNC  it 
would  not  attend  the  hearing,  originally 
scheduled  for  August  16,  because  the 
Council  had  not  complied  “with  its  own 
rules  of  fair  play  and  decency”  in  its 
decision  condemning  Panax  publisher 
John  McGoff. 

Issued  in  July,  the  decision  discussed 
alleged  pressure  last  June  by  McGoff  on 
Panax  editors  to  run  news  stories  critical 
of  President  Carter.  It  called  the  pub¬ 
lisher’s  policy  “regressive,  a  throwback 
to  the  crass  episodes  that  marked  the 
journalism  of  a  by-gone  era.” 

Meeting  in  New  York  September  20, 
the  NNC  voted  to  reschedule  the  hear¬ 
ing,  inviting  all  parties  involved  in  the 


Times.  “Television  abandoned  the  vol¬ 
ume  discount  in  1%7,”  TvB  asks  us  to 
believe. 

With  that  kind  of  talk,  the  broad¬ 
casting  industry  could  be  inviting  a  visit 
from  FTC. 

In  contrast  to  the  printed  rate  cards  of 
newspapers  by  which  an  advertiser 
knows  what  the  rates  are,  the  instability 
of  broadcasting  ad  rates  for  both  radio 
and  television  is  well  known.  William  P. 
Suter,  vicepresident  and  broadcast 
specialist  for  Merrill  Lynch  Pierce  Fen¬ 
ner  &  Smith,  writes  in  the  current  issue 
of  Television/Radio  Age:  “A  number  of 
network  buyers  withheld  some  of  their 
long-term  money  in  the  hope  of  getting 
better  prices  later.” 

So,  newspaper  ad  executives  better 
gather  their  ammunition  and  keep  it  dry. 
Two  of  the  newest  pieces  of  ammo  are 
provided  by  newspapers  in  Richmond, 
Va.,  and  Rochester,  N.Y. 

In  Richmond,  Media  General’s  43rd 
semi-annual  survey  of  radio  and  televi¬ 
sion  coverage  (E&P,  Sept.  3,  page  20) 
shows  the  advertiser  how  little  he  gets 
for  his  money  in  broadcasting.  In  prime 
time,  eight  to  ten  p.m.,  the  study  shows 
that  the  combined  audience  of  radio  and 
television  is  51.7%  of  the  households 
with  sets  turned  on:  “This  is  the 
maximum  potential  exposure  for  any 
message  appearing  simultaneously  on  all 
52 


representative,  interviewers  were  given 
quotas  for  show  watched  and  sex. 

Here  are  the  results: 

The  Hindenburg:  A  solid  majority 
of  viewers — 89% — said  they  were  not 
able  to  recall  any  of  the  commercials 
they  had  seen.  Even  when  they  were 
given  hints  as  to  product  category,  the 
average  recall  for  each  commercial  was 
only  8%  and  31%  were  unable  to  name 
any  sponsors. 

Washington:  Behind  Closed  Doors: 
“Viewers  were  similar  in  recalling  spon¬ 
sor  names.  Only  1 1%  were  able  to  recall 
any  trademark  advertised.  When  they 
were  given  hints  as  to  what  types  of 
products  were  advertised  30%  were  still 
unable  to  name  any  sponsor.  And  the 
average  rate  of  recall  for  each  commer¬ 
cial  was  a  dismal  6%. 

Logan’s  Run:  “While  the  subject  mat¬ 
ter  was  completely  different,  the  recall  of 
sponsors  remained  the  same.  Almost  all 
viewers  of  this  program — 85% — failed  to 
recall  the  name  of  even  one  sponsor. 
Again,  viewers  were  given  hints  as  to 
types  of  products  advertised  on  the  sci-fi 
thriller.  Results  were  not  dazzling,  by 
any  means.  The  average  commercial 
could  be  recalled  by  only  10%  of  viewers 
and  26%  still  could  not  recall  any  spon¬ 
sor. 

In  contrast  to  the  figures  for  broad¬ 
casting,  the  Richmond  study  notes  that 


Panax  decision  to  attend.  It  is  scheduled 
for  9  A.M.  October  19  at  the  Council’s 
New  York  City  headquarters. 

In  a  related  development,  George  Ber¬ 
nard,  Panax  New  York  correspondent 
who  wrote  the  controversial  Carter 
stories,  resigned  from  his  post  Sep¬ 
tember  7. 

Jim  Whalen,  Panax  editorial  director, 
told  E&P  that  Bernard  had  resigned 
“voluntarily.” 

Whalen  said  Panax  was  not  in  the 
“slightest,  slightest  concerned”  about 
the  start  up  of  three  new  publications  in 
Michigan’s  Upper  Peninsula,  which  is 
also  served  by  the  Panax  papers  origi¬ 
nally  involved  in  the  McCloff  con¬ 
troversy. 

They  include  the  Escanaha  Reporter, 
a  weekly  owned  by  Frank  Senger,  pub¬ 
lisher  of  weeklies  in  Gladwin  and  Manis- 
tique,  Mich.;  Ac7/Vw  Consumers'  Guide,  a 
shopper  serving  Escanaba  that  is  owned 
by  the  Menominee  Publishing  Co.,  pub¬ 
lisher  of  the  Daily  Menominee  Herald 
Leader:  and  the  Sun,  a  Sunday  weekly 
that  will  begin  publication  October  2  in 
Marquette. 

The  Sun,  to  be  published  by  the  Mar¬ 
quette  Action  Shopper,  will  be  staffed  by 
four  journalists  who  resigned  in  protest 
this  past  summer  from  Panax'  Marquette 
Mining  Journal.  The  other  Panax  paper 
involved  was  the  Escanaha  Dailx  Press. 
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Autumn  colors  give  all  New  England  the  golden  touch 

You  haven’t  seen  brilliant  fall  foliage  if  you  haven’t  visited  New  England  in  autumn.  Nowhere  else  in  the  world  is 
the  climate  so  friendly  to  the  mix  of  maples,  birches,  dogwood,  sumac  and  other  undergrowth  whose  chemistry 
causes  September  and  October  woods  to  flame  with  scarlet,  orange  and  gold. 

And  there’s  more  than  one  kind  of  gold  in  our  New  England  hills.  Every  autumn,  visitors  come  by  thousands  in 
cars  and  buses  .  .  .  individuals,  families,  charter  groups  ...  to  fill  their  eyes  with  gorgeous  vistas,  and  our  country 
hotels  with  paying  guests.  The  money  they  spend  here  for  gas,  food  and  lodging  gives  a  major  boost  to  regional 
incomes.  It’s  one  more  reason  why  New  England  retail  sales  are  among  the  highest  in  the  nation.  The  way  to  reach 
New  England’s  golden  markets  is  with  newspapers.  Daily  newspaper  home  coverage  here  far  exceeds  the  national 
average,  so  there’s  no  more  productive  place  to  spend  your  advertising  dollars. 

Reach  colorful  New  England  best  with  these  daily  newspapers: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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who  will  be 
the  Ernie  Pyle 
of  1977- you? 


Next  January  15  is  the  deadline  for  entries  in  the 
Ernie  Pyle  Memorial  Awards  for  newspaper  writing  in 
1977  that  most  nearly  exemplifies  the  style  and 
craftsmanship  of  the  great  human  interest  columnist 
and  reporter. 

Sponsored  annually  by  The  Scripps-Howard 
Foundation,  there  is  a  first  prize  of  $1000  and  a 
medallion  plaque,  and  a  second  prize  of  $500  and 
a  certificate. 

Last  year's  top  winner  was  Carol  McCabe, 

The  Providence  Journal  and  The  Evening  Bulletin. 
Runnerup  was  Anne  Keegan,  the  Chicago  T ribune. 

In  war  and  peace,  few  reporters  ever  matched  Ernie 


in  writing  everyday  copy  about  everyday  people 
with  everyday  dreams.  That  is  what  the  Pyle  Awards 
are  about;  the  best  in  human  interest  reporting. 

Judging  will  be  by  a  panel  selected  and  supervised 
by  Dr.  Richard  G.  Gray,  director.  School  of 
Journalism,  Indiana  University. 

No  entry  blank  is  required.  However,  material 
submitted  must  be  mounted  in  some  manner,  and 
accompanied  by  a  nominating  letter  as  well  as  a  brief 
biographical  sketch  of  the  author. 

Work  published  in  magazines  or  periodicals  is  not 
eligible,  and  all  entries  become  the  property  of 
The  Scripps-Howard  Foundation. 


Scripps-Howard  Foundation 
Ernie  Pyie  Memorial  Awards 

200  PARK  AVENUE,  NEW  YORK.  N.Y.  10017 


The  Scripps-Howard  Foundation 

EDWARD  WILLIS  SCRIPPS 

EDWARD  J.  MEEMAN 

B  sponsors  these  other  competitions 

FIRST  AMENDMENT  AWARD 

CONSERVATION  AWARDS 

M  with  the  following  deadlines. 

February  1 

February  20 

■  Fact  Sheets  can  be  obtained  by 

WALKER  STONE  AWARDS 

ROY  W.  HOWARD 

p  contacting  I  he  Foundation  at  its 

FOR  EDITORIAL  WRITING 

PUBLIC  SERVICE  AWARDS 

New  York  address. 

February  10 

March  1 
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